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NATIONAL ECONOMICS AND MANAGEMENT

Burkinsky B.V.,
Academician of the National Academy of Sciences of Ukraine,
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GENERAL FACTORS OF PRODUCTIVITY CHANGE
IN DEVELOPED COUNTRIES AND UKRAINE

Bypkuncbkuii b.B.,
akanemik HAH Yxpainu, 1.e.H., mpodecop
I'opsiuyk B.®D.
1.€.H., C.H.C.
Incmumym npobdnem punky ma eKkOHOMIKO-eKoa02iuHux docaiodcenv HAH Ykpainu, Yrpaina

3ATAJIBHI YWHHUKHA 3MIHU MPOJYKTUBHOCTI Y PO3BUHEHHUX KPATHAX TA
YKPAIHI

Abstract. The article presents the results of the study, which allowed to prove the hypothesis
of the presence of a common factor in the change of economic productivity in developed countries
and Ukraine, namely: deindustrialization, one of the reasons for which is the withdrawal of capital.

Keywords: productivity, deindustrialization, added value

AHnomauin. Y cmammi GUKIAOEHO pe3ylbmamu O0CHIONCEeHHS, W0 00380IUI0 008eCmU
2inomesy w000 HAA8HOCHII 3a2aNbHO20 YUHHUKY 3MIHU eKOHOMIYHOT NPOOYKMUBHOCTI } POZGUHEHUX
Kpainax ma Ykpaiui, a came: 0eindycmpianizayii, 0OHI€I0 3 NPUUUH KO € BUBCOEeHHS Kanimary.

Knrowuosi cnosa: npooyxmuenicmo, deindycmpianizayis, 000aHa 6apmicmay

VY HOBUX yMOBax, KOJId IPOOJIEMH, SIK €KOJIOT14HI, TaK 1 0€3MeKH, BUXOATh Ha
Neplvid IUlaH 1 M[OPU3BOJIATH JO BCE OUIBII IKOPCTKIIIMX YMOB BEJIEHHS
OIJOPUEMHUIIBKOT JISUIBHOCTI (3pOCTaroda KOHKYpEeHUIs, HoTpeda y 3pOCTaHHI
1HBECTHUIIIM Y 1HHOBAIII1, TOSIBA HOBUX HOPM JIEP>KaBHOT'O PETYJIIOBAHHS, TOLIO), PI3KO
3pOCTa€ PoJib MiABUIIEHHS MPOAYKTUBHOCTI NIAIPUEMHHIIBKOI AisibHOCTI. O/IHaK 3a
OCTAaHHI POKH, SIK CBIIYATh JOCHIJKEHHS CTaHy MPOAYKTHBHOCTI Pi3HMX KpaiH [1],
pO3paxoBaHOi SIK OOCSAT BaJlOBOTO MPOAYKTY, BHPOOJICHOTO B OJMHUINIO Yacy
(roguny), B €C piBHI NPOAYKTUBHOCTI AyKe pi3HAThCS y kpain €C-18 ta €C-28.
Tak, y benbrii peasibHa TpoXyKTUBHICTH ckianana y 2013 p. 45,9 €/rox., lanii — 53,4
€/ron., Himeuunni — 42,8 €/ron., a B bonrapii Bceoro 4,9 €/roa., Pymynii — 5,6
€/ron., Yropmuni — 11,4 €/rog. Kpim Toro, HaBiTh y KpaiHax 3 JIOCUTh BHCOKOIO
IPOJYKTUBHICTIO CIIOCTEPITAEThCS TEHJCHINS JO0 CTarHamii I[bOTO ITOKa3HHKa
(mpoTsiroM 9 pokiB BiH MaiXe HE 3pOocTae€, MPUPICT (3MEHIIEHHS) KOJIUBAETHCS B
Mexax 1-3%).

B uuomy, 3a manumu OECD [2], micas 2007 p. 1CTOTHO CHOBUIBHUIOCS
3poctaHHs npoaykTtuBHOCTI mpami B CIIIA 1 po3BMHEHHX KpaiHax B IUIOMY.
CepeaHbopiuHUN TEMIT IPUPOCTY MPOAYKTHUBHOCTI Ipalli (B pO3paxyHKy Ha JHOJUHO-
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roauHy pobodoro yacy) B CIIA, mo ckinanas 2,2% y 1996-2007 pokax, 3HU3UBCS
o6inmpm HiX BABiul y 2008-2015 pp. - g0 1,0%. B fAnonii B 2001-2007 pp. uei
NOKa3HUK JopiBHIOBaB 1,8%, a B 2008-2015 pp. BiH 3uu3uBca 10 0,7%, B Himeuunni
— BiAMOBIAHO, 3 1,7% 1o 0,6%, y Benuko6puTtanii - 3 2,1% 10 0,1%.

Take mnaminns, sk BuaHo 3 janux OECD, o00yMmoBiieHE 3HUXKEHHSIM
CEpEeIHbOPIYHUX TEMITIB MPUPOCTY CYKymHOI ¢daktopHOoi npoayktuBHocTi: y CILIA
maiixe BTpudi (3 1,4% y 1996-2007 pp. 10 0,5% y 2008-2015 pp.); B AnoHii — maiixe
BIBI4l (BianoBinHO, 3 0,7% o 0,4%); y Himeyunni — maiixe BTpuul (B1AMOBIAHO, 3
1,1% no 0,4%); y ®panii, BianosiaHo, 3 1,1% maiike 10 0%, a y Benukobpuranii —
710 B1JI’€MHOTO 3Ha4eHHS (BiAMOBIIHO, 3 1,6% 110 -0,2%). [IprunHOIO Takoi TeHIeHIII1
CTaJI0 3MEHIIEHHS YacTKu mepepoOHoi mpommucioBocTi y BBII mux xpain.[lns
MOPIBHSHHS OCIIIUMO JTUHAMIKY MPOAYKTHUBHOCTI B Ykpaini (Tabmn. 1). Jlani Tadm. 1
CBIYaTh PO NaAiHHA NPOAYKTUBHOCTI Ha mpots3l 2015-2017 pokis (BixHOoCcHO 2014
p.) Big 25% y 2015 p. no 6% y 2017 p. 1 Tineku y 2018 p. movasioch mocTynoBe
BIJTHOBJIEHHS 3pOCTaHHS NPOAYKTUBHOCTI (Ha 4%).

[lepeBipuMO TinoTe3y Npo IAEHTHUYHICTh NPUYMHHU 3HUKEHHS MPOAYKTUBHOCTI
y PO3BUHYTHX KpaiHax Ta Ykpaini. J[Jig 1boro 3A1MCHUMO OIIHKY JUHAMIKH BajOBO1
J0JIaHO1 BapTOCTI, Ky CTBOPIOIOThH MIANPHEMCTBA YKpaiHHu, B LIJIOMY Ta 32 BUAAMHU
JUSITBHOCTI, Y TOCTiHHUX 1iHaX 2012 poky.

Tabiamusa 1. lunaMika NpoayKTUBHOCTI B Y KpaiHi

BBII 3a I[1IKC, mnH. $ Kl? 2t [MpoxyxTHuB- .

Pokwu 3afHATHX, . PUPOCTY
CIIIA . HICTh .
MJIH. 0ci0 6asucHuit, %
2014 130,57 9,008 14,5 -
2015 90,49 8,332 10,9 -25
2016 93,31 8,244 11,3 -22
2017 112,13 8,271 13,6 -6
2018 130,86 8,661 15,1 4
Tabnuys po3paxoeana Ha OCHOBI Oanux https://ukrstat.gov.ua ma

https://knoema.ru/atlas/Yxpauna/BBII

Taboauusa 2. BJIB nmixnpuemcTB YKpainu 3a Bugamu gissibHocti 'y 2012-2017 pp.
y nocTiiiHux ninax 2012 poxky, MJIp/. I'PH.

2012 | 2013 | 2014 | 2015 | 2016 2017 | 2017/2012
Yeboro 1173 | 1069 | 1161 | 927 | 1054 1075 0,916
rogilg;;;i;o 86 77 113 | 106 101 96 1,115
TTpOMHCIOBiCTE 488 418 | 414 | 304 | 331 330 0,677
ByniBHHIITBO 28 45 44 24 31 35 1,264
Topriems 217 217 | 257 | 182 188 206 0,949
Tpancropt 122 113 110 | 106 125 122 1,006

Lwcepeno: pospaxoeano ma OCHO8I OaHux cmamucmuyHoz2o 30ipuuxa «/[ianbHicme cy6'ekmis
eocnooaprosannsy 3a 2017 pik;, Banosuii snympiwniu npooyKkm upoOHuYUM MemoooM ma 6anosda
0odawna sapmicmo 3a sudamu eKOHOMIUHOT disinbHOCmi
http://www.ukrstat.gov.ua/operativ/operativ2008/vwp/vvp_ric/xls/vtr u_xls.zip

3niiiCHUMO OIIIHKY BajoBoi qoaanoi Baptocti (BJIB) mianpuemcts Ykpainu y
nocriitux Hinax 2012 poky. Ii o6¢sr y 2012-2017 pp. 3menmuses Ha 8,4 %, a B
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Toprieil Ha 5,1 %. Oco0IMBO HEraTHMBHA CUTYyaLls MaJla MICLE Y IPOMHUCIOBOCTI, €
nagiHHsA ckiano 32,3 %, mo CBIAYMTH PO MOAAIBIIMKA IpoLec AeiHAycTplami3anii
eKOHOMIKM KpaiHu. Ha 1poMy (QoOHI KOHTpacTOM BUIJISJA€ 3POCTAHHSA BaJOBOi
J0JIaHO1 BapTOCTI MIANPUEMCTB y OYAIBHULTBI Ta CUIBCBKOMY TOCIOAApPCTBI,
BiAnoBigHO, HA 26,4 % Ta 11,5 %. PiBeHn BajnoBOi 10JaHOI BapTOCTI MiJNPUEMCTB
Tpancropty y 2012-2017 pp. y moctiiiaux miHax 2012 poxky Maiike HE 3MIHHUBCS
(3pocranns 0,6 %) (Tabi. 2).

HeratuBHi TeHAEHINT B €KOHOMIIll KpaiHU BIUIMHYJIM 1 HA CTPYKTYPY BajloBOi
JOJIaHO1 BapTOCTI MIANPUEMCTB 3a BHUAAMHU JisUTbHOCTI. YacTka MPOMHUCIOBOCTI
3MEHIIWIAcs Ha 4YBepTh, 3 41,6 % mo 30,7 %. B Toii ke yac nuToMa Bara CiJIbCbKOTO
rocrnoapcTpa 3pocia 3 7,3 % no 8,9 %, oyxiBaunTsa 3 2,4 % 1o 3,3 %, Toprieimi 3
18,5 % 1o 19,2 %, tpancnopty 3 10,4 % 1o 11,4%.

HaBeneHi po3paxyHKM HIATBEPIKYIOTh Hally TINOTE3y MPO 1JIEHTUYHICTh
YUHHUKY JCIHAYyCTpiai3allii sk TOJIOBHOTO JJIsl 3HUKEHHS TPOIYKTUBHOCTI HE TUIBKU
JUIsl PO3BUHYTHX KpaiH, aje U 11 Y KpaiHu.

BaromuMm (daktopoM neiHgycTpianizamii po3BUHYTHX KpaiH € BHBEACHHS
KamiTajsy 3 HUX Il CTBOPEHHsS pOOOYMX MiCllb Y KpaiHax 3 HU3bKOI BapTICTIO
poGouoi cunn. OgHak fani NpuOyTKU BUBOASTBHCS 3 IIMX KpaiH Ha3al y PO3BUHYTI
kpainn. Ha wamy nymky, s YkpaiHd Takuii (QakTop TEX € MNPUYUHOIO
JelHIycTpiaiizallii, ajie KamiTajal BUBOAUTHCS 3 KpaiHU 3 1HIIUX MPUYUH 1 HaIalll BXKe
He BepTaeTbes. JlocmiiuMo AuHAMIKY BIITOKY KamiTaidy 3 YKpaiHU 3a JOMOMOTOIO
nopiBHSHHS 3HaueHb mnoka3HukiB BBII ta BHJl 3a mnapureroM KymiBenbHOT
CIIPOMOJKHOCTI Ha JQyIIy HaceleHHs, BpaxoBytoun, mo BH]I — e BBII mmtoc qoxoau
3-3a KOPJIOHY Ta MIHYC JIOXOJIH, BUBEJICHI 3a KOPIOH (Tad. 3).

Taboauusa 3. Junamika BBII ta BH/I 3a IIKC Ha nymy HacejieHHs Y KpaiHu

IMoka3Huk 2014 2015 2016 2017 2018
BBII 3a [IKC nHa nymy
Hacenennsa, $ CIIA 8756 8014 8330 8741 9287
BHII 3a [IKC na gyury
nacenenns, $ CIIA 8610 7880 8210 8460 9020
Pizuuns mixk BBIT ta BHII, L67 {67 v - .
% b s s s )

Tabauysa pospaxosana Hna 6azi danux https://knoema.ru/atlas/Ykpauna/BBII-no-I111C-na-0yuiy-
Hacenenus;  https://knoema.ru/atlas/Yxpauna/topics/Sxonomurxa/Hayuonanvnvle-cuema-Banogoti-
HayuoHanbHulti-00x00/BH/[-na-oywy-nacenenus-I111IC

Hani Tabn. 3 cBiIyaTh NpO 3pOCTAHHS BUBEIECHHS KamiTally 3a MeXl1 YKpaiHu,
BiAnoBiAHo, 3 1,67% y 2014 p. mo 2,88% y 2018 p., mo miATBEpIXKye HaIle
TPUITYICHHS.

3 iHmoro OOKy, MPHUYMHOIO PO3IISTHEHUX MPOLECIB € HasBHICTh TaKHX
HETaTUBHUX YMHHHUKIB, AK: 30UTKOBICTh MIANMPUEMHUIIKUX CTPYKTYp; HE3aJ0BUIbHA,
3 TIOTJIALy PO3BUTKY MaTepialbHOTO BUPOOHMIITBA, TATy3€Ba CTPYKTYpa; 3HOLICHICTh
OCHOBHMX BUPOOHMYMX (OHAIB 1 BHUKOPHUCTAHHS BIACTAJUX TEXHOJIOTIH;
HEPIBHOMIPHUI PO3BUTOK IMMIANPUEMHHUIITBA B PETIOHATBLHOMY PO3Pi3i, HASBHICTH
3Ha4HOro HeodimiiHoro cekrtopa. Ili HeratTuBHI TeHJEHIII € HACIIAKOM
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HECTIPUSATINBOTO MIANMPUEMHHUIIBKOTO CEPENOBUINA, II0 3aBaKa€ MiANPHEMISM
edexkTHBHO KOMOIHYBaTH HasIBHI (paKTOpU BUPOOHUIITBA.

Orxe, Mu Bepu(ikyBajdM TiNOTe3y MNP0  1JIEHTUYHICTh  YUHHHUKY
NelHycTpiaiizamii sSK TOJOBHOIO [IJIsi 3HWXKEHHS TMPOAYKTUBHOCTI, SK s
HAI[lOHAJIbHOI €KOHOMIKM, TaK 1 i €KOHOMIYHMX CHUCTEM PO3BHMHEHMX KpaiH, Ta
JIOBEJIM BaromicTth (akTopy HENpOAyKTHUBHOTO BIATOKY KamiTaay Yy IIporieci
nelHaycTpianizamii Ykpainu.

JlitepaTtypa:
1. Productivity in Europe and the United States. Technology trends and policy measures
(2014). European Parliamentary Technology Assessment. URL:

www.council.gov.ru/activity/analytics/publications/?publisher=5.
2. OECD.Stat. Growth in GDP per capita, productivity and ULC: Multifactor productivity,
https://stats.oecd.org/Index.aspx?DataSetCode=PDBI 14
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Phd student,
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THE VALUE OF NATURAL RESOURCES

Abstract. The importance of natural resources for the well-being of individuals and society
has been re-evaluated in the last decades. This led humanity to develop new methods of accounting
for natural resources and other elements needed for the production process. New methods of
accounting have to utilize new indicators.

Keywords: sustainability, indicator, natural resources, sustainable development.

Introduction

A sharp increase in the extraction of natural resources and, in general, human
influence on nature, caused by an increase in population and production rates, is the
cause of concerns about the sustainability of the ecosystem in which a person lives,
which he needs and which he uses. Natural resources are necessary for humanity,
since they are the base, affecting which in various ways, we can get the necessary
goods (or parts and semi-finished products that are used further for the production of
goods). Depletion of natural resources can not only harm the economy, but also (in
the case of production medical equipment, drugs) even cost a human life.

There are a couple of approaches to stop the depletion of natural resources.
First of all society, government can increase or create new taxes for enterprises
engaged in the extraction of natural resources.

A number of problems arise when using this approach. If we imagine a closed
system, then an increase in taxes on extractive companies will force them to increase
prices on their products, which is a necessary component for the creation of finished
products, which in turn will increase the price of the latter. The income received
through such taxes will be spent on reducing or leveling the damage to the
environment. The main burden in this case lays on the customers, who will have to
pay more. But they will also receive more, simultaneously buying products and
protecting the environment.

But if we take into account that there are world markets for resources and
goods, then an increase in taxes in one specific country will lead to an increase in the
price of extracted resources in this country and, accordingly, either to the closure of
the mining enterprise, or to a change in its strategy.

In the first case, both the state and society, and especially employees working
directly at mining enterprises most likely will be against the increase in taxes, since
this situation can lead to a reduction in jobs. Often, small towns appear at the place of
resource extraction and, accordingly, when such an enterprise is closed, economy of
the entire region can be severely damaged.

In the second case, the owners of resource companies, with an increase in costs
and the simultaneous impossibility of raising the price of products, will face a
decrease in profits. They can try to solve the problem of profit in different ways: by
reducing the number of employees, using new technologies, using economies of scale
(increasing production), etc.
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The second approach that can stop the depletion of natural resources shifts the
focus from extraction to manufacturing. The use of natural resources in the
production process creates the need for their extraction. Changes to the
manufacturing process can have a large impact on resource use. However, it can be
very difficult to assess the impact of natural resources on the production processes in
different sectors of the economy.

RESOURCE USAGE EFFICIENCY RATIO

Resource productivity is used as an indicator in the Resource Efficiency
Flagship of the Europe 2020 Strategy. This indicator is calculated as the ratio of
market value of all the final goods and services produced in a specific time period to
domestic materials consumed in the process of making them (GDP/DMC).Is this
indicator sufficient?

To produce goods you need natural resources and materials made from them,
but also factories and people working in them. In order to consider the problem from
all sides, it is absolutely necessary to include them.

Natural resources are not limited to minerals extracted from the earth. Natural
resources also include plants, solar energy and other resources that, unlike mineral
ones, are either will never be depleted or can be replenished. In the 21st century, due
to the growing demand for environmentally friendly products, many enterprises are
changing their production processes to use renewable natural resources (wood,
natural fabrics) or inexhaustible (energy of the sun, wind) instead of non-renewable
(such as metals).

Of course, renewable and non-renewable natural resources must be taken into
account in the indicator. All of the above leads us to the creation of the new indicator.
Resource usage efficiency ratio (RUER) assesses efficiency by comparing resources
(human, natural, man-made) with benefits obtained from using.

RUER = AFC £100% (1)
NR + MNR + RR+ MRR+ FA+ HC

where AFC — Actual final consumption;

MNR — materials produced using non-renewable natural resources;
MRR — materials produced using renewable natural resources;

RR renewable natural resources;

NR non-renewable natural resources;

FA — fixed assets;

HC — human capital.

Fixed assets are long-term assets (factories, machinery) that play an important
role in production of goods. Human capital is the stock of a worker's health,
experience and skills. Both as we already established have to be included in indicator.

Gross domestic product (GDP) can, also be used as a benefit in our formula.
The mass media constantly provides information on GDP growth, comparisons are
made between different countries based on this indicator. It is used by wide sections
of the population, including specialists working in the field of economics and
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statistics. The indicator assesses the value added created by the country's economy for
its further consumption and savings. Therefore, it can be used to assess the benefits to
society in a particular country.

But it is better to use, the concept of actual final consumption as a benefit.
This concept includes both collective and individual consumption, transfers are taken
into account, in addition, this indicator is used in the system of national accounts,
which means there is no need to calculate it separately.

Conclusion

The indicator is intended to help take into account the economic resources of
the modern economy (including natural resources) and the benefits derived from their
use.
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ITPOBJIEMHI IMTAHHSA BPEI'YJIIOBAHHSA 3EMEJIBHUX BIITHOCHH ITO
BIIOPAJAKYBAHHIO 3EMEJIB I HIOJE3AXUCHUMMU JIICOBUMU CMYTI'AMU

Abstract. This article examines the reasons for the creation of a network of protective forest
belts in Ukraine. The problems which have arisen on streamlining of the land relations of the lands
under field protective forest strips in Ukraine are considered. The current state of use of field
protective forest belts and legislative regulation of their use are analyzed. Proposed measures to
improve their use in accordance with current legislation.

Keywords: land plot, land relations, forest belt, erosion, rent, technical documentation.

Anomayia. YV Oaniti cmammi npoeeoeHo O0O0CNIONCEeHHS NPUYUH CMEOPEHHS MepedicCi
noae3axucuHux aicocmye 6 Ykpaiwi. Posensamymi npobaemu, sKi SUHUKIU — NO BNOPAOKYSAHHIO
3eMenbHUx — GIOHOCUH — Mepumopiti  ni0  NONe3aXUCHUMU  JICO8UMU  cMy2amu 6  YKpaini.
Ilpoananizosano cyuacnuii cmaH BUKOPUCMAHHA NONE3AXUCHUX JIcOocMy2 [ 3aKoHOOague
Pe2VI08aHHs IX BUKOPUCAHHA. 3anpononHosami 3axoou wo0o NOKPAWEHHS iX BUKOPUCMAHHS
32I0HO 01104020 3aKOHOOABCMEA.

Kniouosi cnoea: semenvHa OinsAHKA, 3eMeNbHi GIOHOCUHU, JNicOCMyed, epo3is, opeHOd,
MexXHIYHA OOKYMEeHMAayis.

BitpoBa eposis, sika TPU3BOAUTH [0 3TyOHMX HACHIJIKIB IJs CUIBCHKOTO
rocrojiapcTBa  BUKIIMKAJIA MPOIIEC AaKTUBHOTO BHCAJKEHHS IMOJIE3aXUCHUX
JICOCMYT B I’ ITACCATUX POKaX MUHYJIOTO CTOMITTSA. Ha mincrasi bOTO Oymo
pO3pO0JICHO CcHUCTEeMy 3axoAiB 13 O0opoThOM 3 epo3iiHuMH mporecamu.  Ilicis
yxBaineHHd 20 oxoBTHA 1948 p. mocranoBu «llpo 1mmaH moNE3aXMCHHUX
JTICOHACA/IKEHb, BIPOBA/KEHHS TPABONUIBHUX CIBO3MIH, OyJIBHUUTBA CTaBKIB Ta
BOJAOWM I 3a0€3MEYCHHs] BUCOKUX Ta CTIHKHX BpOXKAiB y CTENOBUX Ta
JicocTenoBux parionax €porneiickkoi yactunu CPCPy» [1] y kpaini posmnouarnack
aKTMBHAa po0OTa HaJ peai3alli€l0 LbOro IjaHy B XUTTA. Ll pobota 3 pizHOIO
IHTEHCUBHICTIO TpuBajia 10 novaTtky 60-x pp. munysioro ctomtTs. | 3a meit nepiof
OyJI0O BUKOHAHO JIMCHO BeIWYE3HUN 00CAT poOIT 13 3alliCHEHHS CTEIiB, OCYIICHHS
00T, CTBOPEHHS BOJAOCXOBHIIL. ['0J10BHOIO MeTOI «Benukoro riaHy nepeTBOpEeHHs
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OpupoAn» Oyiau KJIIMAaTU4YHI 3MIHA B HU3LI PETIOHIB KPaiHU 3 METOKO IT1JIBUILECHHS
OPOAYKTUBHOCTI CUIBCBKOIO TrocroaapctBa. IlmaH 1o CTBOpPEHHIO 3aXMCHUX
Jiconocazok Ha TepuTopii Ykpaincbkoi YPCP nHa nepion 1949-1965pokiB cTaHOBUB
Uit konrocniB 756.5 Tuc rekrtapis, a ans paarocmiB 105.1 Tuc rekrapis, IO BiAg
3arasibHOi miomii 1mux poo6it mo CPCP cranoBwio BiamoBiaHo 21% 1 18.1%.
YTpumaHHS JICOCMYT B Ti YacH 31HCHIOBAIOCS KOJTOCIIAMH Ta PaJIrOCIIaMH JI0 SKUX
HaJIeKaJI0 KOPUCTYBAHHSA LIUX 3€MEJTb.

Ha Teputopii VYkpaiHum TpuBaiuii dYac ICHy€ HEBU3HAYEHICTb II0JI0
BUKOPUCTAHHS TMOJE€3aXUCHUX JIICOCMYT. 3eMenbHa pedopma 3 po3ep>KaBIICHHS
3eMellb CUTbCHKOTOCIIOIaPCHKOTO MPU3HAYEHHS, sKa BifOysacs B YKpaiHi Tak 1 HE
CIIPOMOTJIOCS BUPIIIUTH THUTaHHS BUKOPUCTAHHS 3€MENb IIiJl JIiCOCMyramu. 3a
nanumu Kabinety MinictpiB Ykpainu[2] 70% nicocmyr 3anumuiaucs 0e3 BIacHUKa 1
OurpIla 1X dYacTWHA 3a3Haja Jerpajarii 1 BTpaTd cBoix ¢yHKIIA. [IpoexTHa
JOKYMEHTAI[ll CTOCOBHO JICOCMYI MPAaKTHYHO BIJACYTHS, 32 BHUKIIOYEHHAM
OPOBEJCHUX POOIT MO 3aHECEHHIO JIICOCMYT MPUPOJO — 3amoBigHOTO (OoHAY B
Jlep>kaBHUM  3eMeNbHUN KajacTp. 3HAUYHMM Mepioj]] TMOJIE3aXHCHI JIICOCMYTH
BITHOCWJIMCS A0  3€MeJb  JICOrOCHOJAapChKOrO0  MpPU3HAYEHHS, B  IEpIOA
pO3JepKaBiI€HHA 3€MeNlb BelMKa iX 4YacTKa He Maja Trocrnogaps, BOHH Oyiu
HiuniHUMU. 3akoHoM Ykpainu Big 10 mumas 2018 p. Ne 2498-VIII «Ilpo BHeceHHs
3MIH [0 JESKMX 3aKOHOJABYMX AaKTIB IIOJI0 BUPIIMIEHHS NUTaHHS KOJEKTHUBHOI
BJIACHOCTI Ha 3€MJII0, YJOCKOHAJICHHS TMPaBWJ 3E€MJICKOPUCTYBAaHHS y MacHBax
3eMellb  CUIhCHKOTOCIIOAAPCHKOTO TMPHU3HAYEHHs, 3amoOiraHHs peusepcTBy Ta
CTUMYJIIOBAHHS 3pOIIeHHS B YKpaiHi»[3] BperynpoBaHO NHUTAaHHS HAJAAHHSI Y
MOCTIifHE KOPHUCTYBaHHS a00 B OPEHIY 3€MENbHUX NUISHOK MiJ TOJIe3aXUCHUMHU
JTICOBUMHU CMYyTaMH, sIKI OOMEXYIOTh MAaCUB CUIbCHKOTOCIIOIAPCHKOTO MPU3HAYCHHS,
a TaKOK BU3HAYEHO MPABOBUI CTATYC MOJIE3aXUCHHUX JTICOBUX CMYT.

OpHi€r0 13 OCHOBHUX HpOOJIEM € BIICYTHICTh KOMYHIKAIll MDK YyciMma
cy0’eKTaMU MPOILECY YIPaBIiHHS MOJIE3aXUCHUX JicocMyT. ONUTYyBaHHS MPOBEACHE
BceykpaiHChKOIO acolialli€elo OpraHiB MiCIIEBOTO CAMOBPSIyBaHHs, JI€ B ONMUTYBaHHI
B3sTM yuacTb Onm3bko tucsdi OTIT mokazana, o 91,7% TexHiuHA JOKYMEHTAIlis Ha
3eMeNbHI AUISTHKYU BiACyTHsI[4]. HasiBHICTh BKa3aHOI JOKYMEHTAllli JJa€ MOKJIUBICTh
OTpUMATU JIICOCMYTY Yy BIIacHICTh. lIpaBo BiacHOCTI Ha 3€MENbHY AUISHKY
3abe3reuye CTBOPEHHS KOMYHAJIBHOTO MIAMPUEMCTBA 1 3aKPIIUIIOBATH JIICOCMYTH Y
MOCTIiHE KOpUCTYyBaHHS. BaiMBO, MO JICOCMYrM Temep BIAHECEHI A0 3eMellb
CUTBCHKOTOCTIONIAPCHKOTO TPU3HAYEHHS 1 BPETYJIhOBAaHO MHTAHHS Tepeaadi iX B
opeHay|[5].

BracHuKIB moJIe3aXUCHUX JTICOCMYT MOKHA MOAUIMTH Ha TPYIIU:

[lepmra rpyna — opranu miciieBoro camoBpsayBanns, OTIL, opranu aep»aBHO1
BJIAJU, SIK1 MAIOTh IIPaBO PO3MOPSIIXKATHUCS JTICOCMYyTaMHu.

Jlpyra rpyma — npuBaTHI MiIMPUEMCTBA, GepMeEpH, SKi OTPUMATH Y BIACHICTh
MOJIE3aXUCHI JIICOCMYTH.

Tpers rpynma — BIAaCHUKaMu [OJIE3aXMCHUX JIICOCMYTI €  Jep’KaBHI
nignpueMctBa (YKpaBTOa0p, YKp3adi3HUILIA Ta 1H.).

[{i Tpu rpynu MarwTh MOXJIMBICTh IOYaTH YINPABIATH JICOCMYraMu Ha
MICLIEBOMY DiBHI Ta B Macitabax YkpaiHu. J{is BperyitoBaHHS Ha 3aKOHOJABUOMY
PIBHI TUTAHHS 3€MJICBOJIOIHHS JIJIs BCIX TPy HEOOX1THO 31MCHUTHU 3aX0/IU:
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- POBEJICHHS 1HBEHTapu3allii, siIKy Moxe 1HiniroBatu OTI', mianpuemcTBo;

- BHUIOTOBJICHHA TEXHIYHOI JOKYMEHTAIlli Ha 3€MelbHI JUISTHKA T
JICOCMYTaMUu;

- BHECEHHS TEXHIYHOI JOKyMeHTallii 10 Jlep:kreokagacTpy;

- peecTpallisi peuoBHX MPaB Ha MEBHI MOJIE3aXUCHI CMYTH.

[lo  3eMieBmOpsSAKYBaHHI  BKa3aHUX  3aXOJIB  OpPraHd  MiCIIEBOTO
camoBpsnyBanHsi, OTI, mnpuBarHi Ta JepkaBHI MIANPHEMCTBA, (QepMEPChKI
rocrojapcTBa MOXYTh NEpelaTh JICOCMYTM B OpPEHIy NpPUBAaTHUM BJIaCHUKAM
(ropuauyHuM, (pizuuHuM ocobam), ab0 B MOCTIHHE KOPHUCTYBaHHS JCP)KaBHUM Ta
npuBaTHUM miAnpueMctBaMm. [lpu mepemadl Mojae3axuCHUX JIICOCMYT B OpEHIY
BHUMAra€eThCs JIMIIE 30€perTH JIICOCMYTY 1 BUKOHYBATH arpojicomerniopaitito. Sk oaun
13 TO3UTUBHUX (DAKTOpPIB TO BPETYIIOBAHHI TUTAaHHA YTPUMaHHSA JIICOCMYT
nocranoBoro KMV Bin 22 jumua 2020 p. Ne650 Oynu 3atBepmxkeni «lIpaBuiia
yTpUMaHHS Ta 30€pEKEHHSI MOJIE3aXUCHUX JIICOCMYT, PO3TAlIOBAHUX HA 3EMIIAX
CLIIBCHKOTOCIIOJAPCHKOT0 TPU3HAUYCHHSI»[ S |

[Tone3axucHi JicOBI cMyru B YKpaiHi 3HaXOASTbCA B KPUTUUYHOMY CTaHi. Y
OUIBIIOCTI PErioHIB 1€ CTal0 MOXJMBUM 4Yepe3 BUKOPUCTAHHSA MICUEBUMHU
MENIKaHLSMH JIICOCMYT JUJIsl CBOiX MOTped, Tak 1 Yepe3 BIACYTHOCTI BIJIACHUKA,
KOpHCTyBaua. Benvka yacuHa mosie3axucHUX JICOCMYT 13 — 32 BEJTMKOr0 TEPMIHY iX
BUKOPHUCTAHHS BTpaTHia CBOI (DYHKIIIOHAJIBHI BiacTUBOCTI. KpiM Toro 3 pokxamwu
IJIOMII CiJIbCHKOTOCIIOAAPCHKUX YT1/b 301IBIITYyBAIUCSA, a HOBI JIICOCMYTH HIXTO HE
Haca/pkyBaB. He cmig 3a0yBaTtu, IO MOJ€3aXUCHI JIICOCMYTH BUKOHYIOYH CBOIi
OCHOBHI  (YyHKIIIi 1O  3aXWCTy  TIPYHTIB, TMOKPAIIEHHIO  BPOXKAMHOCTI
CUTBCHKOTOCTIONAPCHKUX KYJIBTYP CTAIOTh MPUIUCTKOM JIJIs1 610p13HOMAHITTSL.
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METOAOJOI'TYHI NPUHIINIIN BUPIITEHHS ITPOBJIEMMA IITIBUIIIEHHS
MMPOAYKTUBHOCTI NI AITPUEMHHUIBKOI AIAJIBHOCTI

Abstract. The article presents the results of the study of the category of productivity,
provides a definition of "productivity of entrepreneurial activity” and identifies the basic
methodological principles for solving the problem of increasing the productivity of entrepreneurial
activity.
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Anomauia. Y cmammi suxnadeno pe3yiomamu 00CAi0NCeHHs Kame2opii npoOYKMUSHICMb,
HAO0AaHO BU3HAYEHHS NOHAMMA «NPOOYKMUBHICIb NIONPUEMHUYLKOL OIANIbHOCMI» MA BUHAYEHO
OCHOBHI ~ MemOOONIOCIYHI  NPUHYUNU  BUDIWEHHS NpoOieMu  NiOBUWEHHS  NPOOYKMUBHOCI
NIONPUEMHUYBLKOT QISIbHOCHII.

Knwuoei cnoea: kameeopiss npooyKmueHicms, NpOOYKMUBHICMb  NIONPUEMHUYLKOL
OISILHOCMIE, MEMOOO0N02IUHI NPUHYUNU.

[TinBuIeHHS NPOAYKTUBHOCTI — OAWH 13 IIISAXIB JIOCATHEHHS IIJIEH CTajIoro
PO3BUTKY, aji€ MPOIYKTUBHICTb €KOHOMIKH, TOJIOBHUM YHUHOM, PO3YMIETHCS TUIBKU
K IPOJYKTUBHICTb Ipalll, IrHOPYIOYH IPH LIbOMY 1HII (PaKTOPU BUPOOHHULITBA.

B3arani, MibkHapojHa HayKoBa CIIUIBHOTA CTOJITTSIMHU JOCHIKY€E KaTEropiro
«TIPOTYKTUBHICTBY, ajie J0C1 1e He AINIIa 3roiu Y IboMY MUTaHHI. Mu cripoOyBaiu
00’eTHaTH OCHOBHI KOHIIENIIi MPOAYKTHMBHOCTI y Ta0a. 1, 3rpymyBaBmiu ix 3a
03HAKOI0 KUIBKOCT1 (DaKTOpIiB MPOMYKTUBHOCTI (HAMPUKIA, OJHO(PAKTOPHA MOJECIb
K. Mapkca ta 6araroakTopHi MOJEI IHIIUX BYCHUX).

Taoauus 1. OcHOBHI HAYKOBI KOHIENILil MPOAYKTUBHOCTI
O3Haka 3MicT KOHIEenmuii

[TponykTuBHUM (HaKTOPOM BUPOOHUIITBA € TpaLls
(KpuTepieM € IpOyKTHUBHICTD Ipaili)
bararodakTopHi Mozemi [IponyKTHBHICT — KOMIUIGKCHUH  ITOKa3HUK
(H. Emerson [2], P. Drucker [3], J. Juran | edextuBHOCTI (yHKIIOHYBaHHSA BCiX (hakTopiB
[4], J. Kendrick [5], R. Solow [6], G. | BupoOHuuTBa (mi3HimIe — e ¥ MIAIPUEMHUIITBO
Stigler [7], D.S. Synk [8], J. Tinbergen | Ta BiTHOCHHI pPIBE€Hb TEXHOJOTIYHOTO PO3BUTKY
[9] Ta iH.) KpaiHu).

Onnodakropua moxens (K. Mapxke [1])
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Ongnak y mexax IUX KOHLEMINA HEMOXJIMBO TMOSCHUTU HAsBHI CHhOTOJHI
TEHJEHLIi Ta NPOLECH 3MIHM EKOHOMIYHOI MNpoayKTWBHOCTI. Ha Hamy nymky,
npoOJieMa NoJisirae y HeJOOIIHII POJIi JIIOAUHU — MiANPUEMIIS, HOTO TOCBiAY, 3HAHD 1
CIPOMOXHOCTI J0 TBOPYOro KOMOIHYyBaHHSA (akTopiB BUpOOHUUTBA. TOOTO MH
BBa)XA€EMO, IO MIANMPUEMHUIITBO € HE Julle (PakTopoM BUPOOHMIITBA, a WOro
OpraHizaTopoM, HalOUIbII e(PEKTUBHO MEPEPO3NOAUIAIOYN Ta KOMOIHYIOUH PECypCH,
0 ¥ BH3HA4Ya€ 3pOCTaHHS MPOIYKTUBHOCTI SK X MISUTBHOCTI, TaK 1 €KOHOMIKH B
1JIOMY.

Takum 4YuMHOM, MM TPUXOAUMO O BHCHOBKY, IO MPOAYKTUBHICTh
IPUEMHHIIBKOT JISUTBHOCTI - 1€ Tpoliec e(PEeKTUBHOTO 3pOCTaHHS MEPETBOPECHHS
KOMITICTCHTHOCTeH (3HaHb, BMiHb, HABHUYOK, JIOCBiNy) JIIOJICH, MaTepialbHUX,
(GiHAHCOBUX, EHEPreTUYHUX, IHTEICKTyaJIbHUX, OpraHi3alliiHO-yIPaBIIHCHKUX
pecypciB, MOJIMBOCTEH, IO BIJKPUBAIOTHCA, HA SKICHHM pe3ysbTar, 1o
3aJI0BOJIbHSIE MTOTPEOH Ta OUIKyBaHHS 3alllKaBICEHUX CTOpPIH 1 3a0e3meuye CTiKui Ta
30aJaHCOBAaHUI PO3BUTOK MIANPHEMHHIIBKAX CTPYKTYP Ta EKOHOMIKH B I[IJIOMY.

AJlKe, SIK BITJOMO, CTIMKE €KOHOMIYHE 3POCTaHHS MOJKJIMBE TIIbKM Ha 0asl
BKJIFOUCHHSI 1HTEHCUBHUX (aKTOpiB, Hacammepel, akKTUBi3alii MiANpUEMHUIBKOI
JISUTBHOCTI Ta 3pOCTAHHS 1i MPOJAYKTUBHOCTI (K CYKYIHOI IPOJYKTUBHOCTI (DAKTOPIB
BUPOOHUIITBA, 1110 KOMOIHYIOTh ITiAMPUEMII]).

BpaxoByroun BUIIIEBUKIIaJIeHE, BU3HAYMMO 3arajibHi METOI0JIOTTYH] TPUHITUITU
BUPIIICHHS TPOOJIEMHU MiABUIIICHHS MPOAYKTUBHOCTI MiAMTPUEMHHUIIBKOT JISITBHOCTI:

1. [IpuHIUT 1I7IECIPSIMOBAHOCT1, OCHOBHUM CEHC SIKOTO MOJISTAE y PO3IMIUPEHH1
MEX IIJIeH BUPIMIEHHS TPOOJIEeMH, 10 T03BOJUTh BUOPATU peasibHI 3aBIaHHS, Ha
SKAMH Tpeba mpamroBaTH ISl JAOCSITHEHHS 3arajibHoi MeTdu. ToO0TOo, BHUPIIICHHS
OKpeMHuX 3aJad Mae OyTH CHOpSIMOBAaHUM Ha IMIJIBUIICHHS MPOJAYKTHUBHOCTI
HiANPUEMHHUIIBKOT AISUIBHOCTI, @ Hee(EeKTUBHI MEXaHI3MU MaloTh OyTH MEepeTBOPEHI
BIJIIIOBITHO 10 3arajibHOI METH.

2. IlpuHtumn BiAMOBITHOCTI, SKUW Tepembavae, MO 3aCTOCOBYBaHI 3aXOAH Ta
MEXaHI3MH MarTh OyTH BIANOBIJHUMHU HAsIBHUM pecypcaMm Ta pealbHUM MOTpedam
nignpueMiiB. B VYkpaini 1e 0co0JIMBO CTOCYEThCA I1HCTUTYIIOHAJIBLHOIO Oa3ucy
(HopMaTuUBHOI 0a3M), OCKUIBKM B HepOpMaibHIA IUIOMIMHI, J€ pyUisiMu
IHCTUTYLIIOHAJIbBHUX TEePETBOPEHbh € YITKI E€KOHOMIYHI 1HTepecH, TpaHchopmarii
BIIOYBaIOThCS Jy)XK€ IIBHAKO 1 1€ TPHU3BOAWTH JI0 BITHOBJIEHHS OajgaHCy Mix
BUMOTraMH €KOHOMIYHOI JIACHOCTI Ta MOJOKEHHSIMU HOPMATUBHUX JOKYMEHTIB, IO
IIPU3BOJIUTH JIO TTOSIBH 3HAYHOI «TIHBOBOI» YaCTKH B €KOHOMIIII KpaiHH.

3. IlpuHIIMIT KOMIUJIEKCHOCTI, IKUH nepeadavae HeOOXiIHICTh BpaXyBaHHS BCIX
rpyn (axTopiB, SKI BIUTUBAIOTH HA IMIJABUINEHHS MPOIYKTUBHOCTI MiANMPUEMHHUIIBKOT
TISJIBHOCTI.

4. TlpuHIMTT OMTHMAIBHOCTI, KWK Tependadae BUOIp Kpamoro BapiaHTy 3
MOJKJIUBHX a00 aTbTEPHATHBHUX.

5. TlpuHmmm aganTUBHOCTI 1 THYYKOCTI. METOJ0JIoTisl  JepiKaBHOTO
pETYIIOBaHHS €KOHOMIKHM TOBHHHA JOIOBHIOBATHCH HOBHMH aCIEKTaMH Ta MICTUTH
MIEBH1 aKIIEHTH Y BIJMOBITHOCTI 0 BUMOT Cy4aCHOCTI.

6. IlpuHIMO y3roJKEHOCTI IHTEPECIB, CEHC SIKOTO MOJsArae y BHSBJICHHI
ONTUMYMY 3aJI0BOJICHHS 1HTEPECIB YCiX EKOHOMIYHMX areHTiB (abo MiHiMizamii
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PUHIIUITY BUTIKAE

7. IlpyHIMI KOHUEHTpallli, OCHOBHHI CEHC SIKOTO MOJSTaE B ONTHUMAIbHOMY
CIIOJTyYEHH1 PEryJIIOIYMX il OpraHiB BJaJad, CHPSIMOBAaHUX HAa MaKCHUMaJbHO
MOJKJIMBE Y3TOJPKEHHSI 1HTEPECIB yCIX areHTIB €KOHOMIYHMX BiJIHOCHH: J€p>KaBH,
M1IMPUEMHUIIBKUX CTPYKTYP 1 CIIOKMBAYIB.

8. IIpuHIIMI CUCTEMHOI MPUCYTHOCTI JIepKaBU B €KOHOMILIIL, SKUH peai3y€eTbes
y CHCTEMI IJIaHyBaHHS Ta CTUMYJIFOBAHHS PO3BUTKY MIANPUEMHULIBKOT TISITBHOCTI.

9. Ilpunnun cnerianizaii, CEHC SKOTO IOJsAra€ B CTBOPEHHI OOMEXKEHOTO
Ha0opy GYHKIIH KOXXHOTO 3 OpraHiB BJIaJIM 1 CTBOPEHHS CHCTEMH CYCILIBHOTO
KOHTPOJIIO 32 1X BUKOHAHHSIM.

10. IlpuHIMO BIAKPUTOCTI Ta MPO30POCTI, TOOTO HIMPOKOTO OOTOBOPEHHS
IPOEKTIB PillIeHb 1 BpaxyBaHHs MPH LbOMY AYMOK DPi3HUX CyO’€KTIB €KOHOMIYHHUX
B1JIHOCHH.

11. TlpuHUOuMm MepekeBOro poO3BUTKY, SKUU mepeadadae mepexia Bl
pO3pi3HEHUX (HIpM JO €AUHOT MEPEXKI PI3HUX MIAMPUEMHULBKUX CTPYKTYP, 3'€THAHUX
€JIEKTPOHHOI0 MEpEeXEI0 Ha OCHOBI I[HTepHeT, SiKi 31MCHIOIOTH TICHY B3a€EMOJII0 B
TEXHOJIOT1IX, KOHTPOJI1 SIKOCTI MPOAYKIIii, MJIaHyBaHHI 1HHOBALI1i, TOILO.

12. TlpuHuUN UUKIIYHOCTI, CEHC SIKOTO IOJSATaE y BpaxyBaHHI IUKIIYHOI
IPUPOAH BIATBOPEHHS JIAHIIOKKIB JTOJIaHOT BAPTOCTI.

13. Ilpunuun OromkeTHOT €e(GEeKTUBHOCTI: HEOOXITHO YHUKHYTH HHU3BKOI
e(eKTUBHOCTI  OI/DKETHUX BUTpaT (TOOTO TOTOYHOrOo  Heno¢iHAHCYBaHHS
JIEp’)KaBHUX IUIHOBUX 1 OIOJDKETHUX MPOTpaM, IO POOUTH HEMPOTHO30BAHUM iX
OIO/DKETYBAHHS 1 peallizallito; MOpyIIeHHS MPUHIIUAIY MPIOPUTETHOCTI (hiHAHCYBaHHS
OIO/DKETHHX TMpOorpaM BHACHIZOK JIOOIFOBaHHS I1HTEPECIB OKPEMHX MIHICTEPCTB 1
BIIOMCTB; PO3MHUTOCTI (OpPMYJIOBaHHS LI€ y OIKETHUX [porpamax, U0io
YHEMOJKJIUBIIIOE BU3HAYCHHS KPUTEPiI0 iX e(EeKTUBHOCTI; iMiTallii IMOKa3HUKIB
PE3YJIbTAaTUBHOCTI, KOJIM B SIKOCTI 1HAMKATOPIB BHUOMPAIOTHCA Taki MOKA3HUKH, SKI
MOXYTb OyTH JIETKO JOCSTHYTI, aj€ Mpuh LbOMY BOHM HE HECYTh HISKOIO
€KOHOMIYHOTO 3MICTY).

TakuM YWHOM, MM BUSBWIM, IO JJIsS BHUPIMICHHS TPOOIEMH IiABUIICHHS
IPOYKTUBHOCTI MiIMIPUEMHUIBKOI TISTTBHOCTI HEOOX1/THO, TO-TIEpIIIe, PO3YMITH ii SIK
e(eKTUBHICTh KOMOIHYBaHHSI MiANpPUEMIIEM (PaKTOPiB BUPOOHUITBA, 1, MO-IPYTE,
OyIyBaTH KOHLEIILIIO IHOTO Mpollecy Ha 0a3i 3alporOHOBAHUX METOAOJOTIYHUX
PUHITUIIIB.
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Abstract. The article considers the basic concepts, essence, information base, subject,

methods and functions of land management in Ukraine.

Keywords: land resources, management, land use, planning, regulation, organization, land
use.

AHnomauin. B cmammi po3ensinymo OCHOBHI NOHAMMS, CYMHICMb, Hopmayiina 6asza
npeomem, mMemoou ma QYHKYii YnpasninHs 3eMeibHUMU pecypcamu 8 YKpaini.

Kniouogi cnoea: 3emenvHi pecypcu, YNpaeniHHsA, 3eMIEKOPUCYSAHHA, NAAHYEAHHA,
Ppe2y08anHts, Op2anizayis, BUKOPUCMAHHS 3eMellb.

VYnpaBiiHHS 3€MEIbHUMHU pecypcaMu — CKJIaJHa OpraHizoBaHa CHCTEMa, SKa
OXOIUTIOE  BEJIMKUW CHEKTP CYCHUIBHUX BIAHOCHMH 1 BKIIOYA€ YIMPABIIHHS
COIllaJbHUMH, EKOHOMIYHHUMH, IPABOBHMH, CKOJOTIYHMMH Ta IHIIMMH BHJIAMHU
BIJHOCHUH. J[aHOMY By yIIpaBJIiHHS XapaKTEpHUH psia 0COOIMBOCTEN, OB’ SI3aHUX 3
TUM, II0: 3eMJIs — [1€ OCOOIMBHUI 00’ €KT yMpaBIiHHS; 3eMENbHI BIIHOCHHH TOB’ s3aHi
3 OO0 ’€KTUBHUMH 3aKOHOMIPHOCTSIMH PO3BUTKY CYCHUIBCTBA 1 CYCIHIJIBHOTO
BUPOOHHMIITBA; 3€MJIA € MailHO OcCOOJMBOrO poay 1, OTXKE, 3 HIPHUBOAY 3€MIl
BUHHUKAIOTh 0COOJIMBI MailHOBI UM PUHKOBI BIAHOCHHM; JJIS YIIPABIIHHS 3€MEJIbHUMHU
pecypcamu xapakTepHO crienrdiuyHe MmoeJHaHHs QYHKIIN 1 METOIB YIIPaBIIiHHS.

[npopmariiiHo0 0a3010 yHpaBIIHHA € IMPOrHO3YBAaHHS PO3BUTKY CHUCTEMH
CTAJIOTO 3€MJIEKOPUCTYBAHHS, 110 CTAHOBUTh HAYKOBOAHAIITUYHHUI €Tall IpOLECy
po3poOKu KoMmIiekcHoi mporpamu. Ilpornos oxpecmroe cdepu 1 MOXKIUBOCTI
IOCTaBJICHUX pEealbHUX 3aBJaHb Ta ILIUJIEH, BUSABISAE HAIpPSIM PO3pOOKH 1 NPUUHATTA
YOPABIIHCHKUX PINICHb, PO3IIISIA€ BapiaHTH AaKTUBHOTO BIUIMBY Ha OO0’ €KTHBHI
YUHHUKH EPCIEKTUBHOTO PO3BUTKY .

OcHOBY cHCTEMHU YIpaBIIHHS 3€MEJIbHUMHU pecypcaMu CKJIaJaloTh 00’ €KT,
Ccy0’eKkT, mpeaMeT, MeTa, 3aBaaHHsA 1 (yHkuii ymnpaBmiHHA. OO0’€KT 1 mpeamer
YIPABIIIHHS CTBOPIOIOTHCS B PE3YJIBTATI OAraTopivHOro MonepeaHboro nepioay. Bua
00’€xTa 1 TpeaMeT YMpaBIiHHS OE€3MOCepeHhO TOB’s3aHI MK co00r0. O0’eKTOM
YIOPABIIHHS € BECh 3eMeNbHUN (OoHA YKpaiHM, aAMIHICTPATUBHO - TEPUTOPIaIbHOI
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OJIMHUIIl, 3€MEJbHI YT OKPEMHX 3€MIJICBOJIOJIHb 1 3€MJIEKOPUCTYBaHb, IO
BIAPI3HAIOTHCSA 32 XapakTEepOM BHUKOPUCTAHHS, IMPABOBHUM CTaTycOM, a TaKOX
3eMebHI JIISHKK, 110 HE BBIAILIM B 3€MJIEKOPUCTYBAaHHS (3€MJIl 3arajbHOTO
KOPHUCTYBaHHS).

3 npukiIagHOI TOYKH 30py, OO0 €KTOM YIIPaBIIHHS € 3€MeJIbHI BiJHOCHHHU,
npouecd (GOpMyBaHHS  3€MJIEBOJIOJIIHb Ta 3€MJICKOPUCTYBaHb, OpraHi3allis
palio—HaJIbHOTO BUKOPUCTAHHS, OXOPOHH Ta BIJIHOBJIEHHS KOPUCHUX BIACTUBOCTEH
3¢ MEJIbHUX PeCcypciB, SKI BIAMOBIIAIOTh Cy4acHHUM IOTpeOaM JIFOJMHU 1 BUMOTaM
3aKOHIB MPUPOJIH.

[IpeameToM yripaBiiHHS € MPOIECH OpraHizailii BUKOPUCTAHHS 3€MIIi, IO Y
MeXaxX BH3HAUEHOI TepuTOopli 3a0e3MeuyyroTh yce PIZHOMAHITTA MoTped ioro
KU—TeNiB. Pi3HOMaHITTS m1OTpe® MTPUBOAWTH JO PIZBHOMAHITTA  CIOCOOIB
BUKOPHUCTAHHS 3€Mellb, 10 MIIATal0Th YIPaBIiHHIO [1].

MeTor0 yIpaBiiHHS 3€MEIbHUMH pPECcypcaMu € CTBOPEHHS 1 3a0e3medeHHs
(YHKIIIOHYBaHHS CHCTEMHU IIMBUTI30BaHMX 3€MEIbHMX BIJHOCHH 1 CTaloro
3eMJICKOPUCTYBaHHS, 110 Jla€ 3MOTy TpU 3a0e3MeyYeHHl JIOCUTh BUCOKOIO PIBHS
€KOJIOTIYHUX 1 COLIAJIbHUX YMOB JKUTTS, PO3BUTKY €(PEKTUBHOI MIANPUEMHHUIIBKOI,
CYyCHUIbHOI W IHIIOI MAiSUIBHOCTI (POpMYBaTH YMOBH 30€pEKEHHS 1 BIAHOBIICHHS
BJIACTUBOCTEH HABKOJIUIIHHOTO MPUPOTHOTO CEPEIOBHUIIIA.

BararorpanHicTh nmocrapjieHOI MpoOIeMU BU3HAYAE HEOOX1THICTh PO3B’sI3aHHS
IIJIOTO KOMIUIEKCY 3aB/IaHb: HAayKOBO OOIPYHTOBAHOTO MEPEpO3MOALTY 3eMEIbHUX
pecypciB; 3a0e3neueHHs PIBHOMPABHOCTI BCIX (JOPM BIACHOCTI 1 TOCIOIAPIOBAHHS
Ha 3€MJIl; EKOHOMIYHOTO pEryJIIOBaHHS paIllOHAJIBHOTO BUKOPUCTaHHS 3€MIIi,
HEJOTOPKAHHOCTI MpaBa BIIACHOCTI 1 MpaBa KOPUCTYBAaHHS 3€MJICIO; TMPIOPUTETY Y
HaJaHH1 MPOAYKTUBHUX 3€MENb IS MOTPEO CUTLCHKOTO TOCTOJAPCTBA; CHUCTEMHOTO
OIAXOAy 1O BHKOPHUCTAHHS 3€MENbHUX PECYpCIB;  BpaxyBaHHS pPETiOHAIbHUX
0CcoOJMBOCTEM 3€MJICKOPUCTYBAHHS, €KOJIoT13al111 3€MJICKOPUCTYBAHHS,
3aKOHO/JAaBUYOTO, HOPMAaTUBHOTO Ta METOAMYHOrO 3a0e3MeyYeHHs] pallioOHaJIbHOTO
3eMJIEKOPUCTYBaHHs TOIIO. Peamnizaliisi nepeniuyeHrux 3aBJaHb J103BOJUTH €(DEKTUBHO
YIOPABIISTH 3eMEIBHUMU pecypcaMu B Y KpaiHi.

@OyHKIIT yNpaBiaiHHA — 1€ BIJIHOCHO BIJIOKPEMJIEHI HANpPSMH YNPaBIIIHCHKOI
TUSJIBHOCT1, SIK1 JO3BOJISAIOTH 3IMCHUTH TIEBHUN BIUIMB Ha OO0 €KT YIpPaBIIHHS 3
METOI0 BUPIIICHHS MOCTABJICHOTO 3aBJaHHs. BuBUeHHS 3MICTy (PYHKIIIM yIIpaBiIiHHS
Ta iX yiTKa KjIacudikaiis HEoOXiTHI JJIT PO3pOOKH palliOHATbHUX OCHOB CHCTEMU
yIpaBIiHHS [2].

Bapro BpaxoByBaTH, 110 YIIpaBIiHHS 3€MEJILHUMU PECypcamMu 311MCHIOETHCS Y
BOX HampsMax: Oe3mocepenaHe i omocepeakoBane. Jlo dyHKINH Oe3mocepeTHbOTO
YIPAaBIIIHHS 36MEJIBbHUMH PECYpCaMHU CIIiJ BITHECTH TakKl eTamu: 301p 1 aHali3 JaHuX
npo O0’€KT yNpaBIiHHSA Ta KEPOBaHI MPOIECH — BUBYCHHS BJIACTUBOCTEH 3emuti
(MOTBOBI  OOCTEXKECHHS, 1HBEHTApHU3AIlisl 3€MENb), BEACHHS 3EMENbHOTO KaaacTpy
(peectparisi, OOmiK, OIIHKA) 1 MOHITOPUHTY 3€MeEllb, CTBOPEHHS 1 BEICHHS
reoiHQpopMallIfHUX CUCTEM; BHPOOJIEHHS YNPABIIHCHKOTO PIIIEHHS — 30HYBaHHS
3eMellb, TPOTHO3YBaHHS, IUTAHYBAHHS 1 TPOCKTYBaHHS BHUKOPHUCTAHHS 3EMEIIb;
peamizallifo yIpaBJIIHCHKOIO pIINIEHHS — JEp>KaBHUU TMEpPepo3MNoAil  3eMellb
(BUJIyYCHHS, HaJaHHS 3€MeJlb), OpraHizaimito 1 ¢iHaHCYBaHHS 3aXOJIB II0J0 3MIHH
BJIACTUBOCTEH  3emJil, OOJaITOBAaHOCTI ¥  (OPMyBaHHS 3€MJIEKOPHUCTYBAHb,
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pPEryJIOBaHHS  PUHKOBOIO  OOOpOTY  3€M€lb, E€KOHOMIYHE  CTUMYJIIOBAHHS
paIioHaJIbHOTO 3eMJIEKOPUCTYBAHHS; KOHTPOJIb 32 (YHKI[IOHYBaHHSAM C(HOPMOBAHOTO
npouecy 1 HOro KOpPEKTYBaHHS — KOHTPOJIb 3a BHUKOPHCTAHHSIM 3€Melb 1
JOTPUMAHHSAM 3€MEJBbHOTO 3aKOHOJABCTBA, BHPIIIEHHS 3€MEIbHUX CYIEPEYOK,
OB’ SI3aHUX 3 peaii3ali€lo YpaBIiHCbKUX pIIEHb 1 PYHKIIIOHYBaHHIM C(HOPMOBAHOI
CUCTEMU OpraHizailii BUKOPUCTaHHS 3eMeEllb.

Jlo dbyHKIII# orocepeIKOBaHOTO YIIPABIIHHS HAJIEKaTh: BUBUYEHHS XapaKTepy
3eMeJIbHUX BIJHOCHH, CTaHy 3€MEJIbHOTO 3aKOHO/IABCTBA 1 X MOHITOPUHT; pO3poOKa
1 NPUUHATTS 3aKOHOJABUYMX aKTiB (3aKOHIB, PIIIEHb, MOCTAHOB) Ta HOPMAaTHUBIB
BUKOPHMCTAHHS 3€MJIi; peaizamis 3aX0/1iB 040 3MIHU CHCTEMH 3eMJICKOPHUCTYBAaHHS,
nependauyeHuX y 3aKOHOJABUYMX aKTaX;  yJOCKOHAJEHHS 3eMJIEKOPUCTYBAaHHS,
30HYBaHHSA, HOPMYBAaHHS BUKOPUCTAaHHS 3€MJI; JIEpKABHUW KOHTPOJb 3a
JOTPUMAHHSAM 3€MEJIbHOIO 3aKOHOJABCTBA; BUPILICHHS 3€MEIbHUX CYIEPEYOK,
NOB’A3aHUX 13 BBEIEHHSAM Ta (PYHKIIOHYBaHHSIM 3€MEJIBbHOTO 3aKOHOJABCTBA 1
HOPMAaTHBIB BUKOPUCTaHHSA 3emil [3].

OTxe, ynpaBiiHHS 3€MEIbHMMHU pecypcaMH — L€ HpoLec IMOCTIHHOro
BJIOCKOHAJICHHSI 3€MEJbHUX BIJHOCUH, 3E€MJICKOPUCTYBAHHS 1 3€MJICBOJIOJIIHHS,
3eMJICBIIOPSIKYBAaHHS ~ TEPUTOPIi 1 3E€MIIEYCTPOI0 TOCHOJApPCTB, ONTUMI3aIlll
BUKOPHUCTaHHS Yy KOXKHIM 13 HHMX, po3poOKa 1 BNPOBAKCHHS KOMIUIEKCY 3aXOiB 3
OXOPOHHU 3€eMENbHOro (OHAY Ta TMIJBUIIEHHS MPOAYKTHBHOCTI H E€KOHOMIYHOI
e(eKTUBHOCTI BUKOPUCTaHHS [4].
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COBPEMEHHOTI O PA3BUTHUS 3EMEJIbHBIX OTHOIIEHUM

Abstract. The article substantiates the main direction of the transition to sustainable land
use, which changes the essence of land relations existing in Tajikistan. The authors recommend the
application of the landscape-ecological approach as a new mechanism for the transition to
sustainable land use, providing for the adaptation of agar users to the composition of various
element of the agro-landscape.

Keywords: sustainable land use, land relations, landscape-ecological land use.

Annomayun. B cmamve 060chosanvl 0CHOBHbIE HANPABNEHUA NeEpPexo0d K YCMOUUUBOMY
3eMIIeNONIb308AHUI0, KOMOPbILL  MeHsem cymb cywecmeyiowux 6 Taoddxcukucmaue 3emenbHbIX
omHouleHull. A6mopuvl pekomeHoyem npumeHeHue AAHOUADMHO-IKOI02UYECKO20 N00X00d KAk
HOBblU MEeXAHU3M Nepexood K YCmou4ugo2o 3eMienoib308anus, npeoycmMampusaowuti adanmayuu
A2apHBIX 3eMAENONb308aMmenell K KOMNO3UYUS PA3TUYHBIX INEMEHMO8 acpooianHoulagpma.

Knroueeswie cnosa: ycmouiuugoe 3emnenonvb3osanue, 3emelibHble OMHOUuleHUsl, 1aH0uapmuo-
9KONI02UHECKO20 3eMAEN0Nb308AHUE.

Ha  coBpemeHHOM Jrame  akTHBU3AalMsA  I[POLECCOB  MHTEHCHUBHOTO
UCIIOJIb30BaHUsl 3€MENBHBIX B c(epe arpapHoro MPOU3BOJACTBA, CIIOCOOCTBOBAJIO
3HAYUTEIBHOMY POCTY AHTPOIIOIE€HHOTO BO3JIECWCTBUSA HA NMPUPOJHYIO CPENy, UYTO B
KOHEYHOM UTOT€ IIPUBEIIO K DKOJIOTMYECKON JAeTrpaJallid U 3aMEIJICHHBIMA TEMITAMU
pa3BuUTHs W HecTtaOwibHOCTH. ClelnoBaTeNbHO, UMEHHO NEPEX0J K YCTOMYHUBOMY
3€MJIENIOJIB30BAHUI0 MEHSET W CyTh HOBBIX 3€MEJIbHBIX OTHOLIEHUH U
BOCIIPOM3BOJICTBA CEJIbCKOXO35MCTBEHHBIX YTOAUN, TEM CaMHM PELIAIOTCS BOIPOCHI
YMEHBUIEHUSI YPOBHS AHTPOINOIEHHBIX M JAPYIMX HEraTUBHBIX BO3JECHCTBUI Ha
OKpY’Kalollylo BHEIIHIOK cpeay. Komriuiekc (pakTopoB, oka3bplBalOIIMX BIMSHUE HA
YCTOWYMBOCTh 3€MJICIIOJIB30BAHUS, OINPEICISIETCS TAKUMU TUIIAMUA WM BUAAMHU
YCTOMYUBOCTHU 3EMIJICIIOJIb30BAHY, Kak DKOHOMMYECKUH, IIPUPOIHBIN,
AKOJIOTUYECKUN, TPABOBOM, TEXHOJIOTHUUECKHUN U cOrManbHbIi (Taoum. 1).
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Tadomamua 1. Knaccnpukanus BuaoB u GakTopoB, 0Ka3bIBaOLINe BIUAHAE HA
YCTOHYHUBOCTH 3eMJIECN0JIb30BAHUS

Buasl ycroitunBocTu DaKTOpbl YCTOHYHUBOCTH
Coaep:xanue gpakropa
3eMJIeN0JIb30BAHMA 3eMJIeN0JIb30BAHUA
. Pe3ynpratuBHOCTH u | YpokailHOCTh,  BaJiOBOW  cOOp,
IKOHOMHUYECKUH
7¢(HEeKTUBHOCTh peHTabeTbHOCTh U T/I.
. [Inonopoawue, necucots, | Conepxanue rymyca
IMpupoanbii .
00J1eCCEeHHOCTh ['panynomeTpudeckuii coctas
Y CTOMYNBOCTD K MPOSIBICHUSM U | DPOIUPOBAHHOCT 3eMeIlb,
IKOJIOTHYeCKHIT BBISIBIICHUSAM HeraTuBHbIX | CHI)KEHHE YPOBHS paclaxaHHOCTU
IIPOLIECCOB, PaCIIaTaAHHOCTh CEJIBXO03YTOIui
YcTolunBOCTh BHEIIHUX TpaHull | OnTUMallbHbIE pa3Mepsl
paBoBoii 36MJICTIONIb30BAaHUsA, 3E€MEJIbHBIX | 3€MJICTIONb30BAHUS, 3allUTa IIpaB
P 1pas, BHYTPHUXO3SIMCTBEHHOH | 36MJIETIOJIb30BAHUS

OpraHn3annu 3EMJICIIOJIBE30BAHUC

[IpaBunbpHas KOHGUTYpAIUS TTOJEH,

. KOHTYypHOCTB, SHEPrOEMKOCTH BBEJICHUE CHUCTEMBI CEBOOOOPOTOB,
TexHoI0rHYecKHi
BHEJIPEHHE HOBBIX COPTOB CEJIbXO03
KYJIBTYD.
Ynobnoe MPOCTPAHCTBEHHOE | MECTOMOIOKEHHE, KOMITAKTHOCTb,
CounaabHbIi TEPPUTOPUATBHOE 00yCTPOCHHOCTh HMHXKEHEPHOU W
pa3MenIeHne HaceJICHU CONMATTLHOU HHPPACTPYKTYPHI

Cocmaeneno agmopom Ha OCHO8e HAYUHBIX uUcmouHuxkos. Jloimamosa O.H. Ycmouuusoe
3eMNIeN0Nb308aHUEe  KAK  OCHO8A  (DOpMUpOBaHUsi  3PHEeKMUBHO20 — CeNbCKOXO3AUCMBEHHOO
npouszeoocmea - Becmnuxk OmI'AY, 2016, Ne3. —C. 165-172

B PecnyOnuke TapKMKMCTaH MPUHUMAETCS KOMILJIEKC MEp B HallpaBJeHUE
o0OecrieyeHuss MapaMeTpoOB YCTOMUMBOIO 3€MJICMOJIb30BAHUS, MPEXKAE BCEro
BO3pOXKJIEHUN ceBooOopoTta. Ho »9STM Mepbl eme He BAMSIOT Ha MPOILECC
MHTEHCUBHOI'O 3€MIJIETIOJIb30BAHUS, WHTEHCUBHOI'O HCIIOJb30BaHUSI IIOYBEHHO-
3eMeJIbHBIX PECYPCOB BO BCEX peruoHax crpanbl. Habmonaercs aHTpoIKOJIOTUYECKHe
OTPULATEIIbHBIE TEHIACHIMU: YBEJIMYEHHUE IUIOMIANEH BOJHOM M BETPOBOM 3PO3HUH,
CHI)KEHUE YPOBHS I'yMycCa B CTPYKTYpE€ ITOYBBI, OCOJIOHIIBIBAHUE, NEPEYIIIOTHEHHUE,
NepeyBIaXHEHNE W OMyCTHIHMBAHHE TOYB. DTOT MpoIlecc HaOII0maeTcs BO BCEX
pPETHOHAxX pecyOIrMKHd, 0COOCHHO B KPYITHON WHIYCTPHUATbHO-arPapHBIX PETHOHAX —
Corpmiickuii  ob0nacte. B o00sactTh WHAUMKATOP 3pPO3MOHHOM ONACHOCTH H
SPOIUPOBAHHOCTH SIBIIIETCS CAMBIM BBICOKUM (Ta0JI. 2).

N3 75 mnpoueHToB 0OCIEIOBAHHOM IUIOMIAAM CEIbXO3YyTrOJIuid ypOBEHB
(MHIMKATOp) DHPO3HMOHHOM OMAaCHOCTH M 3POAUPOBAHHOCTH, COOTBETCTBEHHO,
coctaBist 6osee 39,1 u 21,3 %. Beicokuil ypoBeHb 3TOT0 MHAUKATOpA HAOII01aeTCs
BO BCEX KaTEropusaX 3€Mellb - MHOTOJIETHUE HACaXJACHHsS, CEHOKOCHI M IMacTOuIa.
OTH HEraTHBHBIE MPOLECCHl HAPYIIWIM €CTECTBEHHO-IIPUPOJHBIE CBOWCTBA
IJI0IOPOJIHBIX 3€MEJIb U arpO3KOCUCTEMBI B LIEJIOM.

[lepexoq K  yCTOMYMBOMY  3€MJICTIONB30BAHUIO  TpeOyeT  IKOJIOro-
HSKOHOMUYECKOE OOOCHOBaHHE, COYETAIOIIee SKOHOMMYECKHE M OSKOJOTHYECKHE
MHTEPECHI 3eMJIEIIOIb30BarTeeil. JlaHHas 3a1a4ya peain3yercsi HA OCHOBE CUCTEMHOTO
noaXxoja, IpeaycMaTpHuBaroIIei JTaHAmadTHO-DKOJIOTUUECKUN  TTOIXO/I. ITpu
TaHIIIAaPTHO-IKOJIOTUYECKUHN TMOAX0/1€ OOECIEeUnBAETCA KOMIUIEKCHOE peanu3aliu
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(GYHKIMK arpojaHamadToB Kak HOBBIA MEXaHH3M Iepexoja K YCTOHYHMBOTO
3eMJICTI0NIB30BaHM (Ta0II. 3).

Taoauma 2. IK0JI0ro-2)KOHOMHYEeCKasl OIIEHKA 3eMeJIb CeJILCKOX03ICTBEHHOT 0
HasHavyeHuss Coramiickoii o0aacTtu TagKuKHCTaH (1o cocrosuue Ha 01.01.2019 1.)

DKONOrO- OcHoBHbBIE BU/IbI CeJIbCKOXO035IlICTBEHHBIX Yroauii
YKOHOMHUYECKAS Bcero Muoro- Ceno- | IMacToumg
XapaKTepUCTHKA CCIbX03- Maums Jerime KOCBI a

yroauu HaCaXKICHUA
Bcero cenbCkoX03sMCTBEHHBIC 1098,2 228.5 774 11 784,5
YTOMbs, THIC. Ta. B TOM YHCJIe:
-00cIeI0BaHHAs IIJI0IA b, I'a. 823,6 205,9 52,2 0,75 549,9
yAEJIbHBIN BeC, %0 U3 HUX: 75,0 90,1 67,5 68,21 70,1
-3pO3MOHHOONACHBIE, THIC. Ia. 429.4 68,7 31,2 0,32 267,7
yAeJbHbIN Bec, % 39,1 30,1 40,3 29.4 34,1
-3pOJMPOBAHHBIE, THIC.TA. 2449 43,2 21,2 0,11
yAeNbHBIN BeC, % 22,3 18,9 27,4 10,3 22,1
-IIepeyBIAXKHEHHBIE, Ta. 125,2 21,0 4,1 0,22 79,2
yJeIbHbIN Bec, %o 11,4 9,2 5,3 20,2 10,1
-3a00JI04YE€HHBIE, Ta. 58,2 6.4 1,62 0,03 40,0
yIeabHbIN BeC, %o 5,3 2.8 2,1 34 5.1
-3aCOJICHHBIC, THIC. Ta. 57,1 7,1 0,85 0,06 7,1
yAeNIbHbIN Bec, % 5,2 3,1 1,1 5,2 0,9
-KaMCHHCTHIE, Ta. 20,8 1,37 6,11 0,065 116.1
yAeJIbHbIN BeC, % 1,9 0,6 7,9 5,9 14,8
-ipoyre (3arps3HEHHBIC
JeISIMOHHOONIACHBIC U AP.), 28,5 46,4 0,31 0,02 13,3
ra.
yAeJbHbIN Bec, % 2,6 20,3 0.4 2,1 1,7

Cocmasnen no: Omuémuocmu omoena semaeycmpoiicmea u 2eodezuu Co2outickoli obaracmu 3a
2019 2.

JlanamadTHO-PKOTOTHYECKUN MOAXO0/ MPEIyCMAaTPUBAIOIINI afanTalul Uiu
IPUCTIOCOOJICHHE XO3UCTBYIOLINX cyOBEKTOB WIn IIPOU3BOIUTEIIEH
CENIBXO3MPOAYKIIMI K Pa3TUYHBIM JIEMEHTAMU KOMIIOHEHTaM arpojasamadra u ux
pPallMOHAIILHOTO COYETaHUsI B XO3SWCTBEHHOW MESITEIbHOCTH SIBISIETCS TIJIAaBHBIM
HallpaBJICHUSIM B IIOCTPOCHUE  CUCTEMBl  YCTOWYMBOIO  3€MJIEJIE]IUE U
3eMJIETIONb30BaHNUE.

B sToM ciyuae, WHIMKATOPHI  DKOJIOTO-DKOHOMUYECKOH 3(h(HEKTUBHOCTH
CEJILCKOXO3SIUCTBEHHOTO  MPOM3BOJICTBA  MOXHO  BBIpa3UT B CIEAYIOUIUX
KOJMYECTBEHHBIX M KAYECTBEHHBIX TIOKa3aTesAX: palMOHalIbHAas CTPYKTypa
arpojanamadTa U CeabX03yroJiuii, MOCEBHBIX IUJIONIA/ICH; COCTOSHUS MPUMEHEHUS
CeBO0OOOpOTA, HAMPABICHHOE HA 3aIUTY MOYB, OXPAHbl 3€MeJb; MPUHSITUS MEPHI 10
BO3MEIICHUM BBIHOCA TyMyca M JPYTMX IMHUTATEIbHBIX BEHIECTB M3 TMOYBEHHO
IOKPOBA, BO3HUKIIHE B IPOLIECCE MHTEHCHUBHOI'O arpapHOro 3€MIIENOJIb30BaHMUE;
BO3MEIICHUE HEraTUBHBIX IOCJIEACTBUNA BO3JCHCTBUM CHCTEMBI MAallMH Ha
CEJIbCKOXO3SIICTBEHHBIE YTOJbsl, UMEIOIINI TEXHOTE€HHBIN XapakTep; MPUMEHEHUE
WHTETPUPOBAHHON Mephl (MpeXae BCEro, OMOJIOTMYECKOW) IO 3alllUTe CelbX03
KyJbTYp OT BpeauTesei u 0oye3He u 1.1.
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Tadanna 3. ®PyHkuuu arpoJanamadgToB U Mepbl UX peaTu3aunu
DyHKIHUH DJIEMEHTHI Meps! o peam3anuu (pyHKIui
- CO37[aHUE YCIIOBUH - OpraHu3anuy JiaHImapTHOE 3eMIICYCTPOICTBO U
YCTOHYHBOTO 3eMJICIENNS; CHCTEMBI 3eMJIeJIeNTHEe HAa OCHOBE IKOJOTHYECKIX
-IIPOU3BOCTBA TpeOOBaHUN,
9KOJIOTUYECKOU - BHIOOp pacTeHWil M MX COYETaHHE B CHCTEME
TIpO3BONCTBEHHbIE CeIbXO3MPOTYKIUH. CeBO00OPOT; }
- MPOBCACHUC MOHUTOPUHI" CEJILXO3YTrOAnU 3€MEJIb U
MPUMEHSIEMbIN TEXHOJIOTU;
- MOCAJKU JICCHBIX HACAXKIICHHUN, BBIICICHUN 3EMEITbHBIX
YYacTOK MO JIeca, JIyTa 1 3aIIOBEIHUKH, 3aTyKEHHE;
- OpraHU3alyH MOYBO3AIIUTHBIE CEBOOOOPOTHI H Jp.
- popMupoOBaHHE yCIOBHH - onpeaeneHre K03(H(HUITMEHTOB SKOIOTHIECKOM
IUTSL CYIIIECTBOBAHHE CTaOMIIEHOCTH TEPPUTOPHUI Ha OCHOBE COTIOCTABJIICHUE
pPacTUTENFHOCTH U Pa3NUIHBIX KaTETOPHil 3eMeb C YIETOM UX
KUBOTHBIX; MTOJDKUTENBHUE U OTPHULIATENIFHBIE BIUSHIE Ha
- OpraHu3anuu arposiaHmadr, pUPOIHYIO Cpe.y.;
ONTHUMAJIEHOE COOTHOLICHUI - pa3pabOTKH KapThl 3PO3MOHHO-OMACHBIX
CTPYKTypa CelIbXO3YTOJIUii ; | CebX03YTOJHii, 3eMEIbHBIX PECYPCOB.
- IPOBEJICHUE - YCTaHOBJICHHE THIIOB arposianamadToB, KOTOpbIE
TeppHTopHATbHBIE 9KOJIOTUIECKOTO N ompeJenseT YCIIOBHH U cpezibl zm.s{ OpraHu3aIul
30HMPOBAHUS TEPPUTOPUH; | YCTOHYMBBIX CHCTEM 3EMJICIICITHS;
- CHW)XEHHE Harpy3KH - TpaHcopMaLus ceIbX03yTroanii, Co3JaHue HOBBIX
CEIIbCKOXO03SHCTBEeHHOU 0a3uCHBIX pyOekel ¢ 1ebio 00padOTKU TTOYBEI;
TEXHUKHA Ha - CO3JIaHHE arpOdKOCHCTEM H TI.
CeNbX03yTOAMI, CO3AaHNE
YCIIOBUH U1l X
MIPOU3BOAUTEIHHOTO
WCTIOH30BAHUE U CHIKCHHE
TPaHCIOPTHOI! 3aTpar
- peryJupoBaHue BOJIHO- - IUIaHUPOBAHHKE MPYAOB, NIOCAJIKA JIEC;
TEIIOBOTO PeXUMa - CO3/1aHHE OYBO3ALIUTHBIX THAPOCOOPYIKEHHIH;
MIOYBEHHOT'O ITOKPOBa 3eMJIH - onpeenieHne Koa(huIreHTa yBIaXHeHNUS;
U PEKUMOB BO3/1yXa; - OCYILIECTBJIEHHE KOMIUIEKC MEJIMOPATUBHBIX paloT.
Mereoposormueckue: | AKKyMYJISILIAN COJ'II~I.€‘IHOI71 - OTIpE/ICTICHUN CYMMBI aKTUBHBIX t° TEPPUTOPHIA;
SHEPTHU U PaIualliy ; - OpraHW3aIlH II0YBO3AIIUTHBIC JECOMEIHNOPATHBHBIC
- IPeIyTIPESKACHUE MepEI
MPUPOIHBIX KATAKIA3M WIIH
aHoMaJni, (3aMOPO3KOB,
3aCyXH U JIp)
- TIOAZIepKAHNE FITH - TOJep)KaHWe ONTHUMAJIBHOTO COCTOSHHE IHIIEBOTO,
BOCIIPOM3BOICTBA BOJHO-TEIUIOBOTO PeKMMOB Ha OCHOBE BHEApCHHE
€CTCCTBCHHbIX HJIN CHUCTEMBI MCD,
OHONPOTYKTUBHOCTH - CO3JaHHMe YCIOBWI, CIHOCOOCTBYIOIIMH IPOIECC
Buonornyeckue CeNbX03yTOAMMH; SHTOMOJIOTMYECKON CaMOpEeryJIsiliuu I10YB;

- byskumm rymycoo6paso-
BaHHE ;

- BHTOMOJIOTHYECKOT0
CaMOpPETYILSILUH TOYBBL.

- YBCJIWYCHUC IUIOIAAN IMOA MHOIJICTHX TpaB U 0000BBIX

KYJIBTYD;
- OpaHu3aly KOHCEpBALW HAllIHHU,

Pu3uKo-xuMHIecKne

- BO3JE€HCTBUE HA
(husnyeckoe u
MEXaHUYeCKOE COCTOSTHHE
MOYBHI (TIOTHOCT,
BOJIONIPOHUIIAEMOCTb H T.JI.)
b

- OKa3aHUEC BJIHUAHUC HA
PEKUM MHUTAHUSI CENBX03
KyJIBTYD;

- BO3JIEHCTBUE Ha
XUMHYECKHE CBOWCTBA
MTOYBHI.

- CHIDKEHHE YPOBEHb MHTCHCHBHOCTH OOpabOTKH MOYBHI,
BHEJIPEHHE CUCTEMBI OECILTYKHOM 00pabOTKA U 1Ip.;

- Ha OCHOBE OCBOEHHME HOBOM CHCTEMBI arpoOMepONpUITHI
o0ecrieyeHne  OpPraHMYEeCcKOro BemecTBa , TyMmyca B
IOYBax U JIp

Cocmasneno asmopamu
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FACTORS OF SMART INDUSTRY DEVELOPMENT IN UKRAINE

Ymaneus T.B.,
1.€.H., ipodecop
IlaTanosa JI.C.,
K.€.H., JOLUEHT
Jlykamyk B.B.
MOJIOIIINI HAyKOBHIA CIIBPOOITHUK
ITnecmumym npobnem punKy ma eKoOHOMIKO-eKon02iuHux docniodcens HAH Ykpainu

®AKTOPH PO3BUTKY CMAPT-IPOMHUCJIOBOCTI B YKPAIHI

Abstract. The theoretical bases of functioning of the factors, which define conditions of
formation of the smart industry in Ukraine, are investigated. It is proposed to classify the factors of
smart industry development into four groups of risks and barriers. The main determinants of
technological development of Ukraine's economy in the era of Industry 4.0 are identified.

Keywords: smart industry, industrial Internet of things, factors of smart industry
development, digital economy, Industry 4.0.

Anomauia. Jlocniodceno meopemuuni 0CHO8U YHKYIOHYBAHHS (PAKMOpi8, SKi 6UHAYAIOMb
VMOBU CMAHOBNEHHA CMAPM-NpoMUciosocmi 6 YKpaini. 3anpononosano gaxmopu po3eumky
CMAPM-NPOMUCTIOBOCIMI KIACUPIKYBAMU 3a YOmMupma 2pynamu pusuxie i nepeuwkood. O3HayeHo
OCHOBHI OemepMIHaAHMU MEeXHOL02IYHO20 PO3BUMK) eKOHOMIKU YKpainu 6 enoxy Inoycmpii 4.0.

Knrwowuosi cnosa: cmapm-npomuciogicms, npomuciosuii Iumepnem peuetl, @axmopu
PO36UMKY CMAPM-NPOMUCIO80CI, Yupposa ekonomixa, Inoycmpis 4.0.

CborojHi y pO3BUHYTHMX KpaiHaxX CBITY HAETbCS BXE MpO MOOYJI0BY
IHTEJIEKTYaJIbHOTO CYCHIJILCTBA — Cylep cMapT - cycmiyibcTBa adbo CycninscTBa 5,0, B
AKOMY 1HHOBallli y cdepl HAyKu Ta TEXHIKM OyAyTh BiJIrpaBaTH MPOBIIHY pOJb Y
3a0e3neyeHHl 30a1aHCOBAHOTO E€KOHOMIYHOTO PO3BHUTKY 1 BHUPILIEHHI COLIAJbHUX
npo6JieM, a HOro MpoBiIHOIO JIAHKOK CTaHe «cMapT (PO3yMHA) — IMPOMUCIOBICTBY.
Opnnak, ykpaiHChKHI Oi3HEC CBOTOJIHI € TEPEBAXHO JIOKAIBHUM. 3a piBHEM
TEXHOJIOTTYHOCT1 YKpaiHChKa MPOMUCIIOBICTh HA TPETUHY 0334y BiJ Moka3HukiB €C,
3a YacTKOK Xal-TeK-IPOAYKLIi B EKCHOPTI BIJICTAE Yy YOTHUPHU-BICIM pa3iB, 3a
eHeproedexTuBHicTIO — y aecarepo. [Ipupict BBII 3a paxyHok BBeA€HHS HOBHX
TexHoJor1d ctaHoBUTh 0,7% mipotu 60-90% y po3BuHeHux kpaiHax [1]. V 3B’s3ky 3
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UM aKTyalli3y€eThCs 3a7adya TECOPETHUYHUX OCHOB (YHKI[IOHYBaHHS (DaKTOPIB, SKi
BHU3HAYAIOTh YMOBH CTAHOBJICHHS CMapT-TIPOMHUCIIOBOCTI B YKpaiHi.

Po3yMHICTb, 1HTENEKTYaJIbHICTh CMAapT-IMIPOMUCIOBOCTI BXKE CbOI'OJIHI YMHSTH
HANUOUIBIINNA BIUIMB Ha Ti chepyu €KOHOMIYHOI AISUIBHOCTI, SKI Kpalle MPUCTOCOBAHI
32 CBOIMU TEXHIKO-TEXHOJIOTTYHUMH XapaKTEPUCTUKAMHU [0 HOBOTO (Lu(poBOTO)
eTarry aBToMaTu3allli BUpOOHUIITBA W opraHizailii ynpapmiHHsA. Ha cborogHi yactka
ugpoBoi exkoHoMiku y BBII Haii01mpmmx kpain cBiTy ckianae Bijx 6 1o 15%. ¥V 2030
p. BoHa 3pocte 10 50-60%. B Vkpaiuni 3apa3 ii nuToma Bara IOpiBHIOE MPUOITU3HO
4% [2]. Sk 3a3HayarOTh eKCHepTH, Oe3nocepenHiil edeKT BiJl KOMIUIEKCHOTO
pOo3BUTKY 1M(poBoi ekoHOMiKH cTaHOBHUTH 20% BBII npotsarom n’stu pokis, a ROI
iHBecTuIlii B ii exkoHoMiky csrae 500%. Jlo 2025 p. Bim 80 mo 100% cBiToBO1
00poOHOT MPOMHUCIIOBOCTI Oyl OXOIUIEHO TEXHOJIOTISIMA TIPOMHUCTIOBOTO [HTEpHETY
pedeil [3], a 3yMOBJIEHE UM 3HMKEHHS ONEpalliHUX BUTPAT MOXKe cKiacTH 2,5-5%.
Ile mammHOOyAyBaHHS, XapuoBa MPOMUCIOBICTh, XiMisd, MeTanypris. Jlanuit mporec
TOPKHETBCSI TaKOXX EHEPTreTHKH, CUTbCHKOTO TOCIOIApPCTBA, TPAHCIOPTY Ta IHIUX
rajgy3ed peajqbHOTO CEKTOPY EKOHOMIKM, Ha SKI MpUIIaJlac Maibke Bl TPETUHU
ceitoBoro BBII [4].

Crnin 3a3HaUUTH, 10 y CBITI IU(POBA €KOHOMIKA I1I€ HE HaOyJa ri00albHOTO
MaciTaly, aje BXK€ ChOTOAHI ii OIIHIOWTh Y TPU TPUIBHOHU nonapiB. [leB’ATh
KoMmaHii, a came: Apple, Google, Facebook, Amazon, Microsoft, Baidu, Alibaba,
JD.com, Tencent, 3acTOCOBYI0YH 1[I0 €EKOHOMIKY, BUpOOJIsAt0TH 90% cBOro poxomny Ta
npuOyTKY.

Bumiezaznaueni TpancopMmaliii MarOTh SK TO3UTHBHI, TaK 1 HEraTHBHI
HACJTIIKK B YaCTHUHI HOBOTO MEPEPO3IOALTY PECypCiB 1 PUHKIB Cy4acHOI CBITOBOI
€KOHOMIKM i BIUIMBOM MpoMucioBoro iHtepHery peueir (mami — IloT). Mo
NO3UTHUBHUX HACHIJIKIB CIiJ] BIAHECTH MOSABY IMU(PPOBUX KOMii peuel Ta MpOLECiB;
CTAHOBJICHHSI HOBOI €pH aBTOMAaTu3allii; CTBOPEHHsSI O€3Me4YHOi KOMII IOTEPHOT
MEPEXKi; TOSIBY TaK 3BaHUX «BEIMKHUX NAHUX»; (OPMYBaHHS TI00ATBHUX ITUDPOBUX
mwiatpopM 3aBASKM IHTEHCUBHOMY PO3BHUTKY 1H(QOpPMaliIHO-KOMYHIKAIIHHUX
texHosiorid (ICT) 3 mMeToro MOJIMIIeHHST KOOpAWHALlI Ta MiJABUIIEHHS aKTHUBHOCTI
y4acTi BCIX MapTHEPiB (MiAMPUEMCTB, JOCIIIHUKIB, PO3POOHUKIB, MOCTAYAIHLHUKIB,
JTUCTPUO IOTOPIB, CHOKMBAYIB) K B OKPEMMX JIAHITIOTaX, TaK 1 B IIIJIUX MeEpekax
CTBOPEHHSI J0JaHOT BapTOCTi; MOKPAILEHHS E€KOJOTIYHOrO0 CTaHy HABKOJIHMIIHBOIO
CEpEelIOBHUIIA 32 PAXYHOK IIUPOKOTO CHEKTPY CydyacHUX ekojoriyHux crparerii 1CT-
cektopy. OCHOBHMMH HETaTUBHUMHU HACJIJIKaAMHU € TIepexij Bij mpaii 10 KamiTany;
3aroCTpeHHs] TPoOJeM, IOB’SI3aHMX 3 PHU3MKAMH O€3MeKH, KOH(IISHIIHHOCTI Ta
IHTENEKTyaJIbHOI BJIACHOCTi, 3pPOCTaHHS OOCSTIB EIEeKTPOHHUX BIAXOJIB, IO
noTpeOyroTh YTHIII3allli; 3arocTpeHHs mpobiieM y chepax 3aitasTocti. Jlo 2030p. Bixa
3 no 14% rnobanpHoi poOouoi cunmu OynyTh 3MylIeHI 3MIHHTH Tpodecii. Y
KOPOTKOCTPOKOBIM TMEPCIEeKTUBI TEHMCHINS 10 OUIbImIoi aBTOoMarm3alii Oyze
BUTICHATH TIPAIIBHUKIB 13 HHU3BKOI KBami(iKaIi€ro, sSKi BUKOHYIOTh MPOCTI,
NOBTOpPIOBaH1 3aBiaHHs. Sk cBiguuth aHamuiz 2000 cremiaibHOCTER y pamkax 800
pi3HMX Tpodeciii, OJMU3bKO MOJOBUHU BIANOBIIHOI Ipall Moke OyTH 3aMIHEHO Ha
MaIllMHA Ha OCHOBI 3aCTOCYBaHHS BXK€ BIJOMUX TexHoJoriH [5]. Bucokum nonmurom
Ooyne kopuctyBatuch STEM-nepconan, sikuil 37aTe€H [0 TBOPYOTO BUKOHAHHS
byHkIil y chepl po3podku nporpamHoro 3abdesneuenns Ta IT-rexHomorii (¢axisii
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13 MEXaTPOHIKM 3 HABUYKAMU PO3POOKM MPOrpaMHOIo 3a0€3MeUeHHs ), TIATPUMAHHS,
KOHTPOJIIO Ta TOJAIBIIOTO BIOCKOHAJIEHHS BUPOOHWUYHMX KiOEp(DI3UUHUX CHUCTEM,
Mar4M, KpiM TEXHIYHUX HaBUYOK, BOXKJIMBI HETEXHIYHI KOMIIETEHIII1, a came: 3HaHHS
AHTJIIMCHKOT MOBH, HABHYKH IPOCKTHOTO MEHEPKMEHTY, BMIHHS IIpaIfOBaTH B
KOMAaH/Ii TOLLO.

®dakTopu PO3BUTKY CMapT-MPOMUCIOBOCTI JOLIIBHO 3rPYyNyBaTH y YOTHUPHU
IpyIu 32 03HaKOI «PU3MKM Ta MEepenIKoan»:

A) TexHoOT14YHI: Ay>K€ HU3bKUN piBEHb 1HACKCY UGPOBOT IHTCHCUBHOCTI. [le
MOKa3HUK, KUK Bapiroe B iHTepBail Bix 0 1o 12 1 xapakrepusye TOCTYHHICTb IS
mignpueMcTBa 12 pi3HUX NUPPOBUX TEXHOJIOTIH, a came: 1HTEPHET, MPUHANMHI, IS
50% 3aitasaTux; BukopuctanHs (axiBiiB 3 ICT; mMpoKOCMyroBwii MOCTYI 10
iaTepHeTy (30 MOIT/c 1 BUIIMIA); MOOUTBHI 1HTEPHET-NPUCTPOi, npuHaiMHi, y 20%
3aiHATHX; HAsABHICTh BeO-CailTy; HAsABHICTh BEO-CAMTy 13 Cy4acHHUMH (PYHKLISAMH;
HasBHICTH comianbHux Menia; ERP; CRM; enekTpoHHHMII OOMIH 1H(pOpMAI€w 3
yIpaBJiHHS JaHIIOTaMHU MTOCTABOK; 00OPOT €JIEKTPOHHOI KOMEpIIii B pO3Mipl MOHA]
1% 3araapHOrO 000POTY; BEO-MPOJAKI 32 MOACIUIIO «OI3HEC ISl CHOXKHUBA4a» y
po3mipi, OutbiomMy Bij 10% 3aranbHOro o0csry BeO-Ipoaaxis.

JI0o OCHOBHUX NPUYUH ICHYBAaHHS TE€XHOJIOTIYHHUX PHU3UKIB B YKpaiHI MOXHa
BIJIHECTH HEJIOCTATHIO HAJIMHICTH OE3pOTOBUX MEPEXk; BUCOKY BapTICTh JPOTOBUX
Mepex; HEJOCTaTHIM PiBEHb PO3BUHYTOCTI 1HPPACTPYKTYpU KOMII IOTEPHUX MEPEK
HE TUIbKM KOHKPETHOIO MIiANPHUEMCTBA, ajie W MK JOTICTHYHUMHU JIAHLIOTaMU
TOBAapHUX PUHKIB, TOOTO MDXK MIANPHUEMCTBAMHU Ta TOCTavYaIbHUKAMH CHPOBUHH a00
30yTy TOTOBOi MpPOXYKIi; BIACYTHICTH a00 BIAJAICHICTh 1HGPACTPYKTYPH
KOMIT'ToTepHUX cucteM B pamkax [loT, ska morpebye nanmexkux miHIA 3B’SA3Ky 3
BHCOKOIO TPOIYCKHOIO 3/IaTHICTIO Ta 3a0e3neuye Oe3nmepepBHUM MOTIK JaHUX MiX
MalMHaMU 1 BiIJAJICHUMH KOMIT IOTEPHUMH CHUCTEMaMM;, MpoOJIeMy B3aeMOJIIi
pisanx cuctem [loT 3a mgomomoror po3poOKU BIAKPUTHUX CTAaHAAPTIB 1
YIPOBAKEHHST KOMIT FOTEPHHUX TIATGOPM; HEOOXITHICTh MOMABIIOTO 301THIICHHS
MIBUAKOCTI Ta 3HMKEHHS BapTOCTI Mepefadl JaHUX K Ha KOPOTKI, TaK 1 Ha JajeKi
BIJICTAHI, iX 30epiraHHs Ta ONPALIOBaHHSA; NPOOJEMYy MOJIMIIEHHS TEXHIYHUX
XapaKTEpPUCTHUK 1 3MEHIIEeHHs BapTocTi HeoOXinHux s [loT mpucTpoiB: naTyukis,
MIKPOMEXaHIYHUX CHCTEM, 3aco0IB pajioyacTOTHOI iJAeHTH(IKaIi, JKepen
YKUBJICHHS JJIS1 CEHCOPIB [6].

b) ExoHoMiuHi: 3HayHI BUTpAaTU Ha NPUAOAHHS, HAKOMUYEHHS Ta PEHOBALIIIO
HeoOXxiqHOrO  (DI3UYHOrOo Kamitaly Ta [OUPPOBUX MarepiaabHuUX (CepBepu;
MapIIpyTU3aTOPU; MPUHTEPH Ta 1HII (HI3UYHI TPUCTPOT B KOMIUIEKTI1 3 BiAMOBITHUMH
KOMIT IOTEpPHUMH TIporpamMamMu) 1 HemaTepialbHUX (BeO-caiiTh; aBTOPCHKI MpaBa Ha
T3aiiH, SKUN TIPUBAOIIIOE KOPUCTYBAYIB 1 MIJIBUIIYE X MUPPOBUMA TOCBI; «HOY-Xay»
y 1u(pPOBOMY «3aXOIUICHHI» TOBEIIHKA KOPUCTYBAdiB, aHANI31 «BEIMKUX JTAHUXY,
3aCTOCYBaHHI TPOCYHYTOI AaHANITHKH; POSIATI 3a BUKOPUCTAHHSAM TMATCHTIB 1
NPOrpaMHUX MPOAYKTIB; OpEHIN, CTBOPEHI 3aBIAKU IU(POBUM TEXHOJIOTISIM)
aKTUBIB, SIKI BIAMOBIJAIOTh TEXHIKO-TEXHOJIOTIYHUM BHUMOTAaM MPOMKCIOBOTO
IHTEepHeTy; mnpobieMu y (iHaAHCYBaHHI NPOEKTIB «cMapTu3alii» BUPOOHUITBA B
KOMITJIEKCI 31 «CMapTH3aIli€lo» TOCHTIIHHUKIB, pPO3pOOHMKIB, TOCTaYaIbHUKIB,
TUCTpUO I0TOPIB, CIOKUBAYIB 3 ypaXyBaHHSAM BHUMOTH 3a0€3MEUYEHHS HaJEKHOTO
3pOCTaHHS MPOJTYKTUBHOCTI Ipalli Ta OKYIMHOCT1 1HBECTHIIIH.
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B) ComianbHo-nicuxosnoriyHi: AeiUT BHCOKOKBaIi(hiKOBaHOI poOOUOi CHIIH.
Y 2020 p. pediuuT OpaiiBHUKIB 13 BUIIOK OCBITOI0 MOXe cTaHOBUTH 18% Bin
noTped poOoToAaBIIB [7]; HEOOXIHICTH HOBUX KOMIIETEHIII 1 HOBOI MiATOTOBKHU
KaJpiB I PUHKY LOUPPOBUX BAKAHCIM 3a TakMMHU CHELIaIbHOCTAMH, SIK:
KOHCTPYKTOpP POOOTOTEXHIKH, MEHEKEp 3 MOJEpHI3allii KOMII IOTEPHUX MEpEeX,
1HXKEHEP CUCTEMHU OE3IMEeKH KOMIT IOTEPHUX MEPEK, CHEIATICTIB 3 «BEIUKUX TAHUX)»
Ta MPOCYHYTOI aHAMITUKH; ICHYIOTh CTIWKI OpraHizalliiiHi pyTHHH, sSIKI CKJIaJIalOTh
KOJIEKTUBHY MaM'ATh MIANPUEMCTBA Ta 3HIKYIOTh BUTPATU MPUHHATTSA PIIICHb Y
3BUYANHUX YMOBAX; OIip HOBOBBEJEHHSIM; CTpaX HEBU3HAYEHOCTI.

I') [HCTUTYLIMHI: BHUHHWKA€E SIBHUW KOTHITUBHUW JMCOHAHC, KU MOTpedye
HeperisiIy YCTAJICHUX TOBEIIHKOBUX ITA0IOHIB, 3yMOBJIeHN HOBUM OadeHHsIM [CT-
1HOPACTPYKTYpH SIK CTpPATETivyHOI 1HBECTHINI; ICHYE HEOOXIIHICTh TMEPEXOay Bij
BiakpurocTi IloT y cuctemi HeHagiiHUX TIOOANBHUX 3B’SI3KIB, $KI 3a3HAIOThH
CUJIBHOTO BIUIMBY MOJIITUKH, JI0 B3aEMOBUT1IHOTO CIIBPOOITHUIITBA Ta BIAKPUTOCTI B
CUCTEM1 pEriOHAJIbHMUX, JIBO- 1 OaraTOCTOPOHHIX E€KOHOMIYHMX BIJHOCHH, J€
NOJIITUYHUHN (HaKTOP MOKHA MMOCTABUTH M1J KOHTPOJIb.

OTxe, BHIE3a3HAUEHE YyK€ aKTyaJbHO IJs YKpaiHW, fKa CbOrOJHI 3a
TOTOBHICTIO JI0 MEPEXOAY 0 PO3YMHOr0 HH(PPOBOTO MAHOyTHHOTO MPAKTUYHO HE
roroBa. 3a OI[IHKAMHM €KCIEepTiB, YKpaiHa HaJEXUTh [0 KpaiH 13 crapTan-
€KOCHUCTEMOIO0, SIKa TUTbKH 3aPOJIKY€EThCS. Y KPaiHChKUI CTapTan-pUHOK BIJIHECEHO 10
npyroi rpynu — « PUHKYM paHHBOI CTafli», B TON Yac sk OUIBIIICTh kpaiH LleHTpanbHo-
CxigHo1 €Bpony BXOJATH B TPETIO TPymy — «3piiti puHKM» [8].

Ha cporoani B YkpaiHi BUKOPUCTOBYIOTh TaKi BUAM HMU(PPOBUX TEXHOJOTIMH, fK:
XMapHi TEXHOJIOTIi 3 €JeMEHTaMH IMITYYHOTO IHTENEKTY: TEXHOJOTIi PO3MOIIeHOT
00poOKku 1M(POBUX AaHUX, 32 JOMOMOTOI SKMX KOMIT FOTEPHI PECYpPCH HAJAIOThCS
IHTEPHET-KOPUCTYBavy SIK OHJIAWH-CEPBIC; CUCTEMH JOMOMOTH B IPHUIHSATTI PIllICHb;
po3yMHui natuuku (IOT); KaiigzeH TexHOJOrig - cUcCTeMa MOCTIMHUX MOJIMNIICHB;
poboTu: mporpaMHi a00 amapaTHi; OJIOKYCHH: TEXHOJIOTIS JIAHITIOTIB OJIOKIB, sKa
MOke OyTH molMpeHa Ha Oyab-sKi B3aeMO3B’si3aHi iH(GopMaliitai 6soku; 3D.

Buxoasun 31 cneuudikd ramy3eBOoi CTPYKTypH YKpaiHH, OCHOBHUMU
JeTepMIHAHTAMU TE€XHOJIOTTYHOTO PO3BUTKY €KOHOMIKH YKpaiHu B enoxy IHmycTpii
4.0 MOKHA BBa)KaTH:

a) TEXHOJOTii OOpOOKH «BEIMKHX JaHMX» IS ONTHUMI3allii BUPOOHUUYUX Ta
O13HeC-TpolIeCiB Ha MIAMPUEMCTBAX, SIKI TOB’s3aH1 3 BUPOOHHUIITBOM 1 MEPEPOOKOIO
CLITBCBKOTOCIIOIAPCHKOI  TIPOAYKINi, JTOOYBHOI, METaJ000pOoOHOI0, XIMIYHOK Ta
(dbapmMareBTUYHOO Tally3MH MPOMHUCIIOBOCTI;

0) WITy4HOrO IHTENEKT, SIKWWA CI1J OUTbII MIUPOKO 3alpoBaKyBaTh  Ha
HiIPUEMCTBAX JOOYBHOT MPOMUCIOBOCTI, METANyprii, MalIMHOOYTyBaHHS IIJISTXOM
3aCTOCYBaHHS CTapT-CEHCOPiB, POOOTOTEXHIKY, JHTITAJI3aIliI0 BUPOOHUYMX
nporieciB Ta [1oT;

B) 3D-apyk Ta iHIII TEXHOJNOTIi aJWUTUBHOTO BUPOOHHUIITBA, 3aMpPOBAIHKCHHS
AKuX Oyne OUTbII JOLIIBHUM Ha MIANPUEMCTBAX aBTOMOOI1JIe- Ta JITaKOOyyBaHHI,
BIIK, OyaiBHULITBI, IPOMHUCIOBOCTI OYyJIIBEIbHUX MarepiajiB, BUPOOHULITBA MEOIIIB
TOILIO.
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Anomauin. Y cmammi 3anponoH08aH0 KOMIJIEKCHUL MemOOUYHUL Ni0Xi0 00 0epAHCABHO20
pecynoeants NIONPUEMHUYBKO20 —Ceped08UIYd, 3ACHOBAHULL HA  6PAXY8AHHI  CMPAME2IYHUX
opieHmupia 0Jis1 Ni08UWEHHS NPOOYKMUBHOCHIE NIONPUEMHUYLKOT OIATbHOCMI Ma OPIEHMOBAHUL HA
MaKCUMizayiro CmeopeHHs 000aHoi 8apmocmi, KA U € Kpumepiem niosuujeHHs: npooyKmueHOCmi
NIONPUEMHUYBLKOT QISIbHOCHI.

Knwuosi cnosa: npooykmuenicmos nionpueMHUYbKOIL OIIbHOCMI, 0epHCaABHE Pecylt08aAHHS,
nIONpUEMHUYbKe cepedosulye.

B yMoBax mocTiHaycTpialbHOI MOJEpPHI3allii CBITOBOI €KOHOMIKU, TIEPEXOTY
CydacHOl IMBUTI3aIii Ha MNUIAX CTIMKOTO PO3BUTKY, MMIANPUEMHUIITBO CTa€
HEBIJI'€MHOIO JIAHKOIO B CTPYKTYpl CYCIUIBHOTO BIATBOPIOBAJILHOTO Tpolecy, 0e3
SKOTO HEMOXJIMBO 3a0€3MEeUUTH YCHIITHUN COIlaTbHO-€KOHOMIYHUN PO3BHUTOK 1
3pocTaHHsl €(PEKTUBHOCTI BUPOOHMUTBA. 3/1aTHICTh IIBUJKO aJalTyBaTHCS 10 3MiH
KOH'IOHKTYpU PUHKY, anpoOyBaTH MPOPHBHI i7€i, MPOCTOTA 1 THYUKICTh CTPYKTypHU
YIOPABIIHHS POOJIATh MIANPUEMHULBKY AISUIBHICTH NMPUBAOIMBOIO IS €KOHOMIYHO
aKTUBHOTO  HaceneHHsA.  Jliloye ~ €KOHOMIYHE  PEryJIOBaHHS  PO3BHUTKY
I1JIPUEMHUIIBKOTO CEKTOPY B YMOBAX MOro ajanTarii A0 IMIIEpaTHUBIB PO3IIUPEHO-
BIJITBOPIOBAJILHOTO PEXUMY (PYHKIIOHYBaHHS €KOHOMIKM — 1€ HalBa)KJIMBIIIMMA
IHCTPYMEHT JOCATHEHHs 3asiBICHUX LIJTHOBUX HACTAHOB, TAKHX SIK: 3a0€3MEUCHHS
CTIMKOTO PO3BUTKY; BHUPIBHIOBAaHHS PIBHIB COI1aJIbHO-€KOHOMIYHOT'O PO3BUTKY,
MJBULIECHHS SIKOCTI )KUTTSI HaceJIEHHS KpaiHU 1 MOJINIIEHHS COLIabHOTO KJIiMaTy B
CYCHIJIBCTBI, TOIIO.

[le manpukidmi XX CTOJITTA BUHUK HOBHM HAIPSIMOK y TEOpii Jep:KaBHOTO
PETYJIIOBaHHS PUHKOBUX MPOIIECIB, TaK 3BaHA TEOPis PETYIIOBAHHSA 30BHIIIHHOTO
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cepenoBuia 6i3Hecy. [IpecTaBHUKY ITHOTO HANIPSIMKY €KOHOMIYHOI TyMKHU JJOBOJISTH
HEOOXIJHICTh  BJIOCKOHAJEHHS MIANPUEMHULBKOIO CEPElOBUIIA, SK YMOBH
COLIIAJIbBHO-€KOHOMIYHOTO PO3BUTKY.

Tak, amepukanceki exkoHomictu Jk.A. Creiinep 1 Hx.®. Creitnep [1]
PO3TIIAIAI0Th CUCTEMY JEP’KaBHOTO DPETYJIIOBAHHS CKOHOMIKM SIK ITiAMPUEMHHUIIBKE
cepeloBullEe, sKe 3a0e3neuye, B MEpIIy 4Yepry, MpaBa CIOKHUBA4diB PI3HOMAHITHOI
OpOAYKIli, B TOMy 4Hcal ¥ iHQopmamiiHux npoayktiB. KpiMm Toro, imi BueHi
BBAKAIOTh  BAXKJIMBUM  HANPSAMKOM  JIEP’KaBHOTO  PETYJIOBAHHA  MIATPUMKY
MIIMPUEMHUIIBKOT JiSTIBHOCTI 32 JIONIOMOTOI0 TaKWX Ba)ewiB, SK CyOCHIyBaHHS,
AHTUMOHOIIOJIBHE PETYIIIOBAHHS, CTBOPEHHS KOHKYPEHTHOT'O CEPE0OBHIIA, TOIIIO.

3 1uX TMOCTYJaTiB BUIUIMBAE, M0 JCP>KABHE PETYIIOBAHHA EKOHOMIKH — II€
CKJIaJiHa cucTeMa Pi3HUX (OPM 1 METOJIIB BIUIUBY Ha MiANPUEMHHUIIBKE CEPEOBUIIIC.
[Ipy 1BOMY MIANMPUEMHUIIBKE CEPENOBUINE BH3HAYAE SIK MPaBUia MOBEIIHKH
i IPUEMHHUIIBKAX CTPYKTYpP, TaK 1 BCTAHOBIIIOE TIEBHI MapaMeTpH, Y MEXKax SKHX
3a0e3Meyy€eThCsl y3rO/UKCHHS 1HTEPECIB MIANPUEMHHUIIBKUX CTPYKTYp, AEpKaBH 1
CyCHUIbCTBA B I[IJIOMY.

Takum guHOM, CHCTEeMa JEP>KaBHOTO PETYIIOBAHHSI €KOHOMIKH PO3TIISIAETHCS
SK KOMILJIEKC 3aXO[liB, CIPSIMOBAHMX Ha PO3BHTOK MiANPUEMHHUIITBA, a PO3BUTOK
HiIPUEMHHUIIBKOTO CeKTopa OyAe CHpPUATH COIIaTbHO-€KOHOMIYHOMY PO3BUTKY
KpaiHH B IIJIOMY.

OTxe, BpaxoBYIOYM BHKIAJICHE, METOI JIEPKABHOTO  PETYIIOBAHHS
MIJIBHINCHHS IMPOAYKTUBHOCTI IMIAMPUEMHHUIIBKOT TISJIBHOCTI € 3a0e3MeueHHS
JIEP>KaBOI0 CIPUSATIUBUX YMOB 1i BEJICHHS, TOOTO CIIPUSATIMBOTO IMiANMPUEMHHUIIBKOTO
CEpellOBUINA, a TaKOX 3a0e3MeUeHHs MOXJIMBOCTI BUSBICHHS Ta BHKOPUCTAHHS
NPUXOBAHUX aKTHUBIB MIAMPUEMHUIIBKAX CTPYKTYp JUISi PO3BUTKY JIAHIIOXKKIB
J0JIaHO1 BapTOCT1, 3pOCTaHHS SKOI € KpUTEPIEM MIABUILEHHS IPOIYKTUBHOCTI.

[Ipy uboMy HEOOXiAHO BpaxOBYBaTH TEHIEHIIII, IO MPOCIIIKOBYIOTHCS B
OCTaHHI YacH:

- Y CBITOBIil €KOHOMIII aKTUBHO (POPMYETHCSI HOBA MapaaurMa po3BUTKY, sKa
CIUpPAEThCSl Ha 1HHOBAI[IMHI JpKepesa 3pOCTaHHs, TOOTO CIPUSHHSA BHPOBAKEHHIO
IHHOBAI[IMHUX  TEXHOJOTIM  (BCiX  pillleHb, M0 COPUSIOTH  MIJABUIIECHHIO
IPOAYKTUBHOCTI, - IIBHUJKICTh BUPOOHHUITBA, TOYHICTb, a TaKOX 3HIKECHHS
CIIO’KMBAaHHS €HEPrii 1 CHUPOBUHHM) y BHUPOOHMYI TMpoOIecH. I[HIMMHU clioBamu,
CTUMYJIIOETHCSI PO3BUTOK BHUIB JISUTBHOCTI, SIKI XapaKTEPU3YIOThCS BUPOOHUIITBOM
MPOYKIIii 3 BUCOKOIO JI0JIAHOIO BAPTICTIO;

- TOJIOBHUM YMHHUKOM 3HIKEHHS TIPOIYKTUBHOCTI HE TUIBKHU JIJISi PO3BUHYTUX
KpaiH, aje i Ju1s YKpaiHu, € IeiHaycTpiaiizaltis;

- OJHIEI 3 HAWBAXUIMBIIIMX TPHYMH JACiHAyCTpiamizamii st YKpaiHu €
HEMPOYKTUBHUM BITIK KaImiTamy.

Kpim Toro, mpoBeieHi HaMu paHilie JTOCHIKEHHS [2] cBimuaTh MPO HASBHICTh
TPHOX OCHOBHUX Tpyn (akToOpiB, MO0 3aBAKAIOTh 3POCTAHHIO MPOJYKTHBHOCTI
H1IMPUEMHHUIIBKOI ISUTBHOCT1 HA 1HHOBAIIMHINA OCHOBI:

1) opranizamiifHi: HEIOCTaTHICTh CTHUMYJiB A0 (OPMYBAaHHS HOBUX
opraHizamiiHux (opM NpOBEIEHHS JOCHIIKEHb Ta I1HHOBAaUIMHUX PO3POOOK,
HernpoayMaHe peopMyBaHHS IIbOTO CeKTOpa 0e3 scHOoro 0aueHHs 0akaHOro oOpazy
HayKH B KpaiHi, HeJJoCKOHaIa (piHaHCOBA Ta KaJpoBa MOJIITHKA B 00J1aCTI HAyKH, sSKa
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npu3Besa 10 KPUTUYHOI BTpaTUd MOTEHUIady JOCHIAHMKIB, HEAOCTaTHICTH
OpalOIYUX  MEXaHI3MIB  JEepXKaBHO-NPUBATHOTO  MapTHEPCTBA B 0O0acTi
IHHOBALIMHUX PO3POOOK, HEIOCKOHAJa JepXaBHa IPOMMCIOBA Ta I1HHOBaLIHA
MOJIITUKA,  HEJOCKOHAJe  MIANPUEMHUIIBKE  CEpeloBHUINE, 10  NoTpedye
BJIOCKOHAJICHHS IHCTUTYLIMHOI 0a3U MiAMPUEMHULIBKOL TISJILHOCTI;

2)  ¢iHaHCOBI:  HEJOCKOHAlMa  CTPYKTypa  (iHAaHCYBaHHS  HAyKOBO-
TEXHOJIOTTYHOTO PO3BUTKY, 30KpeMa BKpail HU3bKa y4acTh JEp>KaBH, 3aKOPJIOHHUX 1
BITUM3HSHUX MIANPUEMHHUIIBKUX CTPYKTYp y HWoro (iHaHCYBaHHI; HH3bKa
e(EeKTUBHICTh MEXaHI3MIB KOHIICHTpAIlll pecypciB B MeXaxX ICHYIOYHX MEXaHI3MIB
BUOOpY 1 peanizallii IpiOPUTETHUX HAMIPSMIB PO3BUTKY HAYKH, TEXHOJIOTIH 1 TEXHIKY;

3) eKOHOMIYHi: HEpPO3BHUHYTICTh BHYTPIIIHBOTO PHUHKY YKpaiHU, HU3bKUI
pPIBEHb KOHKYPEHTOCITPOMOXHOCT1 BITYM3HSIHOTO BUPOOHHIITBA, TTTUOOKI CTPYKTYpHIi
JUCTIPOTIOPIIT - 3AJHUIIMINACA TEPEeBAKHO Taiy3i, siKi J00yBalOThb CHPOBHUHY abo
BUITYCKAIOTh MPOAYKI[I0O 3 HHU3BKUM CTylleHeM OOpoOKM [UIsi  €KCHOpTY,
3aBaHTAKCHHS TOTYXHOCTEH SIKUX 3aJIe)KUTh BiJl TIOMUTY Ha 30BHINIHHOMY PHUHKY,
NpUYOMYy 3HAYHA YacTKa BUPOOHUIITBA € MaTepiano-, eHepro- Ta TPYAOMICTKOIO, i,
BIJINIOBIIHO, HU3bKa YACTKa IHHOBAIIMHO AKTHUBHUX MiAMPUEMCTB MPOMHCIOBOCTI;
0araro MIANPUEMCTB IHIIMX Tally3ed HE BUTPUMYIOTb KOHKYPEHIIlI HaBITb Ha
BHYTPIIIHBOMY PUHKY; CIIO’)KUBUUNA PUHOK YKpaiHM Bce OUIbIIE HATOBHIOIOTH TOBapH
1HO3€MHOI'0 BUPOOHUIITBA; HAa MEX1 BIKUBAHHS ONUHWINCS BHCOKOTEXHOJIOT1UHI
rajiysi, BTpaueHO 3HAYHy 4YaCTUHY HAyKOBO-TEXHIYHOI'O TOTEHIlially; HETaTHBHI
CTPYKTYpPHI 3pyIICHHSI TPUBAJIUN Yac CyIpPOBOJKYBAIUCS BTPATOI POOOUYUX MICIIb,
€KOHOMIYHMM 3aHEMaJIoM 0aratbOX HACEJCHHX IIyHKTIB, JI€ TPUIUHUIN CBOIO
JISUTBHICTh MICTOYTBOPIOIOUI MIAMPUEMCTBA, IO MPU3BEIO JO MacOBOi TPYIOBOI
Mirpaiiii eKOHOMIYHO aKTUBHOTO HACEJICHHS JIO 1HIINX KpaiH.

OTxe, BpaxoBYIOUM BUIICBUKIAJACHE, IPEIMETOM JEPKABHOTO PEryIIOBaHHS
MaroTh CTaTH COILIAJIbHO-€KOHOMIYHI, HAyKOBO-TEXHOJIOTIYHI Ta 1HCTUTYLIWHI
CKJIaJIOB1 MiANPUEMHUIIBKOTO CEPEOBUIIA.

BucnoBok. TakuM unHOM, 0a3yro4HCh Ha TEOpIi pEryJItOBaHHS 30BHIIIHBOTO
cepenoBuila Oi3HECy, 3MICT SIKOI TOJATaE y TOMY, IO CHUCTEMa JEp>KaBHOIO
PETYJIOBaHHS EKOHOMIKH PO3TIISAAAEThCA K KOMIUIEKC 3aXOJIiB, CIPSIMOBAaHHMX Ha
PO3BUTOK MIJMPUEMHUITBA, JCPKABHE PETYIIOBAHHS MiABUIICHHS MPOAYKTHUBHOCTI
H1IPUEMHHIIBKOT AISUTBHOCTI BU3HAYEHO SIK 3a0€3MEeUEHHsI IepKaBO0 CHPUSATIMBUX
yMOB ii BEJCHHS, TOOTO CHPHUSTIMBOTO MIJIPUEMHHUIIBKOTO CEPEOBHINA, a TaKOX
3a0€3MeUYeHHs] MOXKJIMBOCTI BHUSBIICHHS Ta BHKOPHUCTAHHS TPUXOBAHUX AaKTHUBIB
HIPUEMHHUIIBKAX CTPYKTYP JJI PO3BUTKY JIAHIIOKKIB JTOJAHOI BAPTOCTI, 3pOCTAHHS
SAKOT ¥ € KpUTEPIeEM T1IBUIIEHHS MTPOTyKTUBHOCTI.
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Introduction

The Fragility of the State Index was introduced by the FFP in 1990. It is an
important tool for identifying the ongoing pressures that all countries face and for
figuring out when that pressures are driving countries to collapse. By focusing on the
affairs of poor, weak countries, the Fragile State Index uses the foundations of the
social sciences. The calculation methodology on which the application was built
conducts a political risk assessment and presents the results to the public.

The Country Fragility Indicators Report has been produced by the Peace
Foundation since 2005. The purpose of this report is to show some of the
vulnerability of sovereign states around the world. All UN member countries are
included in this report if sufficient country data and information exist. But there are
some exceptions. The report provides four main indicators to determine the potential
for conflict or default in a country. The main indicators include: social cohesion,
economic level of development, political indicators of stability and social
development of the state. There are also other sub-indicators such as: human rights,
the level and quality of public services provided, demographic pressure, etc.

The Fragility of the State Index helps potential investors to get acquainted with
the list of possible problems of state development and methods of their solution.
Social markers used in calculating the index can improve the safety of communities,
especially vulnerable populations faced with violence.

The Fragility of the State Index helps people assess the different conditions for
the development of the country, as well as the problems they may face when
conducting financial and other transactions within the state. The use of the index
allows potential investors to obtain information on the country's development trends
and to assess the possibility of potential problems related to social change, political
instability, economic volatility and social cohesion. FSI gives a clear idea of each
country and its development trends. Investors can benefit from information in terms
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of country-specific risk assessments, based on a common framework for assessing
fragility and resisting dramatic change.

Tensions in a fragile country can have serious consequences for the country
and its inhabitants, as well as for neighboring countries, due to the existing close
macroeconomic relations. Since the end of the Cold War, many countries have
continued to function in an ongoing, fierce rivalry for resources and territory.
Problems arose not only because of political ambitions or imperialist ideas, but also
because of ethnic, religious, linguistic, racial, and cultural confrontation. Some
conflicts have gone beyond debate and social division and have spilled over into civil
wars, revolutions and humanitarian tensions.

Cohesion Indicator Trends Economic Indicator Trends

Nt

e

e

Political Indicator Trends Social Indicator Trends

| K2R
i

i}

Figure 1. Cohesion, economic, political and social indicator trends
of FSI in Qatar, 2006-2019

Fault lines can appear between social groups that are formed by ethnicity, race,
language, religion, class, place of origin, nationality, and many other clusters.
Pressure can turn into conflict due to confluence of circumstances, such as struggles
for property, territory, leadership, and other unresolved group goals.

The Fragility of the State Index in 2019 for Qatar was 45.4 with a maximum
value of 120. According to the Fragility of the State Index in 2019, Qatar was ranked
141st among 178 countries. Points have decreased by 2.7 from last year. The change
in scores over five years decreased by 3.5. The ten-year change in scores decreased
by 6.5.
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When calculating the Cohesion Indicator Trends category, the Index uses an
indicator of safety level, social development trends and the presence of deep class
divisions in society. The safety level in 2017 was 2.6, then it dropped to 2.3, and in
2019 it continued its decline and reached 2.0, which is much better than in previous
years. The social division indicator has remained unchanged for the last three years at
5.0. The difficulty level of class interaction in 2017 was 4.6, then it dropped sharply
to 4.3, and in 2019 it dropped to 4.0, which is the best indicator in these three years.
In the indicators of cohesion trends, the safety score is the best of the three indicators
analyzed, mainly due to the political problems that have arisen in the Gulf countries.
Problems and political tensions have allowed Qatar to improve its security record.

In Trends in Economic Indicators, we deal with economic inequality, migration
and brain drain, external interference in the political life of countries and changes in
the economic situation. The indicator of risks arising in the economy in 2017 was 2.1,
in 2018 it decreased to 1.8, which is a positive trend, and in 2019 the indicator
continued to fall to 1.5. In economic inequality, the Index was 4.7 in 2017, and in
2018 and 2019 it dropped to 4.6, which characterizes this trend as positive and
indicates, albeit insignificantly, but still a decrease in the level of economic inequality
in the country. The rate of human capital migration and brain drain in 2017 was 2.6,
and in three years it has dropped to 2.1. This indicates an improvement in the social
climate and economic situation, which allows the population to find work and
maintain a high standard of living in their country. The level of external interference
with the political and economic system of the state in 2017 was 2.7, which was one of
the lowest rates among similar countries. But the events of 2018 and 2019 caused it
to almost triple to 8.6 in 2018. The stabilization of relations with neighboring
countries allowed the indicator to slightly decrease to 7.6 in 2019. The rise in the rate
of external interference is associated with political problems in the Gulf countries and
the difficult relations between Qatar and the UAE.

Political indicators show various aspects such as human rights, public services,
state legitimacy and external interference. The average of all these indicators changed
dramatically from 2006 to 2019. The level of human rights development in 2014 was
5.9. It continued to grow and reached 6.3 in 2017 and 6.4 in 2019. The crisis between
Qatar and the other Gulf states has brought about many dramatic changes. Qatar's
National Human Rights Committee has officially declared that respect for human
rights is critical and they are working hard to protect these rights. The indicator of
external economic intervention has decreased for a number of reasons. In 2014, this
indicator was 3.7, and three years later, in 2017, it dropped to 2.7, because most of
the Gulf countries stopped carrying out financial transactions through Qatar,
conducting trade operations, buying securities, and investments, and also banned
Qatari airlines.

Social indicators point to refugees and IDPs as well as demographic pressures.
The average of both indicators was 4.1 in 2014, but declined significantly in 2017 to
around 3.7. On demographic pressure in 2017-2019 also influenced by the difficult
situation of interaction between Qatar and other countries of the Persian Gulf. The
deterioration of relations was especially bad for logistics, air travel, delivery of
goods, media ban, financing of the 23rd Persian Gulf Cup. All of these factors were
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influenced by the Qatari diplomatic crisis. In 2019, the demographic pressure reached
3.2. The indicator will keep decreasing if problems are not resolved.

IFAD is an organization that is important for measuring the State Instability
Index. It easily detects a problem if it is easy to identify and see. Measuring
vulnerability is important to ensure that the policy is correct. Political mediation will
be constantly under threat. The poor need help, but we must first ask about the causes
of poverty and what policies can do and how to tackle the problem.

Fragility still reigns everywhere, a lot of poverty and discrimination, aggressive
competition and illiberalism. But in the long run, the world becomes less fragile.
Accurate data, such as the fragility index, are usually required to identify negative
pressures and determine what exactly is behind the decisions and how they will affect
the future of the country.

The World Bank solves and eliminates vulnerability, conflict and violence
because they want to achieve their goals and objectives. The World Bank works with
the global community to achieve development goals. He wants peace, justice, and
strong institutions. He provides a lot of information about FSI. On the website, we
can see various highlights regarding the fragility index, for example:

1. Theoretical substantiation and calculation method

2. Agreed list of unstable situations

3. Ways to overcome the unstable environment and exit from crisis situations.

4. Understanding the involvement of private sector PFIs in fragile and conflict-
affected situations in Africa.

The main task of the world community is to solve the problem of the “fragility”
of various societies in order to prevent conflicts in the future, the UN emphasizes.
According to Mr. Guterres, “it means strengthening states, strengthening institutions,
strengthening civil society, combining an approach to peace and security with an
approach to inclusive and sustainable development and with human rights”. The
United Nations provides the FSI newsletter every year for complete updates.
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From the beginning of the second half of the XXth century a number of new
social and human sciences have appeared in foreign countries. They are: political
science, public administration (PA), public policymaking. This has happened because
of the both theoretical and applied circumstances that are related to the need to
optimize the processes of public administration, to the study of the connections
between PA and business, intellectual support of the efficient achievement of state
goals with limited resources, including the smart power in policy of Western
countries and development of their long-term strategies. Later, three subject areas
have coalesced into one cluster [1-7]: a) sociopolitical area — politics, sociology,
economics; b) cognitive-epistemological area — philosophy, psychology,
informatization, communications; c¢) management area — public administration,
organization theory, management, military science. Active applying of the both
system-functional approach and many borrowed methods of solving macro - and
microeconomic problems on the criteria of “cost — benefit”, “cost — effectiveness” is
good for efficient solving of urgent issues of politics and PA. It is necessary to note,
that nowadays they are actively used in PA.

The American concept of public policymaking is based on the philosophy and
methods of pragmatism and instrumentalism proposed by a number of scientists: J.
Dewey, H. Lasswell (behavioral approach); H. Simon (psychological approach); J.
Mooney, A. Reilly (enterprise management) and others. In 1968 C. Lindblom
published the first book “A strategy of decision: policy evaluation as a social
process” [15]. Later in the United States the new political and management
disciplines have appeared: “Policy Analysis”, “Public Policymaking”, and “Public
Policy”. Gradually the United States carried out the organization of: a) internal
specialization of scientists working on these issues; b) the formation of international
organizations: "Policy Studies Organization” (1972), “Association of Public Policy
Analysis and Management” (1979); ¢) the edition of “Journal of Policy Analysis and
Management”; etc. At the same time similar courses have appeared in Europe, then in
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Asia, Africa and Australia. In some universities in USSR such educational disciplines
as “Public Policy and Management”, “Political Analysis and Prediction”.

The founder of the scientific concept H. Lasswell believes that political and
management sciences should include: a) the methods by which the political and
management process is studied; b) the methods that are used for studying the political
and management process; ¢) the scientific results of research; d) the elaboration of
analytical technologies. It should be noted that in the XIXth century, A.l. Stroninin
his fundamental work “Politics as a science” (1872) [13] proposed to combine
theoretical constructions with practical knowledge, but “political science should
include political art”. B.N. Chicherin in the "Course of state science "(1894-1898) [9]
defined politics as the science of achievement state goals: “From this point of view it
matches to applied sciences, which, based on reliably studied physical laws, show
how a person, using them, can achieve political goals”.

The Decision Theory (DT) is understood as “political and management science
that studies the mechanisms and laws of the development of public-state decisions
that make up the political course in certain problematic situations for scientific and
intellectual support of the efficiency of public administration” on a multidisciplinary
basis. Decision theory is a kind of link between fundamental and applied knowledge.
The object of analysis in the fundamental and applied research is the same. The DT is
at the junction of: a) fundamental political theory (policymaking in the mechanism of
power and management); b) comparative political science (comparative studies of
public policy, public administration); c) political analysis and development of
technologies of political management and managerial influence, in other words of
applied political science [1].

Y. Dror identifies 23 scientific disciplines, divided into four groups that form
the Foundation of political management: a) traditional disciplines-history, law, etc. b)
social disciplines-psychology, sociology, political and economic science, etc.; ¢) new
multidisciplinary areas- management, systematic analysis, conflict and
communication study, etc.; d) abstract sciences-logic and semantics, philosophy and
ethics, mathematics and statistics [16].

The main question of the DT is related to power relations and to the answer to
the questions: what and how do society and the state get from specific political
decisions? In General, these areas are connected with each other. The results and
knowledge take into account the static and dynamic criteria for the analysis of the
public policymaking system, complementing each other. According to dynamic
criterion there are three fields: a) the research on the formulation and selection of
public policymaking projects; b) the analysis of their implementation in politics; c)
the study of the consequences and assessment of their practical implementation
results. According to the static criterion, the study of the structure of the public
policymaking mechanism (PPM) includes a number of study alternatives: a) political
and manager networks; b) problematic complexes; c) environmental effects; d)
institutional and instrumental aspects; €) analysis of the values, knowledge, norms
and emotions role in public policymaking.

The phenomenon of public policymaking is a science, art and profession
revealed in historical works: “The Nicomachean Ethics” of Aristotle [10]; “The
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Prince” N. Machiavelli [11]; “History of Political Theories” B.N. Chicherin [9];
“Political Treatise” B. Spinoza [12]; “Politics as a Vocation” M. Weber [14].

B. Spinoza emphasized the gap in policy between the theory and practice and
said that the philosophers are more capable to run the state. M. Weber identified three
political strata, applying professional stratification: a) professional politicians, for
whom politics is the main business; b) "politicians concurrently" (party activists
during elections); ¢) "politicians on occasion", in other words, ordinary voters.
Ensuring the preparation, adoption and implementation of state policymaking is the
main content of the so-called “political class” professional activities. So what 1is
policymaking?

With the most traditional types of professions like the head (ruler), adviser and
official, there appeared others no less important professions: a) parliamentary
legislator; b) political writer; ¢) party functionary or activist; d) lobbyist; e) analyst-
expert; f) consultant-technologist; g) political columnist.

These professions as a set of certain qualities are closer to the concept of
"professionalism". What special professional qualities have public policymakers (PP),
deputies, Senior Executive authorities as the elite of the “political class™?

First of all, we distinguish: a) the presence of certain professional skills and
abilities arising from the political and life experience of the PP associated with their
diverse communication with people and organizations of different categories;
communication skills of business and public communication, maintaining a positive
image and professional authority; b) analytical and technical skills in working with
government documents, laws projects, as well as management in accordance with
formal regulations and informal procedures; c) organizational skills of people
management, including the ability to defend and realize “common will”, the ability to
work in a team with the staff of the apparatus or colleagues of the Committee or
faction; d) the professionalism of the politician and the administrator, manifested in
strict adherence to certain principles, which are based on the interests of citizens and
the purposes of the state, that are usually related to the requirements of justice,
efficiency, accountability and reliability.

C. Lindblom singled out the components of public policymakers (PP)
professional activity: a) practical technologies that can be taught in absentia; b) the
skills of the métier acquired in the course of direct training; c¢) “unsettled practice”,
acquired on the basis of their own experience.

Government policymaking is based on rational analysis, scientific evaluation
by advisors and experts, accurate mathematical calculations, computer modeling
using applied models. Along with practical skills, scientific knowledge, political art
of making the right decisions is difficult to understand from the side of political
activity that is associated with creativity and imagination, will and flexibility, talent
and intuition, precaution and endurance, patience and insistence, determination and
caution, etc. PP constantly faces non-standard and non-programmable political
situations, for which it is difficult or simply impossible to offer a ready-made model
or template. Decisions are often made in conditions of time deficit, lack of
information and resource limitation [1-7].

In real politics, when making decisions, there is a combination of knowledge
(science), skills (professional métier) and creativity (art), without which it is
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impossible to achieve a successful and effective result. Although, when “creativity
and creation are the aim, there is the art, science dominated, where the goal is
research and knowledge.”

All the facts discussed above allow us to conclude [1-7]: public policymaking

combines scientific, cognitive, intuitive, creative and routine professional activities,
in another words it combines fundamental knowledge with creative imagination and
intuition, and applied principles and technologies with the proficiency of purely
practical skills and abilities.

—_
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Keywords: World trade organization; sanctions;, economic security, competitiveness;
sanctioned import of goods, food imports.

Annoamuyua. B cmamve paccmampusearomes ucmopusi 603HUKHOGEHUA CAHKYUU, UX yeau u
nocneocmeusi 66e0eHUsl IKOHOMUYECKUX cankyuli 6 omuouwlenuu Poccuu. Ananusupyemcs enuanue
unencmea Poccuu 6 BTO na passumue poccutickoti sKkoHOMuku. HMccaeoyiomes mepvi no
NPOMUBOOEUCMEUI0 CAHKYUOHHBIM YCIOBUAM umMnopma mosapos 6 Poccuio. Ananusupyromcs
passumue npocpammsl UMNOPMO3IAMEWEHUS B603UMbBIX CAHKYUOHHBIX MOBAPOS U ee GIUAHUE HA
popmuposanue HympeHnHe20 pocCuiiCKo20 PblHKA MO8apos U yCiy2.

Kniouesvie cnoea: Bcemupnasa mopzoeas opeanuzayus; CaHKYuu, 3IKOHOMUYECKas
Oe30nacHocmsv,; KOHKYPEHMOCNHOCOOHOCMb, CAHKYUOHHDLIL 6603 MOBAPOS8, UMHOPM NPOOYKMOS
NUMAHUS.

DKOHOMHUYECKHE CaHKIMU B cooTBeTcTBUU ¢ Ycraom OOH wmoryT OBITH
IPUMEHEHbl KaK UCKJIIOYUTEIbHAs Mepa, CIOCOOHash MPEeAOTBPATUTh M YCTPAHUTH
yIpo3bl MUPY, MOJIaBJICHUSI AKTOB arpecCu WM JPYTUX HAPYUIEHUA MUPHOTO
cocyiiecTBOBaHusi  rocyaapctB. Ciemyer  OTMETUTb, UYTO  HMCIOJIb30BAHUE
NPUHYKACHUS TOCYJAapCTB 3aKOHHBIM W HaJJIeXaluM o00pa3oM K MHUPHOMY
pelIeHnI0 KOH(MIMKTOB, B TOM YKCIIE U C MPUMEHEHUEM CUJIbI SIBJISICTCS BaXKHEHIen
COCTaBHOM YacCThIO ACHCTBYIONICH CUCTEMbI KOJIJIEKTUBHON O€30M1aCHOCTH B MUPE.

Ycraom OOH ycTaHOBIEHO MPOBEICHUE MEPOIPUATUNA TIO TIPEIOTBPAILICHUIO
NPUMEHEHUS B MEXIOCYJAApCTBEHHBIX OTHOLIECHUSX CHUJIbI, TUOO ee yrpo3nl. [lpu
stoM YcraBoM OOH mnpemnycMOTpeHbl TOJBKO JBE OFOBOPKH, TJI€ MEphl IO
NPEIOTBPAIICHUIO CWJIBI WM €€ YIpOo3bl HE NMPUMEHHUMBI. DTO KacaeTcsl Clydaes,
KOTJla TOCYJIapCTBO JCHCTBYeT B paMkax camoo0opoHbl (cT.51) u nmeicTBuili B
OTHOILIEHUHU YTPO3bl MHPY, HapylIeHUE MHpa U akToB arpeccuu (ctT.cT. 41, 42),
npunsTeie CoBeroM bezonmacHoctn OOH B kauecTBe Mep «JIsl MOJJICPKAHUS WIH
BOCCTAHOBJICHUSI MEKTyHAPOIHOTO Mupa 1 6e3onacHoct» [1].

CnenyeT OTMETUTh, UYTO JKOHOMUYECKHE CAHKIIMM BBOASTCA HE TOJBKO
MEXyHApPOJHBIMU OpPraHU3alMAMH, HO U OTICIbHBIMU TOCYAapCTBAMH, a TaKXKe
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coobmiectBamMu rocyaapcetB. Ilpu 3TOM BBeieHMS CaHKUMK Bce OOJIbLIE KacaeTcs
MOJIMTUYECKON C(ephl YPETYTHUPOBAHUS MEKTyHAPOIHBIX OTHOIIICHUH.

OnxuM U3 muaepoB npuMeHenns cankuui asisitores CIHIA. 3a mepuog ¢ 1993
r. mo 2002 r. CIIA nonp30BaINCh 3TUM HHCTpyMeHTOM 61 pa3. Mcnonb3oBaHue
CaHKLMM B KAauecTBE MHCTPYMEHTA JJid YCTpaHEHUs! KOHKYPEHTOB siBiisieTcs Oosee
TYMaHHBIM CHOCOOOM JUIsl WX JIMKBUJAALMM, HEXKEIU NPUMEHEHUE OpPYXKHUS Kak
croco0a paguKalbHOTIO YCTPAHEHHUs KOHKYPEHTHOUM Cpeibl U MOJIYUYEHHUs KEeJIaeMoro
IIPEBOCXOJICTBA B TOPTOBJIE.

B mapre 2014 rona, mocne npusHanus Poccueit utoroB OOGIIEKPHIMCKOTO
pedepeHayma, pe3yJabTaTOM KOTOPOro OBLJIO B OJHOCTOPOHHEM  IOPSIZIKE
poBO3TalieHne HezaBucuMmoctu Pecriyomnuku Kpbim u mpunaTue e€ npeayioxeHus o
BXOXJeHUHU B cocTaB Poccuu, ctpanbl: CIIIA, ABctpanusa, HoBas 3enanausa, Kanana
BMecCTe cO cTpaHamu EBpocoro3a BBENM B JEHCTBHUE MEPBBIM MAaKET IKOHOMHYECKUX
caHkuui B otHomeHnH Poccuiickon denepanyu. JlaHHbIE MEpPBI NpPELyCMATPUBAIN
3aMOpPaKMBAHUE AKTUBOB U BBEJICHHE BU30BBIX OIPAHUYCHUMN JJIs JIUI, BKIFOUEHHBIX
B CIICLIMAJIBHBIC CIIUCKHU, a TaKXKE 3alpeT KOMIAHUSM CTPaH, HAJOXXUBIIUX CAaHKIIUH,
MOJ/ICP>KUBATh JEJIOBbIE OTHOIIEHHUS C JIUIIAMU U OpTraHU3allUsIMU, BKIFOYEHHBIMU B
3TH ciucku. Kpome ykazaHHbIX CAaHKUIUN, OBLIIO TaKXKe MPEIPUHATO 3aMOPaKUBAHKE
KOHTAKTOB M COTpyAHMYeCTBa C Poccuell W pOCCHUHUCKMMHU OpraHu3alusMH B
paznuYHbIX cepax.

C TedyeHMEM BpPEMEHU CIHCOK CAHKLIHMM pACIIMPSUICS W CTall OXBAaThIBATH
pasznuyHbie cepbl IKOHOMHUKU U KOHKPETHBIX JIUIl KaK B MOJUTUYECKOH cdepe, Tak U
rocyJapCTBEHHBIX YAHOBHUKOB, YUEHBIX U MPEJICTABUTENCH POCCHIICKOTO OM3Heca.

B oxTtsa6pe 2014 r. k ctpaHaM, 0OBSBHBIIIUM CAHKIIMM B OTHOIIEHUH Poccum,
NpUMKHYJIH cTpaHbl: YepHnoropus, Ucnanaus, Anbanus, YKpanHa, a TaKKe UYJICHBI
€BpONEHCKON YIKOHOMUYECKOU 30HbI JInxTeHmren u Hopserus.

JleificTBHE CaHKINN PACIIUPUIOCH B YaCTH WHBIX c(hep IKOHOMHKH, a UIMEHHO,
B 0aHKOBCKOW cdepe. BBeneHHbIC CAHKIWM OTPAaHUYUBAIN JOCTYI POCCHUCKUX
0aHKOB M KOMIIAHMM K PBIHKY Kamurtajga EBpocoro3a, a Takxke 3aTparuBarouiux
HE(TAHYIO, aBUACTPOUTENbHYIO OTPACId U OOOPOHHBIA KOMILUIEKC. OMOapro ObLIO
BBEJICHO Ha TOPTOBJIIO OpykueM ¢ Poccuent u 3anpet Ha rnocraBku B Poccuro ToBapos
JBOMHOIO HA3HAYEHUsA, NPEAHA3HAYAIOLWIMXCSA JJISI BOECHHOIO ceKropa. baut
orpaHu4eH SKchopT B Poccuio TeXHONOTrud M 00OpyAOBaHUS, HEOOXOIUMBIX IS
MOJIEpHU3AIMN POCCUMCKON HEDTSIHONM WMHIYCTPUU ISl TIIyOOKOBOJHOTO OypeHws,
N0OBIYH CIIAHIIEBON HE(THU U OCBOCHUS apKTUYECKOTO IIenbda.

B cBsa3u ¢ Tem, uro Poccuiickas ®enpepaums ¢ 2012 1. sBugercs
nonHomnpaBHeiM wieHoM BTO, ucxoas u3z YcraBa BTO, cienyer, 4To CaHKIUU
npotuB Poccun ObLTH BBEICHBI HE 3aKOHHO [2].

JlefictBue caHKuMii He mpouuio OeccleqHo s 3KOHOMUKM Poccum.
CaskiussMu OBLTH 3aTPOHYTHl Ba)KHBIC CPEPhl KOHOMHKH, KOTOPHIE MPUHOCHIH
3HAYUTENBHBIN J0XO0/ B POCCUICKHI OIOKET.

Brenenue cankiuii CIIIA B OTHOIIEHUH POCCUICKOrO OM3HECA MOBJIMSIIO Ha
yYBEJIMYEHHE OTTOKA YAacTHOro Kamurtana u3 Poccuun. /luHamMuka 4uCTOro OTTOKA
kanuTtana ux Poccuiickoii @enepanun npexacraBieHa Ha puc. 1. Kak BugHO u3
rpacduka o uroram 2020 r. (mepuos ssHBaph — CEHTIOpPb) OTTOK KanuTana u3 Poccuun
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yBenuuuics, uro Ha 65,9% (1,7 pa3a) Oombliie aHATOTUYHOIO MOKA3aTeNsl MPOIILIIOTro
rona. B 2019 roay 4ucTeIif OTTOK 3a TOT e nepuoa coctaBmi 21,4 mupa. $ [3].

B banke Poccum oTmeTwnan, 4TO €CJIM B MPOLUIOTOJHEW JUHAMHUKE
OTPECNAIONMMA B OTTOKE KamuTana ObUIM omnepanudu OaHKOB IO COKPAIICHUIO
BHEIIIHEH 3a/I0JPKEHHOCTH U HApalllMBAaHUIO MHOCTPAHHBIX aKTHBOB, TO «B TEKYIIEM
NEPHUOJIE KIIOUYEBYIO POJIb CHITPANIO CHUKEHUE 0053aTeNbCTB Mepe]l HEPE3UICHTaMU
Kak OaHKaMU, TaK U IPOYUMHU CEKTOPaAMMY.

CaHKIIMOHHBIE JEUCTBUA MNPOTHB Poccum Takke KOCHYJIHUCh U Ipoliecca

uHsus (puc.2) . 3a nocneanue 4 rojga MUKU MHOIAIUN KOJeOaluCh B Mpeenax
5,4% (82016 T1.) 3% (82019T1.).

OTTOK MHCTPaHHbIX UHBECTULUNI U3 Poccun (mnpa,
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Puc. 1. /InunaMuka yncToro orroka kanurasaa u3 Poccuu B 2015 — 2020 rr.

B cents6pe 2020 rona yposenb uHduisiuu B Poccuu cocrasui - 0,07%, uro Ha
0,03 menbiie, uem B aBrycre 2020 roga u Ha 0,09 Gonbine, yeMm B ceHTsiOpe 2019
roga. Bmecte ¢ atum, undusiius ¢ Hayana 2020 r. cocraBwia 2,87%, a B TOJJ0BOM
rucuucieHuu - 3,67%.

AvHamunka uHpnaumm B Poccum (%)
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Puc. 2 lunamuka ndmeHeHus uHQasiuuu B Poccun
3a mepuoa 2015-2020 rr.

BBoJ caHKIMI Tak)Ke KOCHYJICS IPOMBILUIEHHOTO MPOU3BOACTBA. 3a NEPHOI
JEUCTBUSI CAHKLIUM pacTeT MECCUMU3M NPENIPUHUMATENIEN, KOTOPBIN BBIPAXKAECTCS B
COKpAILlEHUH NONOJHEHUs 3anacoB, koTopeie B 2017 r. obecnieunnu npupoct BBII B
I moamyHkt. Ilo onenkam MuHHCTEpPCTBA SKOHOMHAYECKOTO pa3BuTus Poccnn takon
MECCUMHU3M CHH3UT OKUJAHUS MO POCTY MPOMBIIIEHHOTO BBIMyCKa Aa)ke 0e3 ydera
ca"kiui ¢ 2,5 no 1,7% [4].
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BBoJ caHKIMiIl MO3BOJIM BBECTH OIPAaHUYUTENbHBIE MEPhl Ha KPEIUTOBAHUE
poccHuiicKuX OaHKOB M TOCKOMIIAaHMWA B 3amaJHbIX OaHKax, YTO PE3KO COKPATHIIO
JOCTyNn poccuiickoro O6usHeca k "memeBbiM" kpeautam. Kak crnencrtBue, OaHKuU
CTOJIKHYJIUCh C TPYIHOCTSIMU pEePUHAHCUPOBAHMS JOJTOBBIX 0053aTENbCTB.
DKOHOMUYECKHE CaHKIIMM B SHEPreTuYeckord cdepe B MEpBYI ouepelb ObulH
HaIlpaBJICHbl Ha MPEKPAILLICHUE ONEpalridl ¢ aKUUSIMHU SHEPreTUYECKUX POCCUUCKUX
KOMIIaHHM.

CaHKIMU 3aTpOHYJIM 3aKYIKY BBICOKOTEXHOJOTMYHOTO O0OpYyIOBaHUS U
TEXHOJIOTUH ISl €r0 MPOU3BOJICTBA.

OrcyTcTBHME  3amajHbIX TEXHOJIOTMH  TaKkKe KOCHYJOCh  POCCHMCKUX
NPEANPUATANA BOEHHO-IIPOMBILUIEHHOTO KOMILIEKCA. BBeIEeHHbIE 3KOHOMHUYECKHE
CaHKIIMU PaACIpPOCTPAHUIN CBOE BJIMSHUE HE TOJIBKO Ha 3aIllPET TOPTOBIU OPYKHUEM,
HO ¥ Ha DKCIOPT TOBApOB JBOMHOI0 Ha3HaueHus B Poccuiickyro denepanuro.

B 2014-2018 romax poct BHyTpeHHero BajoBoro mnpoaykra (BBII) Poccumn
coctaBuli B cpenHem 0,5% B roi, TOBOPUTCS B OYEPEAHOM JOKJIAJE
Mexaynapoanoro BaitoTHOro douga (MB®) 0 cocTosHUM POCCUNUCKON SKOHOMHUKHU.
Jns cpaBuenus: B 2003-2008 romax »kOHOMHMKa pocia B cpeaHeM Ha 7,1%
exxeroaHo, B 2009-2013 - na 1,2% [5].

3amennenue pocra B pasmepe 0,2 MNOANMYHKTa €XKErOAHO MPOU3OILIO
BCIIEJICTBUE CAHKIMOHHOW BOWHBI Poccun ¢ 3anmagom, eme Ha 0,6 moamyHkKTa
€XKEeroJHO MPOU30IUI0 MO MPUYMHE MaJeHUs LIeH Ha HePTh, CUUTAIOT HKCIEPTHI
boH1a (puc. 3).
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Puc. 3. U3menenue BBII Poccun nmo cpaBHenuio ¢ apyrumu crpanamu G20

Jlns cTaOWiamM3alMid SKOHOMHMKH HE OOOIUIOCH Takke 0e3 OIO/DKETHBIX U
MOHETapHbIX OrPaHUYECHMI, HA KOTOpbIe BiacTsAM Poccuu mpunuiock MouTH, YTOOBI
poccuiickasi 5)KOHOMHKA MPUCIIOCOOMIACh K BHEITHUM IIOKaM.

[To nanapiMm MB® sK0oHOMHYECKHE CAaHKIIMU BMECTE ¢ 0OBaJOM 1IeH Ha HE(PTh
B 2014 r. u mnocnenoBaBIIMMH OIOJKETHBIMM M MOHETAPHBIMH OIPaHUYEHUSMHU
COBOKYITHO 3aMeUIHIIA pocT Ha 1,2 moamyHnkra exxerogno BBII Poccun.

B kadecTBe OTBETHBIX MEP HA BBEICHHWE dKOHOMHUYECKUX CAHKIIMK BJIACTIMU
Poccuiickoit denepareii ObUTH MPUHATH COOTBETCTBYIOIIME MEPHI, 3aMpeliaroliie
U3 CTpaH, KOTOPHIMHU OBUIM YCTAaHOBJICHBI CAHKIIMU B OTHOIIeHUU Poccuu, BBO3 Msica
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JOMAIIIHUX JKUBOTHBIX W TPOAYKTOB W3 HETO, pPBIObI, MOJOKAa W MOJOYHOU
IPOIYKITNN, OBOIIEH U (DPYKTOB.

Poccuiickoe npogoBOJILCTBEHHOE 3IMOApro — 3TO OTBET HAa BBEIACHHBIC
3amaJHbIMU CTpaHaMU SKOHOMMUYeckue caHkumu. 26 unroHsa 2019 r. Poccuiickoe
MPaBUTEJILCTBO MPOJIAIN IEUCTBUE MPOJOBOILCTBEHHOrO dMOapro A0 koHua 2020
r.

Beenenue Poccuell OTBETHBIX CAHKIMKA HEraTUBHO  OTPasuiaoCh Ha
IPOU3BOJICTBE  CAHKIMOHHBIX TOBApOB, MOCTABISEMBIX IO JOJITOCPOYHBIM
KOHTpakTaM B Poccuiickyto denepannito ”HOCTpaHHBIMH IIPOU3BOJUTENSIMU, Kak U B
LEJIOM Ha YKOHOMHUKY 3THX CTpaH.

OCHOBHBIM  HETaTUBHBIM A((PEKTOM CAHKIUOHHOM NIt  BOWHBI IS
€BpPONENCKON 3KOHOMUKH CTall crajl 3kcrnopra B Poccuro, sxcnioptHeie norepu EC B
2014-2016 rr. cocraBwmm 34,7 mupa. $, To ects moutu 11,6 Mapa. $ exeromHo.
Jannselii ymep0 Obut oneHeH B 2017 r. ABCTpUIICKMM HHCTHUTYTOM 3KOHOMHUYECKUX
uccnenoBannii (WIFO) mo 3aka3zy Empomapnamenta [6]. B abcomtoTHbIX umnciax
Oonplie Bcero mnoctpagaina ['epManus - KpyHmHEWIIUMH €BPOMEHCKUN TOPrOBBIM
naptHep Poccun. M3-3a cmaga S3KCIoOpTa HEMEUKUX TOBApOB  CYLIECTBEHHO
MOCTpajlalii aBCTPUKCKHUE KOMIIAHWUU, BCTPOCHHBIE B TMPOU3BOJCTBEHHBIC LIETIOYKU
TEPMaHCKOW aBTOMHIYCTPHH.

B oTHOCHUTENBHOM BBIpaXKEHHH OOJIbIIIE BCETO COKPATUIICS AKCIOPT B Poccuio
U3 Takux cTpal, kak Kunp, ['penust, Utanus u XopBarusi.

OmHUM U3 BBIXOJOB B CIOKUBIICHUCS CUTYaIlUU ISl BOSMEIIIEHUS TIOTEPh OBLIO
IPUHATO pEILICHHUE IEePEHANPaBUTh TOPIOBbIE MOTOKHW CAHKIIMOHHBIX TOBapoB B
npyrue ctpaHbl. OJHaKO €BpONEHCKUM KOMIIAHUSM HE YAAJIOCh CHU3UTh CBOU
yOBITKH 3a CUET TAaKOW CTPATETHUHU.

3a mepBble YEThIpEe TOJa JCUCTBUS CAHKIMOHHOW MOJUTUKU MO JaHHBIM
POCCHIICKON TaMOXXEHHOW CTaTUCTHKUA TOTEpH 3apyOSKHBIX CTPaH COCTaBUIIU
nopsiaka $8,3 mwumnapaa B roja. HauGomneiue norepu nonecu [lombina, ABCTpus u
Hupepnanapl,  KOTOpblE  paHee  SBISUINCh  OCHOBHBIMM  ITOCTaBIIMKaMHU
cenpxo3npoaykuuu B Poccuto [7]

Ecin oneHuBath JEMCTBHE OJKOHOMHUYECKMX CAHKIMKA Ha JKOHOMHUKY
Poccuiickoii @enepanuu, TO CleAyeT OTMETUTHh €€ MO3UTUBHOE BIIMSIHUE B LIEJIOM.
Bwmecre ¢ TeM moTepu MHOCTPAHHBIX FOCY/IAPCTB OT BBEICHHUS UMU SKOHOMHUYECKHX
CaHKIMHA B OTHOLIEHMM Poccum NPEBBICMIM BO MHOTO pa3 MHOTEPH POCCUHCKOM
3KOHOMUKHM.

«ITo »>KCHepTHBIM JaHHBIM, B pe3yJbTaT€ BCEX OTUX PECTPUKLUHA U
orpannueHnii Poccust 3a 3tu rogel, HauuHasa ¢ 2014 roga Hemomnonyuyuaa okoisio 50
wipa. $, a EBpocoro3 motepsin 240 mupa.$, CHIA - 17 mupn. $, Anonus - 27 mupa.
$». [8].

MakcumanbHO TPUOMIKEHHBIM K  JIaHHOW  OIIGHKE OKas3ajcsd  OT4YeT
cnengokinaquuka CoBera OOH mno mpaBam uenoBeka WM. JIxkesaiipu, KOTOpBIi
npuesxai B Poccuto B 2017 1. Ha npecc-koHbepeHInmu creniokIa quK moJ4epKkHyI,
YTO COBOKYITHBIC TOTEpH 3amaja OT caHKiui coctaBuwiaud 100 mupa. $ u BaBoe
npeBBICHIH TTOTepu camoi Poccun (52-55 mupa. $) [9].

ITo maHHBIM TaMOYKEHHOW CTAaTUCTUKHU Poccuu 10 BBEAEHUS CAaHKIUN UMIIOPT
CaHKIMOHHBIX NpOoAYyKTOB B Poccuto Bkitowas: roBsguny (40%), ceununy (25%),
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Mosioko (30%), a Takke, NPOMBIIUIEHHOE OOOpYJOBaHUE [UIsl HW3TOTOBJICHHUS
OpOAYKTOB THTAaHHUA OBUIO TpeuMmyiiecTBeHHO uMNopTHeIM (80% oOT Bcex
UCIIOJIb3YEMbIX Ha MPOU3BOJICTBE). CTaTUCTUUYECKHUE JIAHHBIC J0 BBEACHUS CAHKIIUI
CBUJIETEIILCTBYIOT O TOM, 4TO nMouTu nojioBuHa (40%) mpo10BOJILCTBEHHBIX TOBAPOB,
npejjiaraeéMblX Ha BHYTPEHHEM DPBIHKE, ObLIM M3TOTOBJICHBI 3a MpelieiaMU CTPaHBI.
[Ipu sTOM TO, YTO MPOU3BOAUIOCH BHYTPHU CTpPaHbI, OBUIO C HCIOJIb30BAHUEM
UMITOPTHBIX COCTABJISIONIMX WJIM 000pynoBaHus [7]

B Buay neiicTBUA SKOHOMHMYECKMX CAaHKUWKA HMMIOPT MPOAYKTOB B Poccuro
MOMEHSUT CBOIO TeorpapuiecKyto opueHTanuio. [IpekpaTuinmuch nocTaBku MpoayKTOB
MATAHUS COTJIACHO CAHKIIMOHHOTO MepedHsi u3 crpad, Bxomsamux B EDC, CIIIA,
Kananel, ABcTtpanuu u HopBerun. OTUM MOMEHTOM BOCIHOJIB30BAJICA PANl CTpaH,
KOTOpbIE€ Hayall aKTUBHO OCBauMBaThb BHYTPEHHHMI pBIHOK Poccum, mocraBiss
TpeOyeMblil accopTUMEHT NpoaykToB. K HuUM oTHOcsTcs: bemapycs, A3zepOaiikaH,
Kazaxcran, Kwuraii, bpaswmms, Aprentuna, Ypyrsau, OxBapop, Typuus, Erumer,
Mapokko, HoBas 3enannus, [laparsaii, U3pauss.

CrnemyeT OTMETUTh, UTO BBEJICHHE CAHKIUM B 3HAYUTEIHHOW Mepe MOBIUSIO
Ha pa3BUTHE COOCTBEHHOI'O MPOU3BOJCTBA MPOAYKTOB muTanus B Poccuu. Ilpomecc
UMIIOPTO3aMEIIICHUSI CAHKIIMOHHBIX MPOIYKTOB TMOJYYWJ IIUPOKOE Pa3BUTHE B
Poccun, 4to cO3/1a70 KOHKYPEHTHYIO CpPEAy B IOCTaBKaxX YKa3aHHBIX MPOAYKTOB
NUTAaHUST W YCWIWJIO JKOHOMHYECKYI0 O€30IacHOCTh CTpaHbl B 00ECHEeUeHHH
HACEJICHUS IPOIYKTAMH ITUTAHUS.

AHanu3upys nokaszaTtessi pa3BUTUS POCCUMCKON SKOHOMHHU B NEPUOJ AEHCTBUI
MEXIyHApPOJHBIX CAHKIUN, MOXHO KOHCTATHPOBATh, YTO B IEJIOM 3KOHOMUYECKAs
3oy Poccuu nonuia ToJbKO Ha MOJIb3y POCCUMCKON SKOHOMHUKE.

JleicTBHE DKOHOMHMYECKHMX C CaHKIMM TakKXe TMOBJIWIIO HA pa3BUTHE
POCCHICKOM MPOMBIIIJIEHHOCTH W HAyKH, OCBOCHHUS HOBBIX TEXHOJOTMH WM UX
NPUMEHEHHUE B PA3IMYHBIX OTPACISAX YKOHOMUKHU. BaXKHBIM CTUMYJIOM JIsl pa3BUTHS
U IPUMEHEHUSI HAYYHBIX pa3pad0TOK U TEXHOJOTUHN SIBUJIOCH UX OCTpasi MOTPEOHOCTh
U OTCYTCTBHE BO3MOXHOCTH MCIOJIb30BAHUSI MHOCTPAHHBIX pa3pabOTOK.

Hecmotps Ha siBHBIE MOTEpHU, KOTOPHIE HECYT MHOCTPAHHBIC MPOU3BOIAUTEIN
TOBApPOB OT AeicTBUsA 3KOHOMUYecKuX cankiui B 2020 r. Coer EQC npognun cpok
nercTBus cankiui npotuB Poccuiickoit denepanuu 10 31 suBaps 2021 roga. Cpok
NEHUCTBUS CAaHKIUNA JTOJDKeH OBl 3akoH4YuThes 31 utonst 2020 r. OrpaHuyuTeIbHbBIS
MEpbl 3aTParuBarOT (MHAHCOBBIN, IHEPTETUUECKUN U OOOPOHHBIM CEKTOpa, a TAKXKe
00J1aCTh TOBapOB JJBOMHOTO HA3HAYEHUSI.

Cnemyer OTMETUTb, 4YTO  MCIOJIB30BAHME HIKOHOMUYECKUX  CAHKIMHI
WHOCTPAHHBIX TOCYJapCTB B OTHolIeHUM Poccuiickon denepamuu Uid pelieHUs
MOJIMTUYECKUX BOMPOCOB SIBJIAECTCS HATJIAJAHBIM IPUMEPOM IMOMUPAHUS MTPUHILIUIIOB
MEKIYHAPOJIHOW TOPrOBIIM B paMKax BceMupHOM TOProBOoM OpraHu3alllM, WICHAMHU
KOTOPOM SIBJISIFOTCS KaK CTpaHbl, WHUIIMUPOBABIINE BBEJICHUE CAHKIHM, TaKk U
Poccuiickass denepanus, spuswomiasica noaHonpaBHbiM wieHoM BTO. Ilomydaercs,
YTO MPUHLMUIIBI CBOOOJHOM TOProBiM, 3aj0keHHbIe B YcTaBe BTO, Msrko roBops, He
pabotator. M pemieHuss o0 OTrpaHUYEHHH TOPTOBBIX OTHOIICHHH CO CTpaHaMu,
BxoAsammMu B cTpyktypy BTO, wmoryr mnpunHumarbcs 0e€3 00CyXIeHUS,
PYKOBOJICTBYSCHh UCKITIOUUTEIBHO COOCTBEHHBIMH UHTEPECAMHU.
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US-EUROPE TRADE CONFLICT: ANALYSIS OF EXPERIENCE

Abstract. The intensification of anti-globalization and disintegration tendencies in the
foreign trade policy of the states is proved, which causes the emergence and escalation of trade
conflicts of various degrees of intensity. The contradictory situation in the foreign trade relations
between the USA and the European Union is analyzed and the expediency of its consideration as an
interstate trade conflict, which unfolds against the background of protection of national economic
interests of its parties, is substantiated. It is shown that conflicts of this degree of intensity have
broad prospects for settlement, which are in the plane of mutual concessions of member states.

Keywords: anti-globalization, protectionism, foreign trade conflict, intensity of trade
tension, compromise.

Introduction

Recent trends in foreign trade relations of key actors in the world economic
system (such as USA, EU, China) indicate the intensification of anti-globalization
and disintegration processes. The spread of these trends and the imbalance of national
interests cause tensions in international trade relations and lead to the emergence and
escalation of interstate trade conflicts, which, regardless of their intensity, are usually
marked as a trade war. In our opinion, in most cases there is an unjustified
identification of the trade war as the tensest situation in the foreign trade of the
parties to the trade conflict. The latter has a wide range of settlement options and
prospects for the parties to reach mutually acceptable agreements.

Purpose

In the context of the study, it is interesting to analyze the recent controversial
situation in foreign trade relations between the United States and the European Union
in order to assess the intensity of trade tensions.

Findings

An illustrative example of the potential for resolving disputes in international
economic relations is the trade conflict between the US and the EU in 2018. The
formal reason for resolving it was the need to protect national interests by
overcoming the negative balance in US foreign trade. Thus, according to statistics,
about half of the total number of cars sold annually in the US market are imported
from abroad. In 2017, the United States imported 8.3 million cars worth more than $
190 billion. Of these, 2.4 million cars were imported from Mexico, 1.8 million — from
Canada, 1.7 million — from Japan and 500 thousand — from Germany. Instead, in
2018, the United States exported to other countries about two million cars worth $ 57
billion. [1, 2]. The course of the conflict was characterized by a symmetrical increase
in import duties on a number of goods by its participants (Table 1).

The conflict was partially resolved on July 25, 2018 due to an agreement
between the US and the EU on reducing trade tensions and gradually removing tariffs
on products not related to the automotive industry. The most important positive result
for the United States can be considered the abolition of European tariffs on imports of
American soybeans. Following Beijing's imposition of punitive duties on these
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products (due to the escalation of the parallel US trade conflict), the EU market is
gaining strategic importance to support American farmers as the "core" of Trump's
electorate. However, the imposed US tariffs on aluminum and steel products from the
EU were not abolished, as were European tariffs on US goods. In order to further
resolve the conflict, it was proposed to create a group of representatives of large
American and European companies, together with representatives of the European
Commission and the US government, in which negotiations were to end with the final
abolition of duties.

Table 1. United States—European Union trade conflict in 2018
Date Events
August 8, 2018 D Trump signed an order on the intrpductﬁon of a 25 percent duty on steel
imports and a 10 percent duty on aluminum imports

New US tariffs on steel and aluminum for the EU came into force (25% on
steel products and 10% on aluminum)
The European Union filed a complaint (US request for consultation on the
settlement of the dispute) to the World Trade Organization (WTO)
New EU duties on some goods from the United States worth a total of 2.8
June 22,2018 | billion euros, which include steel and its products, as well as whiskey, peanut
butter, Harley Davidson motorcycles and Levi's jeans came into force
Reaching an agreement to reduce trade tensions and gradually remove duties
on products not related to the automotive industry
Reaching an agreement on the abolition of European tariffs on imports of
American soybeans
July 25,2018 | Reaching an agreement to refrain from introducing new tariffs and starting
negotiations to avoid a trade war
Plans to establish a working group of representatives of large American and
European companies together with representatives of the European
Commission and the US government
The European Commission adopted a proposal to conduct trade negotiations
January 18, with the United States on two positions: simplification of procedures for

2019 mutual assessment of product compliance with technical requirements and the
abolition of tariffs on industrial goods
Based on [1, 2]

June 1, 2018

June 1, 2018

Systematization of the features of the considered contradictory situation (Table
2), in our opinion, allows us to label it as a trade conflict, not a trade war. Namely, on
a number of grounds (potential losses for the global economy, the impact on the
economies of other countries), this situation, given the escalation, may have the same
significant consequences as the trade war. Thus, losses from the US-EU trade conflict
(including the parallel US-China conflict) in the event of further escalation could
cause significant damage to the global economy. According to K. Lagarde, in the
worst case scenario, the introduction of import duties and other restrictions on free
trade could lead to a decrease in world GDP by 0.5%, causing losses to the world
economy of about $ 430 billion. The largest slowdown in GDP growth was to be
expected if both sides in the trade conflict implemented all the announced restrictive
measures.

The impact of the US-EU conflict (as well as other US-based trade protections)
on the economies of other countries, especially those with a commodity-oriented
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export structure, may be significant. Thus, according to experts, Ukraine may lose
20-30% of foreign exchange earnings due to cheaper metals and grain, which always
occurs due to the intensification of global protectionism. Although the volume of
domestic metallurgy supplies to the American market is insignificant, as a result of
symmetrical protectionist measures by the EU, Turkey and the Persian Gulf
countries, 60-70% of Ukrainian exports, which amount to about $ 7 billion per year,
may be threatened [3].

Despite the recognition of the significance for the global economy, other
features that determine the proposed approach to the delimitation of contradictory
situations in trade, allow us to define it as a trade conflict. First of all, the instrument
of mutual pressure is the increase of import duties on selected goods by the parties to
the conflict, which corresponds to a lower level of interstate tension compared to the
introduction of a trade embargo or trade blockade. The instruments used to resolve
the situation include the involvement of international organizations (primarily the
WTO) and the establishment of working groups of business and government
representatives, which indicates the desire of the conflicting parties to reach mutually
acceptable agreements.

Table 2. United States—European Union contradictory situation as a trade
conflict

Signs of the situation

Characteristics

State-subject

USA

State-object

European Union

Prerequisites

Protection of US national interests (the need to overcome the negative
balance in foreign trade)

Implementation tools

Increasing of import duties on selected goods

Settlement tools

Submission of a complaint by the EU to the WTO regarding the
settlement of a dispute

Establishment of a working group of government and business
representatives

Political implication

Concealed (forcing the EU to purchase liquefied gas produced in the
USA)

Impact on the global
economy

Significant (in the worst case scenario, the escalation of the conflict
could lead to a 0.5% decline in world GDP, resulting in a loss of about $
430 billion to the world economy)

Impact on the
economy of other
countries

Available (reorientation of the parties to the conflict to other markets in
the event of its escalation and reduction of the EU's dependence on
Russian energy resources in the event of a settlement under previous
agreements)

Synergistic effect of
the settlement

Available (agreement of the parties to the conflict on joint counteraction
to unfair trade practices)

Compiled by the author

In addition, a synergistic effect can be expected from the interaction of the
parties in the framework of conflict resolution. Namely, the US and the EU have
agreed to work together against unfair trade practices, such as intellectual property
theft, forced technology transfer, industrial subsidies and market distortions by state-
owned enterprises and overcapacity. That is, the US-EU conflict has prospects for a
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solution in the trade sphere, without unfolding to the level of political confrontation
as a key feature of the trade war. The fact that, despite protectionist policies, the
United States remains a key trading partner of the EU also supports the conflict.
According to the results of 2017, the volume of their total turnover in monetary terms
amounted to 631 billion euros, or 16.9% of the total turnover of products in the EU
[4]. But, of course, the possibility of its escalation to the level of a real trade war (in
particular, in the case of the completion of the construction of Nord Stream-2 in
Europe) cannot be ruled out, which will involve the application of the strictest foreign
trade policy instruments.

Conclusions. Analysis of the contradictory situation in foreign trade between
the US and the EU allows us to consider it as an interstate trade conflict, which
unfolds against the background of protecting the national economic interests of its
parties and is the embodiment of current trends in foreign trade neoprotectionism.
The potential for resolving the conflict lies in the plane of mutual concessions of its
parties, in the absence of which there is a threat of escalation to the stage of a real
trade war, which will cause significant losses for both parties to the conflict and the
world economy as a whole. The prospects for resolving the conflict depend on the
willingness of the parties to make compromise decisions and the desire to minimize
economic losses from the further development of the conflict situation.
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Abstract. The article highlights the experience and practice of social entrepreneurship in
Russian Federation. The attention is focused on the financial assistance addressed to social
entrepreneurs from the government and private companies. The best experience of supporting
social entrepreneurship in Russia from large companies and financial institutions (banks) is
presented.
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Annomayua. B cmamve  oceewjaemcs  onblm U NPAKMUKA — COYUANLHO2O
npeonpunumamenvscmea 6 Poccuiickou @edepayuu. AxyeHMmuposano 6HUMAaHUe HA DUHAHCOBOL
NOMOWU COYUATILHBIM NPEONPUHUMAMENAM CO CMOPOHbL 2ocydapcmea u oOusHneca. Ilpusedena
JyYuas npakmuka KpynHoeo OusHeca U QUHAHCOBLIX UHCMumyyull (6aHK08)8 noddepaicke
coyuanbHo2o npeonpunumamenscmea 6 Poccuu.

Knrwouesvle cnosa: coyuanvHoe npeonpuHuMAamenbCmeo, no00epiHcKd, 20Cy0apCmeeHHAs.
Nn000epIHCKA, COYUATbHBLE NPEONPUHUMAMENU.

AKTYyanbHOCTh MCCIEAOBAHUS BOIPOCOB COLIMAIILHOTO MPEANPUHUMATEIHCTBA
B HACTOsIIEE BpeMs YCUIIMBaeTca Ha (hOHE POCTa COLUATBLHBIX MPoOJieM B 00IIEeCTBE:
COLIMAJILHOTO  HepaBeHcTBa (Hampumep, 82% nuuHbix OorarctB  Poccun
CKOHIIEHTpUpPOBaHO B pykax 10% poccusiH), 6ETHOCTH W HU3ZKOTO YPOBHS KU3HH
HaceneHus: (OCOOCHHO  CONMAIbHO  HE3AIUIIEHHBIX  CJIOEB), 0e3paboTullbI,
HEJOCTaTOYHOTO KAadyecTBa MEIUIIMHCKOTO U COIMAIBHOTO  OOCITY>KHBAaHMSI.
Pazpemmuth  yacTh ~ MEpPEUUCICHHBIX  NPOOJEM  MPU3BAaHbl  COIMAJIbHBIC
npeanpuHuMarend, 3(GGEKTUBHOCTh pPabOThl KOTOPHIX HAMPSAMYIO 3aBUCHUT OT
rocyJapCTBEHHOM MOAAEPHKKH, TOMOILK 00IIEeCTBA U OU3HEcA.

N3yuennem MHOT'0aCIEKTHBIX npoOaemM pa3BUTHUsA COIMAILHOTO
npeanpuHuMarenscTsa B Poccun 3anumanucek B. JKoxosa, H. 3Bepea, E. MenbHuK,
A. MockoBckas u Jip. B cBouxX Tpynax aBTOpBI pacCMaTpUBAIOT TPYJIHOCTH PadOTHI
COIMAIBLHBIX MPEANPUHUMATENCH, UX MPABOBYIO 3allUTY, CIOKHOCTH HAYWHAHUS U
pa3BUTHS  COLMAIBHOTO  OW3HEca, HEJOCTaTOYHOro  (UHAHCUPOBAHUSA U
UH(OPMHUPOBAHHOCTH HACEJICHHS], OTCYTCTBUSI MEXAYHAPOIHBIX TPAHTOB U (POHIOB.
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[lenr wccrmemoBaHUS 3aKIIOYACTCS B W3YYCHUW TPAKTHUKA (UHAHCOBOM
HEroCyJIapCTBEHHOM MOJJIEPKKHU COLMATILHOTO MpeAIpuHUMaTelibcTBa B Poccun st
MOCJICAYIONIEH €ro SKCTPANoJISAIUU Ha PEIICHUuE COIMAIbHBIX MpobsaeM B JloHenkoi
Haponnoii Pecriybiuke.

dunaHcoBas noaaepxkka B Poccuiickon denepanuu co CTOPOHBI TOCYAAPCTBA,
B cOOTBEeTCTBUU ¢ DenepanbHbIiM 3aKoHOM Nel5455-7 «O denepanbHOM Or0/KETE Ha
2017 ronm w nHa mmaHoBbld miepuon 2018 um 2019 romoB» [1], commanbHO
OpPUEHTHUPOBAHHBIX HEKOMMEPUYECKUX opraHu3anuii coctasar 411,6 mupa. pyOneit.

OnHuM W3 3JEMEHTOB MOJJAEPKKH COLUMAIBHOIO MPEAIPUHUMATENBCTBA CTaJ
@oHJT MOJJCPKKH COLMAIBHBIX IPOEKTOB, yupexiaeHHbld B 2017 romy ACH.
«OCHOBHBIMH  HampaBlieHHsIMU  JaesTenbHocTH  DoHma  momKHA  CcTaTh
oOpa3zoBarenbHass U (UHAHCOBas  TOAJEPKKA  COIMAIBHBIX  IMPOEKTOB.
[Ipeanonaraemas kanuranuzamus Goxaa Ha 3 roga (Haumnas ¢ 2018 r.) cocrasur 1,5
mipa. py6reit. ®onn Oyner ¢uHAHCHPOBATH COLMAIbHBIE MPOEKTHl B (opme
0€33aJ10roBbIX 3aiiMOB Ha CpoK oT 1 1o 3 ;eT, cpeaHuid pa3mep 3aiiMa IIaHUPYETCs
Ha ypoBHE 2,5 MiH. pyonei [2].

Haranbst 3BepeBa, nupekrop Ponna «Hamie Oynyiee» KOHCTaTUPYET, «UTO
roCyJlapCTBO  CO3JajJ0  pa3HOOOpa3HBIM  CIEKTP HWHCTPYMEHTOB  YINpPaBJICHUS
COL[MAJIbHBIM  MPEANPUHUMATEIBCTBOM, OJHAKO B CHILy OTCYTCTBHS €IUHOMN
IPOrpaMMbl Pa3BUTHS 3TOIO CEKTOpa OHO BHIOPANIO CTPATErwi0 pPa3esieHHs] BCEX
UHCTPYMEHTOB TMOJJEPKKA B COOTBETCTBUH C OPTraHU3ALMOHHO-IIPABOBBIMHU
dbopMaMu COIUANTBHBIX MPEANPHUATHH, YTO HaKTHUECKU TyOnupyeT HHGPACTPYKTYpy
U YCIIOXKHSIET aJIMUHUCTpUpOBaHue GUHAHCOBOM nomaepkku» [3, ¢.107-108].

Hapsiny ¢ rocymapcTBEHHOW MOAAEPKKON, KOTOPOM HEIOCTATOYHO JIJIA
YCHEIIHOTO Pa3BUTHUSA, COIHUAIBHBIM MPEANPUHUMATEISAM OOJIBIIYI0 TTOMOIIIH
OKa3bIBAIOT HEroCYyJIapCTBEHHbIE MHCTUTYTHI. [Ipexkae Bcero, clielyeT OTMETUTH
yacTHbii  ¢oun  «Hame — Oymymee». s OOOAEPAKKH  COLMAIBHBIX
npeanpuHuMareneid, @ouy [4]:

- opranm3oBajl KOHKypc «ColualbHBI NpeANpUHUMATENbY, MOOCAUTEISIM
KOTOPOTO BBIE/sETCd (PMHAHCHUPOBAHUE B BHUJE OCCIPOIICHTHBIX IIEJEBBIX 3aliMOB
cpokoMm 10 10 jeT Ha MPOEKTHI, ACATEIBLHOCTh KOTOPBHIX HaIpaBieHa Ha pPEIICHUE
npo0JieM 00IIIEeCTBa;

- mpoBOAMT BpyueHue exeromgHoul Ilpemun «mmynbc mnobpa» 3a BKIaa B
pPa3BUTHE U IPOJIBMKEHUE COLMAIBHOTO MTPEANPUHUMATENIBCTBA B Poccuu; 3a BoceMb
neT HarpaxieHo 89 nmaypeatoB u3 21 pernona Poccuu;

- co3man J1abopaToOpUI0 COLMAIBHOTO MPEANPUHUMATENHCTBA C  IIEJIBIO
pa3paboTKU U peanu3alii HTHHOBAIIMOHHBIX WHCTPYMEHTOB MOAJECPKKA U PA3BUTHUS
conuanbHoro O6m3Heca B Poccum; nmaGoparopusi MpOBOJUT OECIIATHOE M IIJIATHOE
0o0yuyeHHEe KaK HaYMHAIOUIUX, TaK U JIEUCTBYIOIIUX COLUANIbHBIX MPEANPUHUMATEIICH;
6omnee 400000 genoBek 0XxBaueHO 00pa30BaTEIHLHBIMU MPOTPAMMAMHU;

- otkpeur Ilopran «HoBeii OusHec» — uwHOOPMAIMOHHBIA peECypC,
paccKa3bIBaIOIUNA O COIMAIBLHOM MPEAIPUHUMATENIBCTRE;

- opranu3oBay baHk cOUMANBHBIX UJACH C MENbI0 AKKyMYJISIUA KaK MOYHO
Oonpuie uael B chepe COLMANbHOrO MNPEANPUHUMATENbCTBA, a TaKXKe ISl TOrO,
YTOOBI 3TU WU TIPOU3BEIN MAKCUMAJIbHBIN MOJOKUTENIbHBIN COLIMAIbHBIN 3P (DEKT.
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Kpome ¢ponna «Hame Oynyuiee» MOXKHO OTMETUTH OTIEIbHBIE KOHKYPCHI, 1O
KOTOPBIM BBIACIAIOTCS TPAHTBl B OOJACTH COLMAIBHOTO MPEANPUHUMATENbCTBA.
Cpean Hux - MexperuoHaibHas oOOILIECTBEHHAs] opraHu3anus «JlocTixeHus
mosoabix»  (Junior  Achievement  Russia), kotopas  peanu3yer  psj
CHEeUUaIU3MPOBAHHBIX MPOrpamMM Mo OOYYEHHIO MpeANpUHHUMATENIed, B TOM YHUCIE
nporpammy  «CouuanbHOe — MOPEINPUHUMATENBCTBO»,  MPEAHA3HAYCHHYIO  JUIS
mononexku 15-18 ger (http://sep.ja-russia.ru), a TakKe MacTep-KJIacChl ISl
COLIMAJIBHBIX MPEIpUHUMATECH.

bnarorBoputensubiii  pona «Hasctpeuy nepemenam» (Reach for Change,
http://reachforchange.org/russia) Ha KOHKYPCHOW OCHOBE MOJJICPKUBACT MPOEKTHI,
HaIlpaBJICHHbIC HA YJIyYIlIEHHE KU3HU JIETeU U MOJPOCTKOB |35, c. 29].

Henb3s HE OTMETUTH U POJb KPYMHOro OM3HECa B MOJICPHKKE COLMAIBLHOTO
npeanpuauMarensctBa B Poccun. Tak, AO «O0ObenuHEHHas MeTaulypruyeckas
kommanus»  (manee —  OMK)  3aHumaercs  pa3BUTHEM  COLUAIBHOTO
npeanpuauMarensctea ¢ 2016 roma. IIporpamMma HampaBiaeHa Ha IIOMCK U
peanu3anuilo OM3HEC-UAEH MO PEHICHUI0 OCTPbIX COLHUANbHBIX MpoOJeM,
oOecrieyeHrue ajlbTEPHATUBHBIX CHOCOOOB 3aHATOCTH, a TakK€ Ha pa3BUTHE
coIMaIbHOM cdephl TOPOAOB U palioHOB. bromker mporpammbl cocTtaBuia 18 MITH.
pyoOuIei.

OAO «IIuBoBapennas kommanus «bantukay, yacte Carlsberg Group B 2017—
2018 rr. peanmuzoBano mporpammy «JledicTByit 0e3 rpaHulpy (MHTETpalMOHHBIN
npoekT). B pesynbTaTe: 6 4enoBeK MOMYyYMIIM IEJEBhIE TPAHTHl HA OOIIYI0 CyMMY
Oonmee 6 M™MiH. pyOseit; 176 uUHBAIMIOB TPOUUTH OO0ydYeHHE MPUKIATHBIM
cnenuanbHOCTSIM; 37 OOBEKTOB OBUIM OCHAIIEHBI TMaHAyCaMH U TOPYYHSIMU;
KOJIMYECTBO JIOJICH, Ubd JKM3Hb KAYECTBEHHO M3MEHWJIACh Ojarojapsi MpoeKTam
nmobeaurenen, coctaBmiio 6onee 1400 yemoBexk.

Pocbank peanusyer COOCTBEHHBIE U MOAJIEP)KUBAET MAPTHEPCKUE COLIMATIBHBIE
nporpammbl. ['panToBeiii Orompker B 2018 1. coctaBun 550 Teic. pyOmeit. OOmmit
00BEM CpEJCTB, BBIJEICHHBIX Ha nporpammy B 2018 r.— 4,2 muH py6neit, B 2019 1. —
5,5 MiH pyOneH.

I[TAO «CHUBYP Xonauar» peanusoBano « KomMmiekcHyro nmporpaMmy pa3BUTHS
COLIMAJIBHO-TIPEAMIPUHUMATEIBCKOTO coobmiectBa I. Tobonabck M ToOOIBCKOTrO
paiiona». [1o ee urtoram 10 YenoBeKk MOJYYHIIU 1I€JIEBbIE TPAHTHI HA OOIIYI0 CyMMY
6osee 1,7 MIH. pyOJIeH.

[TAO «Co6epbank Poccum» B Humkeropoackoit obinacté aBTOpaM JIyYIIHX
COIIMAJIbHBIX TPOEKTOB C WHHOBAIMOHHOM COCTAaBIAIONIEH B paMKax €XKEroJHOro
IPaHTOBOTO KOHKypca « HoBbIe BO3MOKHOCTHY» OKa3bIBAIOT (DMHAHCOBYIO TOJJIEPKKY
B pazMepe a0 150 Teicsu py0ueit [6, c. 47-49].

JlanpHeNmeMy pPa3BUTHIO COLHMAJIBHOIO MpeanpuHuMarenscTtBa B Poccum
OyZeT crmocoOCTBOBAaTh «YCHUJICHHE POJU TOoCcyJapcTBa B (DMHAHCOBOW MOJIICPIKKE
COLIMAJIbHBIX MPOEKTOB, B OCOOCHHOCTH HAa HaYyaJIbHBIX 3Tamax; WH(OOPMHUPOBAHHE
OpraHOB BJIACTU U OOIIECTBEHHOCTH O JEATEIbHOCTH M POJU COLMAIBHBIX
OpearnpuHUMaTese; yBeIMYEHUE YKClia MHHOBAIMOHHBIX COLMAJIBHBIX MPOEKTOB
yTEM MOAAECPKKU COLMAIBHBIX LIEHTPOB MHHOBauii» [7, ¢.308].
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Abstract. The article deals with the problems of slowing down the formation of a "green"”
economy in the Russian Federation. Our country, in particular, is clearly lagging behind the EU
countries in implementing measures to introduce renewable energy sources, decarbonize economic
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contribute to the promotion and development of the "green” economy in modern Russia.
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The system of public relations for the state's withdrawal of funds from Russian
corporations regulates so-called payments for the "use" of natural resources. This
well-established term suggests a tenant who uses something with the permission of
the landlord, without being the owner. There is a contradiction here, because
corporations execute such payments even if they are owners of land plots and other
objects that they use in carrying out economic activities. These payments of
corporations - "users" make up the whole system: 1) payments for the extraction of
common minerals; 2) payments for the extraction of hydrocarbons; 3) payments for
the extraction of groundwater; 4) payments for the extraction of other minerals; 5)
regular payments (royalties); 6) annual payments for prospecting and exploration; 7)
payments for the use of mineral resources; 8) deductions for the reproduction of the
mineral resource base; 9) forest taxes in terms of the minimum rates of payment for
wood released on the root; 10) rent for the use of the forest Fund and forests of other
categories in terms of the minimum rates of payment for wood released on the root.

At the same time, modern Russian environmental legislation regulates, in
particular, such important issues as ownership of natural objects, state regulation of
nature management and environmental protection, and issues of environmental and
legal responsibility. The most important normative acts include the law of the
Russian Federation No. 2395-1 "On subsoil" of February 21, 1992, Federal law No.
96-FZ "On atmospheric air protection”" of May 4, 1999, Federal law No. 7-FZ "On
environmental protection" of January 10, 2002, Water code of the Russian Federation
No. 74-FZ of June 3, 2006, Forest code of the Russian Federation No. 200-FZ of
December 4, 2006, and others. Moscow is a leader in the development of
environmental legislation among the Federal subjects. Here we should mention the
Law of Moscow of May 5, 1999 No. 17 "On the protection of green spaces", the Law
of Moscow of September 26, 2001 No. 48 "On specially protected natural territories
in Moscow», Norms and Rules for designing complex landscaping on the territory of
Moscow 2002, Resolution of the government of Moscow of September 10, 2002 No.
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743-PP "On approval of The rules for the creation, maintenance and protection of
green spaces and natural communities in Moscow», Law of Moscow of October 20,
2004 No. 65 "On environmental monitoring in the city of Moscow" and others.

However, in fact, despite the existence of generally progressive environmental
and tax legislation, anthropogenic impact within the Russian territory has a rather
negative and harmful effect on the biosphere. For example, the level of air pollution
in Russia in the first quarter of 2020 increased by 57% compared to 2019: 44 cases of
high air pollution were recorded against 28 cases in the previous year. This quarterly
result was a record for the last five years. Until the end of 2020, the largest number of
cases of air pollution was 2018: 90 cases (86 high pollution and 4 cases of extremely
high pollution). Six cases of environmental pollution that occurred in the first quarter
of 2020 were classified as accidents. One of them, which led to air pollution,
occurred on 9.01.2020 during an accident at the LUKOIL-Ukhtaneftepererabotka oil
refinery in Ukhta (Komi Republic). The main air pollutants are enterprises of the
metallurgical, mining, oil, pulp and paper industry, housing and communal services.
They generate benzapyrene, hydrogen sulfide, arsenic, Nickel, copper, manganese,
zinc, iron, aluminum, chromium, ammonium and nitrite nitrogen, fluorine, and
petroleum products in their emissions. The current Federal project "Clean air"
provides for only 500 billion rubles for 5 years in 2019-2024.
(https://www.rbc.ru/newspaper/2020/05/29/5ec6a0b39a7947d276 ceca8f).

Since the above-mentioned financial exemptions exist, this formally means that
the state, receiving payments from corporations, should use the funds received to
mitigate, neutralize, and reduce (ideally to zero) such impacts in response to their
harmful anthropogenic impact on the biosphere. At the same time, according to
Russian President Vladimir Putin, climate change in the Russian Federation —
warming occurs about 1.5-2 times faster than on the rest of the Planet. This situation
confirms and reflects the inefficiency of the current financial mechanism of payments
for the use of natural resources in Russia. On the one hand, the burden on corporate
finances exists in quite significant volumes of withdrawals, on the other hand, the
dominance of the high-carbon and colonial-predatory economic model in relation to
the biosphere remains unchanged from year to year. The environmental situation in
large agglomerations remains very tense, and man-made disasters also occur. For
example, in may 2020, there was a diesel fuel leak in the Norilsk-Taimyr Energy
company, as a result of which, according to the Federal service for supervision of
natural resources, 6 thousand tons fell into the ground, another 15 thousand tons -
into the Ambarnaya and Daldykan rivers, as well as almost all their tributaries.
Reasonably, the President of the Russian Federation declared a Federal emergency
(https://www.rbc.ru/business/04/06/2020/5ed7b3a 19a794701f8a58995b).

The alternative to the current situation is a "green" economy. There are many
interpretations of this concept [1], [2], [3]. In our opinion, this is, first of all, a
circumspect and careful economic activity in relation to the biosphere and based on
minimal harmful effects on it. The basic principle, the fundamental beginning of such
rational management in the XXI century — humane nature management. Technically,
this is implemented as an expanded introduction of renewable energy sources,
decarbonizing economic processes, and improving energy efficiency. In 2013, a
Declaration was adopted on the implementation of the principles of the "green"
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economy in Russia, where they were declared (as good targets): 1) increase
investment in environmental technologies; 2) improvement of waste processing
methods; 3) support for environmental activity of businesses in new technological
sectors; 4) creating mechanisms for introducing payments for ecosystem services; 5)
creating conditions for attracting capital to the market of environmental goods and
services; 6) creating additional "green" jobs; 7) formation of new innovative sectors
of the economy with the potential for GDP growth. Unfortunately, over the past
years, no significant steps have been taken to "green" the national economy.

In 2020, the EU adopted the "Green Pact for Europe", which provides for a
budget of 1 trillion euro. Euro and contains 50 measures in the industries that have
the largest environmental footprint - the "carbon footprint»: metallurgy, power
generation, equipment of heating installations for households. By 2030, Europe plans
to reduce CO2 emissions by 55%, and by 2050, the continent should become
environmentally neutral. Basically, the plans are based on the fact that over the past
decades, CO2 emissions into the atmosphere have been reduced by 23%, while
production has increased by more than 60% (https://riss.ru/article/1047/). Against this
trillionth (in euro) background for 10 years, the Russian 500 billion rubles for 5
years, of course, look more than modest. In our opinion, we should pay attention to
the financial capabilities of corporations themselves. Here, "green" bonds, tax
preferences for "green" equipment, and the inclusion of expenses for periodic
certification of their employees in humane nature management are quite applicable as
tools.

"Green "bonds, which corporations can issue by attracting long - term loans
from investors, differ in their targeted nature, namely, a clear focus of the received
funding on the technical implementation of humane environmental management
(again, on the expanded introduction of renewable energy sources, decarbonizing
economic processes, and increasing energy efficiency). Tax legislation should
provide for exemption from taxation of interest on such bonds, both for individual
investors (personal income tax) and for legal investors (corporate income tax). At the
same time, the tax legislation should provide for deduction of the cost of "green"
equipment from the tax base for the property tax of organizations, such
environmentally neutral equipment should not be taxed. In addition, the restructuring
of people's perception of the biosphere at a deep, mental level is of particular
importance. To do this, it is necessary to certify every three years at least 30% of the
average number of employees of corporations that use natural resources under the
Program of humane nature management. The amounts spent by corporations on these
activities should be included in expenses and not subject to corporate income tax, and
should not be subject to value-added tax for certification centres. Certified employees
should receive a financial incentive - a salary Supplement - from corporate
employers.

The traditional colonial-predatory attitude to natural resources and to the
biosphere itself, which is gradually disappearing into oblivion, should always remain
in the past. It's time to pay "green" depreciation for the exploitation of natural capital.
This "green" depreciation, which we call "green", should combine the above-
mentioned financial flows. The methodology for assessing the level of economic
development and well-being of the population of countries only by the level of GDP
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in currency should also take its rightful place in the past XX century. Currently, it is
impossible not to take into account the natural capital that economic entities
(corporations) have access to in certain national territories when assessing the
sustainability and success of their economic activities. In our opinion, in accordance
with a specific type of economic activity, operating corporations are required to take
into account the consumed natural capital, while forming in their finances and
accumulating appropriate resources to ensure humane nature management. At the
same time, the annual estimate of the GDP of a national economy should include the
actual amounts actually spent in this country over the past year on the reproduction of
natural capital.

1.
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Abstract. The issue of innovation activity intensification within the domestic innovation
economy focuses on the innovation infrastructure development, the level of development of which
determines the attractiveness for investment capital, which allows to provide the country with new
technologies and management methods. Today on the one hand development of the economy
innovative modernization concept becomes more relevant and demands, but effective financial
support for its implementation is an urgent problem that arises on the other hand.
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Anomauia. Ilpobremamuxa akxmusizayii iHHOBAYIUHOI OIILHOCMI 8 PAMKAX GIMYUSHAHOL
IHHOBAYIUHOI eKOHOMIKU YeHMpAalbHe Micye 8i0800Umsb NUMAHHAM PO3GUMKY [HHOBAYIUHOL
iHbpacmpykmypu, piseHb PO36UHEHOCMI AKOI 00YMOBIIE NpUBAdIUBICMb OJisl THBECMUYIUHO20
Kanimany, wo 0ae 3mocy 3abesneuumu Kpainy HOBUMU MEXHOI02IAMU MA MemoOdMu YRPAaGLiHHA.
Ha cvoeo00ni pospobka konyenyii innosayiinoi MoOepHi3ayii eKOHOMIKU cmae Oilbul AKMyaibHO
ma 3ampeby8ano 3 00HO20 OOKY, npome egekmusHe ¢hinancose 3abesneuenwns ii peanizayii —
HazanbHa npobaema, wo NOCMAe 3 IHULOI CMOPOHU.

Kniouoegi cnosa: innosayitina OisibHicmo, iHHOBAYINUHA IHYPACMPYKMYPA, MEXHONAPKU.

Ha cporoani po3poOka KoHIenIli IHHOBAIIIHHOI MOJEPHI3aIlii €EKOHOMIKH CTa€
OUTBI aKTYaJIbHOIO Ta 3aTpeOyBaHOIO 3 OJHOTO OOKYy, MpoTe epekThBHE (IHAHCOBE
3abe3reueHHs ii peanizali — HarajabHa Mmpoosiema, 10 MOoCTa€e 3 1HIIO1 CTOPoHH. J[o
TENEepIilIHBOr0 Yacy Halia KpaiHa MPaKTHYHO BHUYEpIiaja HAsBHI PE3EPBU CBOIO
€KCTEHCUBHOTO PO3BUTKY, a TOMY MOTPIOCH MOIIYK HOBUX IUISAXIB JJISI PO3BUTKY C
ypaxyBaHHSIM 1HHOBAIIHHOTO BEKTOPY €KOHOMikH. OmHHM 13 3acO0iB BUPIIICHHS
naHoi MpoOJeMH MOXKYTh CTaTH IHBECTHIIl, 30KpeMa i 0COOJMBO 1HO3EMHI, SIKi
CHpPsIMOBaHI B OCHOBHUU KamiTal Ta 3a0e31e4YyloTh KpaiHy HOBUMHU TEXHOJIOTISIMU Ta
METOJIaMH YTIPABIIiHHS, TUM CaMHUM CIIPHUSIOYM PO3BUTKY HaIliOHATHHOI €KOHOMIKH.
[IpoTe MO3UTUBHMI BIUIMB 1HO3EMHHX IHBECTHUIIM HECe 3 COOOI0 W PU3UKHU s
€KOHOMIYHOi Oe3MeKkH: BITUYM3HAHI MIANPUEMCTBA MOXYTh HE BCTOSATH B
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KOHKYpPEHTH1# OOpoThOi, a BIATIK pemarpiiioBaHOro MpUOYTKY 3a KOPAOH 3pPOCTE.
3amydeHHs] 1HO3EMHOTO KamiTally MOXe OyTH BHIPABIaHO B THUX BHIMAJKaX, KOJH
BUYEPIIAHO MOXKIUBOCTI BITYM3HSHOTO HAYKOEMHOTO CEKTOPY €KOHOMIKH, ajle €
MO>KJIMBOCTI CTPUMYBATH MPUCYTHICTh 1HO3EMHOI'O KamiTaly Ha Oe3NneYyHOMY IS
CYBEPEHHOCTI KpaiHM PiBHI Ta MPALO€ YITKUNA MEXaHI3M JEp>KaBHOTO PEryIIOBAHHS.
OnnovacHo 31 30UIbIIEHHAM (IHAHCYBAaHHS MAa€ CEHC 3MIHUTH CTPYKTYpY
YOPABIIHHS TPOEKTaMH, KOJH I MIATPUMKH MEPIIOYEProBUX €TamiB PO3POOKH
IHHOBaIi# 1 111 OOCIyroBYBaHHS 3aBepIIAJbHUX  €TamiB  BIPOBAKEHHSI
CTBOPIOIOTHCS OCOOJIMBI MEXaHI3MH Ta IHHOBAIIMHI yIIPaBJIA0Yl KOMIIAHII.

Oco0nuBy poJib I PO3BUTKY BHPOOHHUYO-TEXHOJIOTIYHOI, 1HGOpMAaIIiitHOT Ta
OCBITHBOT 1H(PPACTPYKTYypU 1HHOBAIINHOI JISUTBHOCTI BIZITPalOTh 1HHOBAIIIMHI
TEXHOIAPKOB1 CTPYKTYPH.

InHOBawiiiHa 1HppPacTpyKTypa — e 0e37i4 cy0'eKTiB IHHOBAIIMHOI A1SITBHOCTI,
110 BUKOHYIOTh (DYHKIIIT 3 0OCITyrOoBYBaHHS Ta CIPHUIIOTH IHHOBAIIITHUM MpoIiecam, a
TaKOXX BHUPIIIYIOTh 3aBJaHHSl TOKJIAJCHI Ha I1HHOBALIMHUN acCHeKT AisUIbHOCTI,
30KpemMa:

— 1HQopMaUIiHUA CYNpoBIJ Ta BUPOOHUYO-TEXHOJOTIYHA MIATPUMKA
IHHOBAI[IMHOI JTISJIBHOCTI;

— NIUTaHHSA cepTudikallii Ta cTaHAapPTU3AI] IHHOBAIIHHOT TPOAYKITIi;

— CHOpUSIHHS TPOCYBaHHIO €(EeKTUBHMX PO3POOOK 1 peaizallii 1HHOBAIlIHHUX
IIPOCKTIB;

— TIPOBEJICHHS BUCTAaBOK 1HHOBAIIIMHUX MPOEKTIB 1 MPOIYKTIB;

— HaJlaHHS KOHCYJIBTAIIIHOT TOTTOMOTH;

— TJArOTOBKAa, IEPEeIMiAroToBKa Ta MiABUINCHHS KBamidikaiii KaapiB s
IHHOBAIIHHOI JISUILHOCTI Ta 1H.

VYenimHICTh  pO3BUTKY — 1HHOBALMHOI  1HQPACTPYKTypH TOB'sA3aHa 3
IHTErpaifHIMH TIPOIIECAMH, SIKI CIIPUSIOTH JOCSITHEHHIO CHHEPTETHYHOTO e(PEeKTy 3a
PaxyHOK MO€HAHHS Ta KOOPJWHAILINHUX 3aXOJIB MISUIbHOCTI OKPEMHUX €JIEMEHTIB
1HHOBAI[IHHO1 1HPPACTPYKTYpH.

InHoBamiiina  1H(QpacTpyKTypa  BKJIIOYae  Mepenik  1HQpOopMalliHHX,
OpraHizaliifHuX, MApKEeTUHIOBUX, OCBITHIX Ta 1HIIMX MEPEX, SKi IPOCYBalOTh HOBY
17Ie10 CIIPUSIOUN MPaKTUYHIHN i1 peasizarii.

[To3uTuBHY 1HTErpyrO4y pOJIb y PO3BUTKY I1HHOBAIMHOT 1HGPACTPYKTYPHU
BIJIIrPalOTh CTBOPEHI 1HHOBAIlINHI COIO3HM y BHTJIS/I BIIOMUX (POPM TEXHOMAPKOBUX
CTPYKTYP:

— HayKOBI1, TEXHOJIOT1YHI i JOCIITHUIIBKI TTAPKU;

— IHHOBAIIHUM, 1HHOBAIIMHO-TEXHOJIOT1UHI Ta Oi3HEC-IHHOBAIlIHHI [ICHTPH;

— IIEHTPH TpaHC(HEPTy TEXHOJIOTIH;

— iHKyOaTopu 6i3HeCy Ta IHKyOaTOpu TEXHOJOT1H, BIpTyaibHI 1HKyOaTOpH;

— TEXHOIIOJIICH Ta iH.

Heski 3 mux ¢opM MarTh NPUHIUIMOBI BIAMIHHOCTI, 0OOYMOBJIEHI pi3HUM
(yHKIIOHATBHUM MPU3HAYEHHAM, CHEIU(IKOO OpraHizauiitHoi (opMu Ta nepeaikoM
BUPINITYBaHUX 3aBAaHb, BOJHOYAC MK IHITUMU TEXHOMAPKOBHUMH CTPYKTypaMH
HasiBHA B OUIBLIINA Mipl TEPMIHOJIOTIYHA PO3PI3HEHICTD, MOB'sI3aHA 3 0COOJIUBOCTAMHU
Ta pIBHEM PO3BUTKY 1HHOBAIIMHOT 1HQPACTPYKTYPH OKPEMOi KpaiHHu.
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MoxHa BHIUIMTH OCHOBHI TPH TIPYyIU TEXHONAPKOBUX CTPYKTYp: PEriOH
HAyKH, TEXHOIIOJIICH, TEXHOIIAPKH, IHKyOaTOpH.

[lepmnm Ta HaOUIBIIMM B AaHIN Kiacu(ikalii BUCTYNA€E PETiOH HAYKH, L0 €
HayKOBO-BUPOOHUYUM KOMILIEKCOM 3 PO3BUHEHOIO 1HPPaCTPYKTYpOIO
00CIIyroByBaHHs, KOPJOHHM SIKOTO BIJMOBIAIOTh aJMIHICTPATUBHUM OJUHULISIM
okpemux TepuTopii. Ckjaj KOMIUIEKCY MOXe€ OyTH MpeACTaBiICHUN pPOBIIHUMHU
BUIIMMU 3aKJIaJ[aMU, HAyKOBO-IOCIIIHUMHU OpraHi3allisiMi, a TaK0K BUPOOHUIITBAMHU
HAyKOEMHOI TPOIYKIi. AJMIHICTpAaTUBHO-YIIPABIIHChKY (YHKII B OUIBIIOCTI
BUITQ/IKIB TIOKJIAJ€HO Ha MICIIEB] OpPTraHM BJIAJIM Ta TPOMAJIChKi OpraHi3aiiii.

Texnomoumic (Haykorpan), sSIKWd HEPIIKO HA3UBAIOTh «MICTOM MIi3KiBY», SIBIISIE
co0010 CyyacHUH, 3 pO3BUHEHOIO 1HPPACTPYKTYPOIO 0OCITyroByBaHHS (KyJIbTYpPHOIO 1
peKpeariiiiHow), HayKOBO-TIPOMHCIIOBHN KOMIUIEKC. ['0JIOBHY poJib B TEXHOIIOIICI
BIJIBEJICHO HayKOBO-AOCIIJHUM LIEHTPAaM Ta HAYKOEMHUM BUPOOHHULTBAM, & METOIO €
CTBOPCHHSI CHOPUATIMBUX YyMOB [JIsi TPOBIIHMX HAyKOEMHUX BHUPOOHUIITB B
1HBECTULIIMHO MPUBAOIMBUX raly3sX HALIOHAJIbHOT €KOHOMIKH.

Sk mpaBuUiio, B CKJIaJl TEXHOIMOJICY MAalOTh BXOJUTHU: MPOBIAHUN YHIBEPCUTET
a0 1HIN BYy3W, J€pKaBHI Ta MPUBATHI HAYKOBO-JOCHIAHI 3aKIaad, a TaKOX
HeoOXiHa 1HPPACTPYKTypa, 10 3a0€3NEUUTh KUTTEAISUIBHICT 1HHOBALINHUX (Bipm
Ta JIIOACH, K1 TaM IPAIIOI0Th.

Texnonmapk (HaykoBUM Tapk) — HAYKOBO-BUPOOHUYHMI TEpPUTOPIATBHO
BU3HAYECHUN KOMIUIEKC, JI€ CTPYKTYPHOI OJMHMIICI0 € JIOCHIIHMUIIBKANA UEHTD,
TOJIOBHA 3aj/iaya SAKOTro moJirae y GopMyBaHHI HAaHOUIBII CIPUSTIMBOTO CEPEIOBUIIA
Ta YMOB JJI1 PO3BUTKY HAYKOEMHHMX MaJIMX 1 cepefHiX iHHOBamiiHux ¢ipm. Haykosi
IEHTPH PI3HATHCA pO3MipaMu, yMOBaMH (yHKIIOHYBAaHHS Ta 3a3BUYail IIpeICcTaBlICHI
TaKUMH CTPYKTYpaMu: 1HHOBAaIlIHO-TEXHOJOTIYHUN LEHTP, HAYKOBO-TIPOMUCIIOBHIA
LHEHTP,  HABYaJIbHO-OCBITHIM  LEHTP,  KOHCYJbTAI[IHHO-CEPBICHUI  LEHTD,
1H(popMaIiiiHUI LIEHTP, TPOMUCIIOBA 30HA Ta 1H.

[ToHsATTS TEXHOMAPKY JOCHTH OJM3bKO TMOHATTIO iHKyOaropa B cdepi
1HHOBAI[IWHO1 JISJTBHOCT1, @ OCTAaHHIN MOX€ BXOJUTH JI0 CKJIaTy TEXHOMAPKY B SIKOCTI1
HOT0 OKPEMOT0 CTPYKTYPHOTO €JIEMEHTY.

TexHonapku, Ha BiAMIHY BiJ 1HKyOaTopiB, (pOpMYIOTH OUIBII pPI3HOMAaHITHE
IHHOBAIlIHE CepeloBHINe, 3 OUIBII IIMPOKUM CIHEKTPOM TMOCIYT: MIATPUMKA
IHHOBAIIHHOTO MIAMPUEMHUIITBA, CIPUSHHS PO3BUTKY MaTepiaibHO-TEXHIYHOT,
COIlaIbHO-KYJIBTYpHOI, 1H(MOpMamiiiHoi Ta ¢iHaHcoBoi 0a3u  1HHOBAIIIHO
OpIEHTOBAHUX MiAMPUEMCTB.

BiaMmiHHICTS mONSTa€E MK HUMH B TOMY, IO TMEpediK (ipM-KITIEHTIB
TEXHOIMAPKIB HE OOMEXY€EThCS TIJIbKA CTBOPEHHMHU 1HHOBAIIWHUMU KOMIAHISIMH YU
Ha paHHIA cTajmii pPO3BUTKY, a BKJIIOYAE TaKOX Malll 1 CepelHl I1HHOBaIlilHI
HOiIIPUEMCTBA, IO 3HAXOMATHCA HA PI3HUX CTaIiIX KOMEPIIIHHOIO OCBOEHHS
HAYKOBUX 3HAHb, HOY-Xay 1 HAYKOMICTKHX TEXHOJIOT1M.

IakyGatop — me OararoyHKIIIOHATRHUN TICHTP 3 HAJAaHHS PI3HOMAaHITHHX
nociayr (iHGopMmalliiiHi, KOHCYJNbTAlllliHI, MONIYK Ta OpeHAa NPUMIIICHHS Ta
oOnagHaHHs) IHHOBaUIMHMM (ipMaM, siKI NepeOyBalOThb Ha €Tami BUHUKHEHHS W
CTaHOBJICHHS, 3aB/IIKH YOMY W caMi 3HAXOJATHCS B IIOCTIHHOMY PO3BUTKY, CIIPUSIOYH
IHHOBAIIHHOMY MiITPUEMHUIITBY.
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Sk cBiAUMTH PiBEHHh MOTOYHOTO CTAaHy I1HHOBAIIWHOI 1H(PACTPYKTYpH, TO
Hapa3l HasgBHUI NEepesik npodsieM, sKI TalbMyHOTh PO3BUTOK I1HHOBALIMHOI
JISUIBHOCT1 HAIOi KpaiHW, 30KpeMa: HEJOCTaTHS IHTErPOBAHICTh 1HHOBAIIHHUX
KOMIIaHIi B 1HHOBaLIMHI Mepexi; ciaOki KoomepariiiHi 3B’S3KM 1HHOBALIMHOIO
JAHIIOTa «OCBITa-1HHOBAIIMHUN O13HEC-JepKaBa»; HEIOCKOHAIICTh TpaHchepy
pe3yJbTaTiB JOCHIPKeHh Ta pPO3pOOOK B EKOHOMIKY KpaiHM, 1 SIK HacHiJIOoK,
HEJIOCTATHS aKTUBHICTh IHHOBAIIIMHOTO MANPUEMHUIITBA.
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ITPOBJIEMH OBJIIKOBO-AHAJIITUYHOI'O 3ABE3ITEYEHHSA YIIPABJIIHHSA
JAEBITOPCBKOIO 3ABOPI'OBAHICTIO

Abstract. The article considers the problems of accounting and analytical support of
receivables management. Factors influencing the size and structure of receivables are highlighted.
Recommendations for improving the system of accounting and analytical support for receivables
management of enterprises are given.

Keywords: accounting and analytical support, management, accounting, analysis,
receivables, accounts payable.

Anomauin. Y cmammi posenaHymo npobiemu 001IKO8O-AHANIMUYHO20 3a0e3nedenHs
ynpasninHsa O0ebimopcvkolo 3abopeosanicmio. Buceimneno ¢akmopu enausy ua posmip ma
cmpykmypy 0ebimopcvkoi  3abopeosanocmi. Hasedeno pexomenoayii w000 600CKOHANEHHSA
cucmemu  00IKOBO-AHAIMUYHO20 3a0e3neuenHss YNPaeiinHs 0ebimopcbKow 3a00p208aHicmio
niOnpuemMcma.

Kniwwuosi cnoea: ob6nikogo-ananimuune 3abe3nedeHus, YAPAGNIHHA, OO0NIK, aHATI3,
0eb6imopcvka 3a00p208aHicms, KpeoumopcobKka 3a00p208aHicmb.

Ha cporognimHii JeHb MNUTaHHA OOMIKYy Ta aHam3y JAe0iTOpChbKOl
3a00proBaHOCTI € OJIHUM 13 HaWOLIbII CKJIAJHUX Ta MPIOPUTETHUX, IO 3YMOBIIECHO
HasBHOIO B YKpaiHI KpU3010 HermaTexiB. Bzarami nebiTopcbka 3a00proBaHICTh €
HOPMaJIbHUM SIBUILEM Y JiSUTBHOCTI MMIANPUEMCTBA JI0 THUX Iip, KOJMU BOHA
KOHTPOJbOBAaHA Ta  CBOE€YacHO rmoramaerbca. OJHaK  OCTaHHIM  YacoM
CIIOCTEPITAEThCSA CTPIMKE 3POCTaHHS CYMHIBHOI Ta O€3HaaiiiHOT 3a00proBaHOCTI,
00yMOBJICHOT HU3BKUM PiBHEM (DIHAHCOBOI JUCHMILTIHU Ae01TOpiB. ToMy, eheKkTUBHE
yOPaBIiHHS 3a00pPTOBAHICTIO MIAMPUEMCTBA TMOBUHHO 3I1MCHIOBATHCS HA IMiJICTaBi
SKICHOI CHCTEMH OOJIIKOBO-aHAJIITHYHOrO 3a0e3leueHHsI, OCHOBHOI METOIO
GbyHKIIIOHYBaHHS SKOi Mae OyTH 3a0e3neYeHHs MPUBEICHHS 00CsTIB 3a00pPTOBaHOCTI
70 EKOHOMIYHO OOIPYHTOBAHMX PIBHIB, ONTUMI3allA ii CKIaAy Ta CTPYKTYP 3 METOIO
YHUKHEHHs Oe3HaiiHuX OOpriB Ta iHIIUX (DIHAHCOBUX PU3HUKIB.
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Came TOMy, METOKO CTaTTi JOCIIJKEHHS € JTOCHIIPKEHHS Ta BJIOCKOHAJICHHS
CUCTEMHU OOJIIKOBO-aHATITUYHOTO 3a0€3MeUYeHHsT yNpPaBIiHHS 3a00prOBaHICTIO
OIJOPUEMCTB, SIKa € JpKepenoMm 1H(dopMalleo Juisi OPUUHATTS NOTOYHUX 1
CTpATETIYHUX YIPaBIIHCHKHUX PIIIEHb Ta KOHTPOIIIO 32 IXHBOIO peaji3alli€o.

Ha ocHoBi ananizy HaykoBux mpaipb [1-5] MokHa  BUIUIATA HAHOLIbII
aKTyallbHi ~ TpoOjeMHd  OOJIIKOBO-aHAJITUYHOTO  YINPaBIIHHSA  Je0ITOPCHKOIO
3a00proBaHICTIO, a caMe: HE KOHTPOJIbOBAHICTh OOCATIB 3a00pProBaHOCTI Ta
BIJICYTHICTh JIIEBUX CIOCO0IB 1ii cTarHenHs; HempuctocoBaHicth [I(C)BO 1o
MDKHApPOJHUX CTaHJAPTIB, OCOOJMBO 3 NUTaHb CTBOPEHHS PE3E€pPBY CYMHIBHUX
OOpriB; HEAOCKOHANICTh KOHTPOJIIO 32 KOHTpPareHTaMu Ta TEePETBOPEHHIM
3a00proBaHocTi y Oe3HaliiiHy; Hee(EeKTHUBHICTh 3aCTOCYBaHHS CydacHUX (HOpM
PECTPYKTypH3aIlii TOBapHOI 1eOITOPCHKOIT 3a00proBaHOCTI MalOTh HETAaTUBHUI BILJIUB
Ha JISJIBHICTh HIJINPUEMCTBA B LUJIOMY Ta CTAaHOBJSATH 3arpo3y s MOAANbIIOrO
(YHKITIOHYBaHHS MIANPUEMCTBA B HOPMAJILHOMY CTaHi.

OO6m11KOBO-aHATII THYHE 3a0€e3ne4YeHHS YIOPABIIHHS 3a00proBaHICTIO
HIMPUEMCTBA 332 CBOEK CYTTIO € CHUCTeMOK 300py, (opMyBaHHS 0O0JIIKOBOT
iH(popmanii Ta i 0OpoOKM 3a JOMOMOTOI E€KOHOMIYHOIO aHalli3y 3 MOJAlbIIUM
nepeIaBaHHsIM MEHEKMEHTY MIAMPUEMCTBA IS IPUHHATTS YIIPaBIIHCHKUX PIllIeHb
3 METOI0 YHUKHEHHS HeOaxkaHuX (HIHAHCOBUX PHU3UKIB Ta NPUBEJACHHS OOCSTIB
3a00proBaHOCTI /10 MPUUHATHUX PIBHIB, SIKI HE YNHUTUMYTh HETATUBHOI'O BIUIMBY Ha
(b1HaHCOBO-MalHOBUM CTaH Ta MOJAJBIINA PO3BUTOK MiANpueMcTBa [4, c. 259].

[ — -7
1 1

' JopHimHAi pakTopn !

BuayTpim=i daktopn i

L— - -

CHIAH EKOHOMIKN Ma CHOH KpPEdUmHA ROTIMNKD

POIPAXVHKTS 6 KPaiHl — IPOCTAHEL
aefiiTopckEol 3a00proBaHOCT] €
HACTLTHOM EPHSH HElLTATeHRIB

eheNmuSHICIE JPOIHOsD-
vpedumuoi nommurxu HEY —
oOMemeHAS eMicii rpomes
IYMOBIIHOE YCETATHEHHS
POSPAXVEEIE Tepes HeCTATy
TOTIEKH

RISNPHEMCIGE — HeTPABEIBEES
BCTAHCBIEHEA TEPMIEIE 1 YMOB
ILTATEEY T4 CTATHEHHA, 3 TAKOK
EPHTEPIIE MIATOCHPOMOEHOCTI
TOKY B, He HaTAHEA SHIHOK,
HEEPAXOBAH] PHIHEH MOEYTh
MPHIBECTH IO PISKOTO SPOCTAHEA
ZefiTopeekol 3360proBaRCCTL

PI6eHb THEIANTT — TN BHIIE
piBeHs IRGIAN B KpafHl, THM
mzHIme TediTopH PoIPaxoBYIOTECE

| 1 3acBoiue 30008  A3EHHIMH, ATHe

uepes SHelHeHHT BATIOTH CYMA
Gopry Ovae memma

6UON POSPAXYHKIS — EHEOPHCTARET
POSPAXYHEIS, AKI FapaHTyHTE
ILTATLE, CEOPOTYE POIMIPH
ZefiTopeekol 3a60proBaRCCTL

EMAN KOHMPOTH 30
dedTimapeskon 3060p206aHICIIG

sud BpedyRNIT — TeSITOPCBER
5a00PTOBAHICTD 3POCTAE Ha
OpHIGAHES Ce30HE] TPoIyEIil

RPoPECIoHATIZM PaxISILA, BEIET
IAAMACTHCA YIPEBTIHAEM
IefiTOPCEEDH 3350proBaHICTIO
MLINpEEMETES

Puc. 1. ®akTopu BILIUBY Ha PO3MIp Ta CTPYKTYPY Ae0IiTOPCHKOI 3200proBaHOCTI
Icepeno: yzazanbheno asmopamu

Crhip BiAMITHTH, IIO Ha PO3MIp Ta CTPYKTYpY HeOITOpPChKOi 3a00pProBaHOCTI
BIUIMBAIOTh PI3HI 30BHIIIHI Ta BHYTPIIIHI (aKTOpH. 30BHIMIHI (PAKTOPU MPAKTUUHO
HE 3JIeKaTh B JiSJILHOCTI MIANMPUEMCTB 1 OOMEXHUTU iX BIUIMB JOCHUTH CKJIAJHO.
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HaTtomictb, BHyTpimHI (akTOpH 3ajiekaTh Bil TOTO, HACKIIBKK OpPraHi30BaHO
ynpaBiiHHS Ae0ITOPCHKOI0 3a00ProBaHICTIO B MEXaxX JISUTbHOCTI MIAMPUEMCTBA (PHC.
1).

Jlns  BOOCKOHAJICHHS  CHCTEMU  OOJIIKOBO-aHANITHYHOTO  3a0€3MIeUCHHS
YIOPaBIIHHS  J1€0ITOPCHKOIO  3a00pPrOBaHICTIO MIANPUEMCTB, SKa € JHKEpPEIoM
iH(opMarieo 11l TPUUHATTSA TOTOYHUX 1 CTPATETIYHUX YMPABIIHCHKUX PIIIEHb Ta
KOHTPOJTIO 32 IXHBOIO peaizalliero, MOXHa HaJaTh TaKl pEeKOMEH IaIlii:

- pO3pOOJISITH HA MIANPUEMCTBI PO3NOPSAAUNMNA JTOKYMEHT MPO OOJIKOBY
MOJIITUKY Ta KEPyBaTUCS HUM TPH BEJEHHI OyXTajlTepChKOro OOJIKY Je0ITOPCHKOT
3a00proBaHOCTI 3 THUTaHb BCTAHOBIEHHS CKJIaay Je0ITOPChKOi 3a00proBaHOCTI
HiIIPUEMCTBA, OINIHKKH JIeOITOPCHhKOT  3a00proBaHOCTI Ui BigoOpaKeHHS B
OyXTanTepchKiil 3BITHOCTI Ha AaTy OajlaHCy, METOAY BU3HAUYCHHS BEIIMYMHU PE3EPBY
CYMHIBHHMX OOpPTiB 3 METOIO CHCTeMaTu3allii 00Ky, yCYHEHHS] MOYKJIMBHUX MTOMHIIOK B
cucTeMl 00JIIKY, OJIETIICHHS POBEICHHS aHaAI3Y;

- kiacugikyBaTu 1e0iTOPChKY 3a00ProBaHICTh 3a 0O3HAKAMH, IO 3aJIeXKaTh BiJ
cnenu@iKy AiSUIBHOCTI MIAINPUEMCTBA, MOro PO3MIPIB 1 3alUTIB YIPaBIIHCHKOIO
nepconany. OOpani BuIU 1e0ITOPCHKOT 3a00pProBaHOCTI MarOTh OYTH TOKJIAJCHI B
OCHOBY NOOYJOBH MEPENiKy aHaJITUYHUX PAXyHKIB 0 paxyHka 36 «Po3paxyHKu
MOKYMIISIMU Ta 3aMOBHUKaMUY;

- BU3HAYATH ONTUMAJIBHUN PO3MIp AeOITOPCHKOI 3a00pProBaHOCTI, sika O HE
CTBOpPIOBaJa TEPENIKOJ JUIi MOXJIMBOCTI 3a0e3nedeHHs1 Oe3mepeOiiiHoro mporecy
MOoCTauyaHHs, BUPOOHHUIITBA, peaizalii Ta po3paxyHKIB MIAMPUEMCTBA 32 CBOIMH
3000B’I3aHHSIMH;

- BCTaHOBUTHU paIliOHAJIbHE CIIBBIIHOIICHHA MDK JeOITOPCBKOIO Ta
KPEJIUTOPCHKOIO 3a00PTrOBAaHICTIO JII TPHUCKOPEHHS OOOPOTHOCTI IUX JBOX
ITIOKA3HUKIB;

- CHUCTEMATHUYHO TMPOBOJUTHU I1HBEHTApU3allil0 3a00pProBaHOCTI MIISAXOM
NEPEBIPKU MEPBUHHUX JOKYMEHTIB, SIKI € OCHOBOIO JIJIi BAUKOHAHHS PO3pPaxyHKIB Ta
BIIOOpaXkeHHs1 omnepaliii B 00Ky, a TaKoX ULUISIXOM 3BIPKHA 3aJHIIKIB 3
KOHTPareHTaMu;

- NPUMHATH 3aXOJU WI0JI0 BIOCKOHAJICHHS HAIlIOHAJIBHOI CHUCTEMHU OOJIIKY
CIIMPAIOYUCh Ha JOCBIJ BeJIeHHs Oyxrantepcbkoro oomiky 3a MCBO(MC®3);

- CTBOPHUTH JIEBUNA MEXaHI3M YIPaBIiHHS Je0ITOPCHKOIO 3a00PTrOBaHICTIO, IO
JO3BOJIUTh PEaJTbHO OXapakTepu3yBaTh (PIHAHCOBE CTAHOBUIE MIiANPUEMCTBA 1
npuiiMaTH BaXJIMBl CTpaTEriyHl pIilIeHHsS 31 cralimi3aimii cTaHy Ha PUHKY Ta
3HIDKCHHS BUTPAT;

- CTBOPUTH BIJUIUI BHYTPIIIHHOTO ayJUTy, TOJOBHUM 3aBJaHHIM SKOTO €
3IMCHEHHS] KOHTPOJTIO 32 MPOOJIEMHOIO Je0ITOPCHKOI0 3a00PTOBAHICTIO;

- 3A1MCHIOBATH MOCTIHHUN MOHITOPHUHT ()iHAHCOBOTO CTaHy J1e0ITOPIB;

- 3acTocyBatd Pi3HI (OPMH PECTPYKTypHU3alii, M0 MNPUIIBUAYAIO O
NIEPETBOPEHHS JIe0ITOPCHKOT 3a00PTOBAHOCTI y TPOIIOBI aKTHRBH;

- BBOJAMTH WITpa(H1 CAaHKIIHN 32 IPOCTPOUEHHS IIIATEXKY.

TakuM 4YMHOM, B Cy4yaCHUX HECTAOUTbHUX €KOHOMIYHMX YMOBaX, KOJHU y CBITI
nepioJ rIo0aJbHUX 3MIH B PI3HUX cdepax IIsUIbHOCTI CyCHUIbCTBA, MiANPUEMCTBAM
BOXXJIMBO palllOHAJIbHO Ta €(PEKTUBHO YIPaBISATH J1€0ITOPCHKOK 3a00pPrOBaHICTIO,
3a0e3IeuyBaTy CBO€YACHE TMOramieHHss 0OpriB 1 3amo0iraTi yTBOpEeHHIO Oe3HaAiNHOT
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3aboproBaHocTi. OTXe, TEPEAYMOBOIO [JIi JOCSITHEHHS IIJIEH TOCIOAapChKOI
TISUTBHOCTI  MIJMPHEMCTBA, CIOPSMOBAaHMX Ha YCHiX, € eQEeKTUBHE YIPaBIIHHSI
Ne0ITOPCHKOI0 3a00PTrOBAHICTIO MIANPUEMCTBA, SIKE pPeali3y€eThbCsl caMe Ha IMiJICTaBl
AKICHOTO OOJIIKOBO-aHAIITUYHOTO 3a0€3MeUEHHS.
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Abstract. The article defines the content of priority in the context of tax policy research.
There are characterised the strategic priorities of improving tax policy for the dynamic balanced
development of Ukraine. There are justified the specific of forming and realisation of tax policy to
ensure the harmonious development of the national economy.

Keywords: national economy, tax policy, public administration, tax policy priorities, tax
mechanism.

Anomauyia. Y cmammi 8uznayeHo 3Micm NpiOpUMemHoCmi 8 KOHMEKCMi O00CAIONCEeHHS
nooamkooi nonimuxu. Oxapaxmepuszo8aHo OCHOGHI cmpameziuni npiopumemu yOOCKOHALEHHS
no0amKo80i NOAIMuUKU 0151 OUHAMIYHO20 30AIAHCOBAHO20 PO3BUMKY YKpaitu.

Obrpynmosano cneyuixy ¢opmysanns ma peanizayii nooamrkogoi NOMMuKu U000
3a0e3neyents 2apMOHIUHO20 PO3BUMKY HAYIOHANbHOI eKOHOMIKU.

Kniouosi cnosa: nmayionanvHa ekoHomika, nooamkoga NONIMUKA, OepircasHe YNpaeiHHs,
npiopumemu NOOAMKOB0I NONIMUKU, NOOAMKOBUL MEXAHIZM.

AKTyaJIbHICTh JAHOTO JOCIHIDKCHHS O0OyMOBJIEHa HEOOXITHICTIO BUCBITIICHHS
OPIOPUTETHUX ACIEKTIB IOJATKOBOI MOJITUKHM B YMOBAaX CYYaCHUX BHKJIMKIB.
Pe3ynbpTatu HOCHIKEHHS OTPUMAHO 3aBASKH HAIPAIIOBAHHSIM 3 TEMAaTUKU CYTHOCTI
NOJATKOBOI TOJITHKM Ta OCOONMBOCTEH (opMyBaHHS MPIOPUTETIB i PO3BUTKY,
JIEP’)KaBHOTO PEryJIIOBaHHSA, MOJATKOBOI'O MEXaHI3My, MOJEpHI3alii CyCHiIbHUX
iHctutyTiB (O. boiiko [1], H. Bacunwesa [2], B. Koporyn [3], O. Kypnocos [4], B.
€nariu [5], H. O0Oymina [6] Ta iH.).

Metoro cTarTi € TeopeTHYHE OOIPYHTYBaHHSA NPIOpUTETIB (OpPMYBaHHS 1
peaizali moJaTKoBOi MOJITUKH.

Pozymitoun BaxiIMBICTH TOAATKOBOi TOJITHKH, i1 BHCOKE COIIAJIbHO-
€KOHOMIYHE, O€3MeKOBe, M0YacTH JEepKaBOTBOPHHUIIbKE 3HAUYECHHS, BU3HAYUMO
npioputeTd ii po3BuUTKy. CaM TepMiH «HpiOpUTEeT» (BiA JaT. Prior — CTapIIHii)
OKPECIIIOE, 30KpeMa, MEePIICTh Y YOMY-HeOyb (BIAKPUTTI, BUHAXO/(1, BUCJIOBIICHHI
i71e1), mepeBakHe, MPOBIIHE 3HAYEHHS 4YOTOCh [7], BKa3ye Ha akTyasjbH1 SBUINA YU
nporecu (YMHHUKW, TPEHIW), SKI BHU3HAYAIOTh MEPIIOYEProBy HEOOXIIHICTh
yIPaBIiHCHKOTO BIUIMBY JAEpKaBH Yy BiAMOBIAHIN chepi.

Bigrak mpiopuTeTH MoJaTKOBOI MOJITHKUA BKAa3YIOTh, SIK y MEPILY YEpry Mae
BUKOPUCTOBYBAaTUCh IHCTPyMEHTapiil MOAATKIB y KOHTEKCTI 3a0e3MedeHHs
HEOOX1JHUX TpaHCHOpPMALIHHUX 3MIH.
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IcHye Tako 3BOPOTHIM BIUIUB €KOHOMIKH HA MOJATKOBY MOJITHKY. Y BUIAIKY
YCHIITHUX TPaHCHOPMAIINHUX 3MiH 3a0€3MeUyeThCsl CKOHOMIYHUNA PO3BUTOK, SKHMA
CYIPOBOJIKYETHCS PO3BUTKOM Oi3HEC-CEPEJOBUINA, a BIATaK 1 MiABUIIECHHIM
IJIATOCIIPOMOKHOCTI Or0 Cy0’€KTIB.

PosrnssHemMo mpiopuTeTH BIOCKOHAJIEHHS MEXaHi3MIB MOJIaTKOBO1 MOJITUKU B
yMoOBax TpaHcdopmallli HalliOHAJIIBHOT €KOHOMIKH, SIKI MPUHHSATHI JUIS JIEp)KaBH Y
KOHKYPEHTHOMY CepelloBHINI 1H(GOPMAIIMHOTO CYCHILCTBA, B TOMY YHCIl W IS
Ykpainu.

OnHUM 13 OCHOBHMX IPIOPUTETIB BU3HAUCHO CTATICTh PO3BUTKY HAIIOHAIBHOI
eKOHOMIKH. TepMiH CTaJoCTi PO3KPHE 3aKOHOMIpPHI Ta mependadyBaHi MPOIECH
MOKpAIIeHHs] 3MiH, IO JIO03BOJiA€ 3a0e3MeuyBaTh PI3HOCTPOKOBE CTpaTErivuHe
TUTAaHYBaHHS, 371MCHEHHS JOBIOCTPOKOBHX 1 KAaMTAJIOMICTKMX 1HBECTHIlIN. 3 OJHOTO
OOKy, CTaJICTh BCTyMNA€ B MPOTHPIYYS 3 AMHAMIYHUMU MPOTPECUBHUMH 3MIHAMH. 3
iHIIoro 60Ky, B YMOBax pO3pHBIB 3a PiBHEM PO3BUTKY MK PI3HUMHU KpaiHaMH Ta
chepamu, CTaJICTh PO3BUTKY C€KOHOMIKHM € 3alOpyKOIO OiTbII BHBAXXEHOTO
OOIPYHTYBAaHHSI TEXHOJOTIYHOTO MPOTPeCy 3 MO3HUIIli BIUIMBY Ha IHIII CPEPH KUTTS
CYCHJIbCTBA.

CranmicTp pO3BUTKY HAI[IOHAJIbHOI E€KOHOMIKM TOTpedye CcTaOUIbHOCTI
COITlaJIbHO-€KOHOMIYHOI Ta MOJIITUYHOI CUTYyaIlli B IepKaBi, 10 € OJJHUM 3 KIIFOUYOBUX
3arpo3IMBUX YMHHHUKIB I YKpaiHu. YOPOJIOBXK MISUIBHOCTI PI3HUX BIATHUX
PEXKUMIB TEPioy HE3aJIEKHOCTI, KOXKEH YypsAll ACKIapyBaB MPIOPUTETH MOJATKOBOI
pebopmu. Y uymnaHi Crpaterii «Ykpaina-2020» B paMkax BEKTOPY PO3BUTKY
BU3HAYEHO MOAATKOBY peopMy, METOIO SIKOi € o0Oy10Ba MOIaTKOBOT CUCTEMH, 1110 €
POCTOI0, EKOHOMIYHO CIPaBEJIUBOI0, 3 MIHIMaJIbHUMHU 3aTpaTaMH dYacy Ha
PO3paxyHOK 1 CIUIaTy MOJATKIB, CTBOPIOE HEOOXITHI YMOBH ISl CTAJIOTO PO3BUTKY
HaIllIOHAJIbHOI €KOHOMIKH, 3a0€e3Ieuy€e I0CTaTHE HAITOBHEHHS Jlep:KaBHOTO OIO/IKETY
VYkpainu 1 MiciieBux OroKeTiB [8].

3a3Ha4aEThCS TAKOXK, IO TOJOBHUMH HAmpsiMaMU TIOJATKOBOi pedopMu €
nepexiJi BiJl Harjs10BO-KapalibHOI (PyHKIII (ICKaTbHUX OpPraHiB A0 00CIyroByO4oi,
[0 JIoNIOMara€e y HapaxyBaHHI Ta MPOBEICHHI CIUIaTH MOAaTKiB [8]. Sk HacHiIoK,
BUILJIMBAIOTh HACTYIHI MPIOPUTETH BJIOCKOHAQJICHHSI MEXaHI3My I0JIaTKOBOIi
MOJIITUKH, SIKI HacamIiepe ] MoB’si3aHl 3 pO3BUTKOM Oi3Hec-cepeioBuIla, 0COOJIMBO B
CEerMEHTI MaJIoTO 1 cepelHbhOro Oi3Hecy. Y JaHOMY KOHTEKCTI MOJaTKOBa IMOJITHKA
MOBUHHA Peajli30ByBaTUCh 3 TOTPUMAHHSIM MPUHITUIIIB MPO30POCTI aJMIHICTPYBaHHS
MOJIaTKIB, a TaKoXX OOTPYHTYBaHHS TOJAaTKOBOro HaBaHTaxeHHs. [lomaTkoBe
HABAaHTAKEHHS PO3IVISIIAETHCS SK IMOKA3HUK, IO BKazye Ha e(eKT BiJ BIUIMBY
noJaTkiB 200 e(heKTHBHICTh PIBHS BTpPY4YaHHsS JCp)KaBU Ha €KOHOMIKY KpaiHU Ta
OKpEeMHX IUIATHUKIB; 11e (hopMa MOHOIOJBHOI IIHU CYKYIMHHMX CYyCHUIBHUX OJjar, B
SKI BUpaXXa€ThCsl Mipa BapTOCTi (I[IHHOCTI) ep>KaBHUX IMOCIYT MO BiTHOIICHHIO 10
JUKEpeIT CIUIATH MOoJaTKiB [9, ¢. 116].

BusHaueHHST MOJATKOBOTO HABAHTAKCHHS TIONSATAE B OIIHOYHHUX KPHUTEPIAX
HACJIIIKOBOCT1 BIUIMBY JAEp’KaBHU, a came 3a0e3MeUeHHsS 1HHOBAI[IMHOTO PO3BUTKY
6izHec-cepenoBHIIA. MieThest PO 37aTHICTH Cy6’€KTiB TOCIIONAPIOBAHHS HE JIHIIE
BIIPOBAKYBATH, ajie i MPOIYyKyBaTH 1HHOBAIIil, 0 € KOHKYPEHTOCTIPOMOKHIMH Ha
100aJbHOMY PUHKY. Bid 1IbOT0 3aJIEKUTH CTAHOBJICHHS 1HHOBAIIMHOT €KOHOMIKH Ta
il mepexi Ha BUIUH CTYIIHb TEXHOJIOTIYHOTO YKIIAy.
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[logaTkoBa MOJITUKA B KOHTEKCTI CTHUMYJIIOBaHHS 1HHOBALIMHOIO PO3BUTKY
O13HEC-CEpeIOBUILA € YCTAJICHUM KOHLENTOM JJI1 PO3BUHEHUX JEpXkaB, KI 4acTo
oOMeXeHI B TPHUPOIHO-PECYPCHUX MOXKIUBOCTSIX, OJHAK BAAJO0 BHUKOPHUCTOBYIOTH
NOJAaTKOBUI 1HCTPYMEHTapiid JUisi PO3BUTKY HAYKOMICTKMX rany3eid. CrpusHHS
JIep’KaBy 1HHOBAI[IHHOMY PO3BUTKY 4e€pe3 MOJATKOBHI 1HCTpyMEHTapidl BiANOBIiIA€
mozaem JIx. KeiiHca, a jgomiHaHTa 1HHOBAIIWHUX 3MIH € BHKJIMKOM CYYacHOCTI.
IIpoBeneHHsT TMOJITUKK TOJATKOBOTO CTHUMYJIIOBaHHS 1HHOBAIIWHOI MisUTBHOCTI
(dbakTUYHO O3HAYa€ BUHANACHHS CIIOCOOIB 1 MEX OajaHCyBaHHS MK JIEpKAaBHUMU Ta
NPUBATHUMHU I1HTEpPECaMU: JepiKaBa, MOCTYNAIOYUCh CBOIM MOTOYHUM (iCKATIbHUM
IHTEpeCOM TMpU TMOJATKOBOMY CTHUMYJIIOBAaHHI 1HHOBAIIMHOI isUIBHOCTI, BIIpaBi
pO3paxoByBaTH Ha 3aJIOBOJICHHS 1HIIMX MOTPeO, SK TO 1HBECTYBAaHHS BUBUIbHEHUX
pecypciB 'y BUPOOHUIITBO, (PyHIaMEHTalbHI JOCHIHKEHHS, MPUKIAIHI PO3POOKH,
3MEHILECHHS BIATOKY 3 KpaiHM HOCIIB IHTEJIEKTYyaJlbHOIO MOTEHLIANY TOLIO; IMIATHUK
MOJIaTKiB B OOMIH HAa TIOHECEHHsI 3HAYHUX (PIHAHCOBUX 3aTpaT 3 JIOBFOCTPOKOBOIO
OKYTHICTIO BIpaBi pO3paxOByBaTH Ha 3HIKCHHS TMOJATKOBOTO THCKY, Ha
JOTPUMAaHHS TapaHTiii HE3MIHHOCTI 3aKOHOJABCTBA y JOBIOCTPOKOBINA NEPCHEKTUBI
tomo [10,c. 172; 11, c. 71].

CTuMyiIIOBaHHS  IHHOBALIMHOIO  PO3BUTKY  Ol3Hec-cepefoBullla  0a30BO
MOBUHHO BiI0YBaTUCh TIUISIXOM 3a0€3MEUEeHHS PIBHOMIPHOCTI  IOJATKOBOTO
HaBaHTaXXEHHsA. be3 pPIBHOMIPHOCTI MOAATKOBOTO HABAHTAXXEHHS HEMOXIJIMBO
pPO3BUBATH PUHOK 3 KOHKYPEHTHHUMH BIJHOCHHAMHU O€3 MPaKTUK MPUXOBAHOTO
MOHOIMOMI3MY. [HHOBaIiliHa JISIBHICTE € IHIUKATOPOM pPIBHS PO3BUTKY Oli3HEC-
CepelloBUIlla HAa KOHKYPEHTHUX 3acajax. B 1HIIOMY BHIaJIKy >KOJHI TOJATKOBI
OUIBIM HE JaXyTh OUYIKYBaHOTO €(eKTy, a pajlle CIyryBaTUMYTh IHCTPYMEHTOM
cy0’€KTUBHOTO X BUKOPUCTAHHS ISl OOMEKEHOTO YHCIia M1 ITPUEMCTB.

[IpiopuTeTHICTh NOJATKOBOI MOJITUKA B yMOBaX TpaHc(opMalli HaIl[lOHAIbHO1
€KOHOMIKH, Ma€e OyTH CIpsSMOBaHA Ha AKTUBHOMY IEpEeXoji Bif QicKamizmMy 0
CTUMYJIIOBAaHHS  JIJIOBOI AKTHUBHOCTI, PO3KPUTTSI E€KOHOMIYHOTO IMOTEHLIATy
TEpUTOPil, MPUOYTKOBOCTI MicCIeBOro Oi3Hecy Ta 30UIbIIEHHS PIBHSA JOXOMIB
HaceleHHs. 30KpeMa, HEOOXITHO pO3POOMTH TakKl MEXaHI3MHU, «SIKl J103BOJISITh
NiABULIIUTH (PIHAHCOBY CaMOCTIMHICTh PETrIOHIB HE TUIBKM 3a PaxyHOK Iepeaadl
YaCTUHU JOXOJIIB BiJl CTATHEHHS JIEp>KaBHUX TOJIATKIB, a ¥ 3a paxXyHOK HaJaHHS iM
MOMJIMBOCTI 30UTBIIUTH JOXOAW OFOKETIB IUIAXOM IMABUIIECHHS €()EeKTUBHOCTI
pobotn» [12]. Ilpu 1bOMy, MOBHHHI 00 €IHYBAaTUCh NPHUHITUIINA CTUMYJIFOBAHHS
TEPUTOPIATBLHOTO 1 Cy0’€KTHOTO PO3BHUTKY, BUXOISYM 3 OajaHCYyBaHHS I1HTEpPECIB
CYCIIbCTBA, O13HECY Ta JEP>KaBH.

[TopaTkoBa MOITHKA € HAA3BUYAMHO THYYKOI0. 3 OJTHOTO OOKY, 1€ JI03BOJISIE i
MIBUAKO aJanTyBaTHCh 1O HOBHMX BHKJIHMKIB, CIYIyBaTH €(EKTHMBHUM HAIPSIMKOM
AHTHKPU30BOTO YMOpaBIiHHA. 3 IHIIOTO OOKY, YacTiCTh 3MIiH Yy CHUCTEMI MOJATKiB
3HAYHO YCKJIAJHIOE MOXKJIMBOCTI TOCIIOAPIOBAHHS Ta HABITh, SIK 1€ CIIOCTEPITaeThCs
JUIA  YKPAiHCBKOTO CYCIUIBCTBA, JAePOpMy€e ysBICHHS IUIATHUKIB TPO PIBEHb
MOJJATKOBOTO HABAHTAXCHHS.

BucnoBku. Otxe, GopmyBaHHS 1 peanizallis NOJAaTKOBOI MOJITUKH NOTpPedye
dbopMyBaHHS IHCTUTYIIOHAJIBHOTO CEpPE/IOBUILIA, siKe OYyJIo O 37aTHUM 3a0e3IeuyBaTh
FapMOHIWHUM PO3BUTOK HAIIOHAIBHOI EKOHOMIKM, TIOJATKOBI BIJTHOCHHH MIXK
cy0’eKTaMU T'OCIIOJIAPIOBAaHHS 3 METOK Oe3nepeOiiHOro (PyHKIIOHYBaHHS CHCTEMH
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OTOJATKYBAaHHS HA OCHOBI TMOJATKOBOI TUCIUIUIIHHU, KYJIbTYpH TOCTOJApPIOBAHHSI,
TOBIpH 1 BigmoBiganbHOCTI. OMHAM 3 HANOUTBI €()EKTUBHUX aKTYyaTITETIB MMOBUHHO
ctatd (iHaHCcOBe 3a0e3MEUEHHs PO3BUTKY PErioHIB 1 TpPOMaJ HAa OCHOBI
JeleHTpanizamli MoJaTKOBOI CHCTEMH, IO 1 CTaHe MPEeIMETOM MOJAJIBIINX
JIOCIIIIKEHD.
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SInukoBcbkuii B.1.
K.€.H., 3aCTyIHUK rojoBu Jlep:kaBHoi KoMicii YKpaiHu
IO 3aracax KOPMCHHUX KOTIAJIHMH 3 EKOHOMIYHOTO PO3BHUTKY Ta MIXKHAPOIHOT MisTTBHOCTI,
Jeporcasna komicia Ykpainu no 3anacax KOpuCHuUX KONQIuH

OCHOBHI IPHHIIUIIN PET'YJTIOBAHHA EKOHOMIYHUM PO3BUTKOM
I'TPHUY00BYBHOI I'AJIY31

Abstract. The basic principles of state regulation of economic development of the mining
industry are highlighted. The role and place of the basic principles in the development of state
policy are revealed. The peculiarity of the principle of public administration, which reveals the
aspect of interaction between the state and civil society, is substantiated. In the context of economic
development of the industry, the importance of the principle of innovative manufacturability is
characterized.

Keywords: state regulation, national economy, mining industry, principle of public
administration, economic development.

Anomauia. Buceimneno O0CHO8HI NpuHyunu O0epHCasHO20 pe2YI08aHHs eKOHOMIYHUM
PO3BUMKOM 2IpHUY0000Y6HOI 2any3i. Poskpumo ponv ma micye 0CHOBHUX NPUHYUNIE Y BUPOOIIEHHI
oeporcasnoi nonimuxu. OOIPYHMOBAHO O0COOIUGICMb NPUHYUNY NYONIUHO20 YNPAGNIHHA, WO
PO3KpUBAE acnekm 63aeMoOii  0epacasu i 2poMAdSHCLKO20 cycniibemea. Y  KoHnmexkcmi
E€KOHOMIYHO20 PpO3BUMK)Y 2aly3i 0XAPAKMEPU308aHO 8a2OMICMb  NPUHYUNY  THHOBAYIUHOT
MexXHON02I4HOT OiANbHOCMI.

Knrwouoei cnosa: oepocasne pe2ynto8anhs, HaYloOHAIbLHA eKOHOMIKA, 2iPHUY0000Y8HA 2Al)3b,
npuHyun nyoniYHo20 YNPasinHs, eKOHOMIUHUL PO3BUMNOK.

[Tomryx edexkTuBHUX 3ac00IB 3aJ0OBOJICHHSI MOTpe0 Yy CyCHiIpHUX Onarax, a
TaKOXX TJI00amizaliiiHi BUKIMKHA aKTyali3yloTb Oe€3meKkoBi Ta crTabimizamiiHi
JNETEPMIHAHTH PO3BUTKY HAILIOHAIBHOI EKOHOMIKM Ta MOTPEOYIOTh JEP:KaBHOIO
BTPYYaHHsI B TOCMOAApPChKi mporecu. OcoOIMBO 1€ CTOCY€EThCSA TIPHUYOA00YBHOT
rajysi, sika Ui He HalO1IbIIe OB’ s13aHa 3 €KO0JIOr0-0€3MEeKOBUMHU BUKIIMKAMU.

Jlep>kaBHE pEryIlOBaHHS €KOHOMIYHHMM PO3BUTKOM TipHMYOAOOYBHOI ramysi
Ma€ 3AIMCHIOBATHCS ILUISXOM BHUKOPUCTAaHHS KOHKPETHOTO  YIPaBIIHCHKOIO
IHCTpyMEHTAapil0 Ta 6a3yBaTHCs HA OCHOB1 YMHHOI'O 3aKOHOJ/JABCTBA KpaiHU 1 HOpMax
MI>XHAPOHOTO TIPaBa.

JlocnipkeHHsT y I LIapUHI € aKTyaJdbHUM OO0 €KTOM Ta MOTpedye pO3TIIsay
NUTAHHS IOAO0 OOIPYHTYBaHHS BHOOpPY OCHOBHUX TMPHUHIMUIIB Ta aHaJI3y 3aXOiB
JIEP>KaBHOTO PETYIIOBaHHS €KOHOMIYHUM PO3BUTKOM T1pHUUYOA00YBHOT raysi.

JlocnmipkeHHsT  pO3BMBA€  HAMpalllOBaHHS  IHIIMX  aBTOPIB 3 JIaHO1
npobnematuku, cepen skux: O. bocak [1], H. Jlrora [2], JI. Mananuyk [3], M.
Muponenko [4], A. [Terpos [5], K. Xoponbscekuii [6] Ta iH.
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MeToro mOCHIKEHHST € HayKoBe OOTPYHTYBaHHS OCHOBHHUX TIPHUHIIHITIB
JePKABHOTO PETYIIOBAHHS €KOHOMIYHUM PO3BUTKOM T1pHUYO000YBHOT ramys3i.

BukoHaHHST OCHOBHHMX 3acajJ JEpPKaBHOTO pETYJIOBaHHSA EKOHOMIYHUM
PO3BUTKOM TIPHUYOJ00YBHOI raiy3i moTpedye AOTPUMAHHA MEBHUX NMPUHLUIIIB. B
VYkpaiHi BOHM BCTAHOBJICHI 3aKoHOJaBuo. Huxye HaBeleHO IX TMepenik 3
JIOTIOBHEHHSIM 3T1HO aBTOPChKOTO OavueHHs [7]:

- IPUHIIMIT YITKOTO PETYJIFOBAHHS — PO3BUTOK rajly3l Ma€ BiI0yBAaTUCH 3T1IHO 3
YITKO BCTAHOBJICHUMM MpaBWIaMH, aJpKe y BHUMNAAKY iX MOPYIIEHHS BUHHUKAIOThH
PHU3UKH €KOJIOTIYHOTO 1 HaI100€3MeKOBOTO XapaKTepy;

- MPUHIHUI O€3MEeKOBOTO IMIIEpaTUBY — BC1 3aX0JU JCP)KABHOTO PETrYyTIOBaHHS
MOBUHHI OpI€HTYBAaTHCh Ha OE3MEKOBl NPIOPUTETI IKUTTEIISUIIBHOCTI JIFOJIMHH,
CYyCIIbCTBA, O13HECY Ta JEP>KaBU B IIIOMY;

- IPUHIIUIT PAIliOHAIBHOTO BUKOPUCTAHHS MPUPOTHO-PECYPCHOTO MOTEHITIATY 3
HaAp — 00cATH 100yBaHHS Ta CYNpPOBIAHI MPOLECH MAKOTh ONTUMI3YBATHCh 3TIIHO 3
€KOHOMIYHUMU IHTEpECaMH, MPUPOJIOOXOPOHHI 1[Il TOBUHHI KOPUTYBaTH PO3BUTOK
raiysi;

- IPUHIIUI 1THHOBAIIHOT TE€XHOJIOTTYHOCTI ISUTbHOCTI B TaJTy31 — EKOHOMIYHUI
PO3BUTOK Taly3i Mae 3a0e3ledyBaTUCh uepe3 HeMepepBHE  IOKpAICHHS
TEXHOJIOTIYHOTO  OCHAILEHHS JOOyBaHHS Ta CYNOPOBIAHMX MPOLECIB, IO
3a0e3MneuyIoTh pallloHaIbHE BUKOPUCTAHHS PECYPCIB Ta iX 3aMILIECHHS;

- IPUHIUI PUHKOBOI KOHKYPEHIIIT — BUCOKa Mipa JIepKaBHOTO PEryJIOBaHHS B
ramxy3i mMae 30epiraTd pPUHKOBE cepenoBuie 3 (GOpPMyBaHHS BITHOCHH 3 IPUBOIY
BUKOPUCTAHHS TPHUPOIHO-PECYPCHOTO TOTEHINANy 3 HaJp, NP YOMY HE MOXKYTb
JIOITYCKATHCh MOHOIIOJIICTUYHO-OJITapX14H1 BIUTUBY;

- TPUHIUI JepP>KaBHOI MIATPUMKH CyO’ €KTIB TOCHOJAPIOBAaHHS B Taly3i —
BUHATKOBA POJIb TIPHUUYOTO JAOOYyBaHHS MOTpeOye HE JIMIEe BHCOKOTO KOHTPOIIO 3
OOKy Nep>KaBU 3a MISUTBHICTIO B Taly3l, ajie W MATPUMKH CyO’€KTIB, OCOOJINBO THUX,
SK1 3aJIOBOJIBHSIIOTh TOTPEOM HACEJICHHS Ta CTpATeTiuHuX cdep TocroaaploBaHHS
€KOHOMIKH B TTAJTUBHO-CHEPTETUIHUX PECypcax, IHIMUX BUIaX KOPUCHUX KOITAJIWH Ha
PI3HMX CTafIsX NepepoOKH;

- NPUHIUI KaJpOBOi 3a0€3MeYeHOCTI — (PYHKUIOHYBaHHS Ta €KOHOMIYHUUI
PO3BUTOK Tajly3l MOMUIMBHNA 3a HAsSBHOCTI BHCOKONMPO(ECIMHMX 1 MOTHBOBAHMUX
KaJIpiB, 3IaTHUX MPOAYKYBaTH 1HHOBAIIll, BHOCUTH MPOIO3UIIi 1010 PalliOHAILHOTO
BUKOPHUCTaHHS PECYPCIB;

- IPUHIIUT KaJPOBOT 3aXUIICHOCTI — 3alHATI B Tally31 3 OISy Ha 1i crienudiky
Ta (PYHKI[IOHAJIbHE 3HAYEHHSA NOTPEOYIOTh TOJATKOBOI 3aXHUIIEHOCTI (BJIACHOI Ta
ciM’1), B TOMY YHCJIi 3 OTJIS/Iy Ha 3arpO3H KUTTIO 1 37I0POB’10;

- TPUHIMI HAYKOBOi CYMPOBIAHOCTI — (PYHKI[IOHYBaHHS Ta E€KOHOMIYHUI
PO3BHUTOK Tay3l TOBUHEH CYIPOBO/KYBATHUCh HAJCKHUM HAYKOBO-IOCTITHUM
iHOpaCTPYKTYpHUM 1 KaaApOBUM 3a0e3neueHHsAM 3 (OPMYBAHHSIM OCEPEIKIB
IHHOBAIIHHOT ~ JISUTBHOCTI, CHOPSMOBAHOI Ha TMONIYK IIIAXiB  parjioHami3arii
BUKOPHUCTaHHS PECYPCIB;

- MNPUHLHUIN MyOJIYHOTO YHOPaBIiHHS — (YHKIIOHaJIbHA cremnudika ramysi,
HE3Ba)KAI0YM HA HEOOXIJTHICTh JEPKAaBHOTO PEryJIOBAHHS, BUMAara€e 3ajlydeHHsS B
YIPABIIHCHKI MPOLIECH IPOMAJICHKOCTI 3 BUCOKUM CTYTEHEM MPO30POCTI MPUIHHATUX
pIIIEHb.
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VY KOHTEKCTI €KOHOMIYHOTO PO3BHUTKY Trajily3l O0COOJIMBOI BaroMocTi HaOyBae
OPUHIKI 1HHOBAIIHOT TEXHOJOTIYHOCTI JisUIbHOCTI. BiH 3a0e3nedye 3MiHU
BUPOOHUYO-TIOCITYTOBOTO  XapakTepy, 110 nependavarTh MOKPAIIEHHS
TEXHOJIOTTYHUX MIAXOJIB Y BUKOPUCTaHHI MPUPOJHO-PECYPCHOTrO MOTEHLIANy, a
TaKOXX 3a0€3IMEeUeHHsI SIKOCTI CYMNPOBIAHUX MMOCIYT MO0 OOpoOKH (30aradyeHHs),
nepepoOKr (YaCTKOBOI YW IOBHOI), MOCTaYaHHS OTPUMAHUX KOPUCHUX KOMAJIHH.
[NpanuonoOyBHa Tany3b, HE3BaKAIOYM HA CBOK CHUPOBHHHY CIIPSMOBAHICTb, MOXKE
OyTH pylIieEM 1HHOBAILIMHOTO PO3BUTKY €KOHOMIKH, TUM I1aue BOHA nepedyBae B MOl
OPIOPUTETHOTO JEPKaBHOTO Ta MDKHApoAHOro (iHaHcyBaHHs. JloTpuMaHHA
NPUHIIMITY 1HHOBAIIHOI TEXHOJIOTTYHOCTI JISUTLHOCTI ampiopi MOCHUITIOE OE3MEeKOBY
IMIIEPaTUBHICTD JIEPKABHOTO PETyJIOBaHHS Tady3l: IHHOBAaIIMHI 3MiHH, B TEPIITY
4yepry, MaloTh OyTH OpIEHTOBAaHMMH Ha IIUJII CTAJIOTO PO3BHUTKY Ta 3a0e3medyBaTH
CTAQHOBJICHHS BHCOKOKOHKYPEHTHOTO TipHHUYO-METATYPTiHHOTO KOMIUIEKCY 3
O3HAKaMH BHCOKOIO pIBHS KOHKYpEHIi, 30UIbIIEHHS €KOJOrIYHUX BHMOT,
3a0e3MeUYeHAs] C€HEeproe(eKTUBHOCTI, OHOBIICHHS MaTepiaJbHO-TEXHIYHOI 0asm
BUpPOOHHUIITBA, JuBepcU@IKanii BUIAIB NPOAYKIIi, MIABUIIEHHS 1 SKOCTI Ta
PO3LIMPEHHS cPepr BUKOPUCTAHHS 3a1130pyAHOI MpoAyKIii [6, c. 137].

JlocikeHHST  AEpKABHOTO  PETYNIOBAHHS  €KOHOMIYHHUM  PO3BUTKOM
TipHUYO0I00yBHOI Tajly3i MOTpedye A0JaTKOBOI yBaru 1010 MPHUHITUITY ITyOI194HOTO
YOPAaBIIHHS, IO PO3KPUBAE AaCMEKT B3a€EMOAIl JepkKaBU 1 TPOMAJSIHCHKOTO
cycniuibcTBa (Ha BIAMIHY BiJI TPaauIAHOTO OayeHHs AEPMKABHOTO YIPABIIHHS SK
OpraHi3ylouoro 1 peryJorYoro BIUIMBY JACp>KaBU Ha CYCHUIbHY KUTTEIISUIbHICTD
JrOJIEH 3 METOr0 ii BIOPSIKYBaHHS, 30epiraHHs abo MEpeTBOPEHHS, M0 CIUPAETHCS
Ha ii BIagHy cuny) [8, c. 150; 1, c. 121].

[Ty6niuHe ynpaBiiHHS MI0JJ0 €KOHOMIYHOT'O PO3BUTKY TIPHUYO0I00YBHOI ramysi
HE CJiJl OTOTOXHIOBATU 3 «IOTEHIIINHOIO Ji0epani3aili€elo BIAHOCHUH IOJO
Ha/JIPOKOPUCTYBAHHA», fAKa Mependadae HaJaHHS MOXJIMBOCTEH Mepenayi mpaB Ha
HAJAPOKOPHUCTYBAHHS 1HIIIK 0c001 6€3 000B’SI3KOBOCTI 3TOJIM IEHTPAIBHOTO OpraHy
BUKOHABYOI BIaaM, IO 3abe3medye peamizamiio AepaBHOI MOMITUKH y cdepi
TCOJIOTIYHOTO BUBYCHHS Ta paIliOHATBPHOTO BHKOPWUCTAHHS HaAp, 1 B MOPSAKY,
BCTAaHOBJICHOMY JIeP’KaBOIO, a TaKOXK 0e3 3aIMIICHHS 3a JEPKaBOIO MPIOPUTETHOTO
npaBa Ha NpuUI0aHHS BIIUY)KYBaHMX IpaB Ha KOPHUCTYBAaHHS HajapaMud B 0c00i
cy0’exTa rocmogaproBaHHs [5, c. 12]. Ha mam mormsa, Taki niOepaibHI KPOKH B
VYkpaini BuUMaramoTh IHUPOKOi (PaxoBoi JUCKYyCii Ta CIOYaTKy IMOTPEOYIOTh
MOCHJICHHS PUHITUITY MYOI1YHOTO YIIpaBIiHHS.

BucnoBku. PerynioBaHHs €KOHOMIYHUM PO3BUTKOM TipHUYOJ00YBHOI ramysi
3QJICKHUTH B JACP’KaBHOI IMOJIITHKA B OCHOBI SIKOi 3aKJIaJICH] BIAMOBIAHI MPUHITUIIH,
IO JIeKaTh B OCHOBI €(eKTHMBHOTO (DYHKIIIOHYBaHHS HE TUIBKM TipHUYO0JI00YBHOI
IPOMUCIIOBOCTI, aje ¥ CHUCTEMHU HaIllOHaJbHOI eKoHOMikKM B miioMy. Illomo
OPUHLUITY MyOJIIYHOTO YIPAaBIiHHSA, TO BiH € MOTPIOHMM Ha HUIAXY JEperyJismii
ripHAYOA00yBHOT Tady3l Ta € TPUAHATHAM JUIsI €KOHOMIK 3 PO3BUHYTHM
KOHKYPEHTHUM PHUHKOBHM CEPEIOBHINEM 1 BHCOKHM CTYIIEHEM CYCIUIBHOTO
KOHTpoJt0. B Vkpaini unnnauil ypsn 2020 poxky naeknapye OJHUM 3 HPIOPUTETIB
pedopMu HaTPOKOPUCTYBAHHS Aeperyssiiiro ramysi [9]. OgHak naHuii mporiec Ciij
pO3rIIAlaTh HE 3 TO3MWIli 3HWKEHHS MIPU JEp>KaBHOIO PEryJIIOBaHHS, a 3MIHU
IPOLEYPHUX MUTaHb JEPHKABHOTO KOHTPOJIO 3 PO3IMOALIOM 32 PI3HUMH T'iJIKAMH Ta
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PIBHSMH Biagu. MarTh OyTH YITKO PO3MOJ1IEH] TIOBHOBAKEHHSA MK LIEHTPAIbHUMU
1 perioHaJlbHUMHU OpraHaMu BIaAM IIOAO JO3BUIBHOI JISUIBHOCTI HAJaHHS IMpaB Ha
KOPHUCTYBaHHS HaJIpaMHU.
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THBEHTAPH3AIIS 3EMEJIb IK OCHOBHU KOMIIOHEHT Y CUCTEMI
YIIPABJIIHHA 3EMEJIBHUMHU PECYPCAMMU

Abstract. The article reflects the state and structure of the land inventory. The types, stages
and processes of land inventory in Ukraine are analyzed.

Keywords: land, inventory, geoinformation shell, digitization, space images, cadastral
accounting, geodetic measurements, cartographic materials, aerial photography.

Anomauin. B cmammi 6i0oOpadiceno cman ma CmMpyKmypy Hpo8edeHHs TH8eHmMAapu3ayii
semens. IIpoananizosano suou, emanu ma npoyecu npogedenHs ineeHmapusayii 3emenv 6 Yxpaii.

Kniouosi cnoea: 3emns, ineemmapusayis, 2ceoiHgopmayitina 000I0HKA, OYUPPOSKa,
KOCMIYHI 3HIMKU, KAOACMposuil 00K, 2e00e3UyHi BUMIPIOBAHHA, Kapmozpapiuni mamepianu,
aepogomostiomka.

OpHi€ero 3 HAWTOJIOBHINIMX MPOOJIEM B yIPaBJIiHHI 3eMEJIbHUMHU PECypcaMH Ta
iX BHKOpPHUCTaHHI € BTpaTa JOCTOBIpHOI iH(oOpMaIlli mpo KUIbKICHUN 1 SKICHUM CTaH
3eMellb, sika € 0a30BOI0 OCHOBOIO ISl 3a0€3MEYEHHS MEXaHi3My pPeryJIOBaHHS
3eMeJIbHOr0 00Iry, BCTAHOBJIEHHS IUIATEXKIB 3a 3€MJII0, BEACHHS JEpKaBHOTO
KaJacTpy HEPYXOMOCTI, 3eMJIEYCTPOIO Ta KOHTPOJIIIO 32 BUKOPUCTAHHSM 3€MElTb.

IHBeHTapu3aliss SK Mpolec YNOPSAKYBaHHA Ta YOPABIIHCBKUWA 3aci0
onTUMi3alli HasBHUX PECYPCIB € HAJA3BUYAWHO JIEBUM IHCTPYMEHTOM PO3KPHUTTS
ICHYIOYOT0 €KOHOMIYHOI'O MOTEHI1ady 3eMeIbHUX BIAHOCHH. B yMOBax 3eMelbHOIro
PUHKY Ta Cy4yaCHOTO CTaHy OOJIIKY 3e€Mejb 1HBEHTapH3allis MOBUHHA PO3TJIsJaTUC,
HepIl 3a BCe, caM€ 3 TOYKU 30pYy JEP>KaBHOTO YIPaBJIIHHA K 3acCi0 KOHTpoIwo. Y
3B’S13Ky 3 LMM MPONOHYEThCA aHAJI3yBaTH OpraHi3alliiHO-NPAaBOBlI 3acaau
3M1MCHEHHsS] 1HBEHTapu3allii 3eMejlb 3a YMHHUM 3aKOHOJABCTBOM 3 ypaxXyBaHHAM
HACTYNMHHUX AacCMEeKTIB Ta MOTEHIIHHO BaXKJIIMBUX XapaKTEPUCTUK CaMoOi MPOLEeaypH
iHBeHTapu3aiii. [lo-mepiie, iHBeHTapu3allisi Ja€ 3MOTy BHU3HAUUTH pPEabHUN CTaH
ICHyBaHHA  3eMelbHOro  ()OHAY, BUSBHUBIIM  BJIACHUKIB Ta  TEPBUHHI
IPABOBCTAHOBJIIOIOY1 JTOKYMEHTHU, TOOTO ICTOPIIO CTAHOBIIGHHS IMPABOBOTO THUTYIY
KOXKHO1 3€MENIbHOI JUISHKH; TMO-Apyre, I1HBEHTApHU3aIlisl BHUCTYIMA€ CIOCOOOM
nepeBipku  3aKOHHOCTI  ¢opMyBaHHS  [lepkaBHOTO  3eMENBHOTO  KajaacTpy,
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JOCTOBIPHOCTI BHECEHUX B HBOT'O JIaHHUX Ta iX BIANOBIIHICTh MPABOBCTAHOBIIOIOYHUM
JIOKYMEHTaM; TMO-TPETE, 1€ CrOoci0 YyTOUHEHHS JIMCHOIO CTaHy 3€MEJIbHHX aKTHBIB
JepKaBU; TO-YETBEPTE, 1 1€ BUJAETHCS HAUTOJIOBHIIIMM, 1HBEHTApHU3allisl TOBUHHA 1
MOXKE PpO3MIISIAATHCS SIK YIpaBIiHCbKA Mdisl, OCKIJIbKM BOHA CBOIMH pPE3yJIbTaTaMH
BIJIKPUBA€E 3aTHOCTI JJIS BUHUKHEHHS HOBUX IOPUIAUYHUX HACHIAKIB, TOOTO HaJae
MOJIMBICTh BUMPABJICHHS (PaKTIB MPOTU3aKOHHOTO BUOYTTS 3€MeJIb BiJl 1X peaibHUX
NEPBUHHUX BJIACHUKIB. BinOyBaeTbcsi YTOUHEHHS iX MPAaBOBOrO CTATYCY ILISXOM
OTpUMaHHS MiACTaB JJIs BIAMIHM BCIX MOIEPEIHIX MPOTU3AKOHHUX [N 13 3eMEJIbHOIO
TIsTHKOIO [1].

[HBenTapu3allisi 3eMeNb Ha TOYaTKy 3eMeNbHOI peopMu po3riisinanach sK
croci0 ojep)kaHHS TIEPBUHHUX BIJIOMOCTEH IS HaJaHHS 3EMEIbHUX JUISHOK
rpoMajsiHaM, BEACHHS OOJIKY 3eMelb. [Hakine KaKydu, IHBeHTapuzallis mana O
3a0€e3MeYNTH CTBOPEHHS IIEPBHHHOTO 3€METILHOTO KaIacTpy», Ha a3l SKOro ctayio 6
MO>KJIMBUM BEJICHHSI YE€pProBUX KaJacTPOBHUX IUIaHIB (KapT) i3 BiIOOpaKeHHSIM yCiX
00’€KTIB KaJaCTPOBOIO OOJIIKY.

3rigno cratTi 35 3akony Ykpainu «IIpo 3emiieycTpiil» iHBEHTapHu3aLis 3eMeib
IPOBOJUTHCS 3 METOI BCTAHOBJICHHS MICIIS PO3TallyBaHHS 00'€KTIB 3eMJICYCTPOIO,
iXHIX MeX, PO3MIpiB, MPaBOBOrO CTaTyCy, BHUSBICHHS 3€Melb, WI0 He
BUKOPUCTOBYIOTHCS, BUKOPHCTOBYIOTHCS HEpallloHaAIbHO a00 He 3a MUIbOBUM
NpU3HAYEHHSM, BUSBICHHSA 1 KOHCEpBallli JETPajioBaHUX CLIbCHKOTOCIOAAPCHKUX
yTib 1 3a0pyTHEHUX 3eMeJb, BCTAHOBJEHHS KUIbKICHMX Ta SKICHUX XapaKTEPUCTUK
3eMellb, HEOOXIIHUX IS BEJACHHS JCPXKABHOTO 3EMEIBHOTO KaJacTpy, 31ACHEHHS
JIEP>KaBHOTO KOHTPOJIIO 32 BUKOPUCTAHHSM Ta OXOPOHOIO 3€MEJb 1 MPUHHATTS Ha 1X
OCHOBI1 BIIMOBIIHMX PIillIEHb OpraHaMHd BUKOHABYOI BIAJM Ta OpraHaMU MiCIIEBOTO
caMOBpslyBaHHS [2].

Jlep)xaBHa 1HBEHTapHU3allisl 3€MeJIb B Cy4aCHUX YMOBAax NOKJIMKaHa BUPILIATH
Takli OCHOBHI 3aBJaHHA: 3a0€3[E€YUTH IOBHOTY BIAOMOCTEH IpPO BCl 3€MEJIbHI
TUISHKY, KaJacTpoBl 30HM Ta KBapTald, aJMIHICTPATUBHO — TEPUTOpPiaibHI
YTBOPEHHS B MeXaxX YKpaiHU y NepKaBHOMY 3€MEIBbHOMY KaaacTpi; 3a0e3MeYuTH
BaJIiJAIlil0 HAABHUX CEMAHTHYHUX Ta KapTorpapiyHUX BiAOMOCTEHN PO B¥KE 3€MEJIbHI
TUISHKH, CTOCOBHO SIKMX  JIE€P’KaBOIO  3apeeCTPOBAHO  IPABOBCTAHOBIIOIOYI
JOKYMEHTH; 3a0e3MeunTH BUSABICHHS Ta PEECTpalilfo OOMEXKEeHb y BUKOPHCTAHHI
3eMelb (TEPUTOPIAIbHUX 30H) HABKOJIO ICHYIOUHX PEKUMOYTBOPIOIOUHNX 00’ €KTIB [3].

Ha mpaktuii npoBeAeHHS I1HBEHTapu3allii 3eMeNlb 3IHCHIOEThCA Y I'STh
OCHOBHHX €TalliB.

[lepmmii etam — 1e 3aKyIKa MOCIyT 13 IHBEHTapu3allii 3eMellb.

Hpyruit — onep>kaHHs BUXIIHOI 1H(MOpMAIli AJi1 MPOBEACHHS 1HBEHTapHU3allii
3eMeJIb.

Tperiii — mpoBeIeHHS BUITYKYBAJILHUX Ta TOMOTPado-Te0Ae3uIHUX POOIT.

YeTBepTHil — CKIalaHHs JOKYMEHTAIIIT 13 IHBEHTapU3allii 3eMellb.

[T’ siTHii — BUKOpUCTAHHS JOKYMEHTAIIIT 13 1HBEHTapu3allii 3eMelb.

Ha3Bani Buime m’sATh €TamiB, MH MOXEMO 3TPyIyBaTH Yy TpH TIPOIECH:
M1rOTOBYMM, MOJLOBUM Ta KaMepHUM. Po3riisitHeMo JeTanbHilIe KOKHUH 13 HUX.
[linroroBunii. Ha 1mpomy ertami poOIT 30uparoThCA 1 aHaI3yIOThCS IEPBUHHI
Matepialii, OIIHIOETHCS CTaH YEProBOro KaJacTPOBOIro MIaHy (KapT), MEpeBIPAETHCS
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CTaH IUIaHIB 3€MEJIbHUX TEPHUTOPIH, BUTOTOBIIAETHCS 1 3aTBEPIKYETHCS TEXHIUHHIMA
IPOEKT 3 MPOBEJICHHS 1HBEHTapU3allii.

[TonboBuii. Llel eTan ckinanaerbcs 3 MPOBEACHHS I€0JE3UYHUX BHUMIPIOBaHb,
Kl BUKOHYIOTBbCSI JJII BCTAHOBJICHHS TOYHOIO MICHS PO3TAllyBaHHS Ta PO3MIpIB
3eMeJIbHOI AUISIHKU. ['e01e3uYH1 BUMIPIOBAHHS BKJIIOYAIOTh B ceOe aepodoTO3HOMKY
3eMeJIbHO1 JUISHKY Ta MPOBEJACHHS KapTorpadiuHux pooiT.

Kamepuuii. Ha mpomy etami o0OpoOJAIOTBCS pe3yiabTaTH T'€OJE3UUYHUX
BUMIPIOBaHb, Y3TO/DKYIOTBCA 1 YTOYHIOIOTBCS MEXI JUISHOK, 3€MJICBIOPSIHI
JTOKYMEHTH O(DOPMIIAIOTHCS Y BUTJISA I 3BITY.

B xoxi mpoBeneHHS 1HBEHTapu3allii BHUKOPUCTOBYIOTHCS apXiBHI CXEMU
BHYTPIIIHBOTOCTIONAPCHKOTO 3€MIICYCTPOIO, KaJacTPOBl IUJIAHU TEPUTOPii, KOCMIYHI
3HIMKH.

CemanTuuHa iH(pOpMAIS 3aHOCUTHCS B I1HBEHTapu3aliifHi BigoMocTi. Bci
MaTepiajal MPOXOIATh YTOUHEHHS 1 Y3TOJKEHHS 3 MPEeACTaBHUKAMH TEPUTOPIaIbHUX
YTBOPEHB 1 36MJIEBIIOPSITHUKAMH.

3aBeplIabHUM €TarnoM € OLM(pPOBKAa Ta BHECEHHS B TeOlHQOpMaLIiHy
000JIOHKY aTpuOyTHUBHOI 1HQOpMalIi AJi1 MOJAJIBIIOr0 BUBEACHHS 1H(OpMalli y
BUIJISI/IL 3BITIB 1 KapTorpadiuHoi iHpopmarii [3].

Otxe, 1HBEHTapHU3aIlisl 3eMelb Ma€ MPOBOAUTUCA Y BIAMOBIIHOCTI JO BUMOT
3aKOHOJABCTBa YKpaiHW, TEpMIHU i1 TPOBEACHHS 3aleXaTh BiJl 1H(GOPMAIIHHUX
noTped CyCHiIbCTRA.
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THE COMMERCIAL INSURANCE MARKET IN THE SLOVAK REPUBLIC

Abstract. The article is devodet to commercial Insurance Market in the Slovak Republic.The
insurance industry in the Slovak Republic has become an important dynamically developing area of
economy. Insurance affects all the activities into the national economy, touching every company,
business, citizen, society and foreign countries. The Slovak insurance market is a dynamically
developing commercial market, which forms part of the financial market. As at 31.12.2019 there
operated 17 commercial insurance companies on the Slovak commercial insurance market.

Keywords: insurance, insurance commercial market, commercial insurance companies,
indicators of the insurance market, technical insurance premium.

Introduction

Insurance as a non-productive sector is of a vital importance to the national
economy of every advanced and modern economy. Insurance, as one of the ways of
covering the risks, is part of the finances, namely the finances of all the entities of the
national economy. Insurance plays an important role not only in the insurance of
business risks, but also in international risks, which we include according to
Insurance Act no. 39/2015 Coll. on Insurance in the Slovak Republic among non-life
risks. Insurance and insurance intervene directly or indirectly in all areas of human
activity, so they affect every business, enterprise, citizen, society, and foreign. All
changes in the company are also in some way reflected in the insurance business. The
development of science, technology and culture brings new modern products, new
activities and new risks to the market. These risks must be taken into consideration
and calculated by businesses and entrepreneurs, citizens, the state, and insurance
companies. Therefore, commercial insurers have to prepare new insurance products
for the insurance market, while monitoring developments throughout the economy
(e.g., unemployment, GDP growth, inflation, price growth, money income
movements, demographic data, etc.).

While explaining the essence of insurance, we assume that the operation of the
insurance market mechanism involves the transfer of risk from one entity to the
Community and the joint bearing of losses under predetermined conditions by all
members of that community.The last law, which came into force on 1 January 2016
was Act No. 39/2015 Coll. on insurance.

1. The Commercial Insurance Market, Characteristic

The insurance market is the place where supply and demand for insurance
come together. Insurance is a specific commodity, the essence of which is the transfer
of risk. The insurance market operates on the basis of market principles. The
insurance industry, covering the insurance market, has an irreplaceable position in
every economy because it offers the risk management tools that the current “venture
company” produces. As a result, it is also referred to as a secondary sector of
economic activity because it deals with the negative consequences that would have
occurred even if the insurance had not existed.
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The subject of the insurance market is insurance and reinsurance. Insurance, as
one of the important sectors of the market economy, offers its services in the
insurance market, or insurance and reinsurance. The insurance industry includes
insurance houses, insurance companies, insurance companies from other Member
States, branches of an insurance company from another Member State, foreign
insurance and reinsurance undertakings from another Member State, insurance
intermediaries, insurance supervision, insurance association, insurers’ office,
insurance institutions offering insurance apart from their main business (banks,
leasing companies, car services, etc.) and other entities. In the Slovak commercial
insurance market, similarly as in other European Union countries and in the advanced
world in a strong competitive environment, commercial insurance companies and
their intermediaries are applying for clients — the insured. Similarly, as in other
markets, the condition of fair competition includes the creation of quality insurance
products and their price evaluation (reasonable price for optimum insurance
protection).

The commercial insurance market, its scope, efficiency, and the importance in
terms of the national economy can be characterized by several indicators. Among the
most frequent indicators we encounter in the literature are the following: the number
of commercial insurers, technical premiums, the share of life and non-life insurance
in GDP, the ratio of life and non-life insurance, the number of employees of
commercial insurers (number of internal and external employees), insurance
products, and other indicators.

In the next part, we analyze selected indicators of the commercial insurance
market for 2017.

2. The Commercial Insurance Market and Analysis of Selected Indicators of
the Commercial Insurance Market in the Slovak Republic for the Year 2019

In the next part of the paper, we will analysis of selected indicators of the
commercial insurance market in the Slovak Republic for the year 2019. In 2019,
twenty-one commercial insurance companies operated in the Slovak insurance
market, creating a relatively strong competitive environment among them. Of the
total number of insurers operating on the Slovak insurance market, 17 commercial
insurance companies were associated in the Slovak Insurance Association as of 31
December 2019. Of the members of the Slovak Insurance Association, fourteen
commercial insurance companies had universal/general licence; life insurance was
provided by four commercial insurers and non-life insurance by three commercial
insurance companies (Spring: Slovak Insurance Association (SAP) Internal Materials,
Bratislava, 2020).

The most important indicators of the commercial insurance market include
technical premiums. Table 1 shows the technical premiums as at 31 December 2018
in thousands of euros and that as at 31 December 2019 thousands of euros. We
present both years to compare the development of this indicator of the insurance
market.

In the next part of the paper, we compare the years 2018 and 2019. We will
analyse the total technical premium as at 31 December 2018 and as at 31 December
2019 and the technical premium of life insurance and that of non-life insurance as at
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31 December 2018 and 31 December 2019. The total technical premium as at 31
December 2018 achieved the amount of 2,536,100 thousand euro.

Table 1. Technical premium insurance premium
as at 31 December 2018 and as at 31 December 2019 in EUR thousands

Year | Life insurance Share Non-life insurance Share Total
2018 1,269,677 50.5 % 1,245,551 49.5 % 2,536,100
2019 1,303,272 50.6 % 1272,410 49.4 % 2,575,682

Source: Internal materials, SAP, Bratislava 2020

Table 2. Technical insurance premium in life insurance and non-life insurance
as at 31 December 2019 in EUR thousands

Technical Technical
. insurance insurance
No. Commercial insurance company A A
premium in life premium in non-
insurance life insurance
1 | AEGON Life Insurance company, a.s. 52,336 0
) Allianz — Slovenska poistovia/ 239,494 406,408
Slovak Insurance company , a. s.
3 CSOB Poist'oviia/ 42,624 48,628
Insurance company, a. s.
4 Senerah Slovensko insurance company, a. 107.676 153.285
5 | NN Life Insurance company, a. s. 75,644 0
6 KOMUNALNAinsurance company, 88.403 79.134
a.s.VIG
7 E%OPERATIVA Insurance company, a. s., 356.910 277,267
8 | BNP Paribas Cardif Slovakia, a.s. 12,132 20,386
Postova poist'ovia/
? Post Office Insurance company, a.s. 15,155 1,799
10 | UNION Insurance company, a. s. 8,895 53,373
11 | UNIQA Insurance company, a. s. 30,970 95,191
12 | Wiistenrot Insurance company, a. s.. 26,837 28,151
AXA, Life-insurance company, a. s. branch
13 of insurance from another Member State 36,927 21,166
14 | Youplus Insurance International AG 0 3,659
Collonade Insurance, S.A., insurance
15 company, a. s. from another Member State 0 26,444
16 | Groupama Insurance company, a.s. 1,927 10,041
17 | MetLife, Europe Insurance 120,022 5,533
22 | Slovak Office of Insurers 0 16
;‘thz)ll commercial insurance company in 1,235,952 1,206,037

Source: Internal materials, SAP, Bratislava 2020, www.slaspo.sk

Of this, the technical premium of life-insurance premium amounted to
1,245,551 thousand euros and the non-life technical insurance premium was
1,269,677 tis. euros. As at 31 December 2019, the total technical premium achieved
the amount of 2,575,682 thousand euros. Of this, the technical premium of life
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insurance amounted to 1,303,272 thousand euros, and the technical premium of non-
life insurance was 1,272,410 thousand euros. The total technical premium in 2019,
was 2,575,682 thousand euros in comparison with the total technical premium in the
year 2018, which was 2,536,100 thousand euros — it was higher in comparison with
preceding year.

The share of life insurance on the total technical premium in the year 2019 was
50.6 % and in the year 2018 it was 50.5 % — it was a decline in comparison with the
preceding year. The share of non-life insurance on the total technical premium in the
year 2019 was 49.4% and in the year 2018 the amount was 49.5 % — an increase in
comparison with the previous year. The ratio of life insurance and non-life insurance
in the year 2018 was 50.6 : 49.4, and in the year 2018 it was 50,5 : 49,5 — in favour
of life insurance.

Table 2 depicts the technical premium in life and non-life insurance as at 31
December 2019 in thousand euros and the participation of individual commercial
insurance companies in the total technical insurance premium on the Slovak
insurance market.

The total technical premium in 2019 was 2,575,682 thous. euros. As can be
seen from Table 2, technical insurance in life and non-life insurance as at 31
December 2019 (ths. Euro) of the insurance company Allianz — Slovenska poistoviia,
a. s., indicates it was the leader in the Slovak insurance market in the life insurance
business with 239,494 thousand euros and in non-life insurance with 406,408
thousand euros.The second position was occupied by KOOPERATIVA, insurance
company,a. s. in the area of life insurance amounting to 356, 910 thous. euros and
also in non-life insurance amounting to 277,267 thous. euros; the third place in life
insurance business was taken by the insurance company Generali Slovensko,
insurance company, a. s.with 107,676 thous. euro and in non-life insurance with
153,285 thous. euro.

Conclusion

In conclusion, we can say that the Slovak insurance market is a dynamically
developing commercial market, which forms part of the financial market. The total
technical premium in the year 2019 was 2,575,682 thousand euros.The total technical
premium in the year 2018 was 2,536,100 thousand euros. The share of life insurance
of the total technical premium in the year 2019 was 50.6 % and in the year 2018, it
was 50.5% — a decline in comparison with the preceding year. The share of non-life
insurance on the total technical insurance premium in the year 2019 was 49.4 % and
in the year 2018, it was 49.5% — an increase in comparison with the preceding year.
The ratio of life insurance to non-life insurance in the year 2019 was 50,6 : 49,4 and
in the year 2018, it was 50.5 : 49.5 — in favour of life insurance. The population is
gradually becoming aware of life risks and uses insurance products of life insurance.
Commercial insurance companies offer a wide range of insurance products, both in
life and non-life insurance.
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THE ROLE OF COMPETITIVENESS AND LOGISTIC EFFICIENCY IN
BALKANS

Abstract. The Balkan situation stays fluid and very uncertain: the Balkans are a specific
geopolitical area, albeit outside the context of a geopolitical bloc, but they are highly connected to
EU countries, not setting up stable trade flows within the region. This stands for a risk that could
lead the Balkans to become an EU periphery, instead of being a geopolitical actor on the world
scene. Through the data on remittance flows, we show that the Balkan states are dependent on EU
countries. This study highlights two aspects of migration and shows that the Balkans there is not a
regional leadership.

Keywords: Balkans, geopolitics, growth, remittances, competitiveness.

Introduction

Following the conflict-ridden 1990s, the Western Balkans opened up to global
trade and became export-oriented, expanded the role of the private sector, and began
to build institutions needed to support a market system. Banking systems were built
up with the aid of foreign capital and know-how. The result of these efforts has been
robust economic growth, a significant rise in living standards, and enhanced
macroeconomic stability. The Balkans experienced robust growth before the global
financial crisis, first of all, fueled by credit and direct foreign investment;
successively growth declined as the crisis caused tighter credit conditions. Across
Emerging Europe, recovery has been slow. However, the experiences notably differ
in degree and timing. The scale of the boom and the severity of the bust were, for
most of the Western Balkans, smaller than in most New Member States, especially
the Baltic States. Across the Western Balkans, the boom peaked later, and the
recession was less severe. However, the recovery has also tended to be feeble, and
crisis legacies—high unemployment and nonperforming loans on banks’ balance
sheets—have yet to be addressed in this region.

Deeper integration with the European Union seems the only workable
economic policy solution on the long run in the region so far.

Methodology

We aim to demonstrate how the remittances play a vital role in the Balkan
economies; indeed, the data show the critical part of the negative migratory flows
towards the European continent. The analysis aims the researchers to reflect about the
geopolitical position of the entire Balkans block, pointing out that there is a risk, that
the strong migratory flows to the EU together with economic remittances dependence
create a suburbs effect even more accentuated if it analyzes the competitiveness and
logistics efficiency of the entire Balkan region.

In this study, we used a qualitative and quantitative analysis. The first step was
identifying the variables to use in our scientific research, the selection and use of the
selected variables (remittance, migration flow, competitiveness) have the purpose of
giving an overall vision of Balkan's dynamic. In the social and economic context of
Balkans, heavily influenced by migration flow, the remittances’ minoritarian role or
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even irrelevant in most advanced economies becomes a pivotal element to decide the
dynamics of economy reference countries (Agunias, 2006). There are other crucial
variables but in addition to giving a new vision to the problem of lack of leadership
and lack of influence in the global context that Balkans suffer, the remittances choice
as a variable 1s part of a well-defined scientific thread (Najibullah and Masih, 2015).

As advocated by the International Monetary Fund (IMF, 2009a; 2009b), for a
significant number of emerging and / or developing countries, international
remittances have become a substantial and stable source of their balance of payments
that, at times, exceeds officers and / or foreign direct investment aid. Many migrants
from the Balkans has poured and continues to spill, as well as in Europe, even within
the same region continues to play a role in the growing volume of cross-border
operations directed, mainly, to their families back in their places of origin. The
Balkans have many aspects in terms of flows of remittances as much human, the
implications of which, in the transition path of its various nations that make it up,
become: 1) essential, if not vital, as in the case of Bosnia and Herzegovina, Albania,
Serbia, Kosovo, and Montenegro; ii) promoting, in certain occasions Turkey, Croatia,
Romania, and Bulgaria; ii1) “mitigating,” in other times (it refers to the likelithood
buffer function that remittances can exercise in times of financial crises in this
context could true- similarly). For this reason, the choice of migration and
remittances variables are essential to understanding the regional dynamics. Migration
and Balkan remittances cannot be separated at all from that framework: right now,
much of ‘Euro family is one of the major poles of acceptance of migration from the
Balkans, as well as, the other towards the medal, the European Union is one of the
most important ‘suppliers of remittances “for (migrants and families) Balkans
(Caruso and De Palma, 2010).

From the quantitative point of view, the process followed to frame the problem
correctly was to analyze the Balkans trade flows from which highlighted the heavy
dependence of the whole area towards the European Union and the lack of real
market. The first fact that arises from the trade data is the inability of Balkans group
to satisfy the goods demand and at the same time the failure to absorb the goods
production inside the group. The second quantitative data used is the migrant flow
(Andrianov et al., 2015). It was essential to give a macroscopic view of the migration
phenomenon around the world, especially in Europe. The last and most relevant
quantitative data is the remittance flow and the economic value (Ambrosius and
Cuecuecha, 2016)

This analysis also used two statistical indices to evaluate the competitiveness
of Balkans group and the logistic potentiality. The two used indices are the Global
Competitiveness Index, prepared by the World Economic Forum; and the Logistic
Performance Index, processed by the World Bank. Both indices are the most widely
used by researchers to develop a scientific work, by governments to implement policy
able to correct the weaknesses.

1. Conceptual framework

Academic studies show that remittances have a positive impact on
macroeconomic growth and well-functioning financial markets by lowering the costs
of conducting transactions (Giuliano and Ruiz-Arranz, 2006). At the same time, they
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may also help direct remittances towards projects that yield the highest returns and,
therefore, enhance growth rates. On the other hand, remittances might become a
substitute for inefficient or non-existent credit markets by helping local entrepreneurs
start productive activities (Balliand Rana, 2015).
Most of the economic literature has focused on three fundamental issues
(Clemens et al., 2015):
1) the direct impact of remittances on income distribution, poverty alleviation,
and individual welfare;
2) the effects of remittances on employment, productivity, and growth;
3) the use of remittances to cover deficits in the trade balance and the current
account.

Research into the income distribution effects of remittances focuses on social
justice and equality, and empirical evaluations (Catrinescu et al. 2009). Indeed,
remittances are a source of income for many low and middle-income households in
developing countries, as well as a source of capital (Bang et al., 2015). They are less
critical than FDI but still a very stable and reliable source of capital. Recently,
international migrant remittances have grown further, but they cannot substitute for
sound economic policies in developing countries. Furthermore, productive
investments depend on market infrastructure, interest rates, stock prices,
macroeconomic policies and stable economic growth (Aziz et al., 2015).

To better understand the role of remittances, look at some data, Immigrants in
Europe, according to the figures available (January 2013) are 53.907,00 million. The
total number of immigrants in Europe from non-EU countries (non-EU), according to
the latest statistics available (January 2013) is 33.537,00 million. In 2013 applications
for asylum submitted in Europe (EU) have been 435,000. The amount immigrants
remittances from Europe, according to the latest data available (December 2013), are
equal to €39 billion. Estimated worldwide Remittances from migrants, according to
data as of October 2014, are equal to $551 billion. According to data provided by
EUROSTAT in 2013, they accounted €28.3 billion of remittances from the EU to the
outside EU countries. While the money went in the European countries did not
exceed €10.3 billion. Among the states member, France (€8.9 billion), Italy (€6.7
billion) and the UK (€6.3 billion) recorded the most significant transfers abroad,
while Portugal (€5 billion), Poland (€2.8 billion), UK (€ 2.3 billion) and Romania
(€2.1 billion) have a positive balance. According to data released by Eurostat, finally,
the highest share of transfers to third countries was recorded in Greece (91%),
Belgium and Slovenia (both 87%). Nations that receive more money in absolute
terms are Nigeria (7.4 billion), China (6.3), Morocco (6.1) and India (5.7), but there
are many developing countries for which remittances account for several percents of
gross national product, with extreme cases of Tajikistan and Kyrgyzstan, for which
they are respectively 39% and 29%, and come entirely from Russia.

Most of the remittances are used for necessities (food, clothing, shelter,
medicine, education). However, up to 20% of this money could be available for
saving, investment or repay small businesses loans. If it does not, analysts have
noted, because of shortage of financial services and higher transfers money cost,
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especially when the recipients live in rural areas, which reaches 40% of all
remittances.

2. Besides the eu membership and the failure of the economic
independence: Data and Variables

When the European Union ‘expanded’ in the 2000s, the enlargement to the
Western Balkans is expected that enlargement would discipline and hastened the path
of reform in this region, likewise already done in Eastern and Central Europe. The
EU contribution has been less useful than expected, and even marginal; instead in
most Balkans countries, public opinion is overwhelmingly in favor of EU integration.
In Albania, it is more than 90% of the population.

Although individual countries of the region are at various stages of European
Union integration, all of them see membership as their primary political and
development aim. Western Balkans are more integrated with the European Union
than with themselves. In economic terms, the European Union is the most important
trading partner of these countries. Therefore, besides the normative aspiration to EU
membership and the good neighborly relations, the countries in the Balkans have
quite practical reasons to be interested and to care about the well-being of the
European Union and their neighbors. Indeed, the states in the Balkans have two
significant groups of trading partners — the EU member states and the counterparts in
the region (Sergi and Morabito, 2015).

However, the process towards EU integration and the political and economic
stability is complicated; the Balkan countries still lag way behind EU member states.
The Western Balkan countries are facing the problem of external imbalances, or
current account deficits is a particularly significant one that would deserve more
attention. Figure 1 shows the current account balances of the Western Balkan
countries over the period 2005-2013: The Western Balkan countries had substantial
current account deficits during this period, except for Croatia, Macedonia, and
Montenegro, the average current account deficit was around 10 percent of GDP.
While Croatia and Macedonia are the best countries with an average current account
deficit of 3.76 and 4.37 percent of GDP, Montenegro has the highest current account
deficit.
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Figure 1. Current account balance of the Western Balkan countries
(2012-2017, % of GDP)
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According to the World Bank data, except Croatia and Macedonia, the
difference between the average current account and trade deficits is between 7.15
(Serbia) and 25.17 (Kosovo) percent of GDP. This significant difference stems from
the workers’ remittances. Workers’ remittances are high particularly in Albania,
Bosnia, and Herzegovina (Dimova and Wolff, 2015). Although workers’ remittances
are a panacea for the foreign exchange shortage, the inflow of foreign exchange by
this channel may also lead to some adverse effects, such as the “Dutch Disease”
which occurs due to the massive inflow of foreign currency and results in the
currency appreciation and a decrease of competitiveness.

It deserves to be mentioned the case of Bosnia and Herzegovina, which is
highly dependent on workers’ remittances (Petreski and Jovanovic, 2015). This
places Bosnia and Herzegovina among first 15 countries in the world by the rates of
emigrants in relations with the total population (38.9 percent of all Bosnians live
abroad) and first among its Balkan neighbors (Cirasino and Hollanders, 2006).
Although the economic slowdown in 2008 reduced the inflow of money remittances
from abroad, according to the Central Bank of Bosnia and Herzegovina (2013) annual
remittances inflow amounts between 1 and €1.5 billion. Total foreign currency inflow
to Bosnia and Herzegovina from abroad, which includes foreign pensions amounts to
over €1.8 billion annually. The annual volume of remittances transferred by diaspora
to Bosnia and Herzegovina is six times higher than the overall foreign direct
investment (FDI). The total amount of remittances to the country is three times higher
than whole developing aid that Bosnia and Herzegovina receive from European
Union, United Nations and all others who are helping our country. According to
Bosnian government, in the last years, the remittances have amounted to between 7
and 15% of Bosnia and Herzegovina’s overall GDP.

The following charts show the role of the leading EU countries in remittances
to Balkan countries.

Macedonia, 39.74

Mantenegra, 6 15

Figure 2. Remittances from Italy (USD, m)

Analyzing these charts, we can see that there is no polarization around a single
country. Italy is the first country for flows of remittances to the Balkans: US$2.137
billion are headed out of Italy to the Balkans, the beneficiary countries being
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Romania, Albania, Moldova, and Serbia. There is a positive, and minimal, reverse
balance only with Slovenia and Turkey.

Germany is the second state in order of flows of remittances: US$1.627 billion
is headed out of Germany to Balkan countries, with the primary beneficiaries being
Turkey, Serbia, Romania, Kosovo, and Croatia.
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Figure 3. Remittances from Germany (USD, m)

Analyzing Balkan trade data, Albania is the country that, more than the others,
has historical ties with Italy, especially regarding trade relations, due to the diffusion
of the Italian language. Italy has done much in recent years, both bilaterally and
multilaterally, to facilitate the path of Albania towards more significant economic and
social stability (Kalaj, 2015). Italy is the primary trade partner of the Albanian state,
with a market share of around 35 percent, and is the principal investor for some firms
and the leading bilateral donor (Saraci, 2015). In the last decade, Italian businesses
have achieved a remarkable foothold in the Albanian market, continuing to hold a
primacy as regards the foreign presence (Merollari and Mosko, 2015).

Along with Germany, Italy is the next most significant trading partner for
Western Balkan countries, with more than 30,000 companies investing in the former
Yugoslav countries and Albania, where there is a joint economic presence, especially
regarding financial investment in public utilities. Given the importance that Italian
foreign policy is playing in this area, Italy can be considered at the head of the
political revival for the Balkans. The decisive factor has been not only geographic
proximity but also strategic interests, as well as economic, security and historical
relations with the western Balkans (Slovenia, Croatia, Bosnia and Herzegovina,
Serbia, Montenegro, Kosovo, Albania and Macedonia) (Petreski and Jovanovic,
2015).

The Italian legal system regulated and governed the Balkans Italian presence.
The law 8/01 governs the provisions for the Italian participation in the stabilization,
reconstruction, and development of Balkan countries (Albania, Bosnia and
Herzegovina, Bulgaria, Croatia, Macedonia, Romania, Serbia, and Montenegro), also
to coordinate national interventions with the initiatives taken by the EU and the
multilateral agreements (Sejdini, 2014). The goal of the law 84/01 was to coordinate
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[talian intervention in the Balkan countries and, therefore, to present Italy as a
“country system.” The coordinated actions of development cooperation, promotion,
and assistance to companies, created with funds from the Ministry of Foreign Affairs,
the Ministry of Production Activities, Regions and Local Authorities. The types of
intervention falls into three categories: Development Cooperation, under the
responsibility of the Ministry of Foreign Affairs: training, credit assistance, aid loans
and security; Promotion and assistance to businesses activities, by the Ministry for
Productive Activities: information and communication, technical support, training,
equity investments and loans; Decentralized cooperation, headed by the regions and
local authorities: training, technical assistance and other areas of national interest.
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Figure 5. Remittances from the United Kingdom (USD, m)

Analyzing trade data (World Bank, 2013), Italy represents a 46.33 percent
share in Albania’s export market and a 33.08 percent share of the import market; in
Croatia it represents a 13 percent share of Croatian of imports and exports; and it
accounts for a 10 percent share of Bosnia and Herzegovina imports and exports. At
the same time, Germany ‘dominates’ the Macedonian market (35.94 percent of
exports and 10.51 percent of imports), but a high share is also held about Bulgaria
and Bosnia and Herzegovina.

However, recent Chinese investments in the Balkans could reduce Italian and
German markets: indeed, in 2014, a commercial exchange between the two areas has
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already reached a figure of US$50 billion, according to statements of the Chinese
government.

Figure 4 and 5 show the situation of two other EU countries: the total balance
of remittances from France to the Balkans is equal to US$1 billion; while the UK
flow of remittances is around US$292 million. The respective market shares of these
two countries are also negligible compared to Italy and Germany; the only relevant
fact is marked by Macedonia, where the United Kingdom is the leading EU partner
for imports (taking an 11% market share).
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Figure 6. Remittances from Turkey (USD, m)

Finally, we analyze the case of Turkey, a non-EU country, which plays a
crucial role in the Balkan region; the Turkish flow of remittances into the Balkans is
around US$1.329 billion. Turkey encourages trade with an investment in the Balkans,
in particular, because of its historical and cultural ties (Mintchev, 2015).

The secondary aspect of the remittance flow is strictly related to the migration
flow (Giuliano and Ruiz-Arranz 2009). The World Bank Ilatest report (2015)
dedicated to the economies of Albania, Macedonia, Kosovo, Montenegro, Serbia, and
Bosnia and Herzegovina (Gedeon and Djonlagic, 2009) states that, in the last two
decades, immigrants from these countries have gone from 13 to 25 percent of its
population. These six countries stand for one of the areas on the world with the
greater migratory flow, much as a quarter of their population living abroad and in the
early nineties, five million people have chosen the path of emigration to Europe
(Kovtun et al., 2015). The new migrants escape from a situation of insufficient
economic growth, from the high unemployment rate, from the average income that
usually is equal to one-third of the average of the European Union (Limas, 2007).

The positive aspect of migration it is represented by the remittances flow that
fueling local economies, but negatively affects the demographic profile of the entire
area (Gamlen, 2006). This phenomenon accentuating the aging population, the
average age in the Balkans today is 13.5 years higher than the world average and will
rise to 21.5 in the next 50 years, a trend that also affects neighboring Europe
mitigated only by the incoming migration.

3. The lack of block competitiveness and logistics efficiency
Evaluating and measuring the national competitiveness is difficult, but during
the years many experts tried to name the critical components able to assess the
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national competitiveness. The Global Competitiveness Report gives the most
essential index that permits to rank the nations according to competitiveness in the
global scenario. Every year, the World Economic Forum evaluates the countries
through the analysis of the fundamentals economics components. To get more in-
depth, we examined the Balkan block from the competitive point of view, through the
use of the Global Competitiveness Index (GCI). The GCI measures the
microeconomic and macroeconomic foundations of national competitiveness. They
define competitiveness as the set of institutions, policies, and factors that determine
the level of productivity of a country. The concept of competitiveness involves static
and dynamic components grouped into clusters composed by subcomponents. The
elements are the follow (World Trade Organization 2007, 2012, 2014):

— Institutions.

— Infrastructure.

— Macroeconomic environment.

— Health and Primary education.
— Higher education and training.
— Labor market efficiency.

— Goods market efficiency.

— Financial market development.
— Technological readiness.

— Market size.

— Innovation.

The index evaluates 144 countries in the world, with Switzerland, Singapore,
and the United States in the first three positions, while Yemen, Chad, and Guinea in
the last three.

Low competitiveness characterizes the whole Balkans area: indeed, the nations
that hold the best positions are Macedonia (63th) and Montenegro (67th), while much
further down we find Serbia (94th) and Albania (97th). Unfortunately, the index does
not provide data for Bosnia-Herzegovina and Kosovo, but we suppose that their
results would not differ much from those of other Balkans countries.

Before analyzing in detail, the elements that characterize these low positions,
we must keep in mind that the Balkan countries currently member of the European
Union does not record excellent results: except for Bulgaria (54th) and Romania
(59th), Slovenia (70th) and Croatia (71th) are placed as the neighboring non-EU
member countries.

Albania: recorded a negative trend from 2012 to 2015, even losing 19
positions, moving from the 78th position in the 2011/2012 to the current 97th in
2015. In detail, we can see how Albania has excellent results in the labor market,
clear tax regulation and policy stability; also, the education and healthcare systems
are competitive with the reference area. The most problematic areas that determine
the low competitiveness and attractiveness of Albania are the high corruption level
that dominates the institutions and bureaucracy. At the same time, the crime
widespread and bureaucracy inefficiency contributes to lower the country further.
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Macedonia: by contrast to Albania, Macedonia records a positive trend over the
years. Macedonia is moving from the 79th position in the 2011/2012 to the current
63rd position in 2015, climbing 16 spots over the year. The efficiency-driven are the
Health and Education systems and the Macroeconomic environment. Also, the Goods
market 1s quite efficient. The worst results where Macedonia needs robust
interventions are the Financing Access (very hard to access to the loans), inefficient
bureaucracy and an inadequate infrastructures level (quality of roads and railroad
infrastructures).

Montenegro: like Macedonia, Montenegro records a positive trend over the
years. Montenegro climbed six positions over the years, moving from the 60th
position in the 2011/2012 to the current 67th in 2015. In detail, we can see how
satisfactory results in Health and Primary education has, but in general, it does not
record negative ratings in all indicators; the worst results that decide the Montenegro
low position be due to the High corruption level, the financial market low
development, and the hard financing Access.

Serbia: compared to all the other above considered countries does not record
positive or negative trend, but its position remains almost unchanged over the years.
In the 2011/2012 Serbia ranked 95th position, in 2015 the 94th position. Serbia
record low scores on all indicators, which shows a low level of widespread
competitiveness in all Global Competitiveness Index (GCI) components, in any case,
if we want to find the most critical problems indeed the Inefficient bureaucracy,
Financing access, Corruption and Political instability are the biggest.

It is evident that the geographical proximity and the delayed economic
development of the area, characterized by political instability, have played a key role
in influencing the competitive aspect of the whole Balkans area. In the future,
interreligious and ethnic clashes will continue to decide the development of many
Balkans states, leading the diversified development of the different countries, with
some which attracted from FEuropean Union go ahead towards a path of
“normalization,” and others who are likely to become the edge of the edge.

An essential element of competitiveness that deserves further consideration is
the competitiveness of the logistics sector (D’Aleo and Sergi, 2016). The World Bank
tried to assess the logistics competitiveness of nations and developed a specific index
in 2004, based on six indicators that are evaluating logistics performance system in
150 countries. The Logistic Performance Index allows researchers, politicians or
investors to identify the strengths and weaknesses of a specific country logistics
system. Through the Logistic Performance Index (LPI) can be implemented
microeconomic and macroeconomic decision suitable to needs.

The index and the indicators over the four editions (2007, 2010, 2012 and
2014) are estimated according to a worldwide survey aimed to forwarders and
express carriers. The six indicators used by the World Bank are (Ojala and Celebi,
2015):

— Infrastructure and the overall quality of trade and transport infrastructure,
condition of ports, railways, roads and information and communication
technologies.
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— Customs that evaluate the transit efficiency from the border specifically the
speed, simplicity, predictability, and formalities by border control agencies,
including customs.

— International shipments the ease of arranging competitively priced shipments.

— Logistics competence, logistics services competence and quality, the human
factor.

— Tracking and Tracing the ability of tracks the shipments.

Also, in this case, a low level of logistics competitiveness characterizes,
examining in detail the Logistic Performance Index, the entire area. The Balkans
counties are holding the following positions respectively: 63th Serbia, 67th
Montenegro, 78th Albania, 81th Bosnia-Herzegovina and 117th Macedonia. In the
World rank, Germany, Netherlands, and Belgium cover the first three positions, while
Afghanistan, Congo, and Somalia the last three positions (158, 159 and 160). Also,
we note as follows.

— Albania: in the logistics sector, it shows steady growth; indeed in 2007 covered
the 139th position, jumping to the 78th position in 2012 (no data available in
2014).

— Bosnia-Herzegovina: it is stable (88th in 2007 and 81st in 2014).

— Macedonia: it shows a negative trend; in fact, in 2007 it covered the 90th
position, but in 2014 it relegated to 117th position.

— Montenegro: it has made significant steps forward; in 2007 it covered the
116th position but in 2014 the 67th position.

— Serbia: as Albania, it marks a positive trend (from 148th position in 2007 to the
63rd position in 2014).

— Kosovo: no data available.

As we saw in the previous index (GCI), also, in this case, the geographical
proximity influences the level of the Logistics system. The Balkans competitiveness
logistics performance proceeds differently for each state, with the result that in the
coming years there will be high-level differentiation within the logistics sector in the
Balkans group. The potentiality of logistics sector in the Balkans is high because
geography that places them in a crossroads area between East and West of the
European continent.

Table 1. Global Competitiveness Index and Logistic Performance Index
(Balkans ranking 2014/2015)

GCI LPI
Global Competitiveness Index | Logistic Performance Index
Albania 97 78
Bosnia N.A. 81
Macedonia 63 117
Montenegro 67 67
Serbia 94 63
Kosovo N.A. N.A.
Discussion and Conclusions
The Balkan Peninsula independence and the precise geographical

identification, but a clear and complete economic freedom still has not been realized.
The area, however, is still not able to act as a geopolitical actor in the global context.
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It is clear the EU intervention in the democratization process and the fight
against organized crime, even though the Balkans are one of the peripheral borders of
the European Union it is essential that the Balkans Peninsula not be considered as the
periphery of the European Union but as an entity with which converse at the same
level. From our analysis, the role of migrant remittances is predominant in the
Western Balkan economies less than FDI (Lima, 2015) as relevant in the economic
balance. They stand for a significant source of funding, but the downside is the strong
dependence that is created by the Western Balkan countries towards migrant
remittances origin countries (Gligorov et al., 2008). Although they are a form of
economic penetration of the provenance economies indirectly, migrant remittances
are contributing to economic peripheralization and economic interdependence
together with trade dependence (Nyberg-Sorensen, 2002).

The non-presence of a regional leader inside the block mainly is mainly due to
ethnic-religious motivations. Also, the presence of several external factors that push
for geopolitical reasons to get a strong presence in the region (European Union,
Russia, Turkey, China), contributes to making the area unstable. We showed that
Western Balkan countries are at different stages of economic development, some still
in the process of privatization, and some without a national consensus on national
interests. EU regional cooperation positioned as a principle of political stability,
security and economic development of the Western Balkans and the partnership is
seen to improve the performance and prospects of the region for integration into the
European Union. Countries in the area, however, despite the constant expression of
interest for regional cooperation, fail to define a platform for advocating the benefits
in the Western Balkans as a whole.

Today, nationalism is often used to divert attention from the real economic
problems that countries are facing. Identifying a clear regional leadership is difficult.
However, despite some regional rivalries, we believe that Croatia represents a
possible regional political leader, particularly for its role within the European
institutions. Is sufficient to recall the meeting in Brussels, in July 2016, between
representatives of the EU, the leaders of France and Germany, the heads of states and
government from countries interested in membership (Albania, Bosnia and
Herzegovina, Kosovo, Montenegro, FYROM, and Serbia) and those already members
of the EU (Slovenia and Croatia). During the meeting, after blocking the
advancement of the accession process of Serbia, Croatia has granted clearance to the
opening of the chapters 23-24 in the negotiations between the EU and Serbia. At the
same time, however, we do not believe that Croatia can be considered as a regional
leader in the strict sense. We prefer, preferably, the idea that the European Union
intends to approach to the states of the Western Balkans individually, putting aside
the idea of a possible geopolitical actor placed between Europe and Russia, and
between Europe and Turkey.

Respect other parts of Europe, the problem in the region has not made a
dynamic core-periphery in which a state or group of countries has been placed in
charge of a new stabilization process, creating political, economic, and cultural
centers of gravity (Zaneli, 2014). In this case, the regional centers did not exist and
had reappeared forms of ethno-nationalism aimed at achieving dreams, such as the
Greater Serbia or the Greater Albania. Is to underline another element that could
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accelerate the peripheralization, is the new phenomenon of “nationalization” that
complicate the adhesion process of new Western Balkan countries to the European
Union, Some EU states believe that the inclusion process that brought Romania into
the EU has not been efficient and rigorous (Sergi et al., 2015). European members do
not want to repeat the same mistakes. Important EU actors such as France, United
Kingdom, Denmark, and Germany are concerned that with the entry into the EU of
the Western Balkan countries, their public welfare will be penalized and could not
support the weight of the demands of the new non-resident citizens. Aalso the illegal
migration makes this situation more complicated.

Greater differentiation in trade in and out, together with a greater awareness of
possible regional player along with remittances from foreign countries, should be the
starting point for a new role for the entire area. But only if the ethnic and religious
differences will be set aside by the younger generation, as the cases of Serbia or
Albania that could play a key role in creating a political and economic entity that
manages to carve out space on the international scenario as a bridge between East and
West.

On a broader scale, the Western Balkans in the West part cannot compete, in
the Logistics sector whit the EU, but it must integrate their infrastructure with the
European one to exploit its geographical position as a bridge to the East. Respect to
the East, the Western Balkans into a vision of integrated block, could compete with
the emerging subjects of the area only if it manages to intercept the trade flow and
trade routes of the new markets.
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Abstract. Current developments in the world economy under the COVID 19 pandemic are
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Introduction

Financial globalization has a multidirectional effect on the level of
development of national financial systems, which is manifested on the one hand in
the increase of cross-border financial transactions and the emergence of new financial
institutions and, on the other hand in the changing dynamics and mechanisms of
financial crises, increasing the use of funds borrowed by financial institutions and
taking higher risks. Achieving sustainable development and combating the
vulnerabilities of the international financial monetary system requires a long-term
perspective. International and national financial regulations must be aligned with
long-term sustainable development. This requires ongoing cooperation of global
financial governance with national monetary financial authorities. The formation of a
strategy for developing national financial architecture in a sustainable economy
should take these changes into account. As a result, measures have been developed to
overcome national financial regulations' fragmentation as an urgent scientific and
practical task.

Simultaneously, in response to the outbreaks of the international financial
monetary system, the international community must be prepared for action.
Reforming the international financial architecture - for example, renewing sovereign
debt arrangements, international tax rules, and the multilateral trading system - is a
huge task, but not beyond the real possibilities. The question is, what kind of system
we will end up with. Instead of withdrawing from multilateral cooperation, collective
action needs to be strengthened to address global challenges supporting sustainable
development. Moreover, in the challenging environment of the health crisis's onset,
global approaches must be supported by action at the national level.

1. Developing the architecture of national financial systems

The International Financial Architecture includes arrangements and actions
aimed at strengthening institutions globally to ensure stability and facilitate financial
integration and national financial systems. The World Bank report (World Bank,
2005) presents two critical components of the IFA initiative: crisis prevention and
crisis mitigation and resolution. Crisis prevention policies included "developing and
implementing international standards and good practices" on the one hand and
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"deepening and broadening surveillance and enhancing capacity building" on the
other. (World Bank, 2005) The World Bank and the IMF have used two essential
tools to achieve these goals:

- firstly, the Financial Sector Assessment Program (FSAP) identified the
strengths and weaknesses of the financial sectors at the national level;

- secondly, the Reports on Standards and Codes (ROSC) initiative strengthened
the sustainability and transparency of institutions, markets, and financial system
policies. ROSC assesses the compliance of national architectural institutions with
international standards in 12 areas, including corporate governance, accounting and
auditing, insolvency and creditor rights, banking regulation, insurance and securities
markets, payment and settlement systems, money laundering and terrorist financing;
and transparency of data, fiscal, monetary and financial policies (World Bank, 2005).

Following the global financial crisis of 2007-2008, the FSAP program was
revised, and changes were made at the country level (IMF, 2014). For developing and
emerging economies (the case of the economy of Republic of Moldova), FSAP
implements two broad components, one assessing financial stability and the other
assessing financial development. Indicators of financial stability include the
sustainability of banks and other financial institutions and the quality of supervision
of banks, insurance, and capital markets against international standards and decision-
makers and financial networks' ability to respond to negative shocks. Financial
development indicators include the quality of the legal framework and financial
infrastructure in promoting the financial sector that serves all segments of the
population (FSAP, 2015).

Next, we will try to analyze the development of national financial systems'
architecture through the prism of the theory of complex systems, identifying both the
general patterns of formation and their institutional, procedural, and structural-
functional characteristics.

If we refer to national financial architecture, then a narrow and a broad
interpretation can be adopted. In the narrow interpretation, the national financial
architecture includes only those aspects strictly related to the financial sector, while a
broader interpretation includes elements associated with the macroeconomic regime.
Given the importance of macroeconomic issues in the context of the national
economy, a broad interpretation is appropriate. The configuration of the national
financial architecture is presented in Figure 1.

The national financial architecture in the figure is represented as a totality of
three components: financial infrastructure, financial integration, and relevant
components of the macroeconomic regime. Changes associated with international
financial architecture can have a considerable impact on critical areas of national
economies. Specifically, changes in the international financial architecture can
directly affect the development and stability of the financial sector, the
macroeconomic regime, and the process of integration with international capital
markets. To manage this process, national authorities must be prepared to make the
necessary changes in the international financial architecture. In this context, the
following need to be established:

The links between the international financial architecture and national financial
architecture.
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How their interactions may affect the structure, conduct, and governance of the
internal financial sector and its relationships with firms and investors.

How changes in the international financial architecture and national financial
architecture can trigger effects that are transmitted in the structures of international
financial architecture.

the basic economic institutional governance of the implications of
model structure international high technology
institutions and innovation
International Financial
Architecture

Financial infrastructure The macroeconomic regime
governance at national level; exchanee rate resime:
regulatory policy; il i
Tiquidity infrastructure; Financial integration the c:ﬁ;tzsfﬁ':;ime
information infrastciure and . N S OEE "
transparency: national risk management capacity.
COnsUmer protection architectire;
structure and culture of the financial

National Financial
Architecture

Tmproving the supervision of the I [ Regulation af internationsl ] dImpr ovin g macroeconomic
nmancial sectar capifal flows policies

Figure 1. The interconnection between the international financial architecture

and the national financial architecture
Source: the author

The international financial architecture and the national financial architecture
are, first and foremost, a network of institutions. Therefore, the argument that they
matter for the financial sector's performance and the macroeconomy implies that
institutions are not economically neutral and that transaction costs matter.

Based on the fact that in the correlation between the international financial
architecture and the national financial architecture, a large number of elements are
involved in order to highlight their interaction, we will try to make a systematization
(Figure 1).

From the scheme, it can be observed that a more in-depth integration
represented by the interactions between the international financial architecture and
the national financial architecture is related to the advancement of the global
integration process. Recent experience in emerging countries shows that deeper
integration with global capital markets can be a valuable tool in encouraging growth
and competitiveness. However, the process can be painful and can jeopardize
financial and macroeconomic stability. In this context in the literature appeared the
term "twin crises" to describe the interdependence between financial and currency
crises (Kaminsky, G., Reinhart, C., 1999). As a result, for example, in the case of
capital account liberalization, there is a growing need to adopt rules and regulations
that allow a country to compete internationally. Financial systems need to adapt to
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absorb global shocks, and national authorities need to increasingly consider that weak
foundations make the economy more vulnerable to global shocks.

If we refer to emerging economy countries, then several factors influence the
level of interaction between the international financial architecture and national
financial architecture:

- high costs of contract execution and issues related to protecting investors'
rights in some countries. Recent research suggests that the legal rules that protect
investors matter, that institutions do not adapt well to changes and innovations in the
financial sector, and that institutional structure differences are essential 1n
understanding investment patterns and levels (Wendy, C., Mayer, C., 2002).

- high wvolatility is another factor influencing financial development in
emerging markets. When the uncertainty is high, it is complicated to describe ex-ante
the future states of nature and quantify the risk by distributing the probability
(estimated accurately) (Kimbal, R., 2000.). Therefore, the forecast cannot have a high
probability. Under these conditions, the design and agreement on the terms of the
financial contracts will be more difficult, and, as a result, many transactions will not
be carried out. The result is superficial financial markets and a general structure of
the financial market, with some parts missing (ie, long-term debt markets, derivatives
markets, entire sectors of the stock market economy). Firms and investors cannot
adequately hedge, exchange, or mitigate risks because the necessary tools do not
exist. Indeed, a critical factor that increases volatility in emerging economies is the
difficulty for private agents and decision-makers to use international markets to
diversify national risk. This situation is usually exacerbated by the lack of
diversification of the productive structure. These emerging economies' characteristics
suggest that there may be a channel of feedback between weak financial markets and
volatility. Volatility is high because risk cannot be appropriately managed, and
superficial financial markets are weak due to high volatility.

At the bottom of the scheme are three quadrilaterals, which present three policy
objectives associated with the links and interactions between the international
financial architecture and the national financial architecture: improving the
supervision of the financial sector; regulation of international capital flows;
improving macroeconomic policies. Through their effects on these objectives, the
international financial architecture and the national financial architecture impact
sustainable growth conditions. The three quadrilaterals are interconnected by lines to
draw attention to the interdependence between macroeconomic stability, financial
conditions, and deeper integration.

2. Development of the Republic of Moldova's financial architecture in
pandemic crisis conditions

The configuration of the Republic of Moldova's financial architecture must
correspond on the one hand to the objectives of the international monetary system,
and on the other hand, to lead to the development of the national financial system.
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Figure 2. Evolution of financial assets in the Republic of Moldova
Source: Biroul National de Statistica. [online]. <
https.//statistica.gov.md/category.php?=ro&idc=191>; own calculations

The financial system of the Republic of Moldova is dominated by the banking
sector, the other segments of the national financial system being, according to the size
of the assets, far below the performance of the banking sector.

Other Financial Intermediaries;
6,13% Financial auxiliaries; 0,34%
Insurance corporations; 1,73% ...

B A A A A AV iy
B A Y A :
VAAASTTTT 00 g, National Bank of Moldova;

40,51%

Banks; 50,85%

Figure 3. The structure of the moldovan financial system
Source: BNM [online]. <
https://www.bnm.md/bdi/pages/reports/drsb/DRSB 1 . xhtml?id=0&lang=ro>, CNPF [online]. <
https://www.cnpf-md/ro/publicatiile-cnpf-6302.html> ; own calculations

The economic outlook for the Republic of Moldova in the next period remains
uncertain, and the risks for growth are apparent. Among the internal factors, the
primary sources of uncertainty are related to the evolution of aggregate demand and
credit activity. The aggravated global economic outlook will influence GDP growth
in terms of external factors. The risks arising from the tightening of financial
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conditions due to the COVID 19 pandemic lead to a decrease in financial inflows.
The latter would adversely affect business sentiment and investment and therefore
contribute to lower-than-expected economic activity.

In the Republic of Moldova, the slowdown in economic growth has been
registered since the last quarter of 2019. This trend has intensified even more health
crisis context, and IMF forecasts indicate a decline in GDP to -3%.

Another problem caused by COVID is the vulnerability of the non-financial
sector. As a result of the restrictive measures, the non - financial sector could face a
liquidity crisis resulting from declining sales. However, companies' financial
commitments remain unchanged. The large number of companies that have been
affected simultaneously is a significant challenge. Likewise, producers of
intermediate goods or services also recorded a decrease in sales, even if the
containment measures were not on them. As a result, shortfalls in the non-financial
sector could trigger adverse, serious long-term effects on economies, reducing
employment, productivity, growth, and well-being.

In the Republic of Moldova, the COVID-19 pandemic had significant adverse
effects on non-financial companies. The measures needed to isolate the viruses,
increasing uncertainty, and declining demand have amplified the risks of financial
resilience in the corporate sector.

The recession caused by the pandemic and the materialization of existing
vulnerabilities will increase the credit risk in the corporate sector. The negative
consequences of the increase in credit risk in companies have a considerable
influence on the financial sector and households.

Conclusion

For a well-established national financial architecture that can ensure financial
institutions' stability, several preconditions are needed that must be met. These
include

— sustainable and sustainable macroeconomic policies;

— well-established framework for formulating the financial stability policy;

— well-developed public infrastructure;

— aclear framework for crisis management, recovery, and resolution;

— an adequate level of systemic protection (or public safety) and effective market
discipline.

In the event of a pandemic crisis, these preconditions cannot be respected, and
therefore the financial system of the Republic of Moldova becomes very vulnerable.
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BANK LIQUIDITY MANAGEMENT ON THE BASE OF CASH FLOWS
PLANNING

Abstract. For cash flows planning it is important to create payment calendar which should
be detailed on some directions (activities, clients, currencies etc.) and be tackled with clients’
payroll calendar on IT basis. It helps manage cash inflows and outflows with certain frequency.
Bank can build different types of scenario taking into account its probability to predict future cash
flows and follows conservative scenario. Constructing of the stress-scenario helps bank to have a
time and be ready to implement unwinding plan to manage bank liquidity when it needed.

Keywords: bank liquidity management, payroll calendar, payment calendar, cash flows,
inflow, outflow

We can consider payment calendar as layout of bank liquidity management
through possibility to plan bank cash flows. Let’s look at payment calendar more
closely.

When we mention payment calendar very often it associates with payroll
calendar definition. They both are calendars of payments but there are some
differences:

* Payroll calendar mostly reflect regular payments in the period of time. It is
known when and how much should be transferred. Payments calendar of bank should
include irregular payments as well but their probability is unknown.

* Payroll calendar serves as time-table of payments is widely used by business
and privates and depends on their financial obligations. Bank payments calendar fits
only to bank and cover much wider range of payments with unknown probability of
cash flows from clients, borrowers, bonds, other banks etc.

 Importance is different. If client breaks his calendar, it will impact mostly on
his counterparty. If bank suspends payment, its clients may suffer cash shortage and
become insolvent.

Table 1. Types for pay frequency [2]

Payroll Period Types Periods per Year
Year 1

Semi-Year 2

Quarter 4

Bi-Month 6

Calendar Month 12

Lunar Month 13

Semi-Month 24

Bi-Week 26

Week 52

We can cite such dentition of payment calendar: “payment calendar is a simple
budgeting tool that allows you to track when you pay your bills from months to
month” [1]. From our point of view it is very narrow definition especially for banks
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which have complicated cash inflows and outflows. They depend not only on bank
obligations but clients as well and some of them have low probability for prediction.

We can define payroll calendar as calendar of regular cash outflows and
inflows of all legal and private entities. Bank payment calendar is a document which
defines regular and irregular cash inflows and outflows of bank from different
sources.

Payroll calendar has only one pay frequency, banks client must define at least
one payroll for each pay frequency. Table 1 shows the following types for pay
frequency.

During the short period of time for payments planning fits weekly or bi-weekly
payroll calendar, for longer period of time with payroll low of correct prediction,
semi-year or 12 months calendar is used. For bank liquidity planning purposes
calendar of client’s payments should include the following information:

* Date of payment /recipient of funds

* Amount

* Currency

* Recipient of transfer (not for liquidity planning)

* Probability. Especially it is important for incoming transfers if client is not
sure when and how much cash inflow will be. To measure such probability we
propose to use the following grade:

1 — high probability (80-100%)

1,5 — medium (50-80%)

0,2 — low (less than 50%).

The same scale can be used for payments, or assume, that probability of all
payments is high and all of them should be executed.

Bank also should take into account some clients unplanned or, say, emergency
payment. It is difficult to predict them. Bank may use previous statistics of such
unexpected payments (maximum payment in one day for 1 year period) or assume
e.g. that cash can be withdrawn from 10% of all current accounts in one day. Bank
can model stress scenarios with different percentage of outflows. As a result clients’
payment calendar may have the following proforma (Table 2):

Table 2. Clients payment calendar

Client cash flows Dayl Day2 | ...... Week
I @) B

Client 1

Currency 1

Probability High 10 40 -21

Medium 10 - -

Low 20

Currency 2

Client 2

Client n

*I— inflow; O — outflow; B — balance
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In our sample, client 1 expect in the following in currency 1 inflows: 10 (high
probability = 1) +10 (probability is medium = 0,5) + 20 (low=0,2). Total 19 units.
Payment is 40 units. Net cash outflow can be 21 units. Client 1 will have cash on
current account; transfers from other currency, take overdraft or stop (reduce)
payments. As a result such model helps bank and clients to manage their cash flows
in a certain period of time with defined currencies.

Clients’ payments calendar should cover key clients which form minimum
70% of cash flows. The rest of clients can be treated as a pull with extrapolation of
previous payments and incomes. Core clients and bank payment calendar underpin
solvency of all participants of this process.

Not only client’s cash flows can moderate bank liquidity potential. Bank cash-
flows are more complicated then clients have and much more unpredictable compare
to any other business entity. Annual Cash Flow Statement of Bank of America Corp.
(Table 3) covers 24 aggregated lines of cash flow. They grouped into 3 types of bank
business: operating, investing, financing activities. During 4 years each type of
activity generates positive or negative cash flow to the Bank. Only Net Operating
Cash Flow was positive for 4 years period 125,5 billion USD. But to generate
positive operating cash flow, Bank usually should do investments, so net investing
cash flow may be negative in order to generate positive operating cash-flow. It shows
interconnection with different types of Bank cash-flows. Financing cash-flow create a
financial base for investment activity to generate operating cash-flow. In our case
very crucial changes are happened in funding cash-flows during 4 years. Net
reduction of Debt was 168,5 billion USD, instead deposits rump up in amount of
164,2 billion USD.

From 3 types of activities, only operating activity is a internal source of cash-
flow, investing and mostly financial activities depend on clients cash-flows. The
more bank generates cash flows from inner sources the more stronger its financial
potential is and inner sources should exceed external sources for future bank stable
funding position:

Operating cash flow > investing + financial cash flows

In our case only on first year operating cash flow was negative and was
buffered by positive financial cash flow due to increase in client’s deposits. The
proforma of Cash Flow Statement can be used for Cash Flow calendar template. But
some cash flows such as dividends payments or changes in Capital Stock are rather
rare. That is why for short-term cash flows planning can be used more simple table
but they should cover sources of cash flows in details such as currencies, interbank
payments, administrative expenses, taxes etc.

Cash flow calendar of Bank can be drown as a mixture of balance sheet items
and income statement (only cash flow items should be included (reserves,
amortization, accrued interest are not cash flow items)) (Table 4).

Such template (Table 4) of Cash flow calendar can be detailed, but even it
gives sufficient information about future cash flows by currencies. For cash in
prognoses only incomes with very high probability should be included. Medium
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probability of cash in should be extracted in separate line in order to reflect potential
cash inflow. Prognoses should not be based on low or medium probability of cash in.

Table 4. Bank cash-flow calendar

Datel | .
Items lines Cash in Cash out Netcash | ......
LC FC* LC FC LC FC | ......

z

Loans

Interbank

Treasures, investments
Clients

Legal entities

Private

Futures/options
Guarantees and off-balance
Tangible, intangible assets
Debtors/creditors
Income/expenses

Capital

Others

DO | —

— O

*LC — local currency, FC — foreign currency.

Conclusions

Bank payment calendar is a very important in a system of cash-flow
management. It should be tackled with clients’ payroll calendar on IT bases. Bank
needs to follow conservative scenario on future cash flows and construct the stress-
scenarios on extra cash-outflows. In case of negative prognoses on cash-flows,
unwinding plan should be prepared. Calendar must cover at least 30 days horizon in
order to have some time to exercise the unwinding plan if it needed.

APPLICATIONS. Annual Cash Flow Statement of Bank of America Corp.[2]

Operating Activities

Fiscal year is January-December. All First year Second Third year Fourth Fifth 5-yers
values USD millions. year year year trend
Funds from Operations 16.11B 21.89 11.28B 26.37B
Extraordinariness - - - -
Changes in Working Capital (29.96B) 58.91 17.04B 3.71B
Net Operating Cash Flow (13.86B) 80.8 28.32B 30.08B
Investing Activities

First year | Second Third year | Fourth Fifth 5-yers

year year year trend

Capital Expenditures - (521M) (1.16B) -
Capital Expenditures (Fixed Assets) ) (521M) (1.16B) -
Capital Expenditures (Other Assets) - - - -
Net Assets from Acquisitions - - - -
Sale of Fixed Assets & Businesses

SM - ) )
Purchase/Sale of Investments (39.39B) 58.18B (46.24B) (13.37B)
Purchase of Investments (194.22B) | (190.37B) | (295.34B) | (256.65B)
Sale/Maturity of Investments (154.84B) | 248.55B | 249.1B 243.27B
Increase in Loans (6.46B) (116.68B) | (12.19B) (66.25B)
Decrease in Loans 1.67B 90.04B 514B 22.32B
Other Uses (320M) (1.1B) (1.62B) (39M)
Other Sources 7.31B 7.15B 4.03B 50M
Net Investing Cash Flow 37.18B 37.08B (5.79B) (57.3B)
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Financing Activities

First year Second Third year Fourth Fifth 5-yers
year year year trend
Cash Dividends Paid - Total (1.91B) (1.68B) (2.31B) (3.57B)
Common Dividends (437M) (428M) (1.26B) (2.09B)
Preferred Dividends (1.47B (1.25B) (1.04B) (1.48B)
Decrease in Deposits - - 335M -
Increase in Deposits 72.22B 14.01B - 78.35B
Change in Capital Stock 667M (8.67B) 4.28B 590M
IS{flfurchase of Common & Preferred | - (9.68B) (1.68B) (2.37B)
Sale of Common & Preferred Stock 667M 1.01B 5.96B 2.96B
Proceeds from Stock Options 667M 1.01B 5.96B 2.96B
Issuance/Reduction of Debt, Net (28.81B) (99.09B) | (13.83B) (26.76B)
Change in Current Debt 73.38B (79.14B) | (11.66B) (30.06B)
Change in Long-Term Debt (102.19B) | (19.94B) | (2.18B) 3.31B
Issuance of Long-Term Debt 22.2B 45.66B 51.57B 43.67B
Reduction in Long-Term Debt (124.39B) | (65.6B) (53.75B) (40.37B)
Other Funds 249M (14M) (10M) (23M)
Other Uses - (26M) (44M) (39M)
Other Sources 249M 12M 34M 16M
Net Financing Cash Flow 42.42B (95.44B) | (12.2B) 48.59B
Exchange Rate Effect (731M) (1.86B) (3.07B) (597M)
Miscellaneous Funds - - - -
Net Change in Cash (9.35B) 20.57B 7.27B 20.76B
Free Cash Flow (13.86B) 80.28B 27.16B 30.08B
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CYYACHI TPEHU HA PUHKY KAPTKOBHUX ITPOAYKTIB

Abstract. The article deals with the major trends on the Ukrainian card market in
comparison to the international environment. The changes, which are taking place in the financial
industry, will absolutely impact both consumers and financial institutions.

Keywords: trends, debit, credit cards, payments, mobile wallets, pos transactions.

Anomauyia. Y cmammi posenanymi OCHOGHI MpeHOU HA PUHKY Kapmok YKpainu y
NOPIBHAHHI 00 MINCHAPOOHO20 OMOYeHHsA. 3MiHU, AKI 6i00ysaomvbcs V  (DIHAHCOBIU  2anys3i,
be3nepeuro 8i000paA3AMbCA AK HA CRONCUBAYAX, MAK | HA DIHAHCOBUX YCMAHOBAX.

Kniwwuosi cnoea: mpenou, oebimoea, KpeOumHa Kapmka, niamedici, MOOILIbHI eamManyi,
NAAmMIdiCHI onepayii.

ChorogHi BaXXKO YSIBUTH Halll CBIT 0€3 KapTOK, a 0COOJIMBO OaHKIBCKUX. Mu
BCl KOXKHOTO JIHA POOMMO MOKYIIKH, OTPUMYEMO 3apOoOITHIO IUIATY, CIUIA4yeEMO 3a
MOCJTYTH, HAKOMTMYIY€EMO 1 T.J1. HassBHICTh KOIITIB BU3HAYAE HAIlI 111 Ta BIIOJ00AaHHS, a
IHCTPYMEHT, SIKMl MM BUKOPHCTOBYEMO JUISl X 3apaxyBaHHs, 30epiraHHs 4yu BUTpaT,
3a0e3mye Ham KOM(OpT, MBHAKICTh NMPUUHATTS PINIEHb Ta HaBiAb Oe€3MeKy s
310poB’s. BoueBuap, OaHKIBChKa KapTKa CTa€ HEBIJ €EMHOIO YAaCTKOIO HAIIOTO OyTTS.
Arne crokmBay cra€c OUIbII BHOArIMBUM Ta BHUMOIJIMBMM 1O ILLOTO IUJIATIKHOTO
IHCTPYMEHTY, 00 IIBUIKICTh TEXHOJIOTIYHMX 3MIH B 1HIIMX cdepax IITOBXa€ IeH
OPOAYKT 1O AKTHUBHOIO, MPHILBHIYEHOTO PO3BUTKY. KpiM TOro, BelMKI KOMIIaHil,
Takl siK miatikai cucteMu, GAFAM, HamaratoTbCsi HTH HABUNEPEAKU Ta 1HILIIOIOThH
iHHOBamii B cdepl IUIaTeXiB Ta IUIATDKHUX KapTOK BiacHopyd. OTxe MocTae
HEOOX1JJHICTh JTOCIIIJI)KEHHS CyYaCHUX TPEeHIB y cdepl OaHKIBCKMX KapTOK, iX BILIUB
Ha TOBE/IIHKY CIHOKKMBaya Ta OAHKIBCKI YCTAHOBH SIK EMITEHTIB KapTOK.

B Hamiii kpaiHi peryysipHi JOCHIJKEHHS HOBUX TEHIEHIIN, a TaKOX IXHIO
MOJIaJIBITY €BOJIIOIIII0, MPOBOASATHCS HamionansHuMm O0ankoM YKpainu, skuil gopmye
HIAIPYHTS U1 ONTHUMAJIbHHUX PIlI€Hb, CHOPSIMOBAaHUX HA JOCATHEHHS I[IHOBOI Ta
¢biHaHCOBOT CTaOILHOCTI, TMIATPUMKY PO3BUTKY €KOHOMIkH . IIpoBeneHHs
JOCJDKEHb JIO3BOJISAE€ TOJIMIIUTH PIBEHh KOMYHIKAIll Ta B3a€EMOJIi peryisTopa 3
€KCIIEPTHUM CEPEJOBHINEM Ta 3IYYUTH MIMPOKE KOJO 30BHINIHIX JOCIITHUKIB 0
HAyKOBOTO TMONIYKY 1 MpeaMeTHOI IuckKycli y cdepi MOHETapHOi MOJITHKU Ta
¢dinadcoBoi crabinpHOCTI [2]. Mixnaponna xkommanis JFK (Growth From
Knowledge), mo cmemiamizyeTbcss Ha aHANTHIN Ta JOCTIHKCHHSIX MOBEIIHKH
CHOXKMBAYiB Ta PUHKIB, TaKOXX IOMOBHIOE PO3YMIHHS TOTO, IO BiAOyBaeTbca y
(iHaHCOBOMY CEKTOpi, 30KpeMa BUKOpHCTaHHI OaHKIBCKHX KapTok. be3 cymHiBIB,
Tpeba BiA3HAUUTH I1HQOpPMALIIO, SAKOK 30aradyeTbcsi 3HAHHA Ta EKCIepTu3a
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0aHKIBCKMX CHIBPOOITHUKIB, a TakoX (iHTEX KOMMaHId, MO HAAXOAUTHh BIJ
JIIUIATIXKHUAX cUcTeM. JlOCHIHULIBKI JIeMapTaMeHTH IMUX KOMIAaHId BU3HAYAIOTh
aKTyaJdbHl TEHACHIlI Ha JOKAJIbHMUX Ta MDKHAPOHUX PHUHKAX, MOPIBHIOIOTH,
IPOrHO3YIOTh BIIMB HA MIKPO Ta Makpo piBHI KpaiHu.

MeTor0 HamMcaHHS CTaTTi € XapaKTepUCTHKAa OCHOBHHMX TPEHMAIB cepen
ne0eTOBUX, KPEOUTHUX KapTOoK. Buxoasum 3 MeTH [OCHIKEHHSA, HaMHu Oyiu
MIOCTABJICH] HACTYIIHI 3aBJaHHs: BUOKPEMUTH Ta MIPOAHAIII3YBATH TEHJICHIIIT HA PUHKY
VYKkpainu y MOpIBHAHHS 31 CBITOBUMH TEHICHIISIMHM;, BU3HAUYUTHU iX BIUIMB SIK Ha
CIO’KMBaya, Tak 1 Ha ()IHAHCOBY YCTAHOBY.

[To BchOMy CBITYy YacTKa TPaauIIAHOI €KOHOMIKH 3MEHIIYEThCS, a MU(PPOBOI
— 30UTBIIYETHCS, HAJAIOUM MOTYTHI MepeBaru sK i KpaiH Ta Oi3Hecy. YKpaiHa
po3mnouana macimtadHy nu@poBizalito BCiX Taimy3ed eKOHOMIKH Ta 0a3oBHX cdep
KHUTTETISUTBHOCT], MAKCUMAJIbHO 1HBECTYIOUU B PO3BUTOK HUPPOBUX 1HOPACTPYKTYD,
1HHOBALlli Ta Cy4acHI TEXHOJOTIi, 0 0e3M0CePEeHbO BIAOOPAKAETHCS HA PO3BUTKY
(biHaHCOBOTO PUHKY.

OnHuM 13 HOBHX €JIeMEHTIB (piHaHCOBOI 1HPPACTPYKTYpH HUPPOBOi EKOHOMIKU
CTaJia MosiBa Tak 3BaHMX "BipTya’dbHUX OaHKIB" cnouatky B €Bpomi 1 CIIA, siki noTim
BOHU IOYaJIM PO3MOBCIO/IKYBATUCA 1 B IHIIMX KpaiHax CBITY. BilblIicTh HAyKOBIIIB
BU3HAYAIOTh TEpMiH "BipTyalbHHM OaHK" SK BIpTyaJlbHy OpraHizaililo, sKka TeHepye
€KOHOMIUHY BapTicTh. I[lo cyTi, 1e (iHAHCOBUH TMOCEPEIHUK MK KIIEHTOM Ta
"TpaguiiiHUMU" OaHKaMu 1 piHAHCOBUMU KOMIMAHISIMH, SIKUH B paMKax IJI00aJbHOIO
udpoBoro cepenonuia yepe3 IHTepHET Mepexy Ha OCHOBI iHTepdelcy MpoIoHye
(b1HAaHCOBI MOCIYTH B PEKUMI peaiabHoro vacy [1].

iHH 3 BEAHKOD

["0510BHOIO BIAMIHHICTIO ITUX CTPYKTYP BiJ TPAIUIIHHUX MYJbTIHAIIOHATBHUX
KOMITaHIM € X 37aTHICTh IIBUJKO pearyBaTH Ha 3MIHU PUHKY 1 BUMOTH KJIIE€HTIB.
3aranom rio0anbHUN UGPOBUN TPOCTIP AMHAMIYHO PO3BUBAETHCS MiJ BIUIMBOM
AKTUBHOI 1HBECTHIIINHOI MISIILHOCTI MPOBITHUX KPaiH CBITY Ta arpeCUBHOI MOJITUKH
HanOUbmux IT-koMmaHniil cBiTY, MO Oe3MocepeHbO BiOOPAKAETHCS HA PO3BUTKY
BITYM3HSIHOTO (hiHAHCOBOTO PHUHKY. IIpu mpomMy MOXIMBICTH €()EKTUBHOT POOOTH
(iHAHCOBOTO PUHKY HaWOMDKYMM dYacoM Oyne 3alexaTH B Tepuly uepry BiX
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NEp’KaBH, sIKa 3MOXKE 3a0€3MeYUTH BCl HEOOX1HI YMOBU ISl (DyHKLIIOHYBaHHS
¢inaHCcoOBOI 1H(PACTPYKTYpH Ta yCiX HWoro cermMeHTiB. Cepen MOmyIsipHUX MPOAYKTIB,
K1 PO3PO3OJISIFOTHCS U1l KIHIIEBOTO CIOJDKMBA4ya, € caMe KapTKOBI MPOIYKTH.
['mo6aibHO MM MOKEMO CHOCTEpIraTH 3pOCTal0vy YacTKy TpaH3aKIii Ha TepMiHagax
B MOPIBHSIHHI 3 TOTIBKOBUM OOIrOM.

[Tieniuna €Bpona, Opaniiisa, BeaukoOpuTaHis - e Kpainu, ¢ OUIbIla YyacTKa
BCIX oOIepaliil KapTKOW HAJIEKUTh 10 IUIaTDKHUX.. HampoTtuBary uum Kpainam
yacTuHa €BpPONM BUKOPUCTOBYIOTh KApPTKY SIK MEPBUHHUN 1THCTPYMEHT JJISl 3HATTS
roriBku: Himeuuwnna, Itams, Icmanis ta kpainn Cxignoi €eporu. Ciijg BiAMITUTH
HNOMYJISIPHICTh MOOITBHUX TUIaTeXiB. i1 MOOITPHUMU TUTATE)KaMHU MA€ThCA Ha yBa3i
BUKOPHUCTAHHS €JIEKTPOHOTO TaMaHIlf, 0 SKOTO “mijB’si3aHa” KapTka. B 4oTuppox
HOpauyHUX Kpainax 10% Big 3arampHOro 00Iry TpaH3akiii (CHOXHBYI Ta
KOMEPIIiiH1) CKIaAar0Th caMe MOO1TbHI miaTexi [4].

SAximo npoaHanaizyBaTh JUHAMIKY PO3BHUTKY IUIATKHUX Olepauliid B YKpaiHi B
NOPIBHSHHI 3 TOTIBKOBUMH TPAH3aKLIIMH, TO Oa4€MO CTPIMKHUHA PICT HE HA KOPHUCTh
ocraHHIX. besroriBkosi omepamii y mepmomy miBpiudi 2020 poky MpOROBXKHIHA
3pOCTaTH 3a KiNBKICTIO Ta CYMOIO. IX 4acTKa NepeBaxana y 3araibHili cymi Ta
KUTBKOCTI oOmepamii i3 TUIaTDKHUMH KapTKamMu. Tak, KUIBKICTh 0e3TOTiBKOBHUX
omepatiii cranoBuia 2 360,6 mun mr. (86,1% ycix onepariit), a cyma — 982,9 mipa
rpH. (55,1% Big cyMu ycix omnepaiiil 13 kapTkamu). Topik, 3a MiACyMKaM# MEpIIOro
MiBpiYYs, 1IeH MOKa3HUK CTaHOBUB 49,4%.

Bonnouac, y nepmomy miBpiudi 2020 poKy KUIBKICTh OTNEpaIliil 3 OTpUMaHHS
rotiBku 3MeHmmwiacs Ha 12,0%, a cyma — Ha 5,0% npotu neprnoro miBpivds 2019
poky [2].

AHai3 po3nojiay Oe3roTiBKOBUX OIepalliil 3a iX BHJAAMHU CBITYUTH: Y CiUHI—
yepBHi 2020 poky, fK 1 paHimie, HalOUIbIIA KITBKICTh ONEpalii 13 BUKOPUCTAHHIM
KapTOK Mpunajaia Ha PO3paxXyHKH B TOProBelibHUX Mmepexax — 49,5%, 3a cymoro
JOMIHYBaJId TIepeKa3u 3 KapTKu Ha KapTtky — 42,3% (cepeaHiii 4yek OJHI€I Takoi
onepaiiii cranoBuB 1420 rpH) [2].

ObcAar onepauii 3 BUKOPUCTAHHAM NNATIXHWX KApTOK

3pocTaHHA YaCTKM GearoTiBKOBHMX
onepauii aa o6carom, %

3aranbHui
obecar | e 2 51

WFRIL D ANPA TPH

1 784,4 OTPUMaHHA Bearoriskos

MAPA FPH rOTIBKA onepauil

KinbKicTb onepaLiiit 3 BUKOPUCTAHHAM NNaTiXKHUX KapToK

3pOCTaHHA YaCTKM Be3roTiBKOBUX
onepauin aa KineKicTio, %

3araneHa
KineKicTe

27429 ™

OTPUMaHHA
MIH WT. rOTIBKM

MIH LWT

- 2 .
GearoTiskoB 2 2 -
onepauir

Puc. 2. lunamika onepaniii 3 BUKOPUCTAHHA IJIATI?KHUX KAPTOK
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Taka nAuHaMiKa JIETKO MOSCHIOETHCS AKTUBHUMM JISIMH SIK JIEp’KaBU, TaK 1
¢inancoBux yctanoB. OcTaHHI OKpIM MOTHBAIIIIHOI CKJIaJJOBOi, fKa HAJA€THCA
CIO’KMBayaM y BUIJISIAI OOKYCiB, KEMIOEKIB 3a JyIsl OLIBII YacCTIIIOTO BUKOPHUCTAHHS
KapTH came JUIsl TUIaTDKHOT omeparlii, TakoXK OKJIaJaloTh BEIHKUX 3YCHIb IS
JOCTYITHOCTI BUKOPHUCTAHHS J€0€TOBOI YM KpPEOUTHOI KapTKH Yy 3pOCTarouiid
TepMIHAJIBHIA Mepexi. SKmo aias  OaraThboX YKpaiHIIIB  JIOCHUTh 3BHYAHHO
pO3paxyBaTUCh 3a TOBAPHU Ta CEPBICH 32 OETOTIBKOBUM METOOM Y BEJIMKUX MEPEXKaX,
TO 1I€ MOKe OyTH MPOOJIEMOI0 Y MaJICHBKUX TiANIpueMcTBaX. Ha pasi repminamnizariis
Majoro Ta cepeaHboro 0i3Hecy B YkpaiHi ckiagae 0nu3bko 40% y MOpiBHSAHHI 10
nokazHuka y €spomi 62%. Skimo mopiBHATH piBeHb TepMiHamizaiii B €Bpori 3a
cepenHboro KuibkicTio POS-TepMinaniB Ha 1 MJIH. MENIKAHIIIB, TO MOKa3HUK y 6 155
mT. B YKpaidi 1Mo BIAHOIIEHHIO 10 CepeaHBOro nokasHuka 22 948 B €spomi ta 17
909 B LenTpanbhiil Ta CxigHid €Bpori € 30HOI0 po3BUTKY. Kpim TOoro mammii ta
cepeaHiil Oi3HeC TaKOX 3alliKaBJICHI B MEpexo/ii Ha 0e3roTIBKOBI pO3paxyHKH, 00 Mo-
nepiie, yKpaiHili OaXaroTh pO3IUIadyBaTUCA OE3rOTIBKOBO; TMO-ApyTe, IIe Ja€
MOKJIMBICTh PO3LIMPUTH Oi3HEC; MO-TPETE, OI3HEC MOBHHEH BIANOBIIATH CyYaCHUM
TEXHOJIOT1sIM. Alle Tpeba OpaTu 10 yBaru Ti 0ap’epu, ikl BUHUKAIOTh ISl PO3BUTKY
tepminanizauii MCB B VYkpaini: cepe OCHOBHUX — 1€ HHM3bKa CIIOXHBYA
CIIPOMOXHICTB Ha piBHI 26,1%; GropokpaTuyuHi npoueaypu — 22%; BUCOKI TOJATKH —
11,9% [5]. Tomy muaTiXkHi CUCTEMH Ta (PIHAHCOBI YCTAaHOBHM IOBHUHHI 3pOOHUTH
MaKCUMaJIbHO JOCTYITHUM PillICHHs TepMiHai3alii cy0’ektiB. OgHe 3 pillleHb, sSKe
MIPOIOHYETHCS TUIATIKHOIO CHCTEMOIO B YKpaiHi, - 11e¢ BUKOPUCTAaHHSA cMapT(OHIB 3
NFC momynem sk tuatikHoro tepminana. lle mo3Bosisie mpuiiMatu 0e3rOTiBKOBI
miaTexi 0e3 chemiagbHOro oOJlagHAaHHS, I1HTErpyBaTH OOJIKOBI TEXHOJIOTII,
IHTErpyBaTH IHCTPYMEHTH JIOSUTHHOCTI.

Crnip TakoX 3BEpPHYTH yBary caMeé Ha Te, SIK YKpaiHIl IJIaTATh KapTKaMH 3a
cBOi moTpebu, 00 Iell acmeKT TaKoXK HE 3ajJUIIMBCS I1103a JIOCSITHEHHSMU
TEXHOJIOTIYHOTO  mporpecy. Buime wMu  o3HaloMwincs ¢ 1HHOBaUIMHUM
BUKOPUCTAaHHSAM cMapT(oHa y SKOCTI IUIATI)KHOTO TEPMIHAIY, aje CydacHI rajpKeTH
JAl0Th MOXJIMBICTH €BOJIIOLIIOBATH KapTaM B ToMy uuciai. KapTku TpancpopMyroTbes
B MOOUIBHI TraMaHIl Ta CTAalOTh OJMKYMMU JI0 KOPUCTYBadiB, a 3HAYMUTh
JOCTYMHIIIUMU Ta OUIbII BXWUBAHUMHU Y TOPIBHSHHI 3 MAalepOBUMHU TPOIIOBUMU
KomTaMu. MoOOITbHMIM TamaHellb — 1€ Cy4YacHUM, IIDKUTAIbHUM Ta ehEeKTUBHHI
Croci0 MPOBOJUTH IUIATDKHI omepallii. ['aMaHIll CTBOPIOIOTBCS Ta MPOCYBAIOTHCS
OankamMu 4yu (PIHAHCOBUMHU YyCTaHOBaMH, TITaHTaMH IHTEpHETy, piTeilliepaMu Ta
BupoOHuKamu TexHikd. [llono TeHneHmii ykpaiHChbKOTO pUHKY B Iii rajgy3i MOXKHO
BIIEBHEHO CTBEPI)KYBATH, 110 YKPAiHIll IEMOHCTPYIOTh MOOUIbHY PEBOIIIOIIIIO, 60 72%
YKpaiHIlIB, $KI KOPUCTYIOThCS KapTKaMu I IUIATIKHUX —Olepaiid, Xo4yTh
CIUTadyBaTy 3a CBOi MOKymku cmaptdoroM. CaMe Takui TMOMUT MiAMTOBXHYB 18
0aHKiB 3ammycTUTH ITUGPOBI TamMaHIll Ha WIaTGOpPMiI TOKEHI3aIlli OAHIET 3 MIIATIKHUX
cucteM Ykpainu. CtanoMm Ha xko0BTeHb 2018p. KUIbKICTh O€3KOHTAKTHUX OILUIAT 3a
nornomoror cMaptdona 3pocia B 90 pasiB y MOpPIBHSAHHI 10 MUHYJIOTO POKY. 3a
nanHuMu HBY kinbkicTh O€3KOHTAaKTHHX IUIATEXIB 3pocia 1o 3,1 Miapa mTyk B
2018p. MLleit 3picT aKTUBHO MIATPUMYETHCS PIBHEM 3POCTAHHS MIAKIIOYEHUX
npuiaaiB +25% momicsiado [2]. 1 e He AuBHO, 00 y CBITI cIulaTa BIpTyaJbHUM
raMaHIleM MOXK€ BUHTH Ha Jpyre Miclie micis kapTok Bxke Ha 2022 pik. OnHaK cepen
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€BPOIEHLIIB OUIBII MOMYJSIPHUM 1HCTPYMEHTOM 3aJIMINAEThCA KapTa, 00 BOHA, IO-
nepiie, OUIbIN MOIIKUPEHa Cepe HACETCHHs, a MO-Ipyre, KOHCEPBAaTUBHE CTABJICHHS
10 (piIHAHCOBUX 1HCTPYMEHTIB B 3a3HayeH1i reorpadii 3ajidiiae Takox CBii BiIOUTOK.

Buie 3a3HaueHl TeHJEHLII Ha pPUHKY OaHKIBCKUX KapTOK YKpaiHu
JEMOHCTPYIOTh aKTUBHHUUI PO3BUTOK IIi€i ramaysi (iHaHCOBOI cdepu, 10 JT03BOJISIE
YKpaiHISIM HE TUIBKH MPOBOJIUTU PO3PAXYHKU OYyAb-SIKUM 3pYYHUM 3aCO00M, HE
TIIbKM OaHKaM Ha (PIHAHCOBUM YCTaHOBaM ITOKpAIlyBaTH JIOCBiJ CIIOKHMBada Ta
HANlOBHEHHSI KapTKOBOTO MPOAYKTY JUIS HAIIOr0 TpOMaJsiHUHA aine mnojai0Ha
JIBOCTOPOHHSI CHUHEprigs Oynae Oe3nmocepeaHhO BIUIMBAaTH Ha PiBEeHb (HIHAHCOBOI
IPaMOTHOCTI HacelieHHs YKpaiHu. Buie 3a3HaueHi MO3UTUBHI 3MIHHM JTIOTIOMOXYTh
30UTHIIUTH (DIHAHCOBY 1HKITIO3110 YKPAiHIIiB, 60 cboroHl 37% M0pOCiIoro HaceIeHHS
VYkpainu He MaioTh OaHKIBCBKOTO paxyHKy, a 1,7 Mipm mronei B CBITI Bce IIe
3HAaXOJAThCSA 3a MEXaMu (PIHAHCOBUX YCTaHOB, HE MAalOYd paxyHKy B OaHKY.
3pocTanns piBHA (PiHaHCOBOI 1HKIMIO31 HA 10% mpu3BoaNTH M0 30iMbIIeHHST BBII Ha
0,3%, mo Bianosigae +9,3 MipA. rpH. A YKpainu [5].
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OPI'AHIBALIA ITPAII HA INIAITPUEMCTBAX B YMOBAX KAPAHTUHY

Abstract. The article deals with the various options for the organization of work and
payment of employees in quarantine conditions within the current legislation.
Keywords: quarantine, labor relations, wages.

Anomauia. Y cmammi pozensdaromscs pi3Hi eapianmu opeawnizayii pobomu ma oniamu
NPayieHUKI Nio 4ac KapaHmuHy 6 Mexcax YuHHO20 3aKOHO00A8Cmad.
Knruoei cnosa: kapanmun, mpyoosi 8iOHOCUHU, ONIAMA NPayi.

B nepion manmemii cy6’e€kTam rocrofaproBaHHS JOBEJIOCS MPU3YINUHUTH abo
OOMEXHUTH TOCHOJAPCHKY MISIBHICTh MiANpUEMCTB. ToMy mepea poOOTOAaBLSAMHU
MIOCTAJIO TOCTPE MUTAHHS OpraHizailii poOOTH MPAIiBHUKIB IiJl YaC KapaHTUHY, TIPH
IbOMY HE JOIYCKaloYd MOPYIIEHb TPYIOBOTO 3aKOHOJABCTBA. BpaxoByrouw, mI1o0
TeMa JIOCHIIXKEHHS CTajia 0COOJMBO aKTYaJIbHOIO JIMIIIE OCTAHHIM 4acOM B 3B’SI3KY 3
BBeAeHHsIM KapaHTuHy [locranoBoto KMY Ne 211, HaykoBi HOCTIKEHHS 3a3HAYEHOT
npobnemu oOMexkeHi [1]. Ilpore B creriani3oBaHUX APYKOBAHMX Ta €JIEKTPOHHUX
BUJAHHAX € psiag MyOJiKaliid NpPUCBSIYEHUX BHUCBITIEHHIO OKPEMHUX ACIEKTIB
oprasizailii Tpy0BOI0 MPOLIECY MiJ] 4YaC KapaHTHUHY.

MeToro HamucaHHS CTaTTI € PO3IJIA[ BapiaHTIB BCTAHOBJICHHS TPYJIOBUX
BITHOCUH B YKpaiHi B yMOBaX KapaHTHHY B MEKax YMHHOT'O 3aKOHOJIaBCTBA.

CxmanHo OyJio MPUITYCTUTH, MO MIANPUEMCTBO KOJIUCH 3ITKHEThCS 3 (popc-
MaXOPHUMU OOCTaBMHAMH, aje Haxalb, BCA KpaiHa 3ycTpiiacsi 3 MpoOJIeMOo
BBEJICHHS KapaHTuHy. KapaHTMH — 1€ BHMIAJOK NPOCTOI, KOJHU MPHU3YNHUHEHHS
po0OOTH, BUKIIMKAHE BIJCYTHICTIO OpTaHi3alliiHuX a00 TEXHIYHUX yMOB, HEOOX1THUX
JUTsl BUKOHAHHSI pOOOTH, HEBIJIBOPOTHOIO CHJIOK a0o0 iHmMMH oOcTaBuHamu [2]. Y
pa3l BCTAaHOBJIEHHS KapaHTHHY, BIANOBIAHO 10 cT. 29 3akoHy Ykpainu «IIpo 3axuct
HACEJICHHS BiJ 1HPEKUIHHUX XBOPOO», poOOTOAaBIIl 3000B’s13aH1 BXKUTH BC1 MOXKJIMBI
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3axonu. B mepiury depry 1ie BUBHaYUTH, SIK MPAIIOBATUMYTh (200 HE MPAIIOBATUMYTh)
JOro mpamiBHUKMU MijJ 4ac KapaHTHHY Ta BIAMOBIIHO 10 cT. 8 3akoHy Ykpainu «IIpo
OXOpOHY Tpall» 3a0e3MeYUTH TUX, XTO HPOJOBKYBAaTUME IMpallOBaTH, 3ac00aMu
1HAUBIAyabHOrO 3axucTty [3, 4]. TakumM 4YMHOM, B CydYyacHHUX yMOBax CyO’€kT
roCrofapioBaHHd  MEpPIIOYEpProBO IMOBMHEH BUOpATH  HANpPSIMOK  TPYIOBHUX
B3a€MOBIJIHOCHH 3 pOOITHUKAMH, MOKJIMB1 BapiaHTH 3allPONIOHOBAaH1 HAa PUCYHKY 1.

BapianTu B3a€MOBIIHOCHH 3 POOITHUKAMH Ml 4YaC KAPAHTHHY

HaJaHHS TpAIiBHAKAM IIOPIYHUX OCHOBHUX Ta JOJATKOBHX BIJITyCTOK, IHIIWX OIUJIa4yBaHHUX
BiJIITyCTOK, Iepe10aueHUX 3aKOHOAABCTBOM;

HaJAaHHS BIAMYCTOK 0e3 30epekeHHs 3apo0iTHOI MJIaTH 3a 3asBOO MPaIliBHUKIB;

BCTaHOBJICHHS MPAIliBHUKAM HEMOBHOTO a00 CKOPOUYEHOT0 poO0UOoro yacy, rHy4YKui rpadik;

3anpoBaKEHHS] pOOOTH 3MiHAMU;

THUMYACOBE 3aMPOBAHKEHHS JUCTAHIIIHHOT 200 HaJOMHOI poOOTH;

MPOJIOBXKEHHS POOOTH 3a yMOBH 3aCTOCYBAaHHS 3ac00iB IHIUBITYadbHOTO Ta KOJEKTUBHOTO
3aXHCTY;

BBEJICHHSI IPOCTOIO.

Puc. 1. Mo:xuBi BapiaHTH B3a€MOBIIHOCHH 3 POOITHHKAMM i YaC KAPAHTHHY
Ircepeno: Y3aeanvnerno asmopom

3BakaloyM Ha Te, M0 KapaHTHUH BBOJSITh HE HA BEJIUKUNA MPOMIKOK dHacy,
mepiie, MO0 CXOAWTh HAa MAYMKY poOoTomaBIsiM, - 1€ BigmycTka. Hanmanus
npaiiBHUKAM BIAMYCTKM Ha TepioJ mMaHAeMii TapaHTye 30€peKeHHs IITary
HiIpPUEMCTBA, YUCEJIBHOCTI MpaliBHUKIB. POOITHMKAaM BIAMYCTKA BUTIHA THUM, L0
3a HUMH 30epiraeTbcsi podboue Miclie, a PU3UK 3BUIBHEHHS € MiHIMaJbHUM. Bumau
BIJIMMYCTOK MpalliBHUKaM, mepeadoadyeHi 3akoHoM Ykpainu «IIpo BiAMyCTKU» Ha BECh
nepioJl KApaHTUHY YU MOTO YaCTHHY, y3arajlbHeH1 Ha PUCYHKY 2.

IIpaniBHMK Ma€ MpaBo Ha:
| L

HIOPIYHY BIAMYCTKY 31 30epeKeHHSIM 3ap0o0iTHOI IJ1aTH;

BIJIITYCTKY Ha MepioJ KapaHTHHY 0e3 30epekeHHs 3apo0iTHOI TIIaTH;

JIOJTATKOBY BIMITyCTKY JJIsS TPAIiBHUKIB, SIKI MAOTh JiTell a00 MOBHOMITHIO AUTHHY — OCOOY 3
IHBAJTITHICTIO 3 JUTHHCTBA Ta/a00 JKIHOK, SIK1 MalOTh IBOX 200 OLIbINe NiTeH BIKOM 70 15 poKiB;
BIZIYCTKY 0e3 30epekeHHs 3apo0iTHOI maTtu (a0 13 YaCTKOBUM 30€pexeHHAM) Ul 0TIy 3a
JIUTUHOIO JIO TOCSTHEHHS HEI0 TPUPIYHOTO BIKY;

BIJITyCTKY 0e3 30epekeHHs 3apo0iTHOI TIaTH JUIsS JOTJISITY 33 AUTUHOIO BIKOM 10 14 poKiB;

1HII BIJIIYCTKH, K1 nependayeHi 3akoHoM Ykpainu «IIpo BIIIyCTKu».

Puc. 2. Buau BianycToK npaniBHUKAaM il 4aC KAPAHTHHY
Icepeno: Yzaeanvneno asmopom [5]

3akonoM Ykpainu Ne 530-1X BHeceHi kopekTuBH 10 cTaTTi 84 «Biamyctku 6e3
30epexenHs 3apo0iTHoi matu» K3nll Ykpainu, a came: y pasi BcranoBinenns KMY
KapaHTUHY, TePMIH TiepeOyBaHHs y BIAMYyCTIl 0e3 30epekeHHs 3ap0o0iTHOI MIaTH Ha
1epioJl KAPaHTHUHY HE BKJIIOYAETHCS y 3araJibHUM 15-TH 1eHHMI CTPOK nepeadadyeHuit
3akoHOAaBCTBOM [3]. JlepxaBHa ciiy»0a YKpaiHM 3 NMUTaHb Ipalll HAroJjoIlye, 110
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OpaliBHUK CAMOCTIMHO BHpILIY€E: CKOPUCTATUCA IPABOM HA BIJAIMYCTKY YH HI.
PoGoronasenp Hi B AIKOMY pa3l HE MOXKE Ha/IaTH BIAIYCTKY O€3 3roAu MpaliBHUKA.

Jlns 30epexeHHst eeKTUBHOCTI poOOTH MIAMPUEMCTBA, POOOTOIABEIh MOXKE
BCTAHOBUTHU PO3MOPSIIOK pOOOTH 32 YMOB HEMOBHOIO ab0 CKOPOYEHOTO poO0YOro
yacy Ta THy4ykoro rpadiky. BiamMiHHO Bia BiAIyCTKH, HOTO MOXYTb BCTAaHOBIIIOBATH
SK 3 1HIIIATHBUA POOOTOAABISI, TaK 1 3 1HIMIATUBU MpAIIBHUKA 3a TOTOHKEHHAM 13
poboromaBuem. Ilpore mig dac emigemii peXUM poOOUYOro Yacy MOXKe
BCTAHOBJIIOBATHCS HAKAa30M BJIACHMKA ab0 YIOBHOBaXXEHOTO HUM opraHy. JlaHi
MOHSTTS CX0XK1 M1k CO0010, ajie HECYTh PI3HUX XapaKTep, IO BUIHO HA PUCYHKY 3.

Takox 3a GakaHHSM TPAIiBHUKIB Ta 32 MOKJIMBOCTI BUPOOHMUYUX TIPOIECIB 1
3roIol0 poOOTOAABI MOXE OyTH 3alpoBaKeHa poOOoTa 3MiHAMHU, MPU BOMY
oriaTa MPOBOJIUTHCA 32 (PAKTUYHO BUKOHAHY poOOTYy ab0 BiAIpalibOBaHUH Yac.

HenoBHuii poO04Mii 4ac CTAHOBUTH MEHIY KUIBKICTh T'OJIMH, HI)K BCTAHOBJIEHO
HOPMAaTHBHO-IIPAaBOBUMHU aKTaMHU 1 OIUIAYYETHCS MPOMOPLIAHO BIANPALbOBAHOMY
gaci. CkopoueHuil poOOuYMil 4Yac - dYac MPOTIrOM SKOTO MpPALIBHUK MOBUHEH
BUKOHYBAaTH CBOi TpyHOBI (yHKIi, aje orara Mpanl TaKoro MpaliBHUKA
IPOBOJUTHCS B MOBHOMY po3Mipl.  ['Hyukuii poOoumii yac — e gopma oprasizauii
npaili, KO JOMYCKA€ThCS BCTAHOBJICHHS PEXUMY POOOTH, IO € BIIMIHHUM BiA
BHU3HAYEHOI'O IMpaBUJAaMU BHYTPIIIHBOIO TPYJIOBOTO PO3MOPSAKY, 32 YMOBH
JOTPUMaHHS BCTaHOBJIEHO1 JCHHOI, TH)KHEBOI YW Ha TMEBHUM OOJIKOBHM mepioj
HOPMH TPHUBAJIOCTI POOOYOTro Hacy

PizHHIIA MiK HETIOBHUM, CKOPOYEHHM POOOYHM YacOM, THYUKHX rpadikom
i /7—

HenmoBumii  poGounii | Ckopouennii  poGoumii | FHyuknii podoumii wac — 1e d¢opma
gac CTAHOBHTH MCHINY | 4ac - dac MPOTATOM | OpraHizamii mpami, AKOK JOIYCKA€ThCH
KIIBKICTh TOAHH, HIXK | AKOIO IPAIliBHHK | BCTAHOBIEHHA pEXKHMY POOOTH, MO €
BCTAHOBIIEHO IIOBHHEH BHKOHYBATH | BiIMiHHHM BiJl BH3HAUECHOI'O IIPpaBHIAMH
HOPMAaTHBHO- cBOI TpyHOBi QYHKIII, ae | BHYTPINIHBEOIO TPYAOBOIO PO3MOPAIKY, 34
IIPAaBOBHMH AaKTaMH 1 | OIUTaTa Ipami TaKoro | YMOBH JOTPHMAHHS BCTAHOBJICHOI JEHHOI,
OILTAYYETHCS MpaIliBHHKA TPOBOIHUTECH | THKHEROI UH Ha MEBHHH 00IiKOBHH Hepio
MIPOTIOPITIHHO B IIOBHOMY PO3Mipi. HOPMH TPHBAJIOCTi po0OUOro "acy
BiIparibOBaHOMY YAaci.

Puc. 3. Pi3Huus Mik HEelMOBHUM, CKOPOY€HUM POOOYUM YaCOM, THYYKHX
rpagikom
Licepeno: Yzazanvneno asmopom [6]

B VxkpaiHchbKOMy 3aKOHOJABCTBI JIMINE T/ 4Yac TMaHJAEMil 3 SBUIHCS TEpIi
JIOTIOBHEHHS 10 HOPMAaTUBHUX aKTiB II0JJ0 poboTu Ha aomy. Tak, 3akoHOM YKpaiHu
Ne 540-IX Oynu BHeceHI MOSICHEHHs, IOJIO OCOOJMBOCTI oOpraxizamii poboTu
IpAliBHUKIB BJIOMa, BU3HAUYMBIIM Taky (OpMy Oprasizauli mpami sK JMCTaHLIiHA
(mHamomua) poGota [7]. Y manoMy BUMNAAKY, MPAaliBHUKH BUKOHYIOTH CBOI poOoui
OOOB’SI3KM Ta 3aBJaHHA BIJ KEpPIBHHUITBA 3a JONOMOrow0 iH(popMamliiHO-
KOMYHIKALIIHHUX TEXHOJIOT1 3 OyJb-SKOro MICTa, HAlpPUKIAJ, 3 JOMY YM TOTEIO.
[Ipu mpoMy, poboTomaBellb 3000B’SI3aHUI CTBOPUTH CHPHUSATINBI yMOBH IS 1X
poboTH, 3a0e3MeunuTH MpalliBHUKA HEOOXIAHUMHU MaTepiajlaMd Ta TEXHIYHUMU
3acobamu. Ormiata mpaill 371HCHIOETHCSI B TIOBHOMY 00CS31 Ta B CTPOKH, BU3HAYCHI
JIOYUM TPYJOBUM JOTOBOPOM.
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[IponoBkeHHs: poOOTH 32 YMOBH 3aCTOCYBaHHs 3acO0iB 1HIWBITYadbHOTO Ta
KOJICKTUBHOTO 3axXUCTy Tiepeadadae TOBHE 30€peKeHHs poOoYoro TMporecy,
Oe3oruiaTHe 3a0e3MeueHHs MpaliBHUKIB 3ac00aMH  1HIWBIIYyaJlbHOTO 3aXHUCTY,
MUAHAMH Ta 3HEMIKO/UKYBAIBHHMH, aQHTUCENTUYHHUMH Ta Je31HPIKYIOUUMH
3aco0amu, 1H(OpPMYBaHHS MPALIBHUKIB MPO MNPOQPIIAKTUYHI 3aXOAM, OPraHi3alio
MaKCHUMaJIbHO 0€3I1eYHO1 JIOCTaBKU MPAIlIBHUKIB JI0 MICIl pOOOTH Ta Y 3BOPOTHBOMY
HAIPSIMKY, TOLIO.

PoGoTonaBiii, siki He B 3M031 OpraHi3yBaTH JUCTaHIINHY poOOTYy 4u pobOOTYy
3MiHAMHU, MOXYTh HPU3YNUHUTH CBOIO HISUIBHICTH, IO € MPOCTOEM. BuzHaueHHs
npocroto Mictutbest 'y cr. 34 K3mll Vkpainu, 3rigHo 3 KOO TpOCTIA — 11€
3YMUHEHHS POOOTH, BUKIMKAHE BIJICYTHICTIO OpraHi3amiiiHuX ab0 TEXHIYHUX yMOB,
HEOOXITHUX JUIsi BHUKOHAHHS pOOOTH, HEBIABOPOTHOIO CUJIOK0 a00 1HIIUMH
obctaBuHamu [2]. He3Baxkarounm Ha Te, MO JISUIBHICTh MHiJNPUEMCTBA TMOBHICTIO
3ynuHeHa, 3rigHo 4. 1 ct. 113 K3nll Ykpainu, yac npocToro He 3 BUHU IpalliBHUKA
OIUIAaYy€THCSI 3 PO3PAaxXyHKy HE HIDKYE BiJ JBOX TPEeTUH TapudHOi CTaBKH
BCTAHOBJICHOTO TIPAIliIBHUKOBI po3psany (okiany) [2].

[IpoananmizyBaBIIM YWMHHI 3aKOHOJABYl AaKTH, SIKI PEryJIOOTh TPYIOB1
BIJIHOCUHM, MOXHA 3a3HAYUTH, 1110 Y pOOOTO/IAaBIlIB € JIEKIJIbKa BapiaHTIB BUPIIICHHS
npoOjieMHr oprasizaiii poOodoro mporecy mij 4dac mnaHjaemii. Ypsija, po3yMirOdyu
MacIITaOHICTh CHUTYyallli, aKTHUBHO TMpalllO€ HaJ 3allpOBAKEHHSIM MEXaHI3MIB,
CIIPSIMOBAHMX Ha 3aXHCT IpaB, SK MPaIliBHUKIB Tak 1 pobotonaBiliB. Ha cboromi
ypsIOM KpaiHu OyJio IPUIHATO LTy HU3KY PIIeHb, SKI 3aXHINa0Th TPYIAOBI MpaBa
IPAIiBHUKIB Ta JEP>KCITY>KOOBIIIB B TIEP10]] BCTAHOBJIECHHSI 00OMEXKYBAJIbHUX 3aXO0/IIB Yy
3B’SI3KY 3 TIOIIMPEHHSIM KOPOHaBipycCy. 30KkpeMa Oyiio HaJaHO MPaBO 3aCTPaXxOBaHUM
IpamiBHAKAM MaJIUX 1 CEpeHIX MIAMPUEMCTB, SKI BTPATWIM YAaCTHHY 3apOOITHOI
IJIaTH BHACIIOK BHUMYIIEHOTO CKOPOYEHHS TPUBAJIOCTI poOOYOro Hacy uepes
KapaHTHWH, HA OTPUMAHHS JOMOMOTH IO YaCTKOBOMY O€3pOOiTTIO, HE JOMyCKaTH
3BUJILHEHHSI MPAIliBHUKIB, SIKI BUKOHYIOTH POOOTY BAOMAa, Ta TMpPAaIiBHUKIB, fKI
nepedyBaroTh y BIAMYCTIN 0e3 30epekeHHs 3apO0ITHOI IJIATH.
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Anomayia. Y cmammi po3zenaHymo NOHAMMA «npoecitina emuka Oyxeaimepay.
Oxapaxmepuszosano Koodexc emuxu npogecitinux 6yxearmepis. 3anponoHo8aHo OO0NOBHEHHS.
npunyunie npogheciiinoi emuka 6yxearmepa.

Knrowuosi cnosa: emuxa, npogecitina emuka, npoghecitinuti o6yxearmep, GyHOAMEHMANbHI
npunyunu, Koodexc emuku npoghecitinux oyxeanmepis.

OpHuM 13 BaXXJIMBUX MOMEHTIB 21-r0 CTONITTS € nmpobiemMa npodeciitHoi eTuku
SIK HEB1J’€MHOI CKJIaJI0BO1 cTaioro po3BUTKy. [Ipodeciiina eTuka — 11 MOHATTS, 110
03HAa4ya€ KOMIUIEKC HOpPM MOpajli, NpaBWJ TMOBEIIHKHM B OyIb-sKiil mnpodeciiiHiii
JISIBHOCTI. [HIIMMU CIIOBaMHM, 1€ CYKYNHICTh MOPAJIbHO-€TUYHHMX IMPUHLUIIIB, 5K
BHU3HAYAIOTh MPUYETHICTh JIIOJAUHU A0 OO0OB’s3Ky mepen mnpodeciero. Jorpumanns
MPUHIIMITB €TUKH CIPUSE PO3BUTKY MpodeciiiHoi MIsIIbHOCTI, AOBIpH A0 mpodecii
cycniabcTBa. BUKOpUCTOBYETHCSA BOHA B TUX cdepax TisIIbHOCTI, € ICHY€ B3a€MO/IIsI
JIOZIEH Ta iX 3aJIeKHICTh BiJ Al mpodecioHana, HACHIIKU SKUX MOXYTh CEPHO3HO
BIUTMHYTH HA KUTTS 1HIIUX JIIOJIEH.

[Ipodeciiina nisbHICTH OyXTayiTepa BUMAara€ OCOOJMBOTO KOHTPOJIIO Ta
CaMOKOHTPOJIIO MLI0JI0 JAOTPUMAaHHA eTuyHuX HopM. IloTpibHO 3a3HauuTH, IO
ChOTOJIHI BUMOTU A0 OyxXraiaTepa CTalOTh BCE OLUIbIIE BHCOKMMU Ta >KOPCTKUMH.
Crnemmdika mpodecii OyxranTepa BU3HAUYaAE, M0 (PaxiBellb Ma€ CIPaBy 31 3HAUHUMH
MacHBaMH (IHAHCOBHX, MaTeplaJ'IBHI/IX Ta IHITUX PECypcCiB, BIACHUKAMH SIKUX BOHH,
AK TPaBUIIO, He €. IX poOoTa MOB’sA3aHA 3 MiJBUIICHOI BiMOBINANBLHICTIO 3a
pe3yiabTaTH NPUHUHATUX PIllIeHb 1| BAMHCHUX Miid. TakuM 9uHOM, OyXTaaTepu MOBUHHI
BosiogiTy He mume “hard skills” — maTm 3HauH1 0OcCsATHM 3HaAHB, ajie i — OCOOIUBHUM
MopanbHUM BUMoraM. Bce 1ie 3a0e3nedye noBipy BiacHuka Ao Oyxranrepa. Kpim
TOTO, T1 CUTyallli, B sIKI HMOTPAIUISIIOTh OyXTraJaTepw B MPOIECI BHUKOHAHHS CBOiX
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npodeciiHuX 3aBAaHb, POOJATH 3HAYHUI BIUIMB HAa PO3BUTOK MPO(eciiHOI eTHUKH.
Tomy nuranHs mnpodeciiiHOi eTuku OyxranTepiB ais YKpaiHH B JaHUNA dYac €
aKTyaJTbHUMHU.

[pyHTOBHE JOCIIKEHHST acrekTiB npodeciiinoi eTuku mposeaeHo B.I
bamranoscekuMm, FHO.B. CoroMoHOBUM Ta IHIIMMHU HAyKOBISIMU. JlOCIIKEHHIO
npoOjieMaTuKu 1CTOpii po3BUTKY mpodecii Oyxranrepa 3 ypaxyBaHHSIM ETHYHOTO
aCIeKTy MPHUCBAYEHO Tpalll CyyaCHUX HayKoBIIB, Takux gk O.D. Byrunens, C.5.
3yoineBuu, M.FO. Mengenes, A.IO. Peawsko, S.B. CokonoB Ta iH. Haykome Ta
opraHizaliifHo-MeToIuuHe 3a0e3nedeHHs cepTudikallii BITUU3HAHHX OyXTraiaTepiB
(00OB’SI3KOBUM CKJIQJIHUKOM SKOI € HOpMU TPO(deciiiHOi eTUKH) PO3pOoOIISIIOTh TaKi
BiTuM3HsHI HaykoBIi, sk C.®D. T'omor ta B.M. XKyk. LI mocaigHuku 3miHCHUIN
3HAYHUN BHECOK y BHPIIIEHHS TPOOJIEM, OB’ I3aHMUX 13 TEOPIEI0 Ta BIPOBAKEHHAM
y NPaKTUKy HOPM IpOo(deciiiHOi eTUKHU OyXranrepa.

Mertorw cratrTi € 3’5CyBaHHA CYTHOCTI, IPHHIMUMIIB NPO(ECiiiHOI €TUKH a
TaK0>X OOTPYHTYBaHHS IIJISAX1B BAOCKOHAJICHHS MPOo(deciiHOT eTUKH J1sl OyXranTepis.

PesyabTatn gocaimkenHs. Ll Oyxranrepcbkoi mpodecii MosAraroTb y
BUKOHAHHI pOOOTH BIJMOBIIHO [0 HAWBUIIUX CTAHIAPTIB MpodecioHali3My, B
JOCSITHEHH1 HaWKpaluX pe3yabTaTiB IIsUIBHOCTI i 3arajioM y 3aJI0BOJICHHI IHTEPECIB
IPOMAJICHKOCTI 1 MAalOTh 3a3HAYaTHCS B KOHKPETHOMY HOPMAaTMBHOMY JAOKYMEHTi. A
mo0 JOCATTH LMX IUJIeH, MOTPIOHO 3aJOBOJIBHUTH YOTHPH OCHOBHI MOTPEOH:
HaAJIAHICTh, IpodecioHai3M, sIKICTh TOCIIYT, I0Bipa.

Sxuo OyTH TOYHIMIMMH, TO y CYCHUIBCTBI B LUJIOMY € MOTpeba B HaIiHAHIN
iHdopmarlii Ta B iHGOpMAIITHUX CHUCTEMax, IO 3a0e3MneuyroTh ii, B ocolax, 1o iX
KJIIE€HTH, POOOTOMABIII YW 1HINI 3aIliKaBJI€HI CTOPOHU MOXYTh 0€3 CYMHIBIB
BU3HAUUTH K TIpodecioHaniB y chepi Oyxranrepcbkoro oOmiky. Takoxx mae OyTu
BIICBHCHICTh y TOMY, IO BCl MOCIYTH, Hamadl npodeciiiHuM Oyxrairepom,
BUKOHYIOTBCSI 3T1IHO 3 HaMBUIIUMM CcTaHaaptamu sikocti. KopucryBaui mocmyr
npodeciiiHuX OyxraaTepiB MarOTh OYyTH BIEBHEHI B JOTPUMAaHHI OCHOB MpodeciiiHol
€TUKH, L0 PEryjiolTh HAJAAHHSA LKX IOCIYr. BuilenepepaxoBaHe 3HAWIILUIO CBOE
BitoOpaxeHHs B Konekci etrku npodeciitHux Oyxraiarepis.

VYnepiuie nonoxkeHHs NpodeciiHol OyXranTepchbKoi €TUKH Oyl CTBOPEH1 B
CHIA. Y 1987 p. AmepukaHchKa acoliallis OyXraiaTepiB IpuiHsIa eTHYHUN KOJEKC
Oyxranrepa, SsKUi 4ac Bij] 4acy JOMOBHIOETHCS.

Posymitoun 3pocrarouy BiNMOBIAQIBHICTE OyXTalTepChKOTo MpodeciitHOro
CIIBTOBApHUCTBA Mepes] cycnuibcTBoM, v 1996 pomi Kowmiter 3 eTuku omyOiiKyBaB
Konekc etuku mpodeciitHux Oyxrairepi, SKUil HaJax HEOJHOPA30BO YTOUHIOBABCS
1 meperysimaBcsa. OOHAK 1 J0 TEMEPINIHBOrO 4Yacy MDKHApOIHUM KOJEKC E€THUKH
CITY’KUTh MOJICIUTIO /ISl HAIIIOHATBHUX KOJEKCIB €TUKH.

Konexkc BcraHoOBmIOE (QyHIAMEHTATbHI TPUHIUON NPOQPeCciiHOl  eTHKHU
OyxraiTepiB 1 Haja€ KOHLENTYyalbHY OCHOBY, SIKy mpodeciiiHi OyxranTepu MaroTb
3aCTOCOBYBATHU 3 METOIO:

1) inenTudikamii 3arpo3 J0TpUMaHHIO (PyHIaMEHTaIbHUX MPUHIINITIB;

2) OLIHKH 3HAYYLIOCTI 1IeHTU(PIKOBAHUX 3arpo3;

3) 3acTOCyBaHHS BIAMOBITHUX 3aCTEPEKHUX 3aXO/IIB, SIKIIO 1€ HEOOX1THO IS
YCYHEHHs 3arpo3 a00 3MEHIIEHHS iX 10 IPUUHATHOTO PIBHS.
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Binnosigno no Konekcy ertuku, mpodeciitnuii Oyxraiarep — e oco0a, sika €
yieHoM  MuixkuapoaHoi  ¢enepauii  OyxranarepiB. B Vkpaini mnpodeciitHum
OyxrantepoM € ujeH BceykpaiHcbkoi rpomajackkoi oprasizamii  «Denepaiis
npodeciiiHux OyxrajarepiB 1 ayauTopiB YKpaiHW», fKa, B CBOIO 4Yepry, € 4JeHOM
MixunapoHoi denepaiiii OyxranTepis.

IIpu nupomy Konekc eruku Buauisge npodeciiHux OyXraiaTepiB TaKuX BHU/IIB:
npodeciiiHuil OyxranTep-npakTHK Ta npodeciituuii Oyxranrep y 0i3Hecl.

[TpodeciitHuii OyxraaTep-npakTUK — Iie NpodeciiHuil OyxraaTep He3aJIeKHO
Bil ¢yHKIIOHANBHOT Kiacudikamii (HaNpuKIaa, ayJadT, OIOJATKyBaHHS 4YH
KOHCAJITHHT), IKMI MpaIfioe y Gipmi, mo Hagae npodeciiiHi mOCIyTH.

[Ipodeciitnuii Oyxranrep y 6i3Heci — npodeciiuuil Oyxranrep, SKUil Mpairoe
3a HailMmoMm abo oO0iiiMae BUKOHABYy YU HEJEpKaBHY IMOcaay B Takux cdepax
TISIBHOCTI, K KOMEpIis,, MPOMUCIOBICTb, c(epa 0OCIyroByBaHHs, AEpP’KaBHHIA
CEKTOp, OCBITa, HEMPUOYTKOBHUI CEKTOP, PEryIsATOpHI uu mpodeciiini opraHizaiii abo
npodeciitHuit  OyxraiaTep, IO TNPAMIOE 32 KOHTPAKTOM 3 IIUMH Cy0O’ €KTamu
rocriogaproBanss [1].

[Ipuknagom mpodeciiiHoro Oyxraiarepa-pakThuka Moxe OyTH ayauTop, a
npogeciitHoro Oyxranarepa y 0i3Hecl — Oyxraiatep, SIKMW Mpaiioe 3a HaliMOM Ha
OCHOBI YKJIaJIEHOTO 3 pOOOTO/IaBIIEM TPYAOBOIO JOTOBOPY (KOHTPAKTY).

3rinno 3 Kopekcom eTtuku, mnpodeciiinuii Oyxraarep Mae ITOTPUMYBATUCS
TakuX (yHIAMEHTAIBHUX TMPUHIIUIIB. YECHOCTI, 00 €KTHUBHOCTI, mpodeciiiHoi
KOMIIETEHTHOCTI Ta HAJIeKHOI PETEeNbHOCTI, KOHQIAEHIIHHOCTI, MpodeciitHOi
TOBEIIHKHU.

KommerentHicth y poOOTI — OCHOBa ycmixy y mpodeciiiHii TisiTbHOCTI
Oyxranrepa.

He3zanexuicts — ronoBHa puca mpodecii Oyxranrtepa i ayauTopa.

OO0'eKTHBHICTh BHUCHOBKIB Ma€ IPYHTYBAaTHCS Ha BIYMIIUBOMY JOCIIIKEHHI
JUSIIBHOCT1 KJIIEHTA, BUKOPUCTAHHI JOCTOBIPHUX JIAHUX, 3aCTOCYBAHHI ONTUMAaJIbHUX
METOMIB iX aHalmi3y 1 CKIaJaHHsA ayJuTOPCHKOTrO BHCHOBKY 3a pE3yJIbTaTaMH
HEPEBIPOK.

[IpuHMn 4ecHOCTI mnependadyae 4YECHE BEIEHHS CHOpaB Ta MPaBAUBICTb.
[Ipodeciitnuii Oyxrantep MOBUHEH AISTU BIJKPUTO 1 YECHO y BCiX mpodeciiHux 1
JITOBHX B3aeMuHax|[1].

AJe He BC1 JIFOIU, TIPaIfio0yl Ha 1ocajll Oyxrajarepa 4u TOJI0BHOTO OyXraiurepa,
YCBITOMIIIOIOTh BaXKJIMBICTh 1 BIAMOBIHAIBHICTH Tpodecii, ToMy HE BUKOHYIOTbH
npuHiunu Koxaekcy ernku mpodeciitHux OyxrantepiB. Icropiss mae myxe Oarato
TaKuX MPUKIAIIB.

Komumniit 6yxrantep Microsoft OyB 3acympkeHHil 10 ABOX POKIB B'SI3HMIN 1
BiJIIITKOAYBaHHS 30MTKIB Y PO3MIpi MiJIbHOHA JTOJIAPIB IMICISA TOTO, K BiH 313HABCS B
Kpagikili 1 BigmMuBaHHI rporieit. Permgan Peir Cunm Bkpas rpomii y Microsoft mics
TOTO, SIK MPOMPAIIOBAaB B OyXranTepii KoMmaHii Maiike JecsaTh pokiB. BiH 3asBuB, 110
KpaAlKKM CIOYaTKy poOmiMcs, 1100 BKa3aTM Ha Bpa3IMBICTh B CHCTEMax
OyXrajaTepchbKoro o0OJiKy KoMmaHii, aje Horo HauyajabCTBO MPOITHOPYBAJIO MPoOIEMYy,
ko Cuit fioro npoingopmyBas. OaHak micis Toro, sik Cun OyB 3BUTbHEHH B 2004
polli, BiH 3a0paB Tpoii, 1 Biaal BAanocs 3710BUTH Horo jumie B 2009 pori. Ha
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J0JIaTOK 70 JBOX POKIB B's3HUIl, Cuia moBWHEH Oyjae BHIUIATUTH Oam3bko 1,1
MUIbHOHA J10M1apiB y ckapOHuUIo Microsoft [5].

[Ile onHMM MOKAa30BMM MPHUKIAAOM cTana adepa Oyxranarepa aMepUKaHCHKOTO
moy «Xonoctsak». Kommnanis 3 BupooHunrsa tenemoy «The Bachelor» 3asBuna npo
rpalix Ha 3HauHy cymy. [lopyuryroun npuHunu npodeciitHoi eTuku oyxrainrep len
AHJIEpCOH 3a JOMOMOro pi3HUX (IHAHCOBUX omeparliii mpucBoie cobi 600 000
noyiapiB. Tak, Bimomo, 1m0 AHIAEpPCOH 3/1HMCHIOBAB (DIKTHUBHI OIepalii 3 Mpoaaxy
HEICHYIOYMX TMOCayr. PerenbHO mpoaymaBiiu XUTpy KoMOiHaIlil0, Oyxrainrep
nepeKsiaiaB Ha CBO1 OAHKIBCHhKI paXyHKH T'POIIli, 110 HAJIEXKaTh KOMITaHii [7].

VY SMOHCBKOMY CyJi CIIyXa€ThCsl crpaBa "HemoMiTHOro" Oyxranrepa, IIo
BUKpaB TPOIICH Ha CyMmy, €KBIBaJIeHTHY 15,7 MiH. monapis, mob yrpumyBatu 17
KOXaHOK. 56-piunuii Macaaku MairyOascu nmpu3HaBcs, 10 TUIBKH 32 OCTAaHHI I'ATh
pokiB moHany 500 pas3iB 3HIMaB Trpoml 3 paxyHKy MEIUYHOIO CTpaxyBaHHS
xJibonexkapchkoi (hadpukH, Ha SKii BiH MpalroBas [6].

Ha namy nymMKy, HEOOXITHO 10 BHUIIEHIEPEPAXOBAHUX MPUHILMMIIB JOAATH
OPUHIMI ~ BIAMNOBIAAJIBHOCTI 32 MIATOTOBKY, OOpOOKYy Ta NpeACTaBIICHHS
Oyxrantepchkoi iHQopmarii. el npuHIun Oyae 3akpiluItOBaTH BiAMOBIIAIBHICTh
(IMCUHMILUTIHApHY Ta LMBUIbHY) Ta MOKApaHHs OyXraiaTepiB 3a HaJJaHHS HEIOCTOBIPHOI
1H(popMmariii.

[lutanHAM  1pPO  MPUTATHEHHs  Oyxrairepa 0  JAUCIUILIIHAPHOL
BIJIMOBIAAIIBHOCTI MOXKE po3rsiagaTucs mnpodeciiHuMu opraHizamisMu. [lopsa 3
TUCIUIUTIHAPHOI, 70 Oyxraiarepa, ayautopa abo Oyxrairepchkoi QipmMu B
nepeBakHIN OUIBIIOCTI BUITAJIKIB 3aCTOCOBYIOTBCS 3aXOJU ITUBUIBHO-TIPABOBOI
BIJIMOBIAQJIBHOCTI 3 METOI0 KOMIIEHCallli MaTepialbHOI Ta MOpaJbHOI IITKOIH,
3amoJIisIHO1 KIIIEHTY 1 iHTepecaM rpodeciitnoi opranizaiii [4].

ETnuHi HOpMHM 10 mNpamiBHUKIB OONIKYy B YKpaiHI Ha JaHOMy eTami B
MUCHMOBIN (pOpMi HE 3aKPIIICHO 3aKOHOJAaBY0. BOHU IPYHTYIOTBCS Ha TPAJHUIISIX 1
3BUYASIX BITYU3HSHOT MPAKTUKUA OyXTalNTepChKOTO OOIIKY.

[lepexnag Ha ykpaiHcbKy MoOBY Kopaekcy eTtwku mnpodeciiHux OyxrantepiB
(penakiia 2012 poky) Oyino 3aiiicneno Denepariiero npodeciiHuX OyXTajaTepiB Ta
ayautopiB (unen IFAC) y 2014 pomi. 3a3nauene BugaHHs Koxekcy eTuku
npodeciiftHuX OyxraiaTepiB nommuproBanock dDenepairiero npodeciiHux OyxrajiTepis
Ta ayJUTOPIB JIMIIIEC y JPYKOBaHOMY BUTJIsAL. BigzHauumo, mo no 15 ygepBus 2019
nise Konmexkc ernku mpodeciiinux OyxranrepiB (pemakuis 2016 poky), mepekiian
SAKOTO Ha YKpaiHCbKy MOBY He 3jiiicHioBaBcs. 3 15 uepBusa 2019 poxy HaOpas
YUHHICTh NEPErsHyTHI Pasoro 3 MiKHApOIHUX CTAHIAPTIB €THKHU IS OyXraiaTepiB
(IESBA) Koaexkcy eruku npodeciitHux Oyxranrepis y penakiiii 2018 poxy [2].

Xoua B HOBoMY Ko/1€KC1 OCHOBHI MPUHIIMITH €TUKH 3aJUIITIIACS HE3MIHHUMU,
00’eIHyI04Ya KOHIIETITyaJlbHa OCHOBA 3a3Halla CyTTE€BHUX 3MiH. Tak, HIJIKOBUTO Oyiu
MEPETISTHYTI TOJIOKEHHS, 10 CTOCYIOThCS peakii OyxranTepiB Ta ayAuTOpiB Ha
3arpo3u NOpYyIICHHs MPOoGeCIHHNX TPUHITUIIIB Ta HE3aJIEKHOCTI.

Mu BBaxkaemo, IO Uil TOTO, MO0 OyXrajarepu 3HaIU 1 JOTPUMYBAIHUCS
€TUYHUX HOPM, HEOOXIJHO CTBOPUTH KypCH JUIsl MIJIBUILIEHHS €TUYHOI OCBITH
IUISIXOM PO3’SCHEHHS BIAMOBIAHUX €THYHUX LIHHOCTEH Jig MOTEHIIMHUX YJIEHIB
npodecii. JloTpumaHHS €TUYHOTO KOAEKCY TaK C€aMO 3MOXE€ JOIMOMOITH
30alaHCyBaTH 1HTEPECH KIIIEHTIB, OyXrajaTepiB 1 BChOTO CYCIIJIbCTBA.
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VY nutomy cutyaris 3 €eTHYHUMU NUTAHHAMU OyXraiaTepcbkoi mpodecii Moxe
3MIHUTHUCS TIIBKU TOJ1, KOJMU OyJe MpOBEAeHA IJIECHpsIMOBaHa poOOTa 3 PO3BUTKY
npodecii, GopmyBaHHs 0a3u 3HaHb JJIA PO3B’SI3aHHS ETUYHUX KOH(QIIIKTIB 1
BIIPOBA/XKEHI 1HILI HEOOX1/IHI 3aXOAH.

BucnoBku. IIpodeciiina eTuka € HEOOX1IHOIO YACTHUHOIO JISTIBHOCTI KOKHOTO
criemianicta. JIoTpuMaHHs €TUYHMX HOPM Yy mpodeciiiHii AisIbHOCTI — HEOoOXigHa
yMOBa yCHiXy peaiizalii jJoauHu B oOpaHiid mpodecii. ETuka 1 npodecionamizm —
dynnament mpodecii Oyxrantepa. Criiiki MOpayibHI IIHHOCTI — T€, IO JICKHUTh B
ocHOBI KkBamiikarii OyxranTepa 1 Te, mo Jae npodecioHaiaM YiTKI MOpaJibHI
OpIEHTUPH B MIOJCHHOMY MPUNHATTI JUIOBUX PIIICHb.
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Introduction

Time is a phenomenon which is both very complex and very important in many
real-world problems. Its importance comes from the fact that almost every kind of
data contains time dependent information, either explicitly in the form of time stamps
or implicitly in the way that the data is collected from a process that varies with time
(e. g. a machine that is getting worn out, sales that are influenced by changing tastes
or changing contents of web sites). A reason for its complexity is that time can be
represented in a multitude of different representations. As always, an effect that is
obvious in one representation may be very much hidden in another representation. In
[8] Morik gives a discussion of different representations and learning tasks for time
phenomena. Of all the possible representation of time, time series, i. e. the
representation of a time dependent Observation x; at (usually equidistant) time points
t as tuples (t, x,) are the most common.

This is the case because it is the easiest way to aquire time dependent data - all
you need to have to gather the data is a clock. Also, there are many statistical
algorithms that can be used on numerical time series data, e. g. ARIMA modeling or
Fourier transforms. One of the main problems of time series analysis, the forecasting
of time series, can be very easily stated as a pure numerical problem: Split the time
series l:--- - N into windows i+ Tk 1) of size k. Then find a function
f:R* = R such that (@ ..ok 1) = xi +k for every ! € {U-N — #1 Other
learning tasks, such as classification or similarity computation of time series can also
be formulated as purely numerical problems. Support Vector Machines (SVMs, see
section 2) have been successfully applied for this kind of learning tasks ([10], [9],
[5D-

So if we have a purely numerical problem and purely numerical data, what is
the problem with a purely numerical algorithm? The reason is that the real-world
process, which lies behind the data, in general will not be this simple.

See the following example: Suppose we are given the weekly sales of candles
in some store and we want to use machine learning to predict how many candles will
be sold next week. Obviously, there will be an extremely high peak of sales at
Christmas time. The usual (numerical) solution would be to notice that there is a
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cycle of one year in the data, so one could try to use the sales of one year ago to
predict the next sales but as the data is given per week, there could be 51 or 52 weeks
between two Christmas’s, depending on the actual date. The problem gets much
worse for easter instead of Christmas, because the date of the easter holidays can vary
about six weeks. As another example, think of the problem of analyzing data in
intensive care medicine. A time series in this field, for example some blood pressure,
is characterized by high variation, which is due to normal physiological effects and
small variations in the sensors. Such a time series may exhibit three different
behaviors: It could be stable, which in this case means that the variation is not too
high, it could have one or several outliers, i. e. observation that lie out of the normal
variation but which are not significant of the state of the patient (e. g. measurement
errors) or it may be a significant change in the time series, i. e. the structure of the
time series itself changes. To decide which of the three cases a given observation
belongs to, is very complicated and may depend on many facts, including very high
level medical reasoning. As we see, there is always a gap between numerical analysis
and high-level, symbolic reasoning that needs to be bridged. To incorporate higher
level reasoning and background knowledge into the analysis of numerical time series
there are two possible ways:

1. Bring the data to the high-level reasoning: Transform the time series into a
representation more suitable for higher level reasoning, e.g. discretize the time series
and apply some logical modeling.

2. Bring the high-level reasoning to the data: Choose the hypothesis space and
transform the data for the numerical learner in such a way, that results that are
meaningful in some way can be found and are preferred. For examples, do some
higher level analysis of the data and use the results as additional features for the
numerical algorithm, like flags for the occurrence of special holidays in the sales
data, or choose a hypothesis space that corresponds to a meaningful model.

This paper deals with the second approach. In the context of Support Vector
Machines, kernel functions (which define the hypothesis space) are discussed that can
be interpreted as some kind of time series model. Experiments are made to discover if
these different model assumptions have effects in practice and if there exist kernel
functions that allow time series data to be processed with Support Vector Machines
without intensive preprocessing. The remainder of this paper is organized as follows:
In the next section, a short introduction to Support Vector Machines will be given.
Section 3 presents some kernel function and discusses the ideas about time series that
lies behind them. In Section 4, experiments are made to see how these kernels
perform on real-world data.

2. Support Vector Machines: Support Vector Machines (SVMs) are based on
the work of Vladimir Vapnik in statistical learningtheory [15]. Statistical learning
theory deals with the question, how a function f from a class of functions '/+)«<+ can
be found, that minimizes the expected risk

R[f] = f / Ll fle))d P (yleyd Pla) (1)
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B F
with respect to a loss function, when the distributions of the examples Plr)

P(y|x)

and their classiﬁcations are unknown and have to be estimated from finitely

many examples i Yihici,
The SVM algorlthm solves this problem by minimizing the regularized risk R

reg |- f] Wthh is the weighted sum of the empirical risk R emp " fl with respect to the

[

data and a complexity term

Rreg|f] = Remplf] + Al|w]]".

In their basic formulation, SVMs find a linear decision function ¥ = /1#) =
sign (' * 7 = that both minimizes the prediction error on the training set and
promises the best generalization  performance. Given the examples

L) L U this s done by solvmg the following optimization problem:

Wiw.£.8% = :I...l ..',I—( Z,ﬁ [_2)
2 —

— min
subject to

ylwe, +b) < 1—=£&.i=1.....n (3)
...... n (4)

The hyperplane vector = has a representation in terms of the training

;) ic g

examples' - ¥1)ict and their Lagrangian multipliers , that are calculated

during the optimization process:
H = Z (NI
icf

3. Kernel Functions: One of the major tricks of SVM learning is the use of
Kernel functions to extend the class of decision functions to the non-linear case. This
i1s done by mapping the data from the input space X into a high-dimensional feature

PN = X

space X by a function and solving the linear learning problem in L. The

actual function 4 does not need to be known, it suffices to have a kernel function _
which calculates the inner product in the feature space.

ke, y) = d(x) - Py)

It was noticed by Sch”olkopf in [14] that the kernel function defines a distance
measure d on the input space by

d-(r.y) = (®(x)=P(y)) (5)

Ele.x) = 2k(x.y) + Ky, y). (6)

fla, iyl

This shows the Kernel function ' can be interpreted as a measure

similarity between the Examples x and y.



130 Business Management, Economics and Social Sciences - Agenda Publishing House LTD - London, UK - 2020

3.1. Linear Kernel: The linear kernel #(7. 4} = & -4 is the most simple
kernel function. The decision function takes the form /(#) = ¥ =1 When one
uses the linear kernel to predict time series, 1. e.

T g | — K 1y e { . .
er = fler oo k) = 20 werr o+ this means the resulting model 1s an

statistical autoregressive model of the order k (AR[k]). With this kernel, time series
are taken to be similar, if they are generated by the same AR-model.
3.2. RBF Kernels: Radial basis kernels take the form

hio(w.y) = exp (=7llz —y[I clearly, the similarity of two examples is simply judged

by their euclidian distance.
In terms of time series, this has a parallel in the so-called phase space representation.
Assume the time series is generated by a function g such that

Ty = Glrr1s . “r ! If one takes the time series #1: -+ - fk---- --'n and plots

the ' © 1) dimensional vectors "1 7+ 1+ k) The resulting plot is a part of the

graph of g, so the function g can be estimated from the time series (see Figures 1 and
2). Especially, assuming that the function g is linear and the data is generated by
AT A— glay 1,000 rpog) 1

where '/ is a Gaussian noise (i. e. the time series model is AR[1]), it can be
shown that most of the data lies in an ellipsoid defined by the mean of the time series
and the variance of /. In [1] this is used in the phase space procedure for finding
outliers in the time series. This shows that information about a window of a time
series can be gotten from other window of the time series that are similar in means of
the Euclidian distance, which makes the RBF kernel promising for time series
analysis.

3.3. Fourier Kernel: A common transformation for the analysis of time series
data is to use the Fourier transform (see Figure 3). This representation is useful if the
information of the time series does not lie in the individual values at each time point
but in the frequency of some events. It was noted by

i
| T

|I\I ""l'l‘\.h||| |"‘
IREIER I | f | ¥

Figure 1 AR[1] time series.
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Figure 2. Fourier transform of the time series in Figure 1
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Vapnik [15] that the inner product of the Fourier expansion of two time series
can be directly calculated by the regularized kernel function

3.4. Subsequence Kernels: As mentioned in Section 1, time dependent
processes may not show themselves by certain events happening at a fixed time-
point, but by a certain sequence of events, independent of the actual time. In between
this events, outliers or random observations may occur. Therefore, many algorithms
for finding similar time series do not consider the whole time series but look for
informative subsequences ([2], [4]). A subsequence kernel for discrete sequences was
used for text classification in [7]. However, the calculation of this kernel depends on
the discreteness of the sequences, so it is not applicable to real-valued time series. In
section 3.2, radial basis kernels were used for time series analysis on the basis that
similar time series (in means of the euclidian distance) should have the same
properties. Based on the observation that time series can be viewed as similar if they
have similar subsequences, a matching kernel function can be defined as

Foweg.0) = 3 K (5,.5,).

LR

where Sx and Sy are subsequences of x and y of a fixed size.

As each subsequence-part of the kernel will be close to zero for all non-
matching subsequences, the kernel effectively is defined on only the matching
subsequences of the time series. As there are i) pairs (Sx ,Sy) of length k in a time
series of length n, for practical purposes one has to restrict the set of subsequences
that are used. A possible solution is to use only connected subsequences, to use only
subsequences with the same index set for x and y or to restrict k in some way. In the
experiments in this paper, only fo =1 =1 was used.

3.5. PHMM Kernels: One can take the idea of subsequences as a fitting
representation of time series a bit further. The idea behind the subsequence
representation is that there is a process hidden behind the data, which can only be
observed at certain time points and is inactive or hidden behind noise the other times.
Hidden Markov Models [11] offer a model in which these assumptions are explicitly
modeled. In a Hidden Markov Model, the output is assumed to be generated by a
process, which is in one of finitely many states at each time. At every step, the
process jumps from one state to the next state with a given transition probability,
which is only dependent on the states.

JE=L)=gsh

Figure 3. The PHMM used. Thick lines depict high transition probabilities



Business Management, Economics and Social Sciences - Agenda Publishing House LTD - London, UK - 2020
132 g g g

5 2 & 3 B 3 6 IS 1 4
| | / /';f f"’f /f'f |

5 2 3 B 3 6 5 & 1 4
Sq By Seg B9 Sy By Sy 5y S5,y By 5y

Fig. 4. An example output sequence for a PHMM and corresponding state
sequence

The state sequence itself cannot be observed, all that is known are the outputs
that are generated by the process by a certain probability dependent on the state. For a
given Hidden Markov Models and a sequence of observations, the probability that
this sequence is generated by the model can be calculated.

Figure 4 An example output sequence for a PHMM and corresponding state
sequence. Pair Hidden Markov Models (PHMMs) are Markov Models, which
generate two output sequences simultaneously. At each state, either an output for the
first sequence, an output for the second sequence or a common output for both
sequences is generated. Probability estimation for PHMMs can be efficiently done in

time /13777) where s is the number of states of the PHMM and k is the length of the
example sequences (see [3]). PHMMs for discrete valued series have been applied as
SVM kernels in [16], where it has been shown that the joint probabilities of pairs of
sequences defined by PHMMs indeed defines a proper kernel function. The extension
to real valued sequences is very easily done by replacing the discrete probabilities by
continuous probability densities, a standard trick for Hidden Markov Models. Similar
work can be found in [6]. In the experiments in this paper, the very simple PHMM
shown in Figure 4 has been used. The PHMM consists only of three states. In state
Si1 an output (x ,y) for both sequences is x - y generated such that is normally
distributed. In state S;y (S¢;) only a output for the first (second) sequence is
generated. In all states, the transition probability to state Sy; is A (usually near 1) and
the probability for a transition to any other state is ' L= A/2 Informally speaking,
the idea behind this model is that two similar sequences usually should look the same,
just that once in a while an extra output is generated in one of the sequences (see
Figure 5).

It is also possible to learn the parameters of the PHMM (i. e. the transition and
the output probabilities) from the data by the use of a modified Baum-Welch
algorithm ([11], [3]). The problem is how to select the examples for learning: As the
PHMM should assign high probabilities to similar time series and low probabilities to
dissimilar ones, it must be trained on similar time series, so they have to be known
beforehand. A possible solution could be to estimate the PHMM parameters on
positive examples alone in the case of classification or to manually select similar time
series. But of course this can easily lead to a skewed sampling of examples and hence
to a bad parameter estimation. Because of this problems, no parameter estimation
from data wasdone in the experiments of this paper.

3.6. Extension to Multivariate Time Series: Until now, the focus has only
been on univariate time series. But how can multivariate  series

T Ty be dealt with?
There is a simple trick that works on every case: The class of kernel functions
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is closed under addition and multiplication, so we can always build a multivariate
model by addition or multiplication of univariate time series models. This model

assumes that there is no interaction between the single time series “1 =~ =1
For some kernels, there are also more complex ways to deal with this modeling

problem. The RBF kernel /(7 4) = exp(—7 e =ull") for example, can be used
directly with x and y representing the multivariate time series windows. This model
assumes a full interaction between the single time series and over all time points in
the window, which may as easily be wrong as the assumption of no interaction. In
particular, a single outlier in one time series on one time point will influence the
whole example. A similar approach can be used in the subsequence kernel. As well as
looking for matching subsequences in the single time series, one can also search
matching subsequences of the whole time series. As well as for the RBF kernel, the
choice is between no interaction and complete interaction of all single time series.

In the PHMM kernel, the extension to the multivariate case can be done by
defining a dimensional output probability on the states. Also, one can split up each of
the states ©11. 510 and S0 into a number of states, where each state still produces
only output for both, the first or the second sequence, respectively, but with different
probabilities. This can be used to define several probabilities on the multivariate
outputs. Therefore, the PHMM kernel can define a very complex model on the time
series - on the cost of having to estimate the model parameters.

4. Experiments:

To test the performance of these kernels on real-world data sets, some
experiments were made. In all experiments, 10-fold cross-validation was used to get
an estimation of the mean absolute error (MAE) and mean squared error (MSE) resp.
the accuracy on these data sets. The SVM implementation my SVM [13] was used in
the experiments.

4.1. Chromatography: This data comes from the chemical process of
Chromatography. Chromatography is used in chemical industry to separate
temperature sensitive substances. A mixture of components is injected into a column
filled with porous particles. The component with the highest adsorption ability has
the longest residence time in the column and the component with the lowest
adsorption ability reaches the column end at first. The concentration of the
components is measured over time and gives a time series which is characteristic of
the components. The learning task in this example is to identify the components by
the approximation of a certain real-valued parameter called Henry, that is
characteristic of the components. At all there were 500 time-points for each curve.
From these time-points, only 275 points had.

Table 1. Dot Kernel

Dataset MAE MSE
1 0.534 0.630
5 0.501 0.515
10 0.529 0.530
30 0.744 0913
50 1.189 2.478
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RBF Kernel
Previous investigation showed that usable values of the parameter of the RBF
kernel were in the range of to.

Table 2. RBF Kernel
Dataset gamma MAE MSE
1 0.001 0.201 0.452
1 0.01 0.417 0.896
1 0.1 1.124 3.029
5 0.001 0.189 0.215
5 0.01 0.189 0.344
5 0.1 0.493 1.079
10 0.001 0.239 0.166
10 0.01 0.175 0.237
10 0.1 0.321 0.622
30 0.001 0.609 0.713
30 0.01 0.309 0.305
30 0.1 0.257 0.390
50 0.001 1.015 1.865
50 0.01 0.591 0.682
50 0.1 0.386 0.571
Table 3. Fourier Kernel

Dataset q MAE MSE
1 0.25 2.058 6.161
l 0.5 2.059 6.140
l 0.75 2.059 6.140
5 0.25 2.046 6.117
5 0.5 0.815 1.065
5 0.75 2.059 6.140
10 0.25 0.559 0.464
10 0.5 0.461 0.222
10 0.75 2.059 6.140
30 0.25 0.300 0.123
30 0.5 0.399 0.183
30 0.75 0.466 0.214
50 0.25 0.435 0.407
50 0.5 0.406 0.323
50 0.75 0.400 184

This experiment shows the limitations of the subsequence Kernel: The runtime
on dataset 5, i. e. with 55 attributes, was in the range of several days. Therefore, the
experiments with the even larger dataset 1 (275 attributes) were omitted. Clearly this
type of kernel function can only be used for very low dimensional data.

The runtime of the SVM with the PHMM kernel was better than with the
subsequence kernel, but still in the range of some days for the 55-attribute dataset. As
in the case for the subsequence kernel, the experiments with the 275-attribute dataset

were omitted. All in all, the RBF kernel with © "'l on the 27-attribute dataset
shows the best performance (MAE = 0.175). The Fourier kernel performs worse
(MAE = 0.300), but still with good results (9 attributes,? ~ "="). The PHMM kernel

on the 9-attribute dataset comes third (MAE = 0.359).
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Table 4. Subsequence Kernel

Dataset MAE MSE
1 - -
5 0.578 1.574
10 0.584 0.776
30 1.082 2322
50 1.805 4.397

The dot and subsequence kernels show the worst performance (MAE = 0.501
and MAE = 0.578, respectively). In another experiment with this dataset [12] reports
that even better results for this dataset were found by using a specially construction
aggregate features of the time series such as location of the maximum and turning
points. This shows that the important characteristic of a time series in this case is its
similarity to others in its overall shape. This explains why the RBF kernel is suited
for this task. Also the bad performance of the subsequence kernel can be explained:
The equidistant feature selection in these experiments together with the high
reduction of the input dimensionality (from 275 to 9 in the extreme case) leads to a
high gap between two successive time points in the time series. Therefore, the
comparison of different time points and thus the use of the subsequence kernel is not
reasonable.

Retail Store Data: This data consists of the weekly sales in selected stores of a
retail store chain. 20 items that sold about 3 times a week were randomly collected
and their ales in a period of four month were recorded. The task was to predict next
week's sales based on the sales of the past four weeks.

Table 5. Retail Store Data

Kernel MAE MSE
dot 2.532 18.600
RBF, 2.333 16.365
RBF, 2.023 15.067
RBF, 1.217 12.429
RBF, 1.637 4518
Fourier, 2.851 24.137
Fourier, 2.885 24.955
Fourier, 2.975 24.767
subsea, 2.621 20.221
subsea, 2.650 20.761
subsea, 2.749 22.140
subsea, 2.788 22.874
PHMM 2.722 22 488
As can be seen, the RBF kernel with parameter lishows the best results,

followed by the RBF kernel with . All other kernels show quite similar
performance. This is consistent with previous experiments with these time series. As
only slow selling products were regarded, each week’s sales can be very much



Business Management, Economics and Social Sciences - Agenda Publishing House LTD - London, UK - 2020
136 g g g

attributed to random effects or effects that cannot be explained in terms of previous
sales figures. Therefore, the time series models that were described in the previous
section do not apply.

Intensive Care Data: This data consists of the minutely measurements of
different vital signs of intensive care patients. These univariate time series have been
classified by an experienced intensives into three groups: Time series where a
significant change in the level of the observations occurs (level change), time series
with an outlier and time series without any change. A sequence of 20 minutes that
contained the point of the change in the pattern of the time series have been extracted
and used as the examples. The learning task was to distinguish level changes against
the other classes, resulting in 18 positive and 80 negative examples.

Table 6. Intensive Care Data

Kernel Accuracy
dot 62.2%
RBEF. 73.3%
RBE. 82.2%
RBEF. 81.1%
Fourier, 81.1%
Fourier, 81.1%
Fourier, 78.8%
subsea. 81.1%
PHMM 83.5%

The dot kernel completely fails to grasp the concept to be learned. All other
kernels perform similar, with the PHMM kernel best. The time series models that are
based on sequences work well with this dataset because of the way the examples
were generated: As the point of the pattern change could lie anywhere in the windows
of the time series that was used as an examples, the matching of two time series
requires to adjust both time indexes to each other.

Conclusions

The paper has presented different SVM kernels that can be used for univariate
and multivariate time series analysis. Each of these kernels models different
assumptions on the process that generates the time series. How to efficiently find out
which kernel is optimal for a given learning task is still an unsolved problem.

The experiments showed that the RBF kernel performs very well on different
types of time series and learning tasks. However, in specialized applications it may
pay to have a close look on the time series model to be used.
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NoAXO0Abl K MOAEJUPOBAHHUIO SJKOHOMHUYECKOI'O PABHOBECHS:
WUCTOPUYECKHA ACIIEKT

Abstract. The conditions for applying the classical model of economic equilibrium are
revealed: the classical model describes the principles for achieving economic equilibrium, the
conditions for their achievement, but does not determine the conditions under which the achieved
equilibrium will be stable; according to the classical model, equilibrium is possible only in the
short term. It was revealed that the IS-LM-BP model was based on the AD-AS model with the
subsequent emergence of the IS-LM model, which refines the AD-AS model and is a Keynesian type
model. The Mandell-Fleming model (synonymous names - small open economy model, 1S-LM-BP
model) is a development of the 1S-LM model.

Keywords: 1S-LM, 1S-LM-BP, AD-AS model, Mandell-Fleming model, Hicks-Hansen model

Annomayusn. BbvisgieHbl yCI06uUsi NPUMEHEHUs KIACCUYECKOU MOoOenu 3KOHOMUYECKO2O0
pasHogecusi. KIAcCCUYecKds Mooelb ONUCbBaem HPUHYUNbL OO0CIMUNCEHUS DIKOHOMUUECKO20
pasHogecus, YCio8us ux OOCMUIICEHUs, HO He onpeodesisiem YClo8uUs, npu KOMOpblX O0CMUSHYmMoe
pasHogecue 6yoem cCmMAOUIbHbIM, CO2IACHO KIACCUYECKOU MOOeNU PABHOBECUE B03MONCHO MONbKO
8 KpamKkoCcpoyHoMm nepuooe. Buissneno, umo 6 ocnogy mooenu IS-LM-BP neana modenv AD — AS ¢
nociedyrowum nosenenuem mooenu IS-LM, xomopas ymounsem moodenv AD-AS u sensemcs
Mooenvio KetiHcuanckoeo muna. Mooenv Manoenna-@nemunea (CUHOHUMUYHbLE HA38AHUSL — MOOEb
Manoi omKpuimou 9KOHOMUKuU, mooens 1S-LM-BP) npedcmasnsem coboti pazeumue mooenu 1S-LM.

Knrouesvie cnoea: I1S-LM, IS-LM-BP, moodenv AD-AS, moodenv Manoenna-Dremunea,
MoOoenb Xukca-Xancena

[ToHsiTE «3KOHOMHMYECKOE PAaBHOBECHE» IMPEACTABISET COOOM ¢ TOUKHU 3pEHUs
CJIOBOOOPA30BaHMS  CJIOBOCOYETAHME, COCTOAIIEE W3 TJABHOTO  CjlIOBa  —
CYIIECTBUTEIBHOIO  «PAaBHOBECHE» W  IMOJYMHEHHOIO —  IIPWIAraTebHOIo
«OKOHOMHMYecKkui». IloaTomMy, npuM HHTEpnpeTanuu MOHATUMHOM CYLIHOCTH
IpeICTaBIIAETCS 1eJIeco00pa3HbIM OOJIBIIMI BEC MPUAATH UMEHHO IJIaBHOMY CIIOBY,
YTOYHUB, YTO Ba)KHO HE IIPOCTO PAaBHOBECHE (COCTOSIHUE, TP KOTOPOM BO3JEHCTBHUS
Ha CHUCTEMY KOMIIEHCUPYIOTCS JIPYTMMHU WM OTCYTCTBYIOT BOOOILE), a MMEHHO
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YCTOMYMBOE pPABHOBECHE CHUCTEMbI, T.€. TaKO€ paBHOBECHE, KOrja NpH MajbIX
OTKJIOHEHUSAX CUCTEMbI BO3HUKAIOT CUJIbI WUJIM MOMEHTBI CHUJ, KOTOPBIE CTPEMSATCS
BEpHYTh €€ B paBHOBecHOE coctosiHue. [logqunHeHHoe mpuiarateibHOe 0003HAYaeT
IpeAMETHYI0 007acTh — JKOHOMHKY, (DYHKIMOHAJIBLHOE COCTOSIHUE KOTOPOM Kak
CHUCTEMBbl B HACTOSIIEE BpPEMsI HCHBITHIBAET BHE3AIMHOE MAcCIITaOHOE BO3JEHCTBHUE
OMOJIOTUYECKON MPUPOJIbI, KOTOPOE 3aTPOHYJIO €€ Ha pa3HbIX YPOBHSX HEpaApPXUU —
MHPOBOM, HAlMOHAJIIBHOM, PErMOHAJIbHOM, MYHULHNAIBHOM. B 3THX yCIOBHSX
000CTpsieTCsl BOIIPOC BO3MOKHOCTU COXPAHEHUsI SKOHOMUYECKUX CHUCTEM, a MOTOMY
AKTYaJIbHOCTb TEMbI HUCCIIEIOBAHUS HAJULIO.

[enpto uccnenoBaHMs  SIBISIETCS U3YYEHUE HBOJIOLMM  MOAXOJOB K
MOJEIUPOBAHUIO SKOHOMUYECKOTO0 paBHOBeCHUs. JlJisl NOCTUKEHHS YKa3aHHOM LEIu
HEOOXOMMO PpEIIUTh CIEAYIOIIMe 3aJadd: HCCIeN0BaTh OOIIyI0 HCTOPHUIO
MOJEIUPOBAHUS B TOCYJJTAPCTBEHHOM PETYJIUPOBAHUU; OTCICIUTH UCTOPHUIO PA3BUTHS
mozaenu [S-LM-BP. Hayuynas HOBU3Ha UCCIEIOBAaHUS 3aKIIOYAETCS B MPOBEICHUU
00001Iarmero M3y4eHus: HCTOpUYecKoro pasputus wmoxaenu [S-LM-BP B
COBOKYITHOCTH C D3BOJIOIMENA METOJIOB MOJICIUPOBAHUA  TOCYAapPCTBEHHOTO
peryJupoBaHus, KOTOPOE MO3BOJIUIIO BBISIBUTh B3aUMOCBSI3b B3TJIAJIOB U CYXKIACHUMN
YUEHBIX, IPUHAJICKANTUX PA3HBIM MOKOJICHUSIM, BHE 3aBUCUMOCTH MPUBEPKEHHOCTH
K pa3HbIM IIKOJaM (KEHHCHAHCKOW WM KJIaccuueckoi mozenu). M3ydyenue ucropuu
pazButusa mojaenu IS-LM-BP npoBeneH ¢ npuMEHEHUEM PETPOCIEKTUBHOTO METOA
(1 TOCIIeIOBATENBHOTO PACKPBITUS BCEX UW3MEHEHHH MOJeau B Ipolecce
HCTOPUYECKOTO JBUKEHHMS), CYITHOCTh KOTOPOr0 OTpaXkaeT clieayromias MbIcib: «Ha
CMEHY MCTOPHUH MPUXOJUT MEPCIEKTUBA, TPOrHO3: MHPopMaIus 0ojiee He XPaHUTCS
B JIaHHBIX, HO CYHUTBHIBA€TCS C HUX...’NMUCTEMUYECKHM 3HAHUE MPEANOIaraeT
BO3MOXKHOCTh IIE€PEX0/Ia OT PETPOCHEKTUBBI K MEPCHEKTUBE, OT MaMITH K
nporuoszamy» [6].

Kiaccuueckast u kelHCHMaHCKasi MOJIEId MaKpPOSKOHOMHYECKOIO PaBHOBECHS
OCHOBaHbl Ha aHAJIM3€ TMoOKazaTenell coBOKymHOro crpoca (AD) U COBOKYMHOIO
npemioxenust (AS). C Touku 3peHUsl KJIaCCHYECKOW WIKOJNbI, Monenb AD-AS
MOAXOAUT ISl aHaIu3a SKOHOMHUYECKOTO PABHOBECUS B JIOJTOCPOYHOM IMEPHUOJE,
XapaKkTepu3yeMoM THOKOCTBHIO IIEH Ha TOBapbl M pasiuyHble pecypchl. C TOUKHU
3peHUs] KEMHCHAHCKOM MKOJbl, wMoaenb AD-AS mnoaxomuT s aHaiusa
DKOHOMHMYECKOTO  pPABHOBECHS B  KPAaTKOCPOYHOM  MEPHUONE,  KOTOPBIU
XapaKTEepU3yeTCsl OMPEAEIEHHON KeCTKOCThIO 11eH [ 1]. KpoMme Toro, B KEHHCHAHCKON
MOJIeNTd 00bEeMbl OOIIIECTBEHHOTO MPOU3BOJICTBA, a TAKXKE 3aHSATOCTH 3aBHUCIT OT
(dakTOpoB IUIATEXKECIOCOOHOTO crpoca. TakuM 00pa3oM, WMEHHO COBOKYITHBIN
CIIPOC SIBIIECTCS OMPEACISIONUM (PaKTOPOM.

[IpuBep>KeHIIbI KIIACCUYECKOMN IIKOJIBI CUUTAJIHU, YTO COSPEKCHHS HAXOAATCS B
pPYKax pa3HbIX JIOACH WM IpeAIpUHUMATEIICH, TOITOMY MPEAYyTraiaTh UX MOBEJICHUE
B OTHOIIECHHUM TIepeBojJia cOepeKeHHl B WHBECTHUIMU cloXHO. Ho npu sTom
MIPEICTABUTENN KIIACCHUECKON MTKOJIBI CYUTAIH, YTO (DYyHKIIMOHUPOBAHUE JCHEKHOTO
pBIHKA ONpEACNsIETCS OMNPEACICHHBIM MEXaHU3MOM, KOTOPHIM M OOECIieurBaeTCs
pPaBHOBECHE MEXK]y COEPEKEHUSIMH M MHBECTUIMSMHU. B OCHOBE ATOro MexaHu3Ma
JexaT W3MEHEHHUs IMPOIEHTHOM cTaBku. Ecim craBka crabunusupyercs, Oyaer
obecrieueH OaaHC MeEXay o00beMOM cOepexeHHu M 00beMOM HWHBeCcTUlMH. B
KJIACCUYECKOM IIKOJIE CUUTATIOCh, YTO COEpEXKEHUsI MEePEXOAT B MHBECTUIUU JIETKO
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1O/ BO3JICMCTBUEM IOCTOSIHHO JIEMCTBYIOIIETO MEXaHW3Ma; JEHbIM caMUu IO ceoe
LEHHOCTU HE MPEJICTABIISIIOT U HYXKHBI JJIsI OILIaThl TOBAPOB U OJIar.

B keliHCHMaHCTBE MNPUHIMIBLI KIACCUYECKOM IIKOJBI OBLIM HE OYECBHUIHBI.
[TosTomMy 11 BKIIFOUEHHUS YKa3aHHBIX HIOQHCOB B KapTHHY OOIIEro paBHOBECHS
anrnuiickuii keiHcuanen Jlxxon Xwukc (1904-1989) B 1937 r. B cratbe «KeWHC u
HEOKJIACCUKW» Tpeiokusl Moaens [IS-LM («investment, savings» — «liquidity,
money»). B pa3zpabotke 3Tol Mozenu, 0ObeIMHUBIIEH PAaBHOBECHE B pEajJbHOM U
JIEHEe)KHOM CEKTOpaxX dKOHOMHUKHM, ydyacTBoBasi amepukaner] J. XaHceH (1887-1975);
MOZENb MOJy4YnJia IMUPOKOE PacIpOCTpaHEHUE mnociie Bbixoaa B 1949 r. ero kauru
«MonerapHas Teopusi U QpuckanpHas nonutukay. Monaens IS-LM (Xukca-Xancena)
ABJISIETCSl YTOYHEHHOW Bepcuedt monenun AD-AS, mpencrtaBnser co0oit Mojenb
COBMECTHOTO PaBHOBECHSI TOBAPHOIO U JACHEKHOTO PBIHKOB, SIBISETCS MOJEIBIO
keiiHcrmanckoro Tumna (demand-side), omuchIBaeT 3KOHOMHKY B KPAaTKOCPOYHOM
NEPUOJIC U CIIYKUT OCHOBOM COBPEMEHHOM TE€OPUHU COBOKYITHOTO CIIPOCA.

Mopens IS-LM coxpaHsieT Bce MNPEANOCBUIKA MPOCTOM KEMHCHaHCKON
MOJICJIM: YPOBEHb II€H (PUKCUPOBAH U SIBISETCS AK30T€HHOW BEJIUYMHOU, MOITOMY
HOMUHAJIbHBIC U pEaJIbHbIe 3HAYCHUS BCEX MEPEMEHHBIX COBIAJAIOT; COBOKYITHOE
npeayioxkeHne  (00beM  BBITYCKA)  COBEPIIEHHO  AJAaCTUYHO U CIIOCOOHO
yAOBIETBOPUTH JIIOOOM 00BEM COBOKYIHOI'O CIpoca; JO0XO0J., MOTpeOieHue,
WHBECTULMN, YHCTBIM OKCHOPT SBIAKOTCA HOHAOTCHHBIMM IIEPEMEHHBIMU U
ONPENEIIATCA BHYTPH MOJEIHU; TOCYIAPCTBEHHBIE PACXOJbl, MPEIJI0KEHUE JEHET,
HAJIOTOBasi CTaBKa SIBJSIOTCA BEIMYMHAMU HK30T€HHBIMH U (OPMHUPYIOTCS BHE
Mozenu (3anatorcs u3BHe). [lepBas yacte monenu (IS) mpusBaHa OTpa3uTh yCIOBHS
MaKpO3KOHOMHYECKOTO paBHOBECHSI Ha pbIHKE TOBapoB, Bropas (LM) — Ha pblHKE
JEHEXKHBIX cpencTB. O0a pbIHKA B3aMMOCBS3aHbl: M3MEHEHHsI Ha PHIHKE TOBApOB
BBI3BIBAIOT OIPEIEIICHHBIE CIBUTH HA PBIHKE JICHET, U Ha000poT [2].

Coepexenus (S) u uaBectuninu (I) 3aBUCAT OT ypOBHS J10X0JI0B M TPOLICHTHOM
crtaBku. KpuBas IS umeer oTpunaTenbHbIi HAKJIOH, T.K. MHBECTHIIMU HAXOMSTCS B
0oOpaTHOM 3aBUCUMOCTH OT HOpPMBI NPOIIEHTAa, T.€. NPU CHUKEHUU TMPOIICHTA
uHBecTUIIMU OynyT pactu. COOTBETCTBEHHO YBEJIMYMUTCS JI0XOJl M BBIPACTYT
coepexxenus (S), a A1 CTUMYJIMPOBAaHUA NpeBpauieHuss S B | MpoleHTHas cTaBKa
JOJIKHA CHIDKAThCA M Aayibliie. TakuM 00pa3oM, MHBECTUIUMHU MPEACTABISIOT COOOM
(GYHKIHIO MPOLEHTHOM CTaBKU, cOepekeHUs — (YHKIMIO HAIMOHAIBHOTO J0XO0/a, a
paBHOBecHE COEpPEeKEHHM M MHBECTHUIUMN JOCTUTAeTCS MPH Pa3HbIX KOMOMHAIUAX
BEJINYMHBI TPOLIEHTHOM CTABKU M YPOBHS HAallMOHAJIBHOTO A0x04a [3].

Mogens IS-LM mnonyunmna mnpu3HaHHE, T.K. O3HAYAET KOHKPETH3ALIHMIO
KEMHCHUAHCKON TpakTOBKH (DYHKIIMOHAIBHBIX B3aMMOCBSI3€M Ha TOBAPHOM W
JICHE)KHOM PBIHKAX, IOMOTAET MPE/ICTaBUTh (yHKIIMOHATHHBIE 3aBUCHMOCTH Ha ATUX
PBIHKAX U BJIHMSHUE SKOHOMHYECKOW MOJIUTUKH HAa SKOHOMHUKY. IHTEepecHo, 4To OHa
UCIIOIb3YETCSI CTOPOHHUKAMHM KaK HEOKEHHCHAHCKOTO, TaK W HEOKJIAaCCHUYECKOTO
HaIIPABJIEHUM, YEM JOCTUTAETCS HEOKIACCHUYECKUM CUHTE3. BBIBOJ U3 MOJEIN TaKOB:
€CJIM YMEHBIIAeTCS MPEeJIOKEHUE JEHEr, TO YCIOBUS KpeauTa Y>KeCTOYaroTcs,
NpOIICHTHAs CTaBKa IMOBbIIAeTCI. B pesynbTaTe CHpoc Ha JACHBIM HECKOJIBKO
cHU3UTCA. YacTh JeHer OyJeT HUCIOJIb30BaHa IMa MpUoOpeTeHue 0oJiee BBITOJIHBIX
akTUBOB. PaBHOBecHe cmopoca Ha [EHEXKHBIE CpPEICTBA W UX IPEAJIOKEHUS
HApYLIUTCS, 3aT€M YCTAaHOBUTCS B HOBOM Touke. [IponenTHas craBka OyJeT BhbIlle, a
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neHer B cdepe oOpamieHus — MEHbIIE. B 3TUX YCIOBUSAX IEHTpPaJIbHBIA OaHK
CKOPPEKTHUPYET CBOIO MOJIMTUKY: IPEII0KEHUE IEHET BO3PACTET, MPOLICHTHAS CTaBKa
CHUBUTCS, T.€. MpollecC MoWaer B oOpaTHOM HampaBieHuu [7]. Mogens mgaer
BO3MOXKHOCTh MPOTHO3UPOBATh, KaK TOCYyAapCcTBO OyJeT BIUATH Ha JOXOJHOCTH
(HMHAHCOBBIX UHCTPYMEHTOB C MTOMOIIIbIO MTPOIICHTHON CTaBKHU.

CylecTByIOT OrpaHUYEHUsI B MPUMEHEHUM MOJIEJIU: OHA OCHOBaHa Ha
KEMHCUAHCKOM IPUHLHIE O JKECTKOCTU JIEHEKHBIX CPEACTB, T.€. B MOJEIH HE
YUUTBIBAETCA CYIIECTBEHHOE MHQIISIIMOHHOE AaBJICHHE.

Mogens Mannenna-diaemMunra (MoJ1e7b MaJIOW OTKPBITOM IKOHOMHUKH, MOJIETh
[S-LM-BP) 6bu1a pazpadorana P. Manennom u M. ®nemunrom B Havyaie 1960-x rr.
XX B. Monens npeactanisieT coboi passutue mozaenu [S-LM, HO B oTiudme ot HeE,
MOKET HPUMEHATHCS K OTKPBITOM M Majoil 3koHOMHUKE. OTKPBITOCTh 3KOHOMHUKHU
[0/Ipa3yMEBAET CBOOOJHOE NEPEIBM)KEHHE KalluTajda W3 3KOHOMHYECKOW CHUCTEMBI
OJHOM CTpaHbl B JKOHOMHMYECKYID CHUCTEMY Jpyrol crpaHbl. B 3TOoM ciyuae
IPOLIEHTHAs CTaBKa, KOTOpas NEHCTBYET BHYTPH OJHOM CTpaHbl, OJIM3Ka K MUPOBOM
MIPOLIEHTHOM CTaBKe [7].

Mopens IS-LM-BP B otiinune ot moxenu IS — LM coctout HEe U3 ABYX, a U3
TpeX KpUBBIX (100aBIAETCS KpHBas IUIATEKHOIO OajlaHca) U MOKa3bIBa€T CHOCOOBI
YCTaHOBJICHUSI SKOHOMUYECKOTO paBHOBECHUSI B pa3inyHbIX cdepax [10]: peanbHbIit
CEeKTOp (3aBUCUMOCTb «UHBECTULIMH — COEPEeKEHUs»); JACHEXKHBIH CEKTOp
(3aBUCUMOCTD <JIUKBUJHOCTh — JICHBIW»); BHEIIHUM CEKTOp (KpHUBas IIATEKHOTO
OaylaHca; paBHOBECHE OOECIIEUMBAETCS, KOTJa HEJOCTATOK CPEICTB MO TOPTOBOMY
OaslaHCy TTOKPBIBAETCS MPUTOKOM CPEJICTB M3-3a pyOexa).

I{emecooOpa3Ho paccMOTPeTh BO3MOXKHOCTH afanTanuu mojenu IS—-LM—-BP k
POCCHICKOM JIE€UCTBUTEIBRHOCTH. B mepByrO0 ouepenp CIEAYEeT BBIAEIUTH, C TOYKHU
3pEHUs XPOHOJIOTUYECKOM M MPAKTUYECKOM aJanTaluy MOAEIH, TUCCEPTALMOHHYIO
paboTy, B KOTOPO pa3pabdaThiBaeTCsi METOAMKA MOCTPOCHUSI KOMIIOHEHT Mojenu [S-
LM nn1s yciioBuil 5KOHOMUKH HaIlel cTpaHsl [§].

Oco0EHHO aKTyallbHO MPUMEHEHHWE MOJEIM K IUIABAIOLIEMY BaJlOTHOMY
Kypcy. JuHamuka Kypca pyOnsi omnpenensieTcs COOTHOUIEHHWEM CIIpoca Ha
WHOCTPAHHYIO BaJIIOTy M €€ MPEJIOKEHUS Ha BAIIOTHOM pbIHKE. OXHIAIOCh, YTO
rMOKUN BaJIOTHBIM Kypc TMO3BOJIUT SKOHOMHUKE Poccuu moacTpanBaThCs MOA
MEHSIOIIMECS] BHEIIHUE YCIOBHS, CIVIAXKUBAs BO3JCHCTBUE HA HEE BHEIIHUX
dakTopos [4].

B coorBerctBun ¢ Mogmenbto IS-LM-BP, miaBaroniuii BadlOTHBIM Kypce
IIPUBOJIUT K BO3PACTAHUIO YIKOHOMHUYECKON HEOIPEEIIEHHOCTH, U, KaK CIEACTBUE, K
COKpAIIICHUIO TPEeJeIbHBIX HOPM TOTpPEOJICHUs] U WHBECTUpPOBaHUA. B pesynbrare
MEHSIETCSI yIroJl HAKJIOHA KPUBOM IUIAHUPYEMBIX pACXOJIOB, €€ IEPECEUYCHUE C
(paKTUYECKUMH pacxoJaMU COOTBETCTBYeT Oojee HHM3KOMY YPOBHIO JI0XOJA.
[lepeceuenne kpuBbix LM u HOBo#l IS cooTBercTByeT neduuuTy IIaTexHOTO
Oalanca © YJIEUIEBICHUIO HAIMOHANBLHON BamioThl. Jlasiee BaNIOTHBIA KypC
CHIDKAETCH, TOBBIIIAETCA KOHKYPEHTOCIIOCOOHOCTh ~ TOBapoOB MECTHOT'O
POU3BOJICTBA, YBEITMUMBAIOTCS 00BEMBI SKCIIOPTA 3THX TOBAPOB [9].

B 3akmtouenue ormerum, uto IS-LM-BP-monenupoBanue MoxeT OBbITh
NPU3HAHHBIM 1€J€CO00pa3HbIM M TPUTOAHBIM JUJISl JIOKAIbHBIX (HAIMOHAJIBHBIX )
CUCTEM IIPH YCIOBUH KOPPEKTHOM afanTaiuu (MoauduKaum) K ux crenuduke.
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ASSESSMENT OF DATA FOR TRIPS OF BULGARIAN CITIZENS IN FOUR
BALKAN COUNTRIES

Abstract. This article presents assessment and analysis of the data for trips of Bulgarian
citizens in four Balkan countries for the period from 2001 to 2017. The mentioned information has
been searched and extracted from the website of the Bulgarian National Statistical Institute. The
obtained results from the data processing have been summarized and discussed. As a whole, it can
be concluded that the number of trips of Bulgarian citizens in Greece and Romania is significantly
higher in comparison with this one in Albania and Bosnia and Herzegovina. Significant differences
have been observed in the results from the statistical assessment of the number of trips of Bulgarian
citizens in these countries.

Keywords: assessment, data processing, trips of Bulgarian citizens

Introduction

Tourism is certainly a huge and important economic activity. But tourism is not
the world's largest industry [1]. Tourism can be considered as a stimulator of the
entire economic system [2]. Along with economic development, people have become
increasingly involved in recreational activities, resulting in the boom in tourism in the
past few decades. The tourism industry benefits other service industries, as well as
creates employment opportunities and foreign exchanges [3].

Specially, information from the field of the tourism in Bulgaria is provided
from the National Statistical Institute (NSI) [4]. The aim of this article is to present
assessment and analysis of the data for trips of Bulgarian citizens in four Balkan

countries (Greece, Romania, Albania and Bosnia and Herzegovina) in the period
2001-2017.

Materials and Methods

Sources that contain information about tourism in Bulgaria are both structured
and unstructured [5]. Data concerning the trips of Bulgarian citizens in Greece,
Romania, Albania and Bosnia and Herzegovina have been extracted from the website
of NSI. They have been presented and stored in a separate xIsx file. The examined
information about the listed countries has been processed and assessed in the
mentioned above 17-years time interval. Microsoft Excel software system [6, 7] has
been used for this purpose. A comparative analysis and analysis of variance [8] have
been applied in this article. Analysis of variance (Anova) is a statistical tool used to
detect differences between experimental group means [8]. The obtained results from
the data processing have been visualized and the relevant conclusions have been
drawn.

Results and Discussion

The trips of Bulgarian citizens in Greece increased constantly during 2003-
2008, as can be seen from the diagram of figure 1. Quite naturally, the highest value
of this indicator was observed in the last year of the indicated period. Compared to
the year 2007, the number of the trips grew by 84,82%. An interesting fact should be
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noted. The calculations show a significant decline of the indicator value in 2009-
2010, as well as in 2012.
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Figure 1. Graphical analysis of the surveyed data about the four countries
Source: Data from National Statistical Institute

During 2002, as compared to 2001, the trips of Bulgarian citizens in this
considered country also decreased by about 12,57%. The period from 2013 to 2017 is
characterized by a continuous increase in the values of the studied indicator. This
examined variable has been growing with a faster pace in the last three years of the
investigated time interval. It should be noted that the columns in figure 1 present the
trips of Bulgarian citizens in Greece and Romania (shown on the primary vertical
axis), whereas the lines represent the values of the indicated variable for Albania and
Bosnia and Herzegovina (shown on the secondary vertical axis).

A little different is the situation for the studied data concerning Romania. The
trips of Bulgarian citizens in the referred country grew gradually during 2001-2004.
Periods alternate over the next nine years where the indicator goes up and down or
vice versa. The values of this indicator increase again in the time interval 2013-2017.
As can be expected, the lowest value of this variable was registered in 2001, while
the highest value was established in 2017. The number of trips of Bulgarian citizens
in Greece is significantly higher in comparison with this one in Romania for each one
year of the examined period.

The situation with the number of trips of Bulgarian citizens in the other studied
countries (Albania and Bosnia and Herzegovina) is quite different. The values of this
indicator for them are much smaller. The trips of Bulgarian citizens in Albania
decreased in 2003, 2007-2011 and 2016, but the lowest value was registered in 2011.
In the remaining years of the considered interval the reverse process is observed. This
studied indicator for the referred country increased in the period 2002, 2004-2006,
2012-2015 and 2017. During 2014, as compared to 2013, the examined indicator
grew significantly by about 8 times, as can be seen from Figure 1.

A certain decline in the trips of Bulgarian citizens in Bosnia and Herzegovina
was registered in 2003, 2005-2007, 2009-2011 and 2015. It should be noted that the
lowest indicator value is obtained in 2013. The values of the examined variable grew
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in the time interval 2002, 2004, 2008, 2012 and 2016-2017. Another fact is of an
interest. The number of trips of Bulgarian citizens to Bosnia and Herzegovina has
grew with a fast pace in the last year of the surveyed period. The calculations show,
that the increase of this indicator is more than 4 times (Figure 1).

Analysis of variance (Anova) has also been applied to the examined
information in the current work. The obtained results of the data processing are
presented on table 1. They show that there are statistically significant differences (P-
value<0.05) between the considered data in the number of the trips of Bulgarian
citizens in the mentioned countries.

Table 1. Visualization of the results for the studied countries

ANOVA

Source of Variation SS df MS F P-value Fcrit
Between Groups 9,4E+12 3] 3,1E+12| 83,694 4,1E-22 2,74819091
Within Groups 2,4E+12 64| 3,7E+10
Total | 1,ISE+13] 67| | | |

Source: Own calculations on the basis of data from NSI

Conclusion

The current article surveys the trips of Bulgarian citizens in four Balkan
countries for the time interval 2001-2017. The referred data have been extracted from
the website of the Bulgarian National Statistical Institute and subsequently they have
been processed and assessed.

The obtained results from this study show: (1) The number of trips of
Bulgarian citizens in Greece and Romania is significantly higher in comparison with
this one in Albania and Bosnia and Herzegovina; (2) An increase of the values of this
indicator for Albania and Bosnia and Herzegovina has been observed in the last years
of the examined period; (3) The assessment of the number of trips of Bulgarian
citizens in these four countries forms groups with statistically significant differences.
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SURVEY OF THE TOURIST FLOW FROM BALKAN COUNTRIES TO
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Abstract. The article surveys the tourist flow from Balkan countries to Bulgaria. These data
have been extracted from the website of the National Statistical Institute. They have been processed
and summarized. The considered time interval includes the years from 2001 to 2018. As a whole, it
can be concluded that the number of foreign tourists from Greece and Romania for the studied
interval is higher. The flow of tourists from Albania has increased significantly in the last 8 years of
the period. The grouping of the examined seven countries according to the values of the number of
visits of their tourists in Bulgaria led to the formation of three clusters.
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Introduction

The tourism sector and tourism research community focus mainly on
international in- and outbound tourism volumes and expenditures [1]. The
development of international tourism in many countries has had great impact on
economic growth, the increase of employment allowed the improvement of budget
revenues, solving environmental issues. With a wide variety of contemporary
tourism, its role is constantly expanding [2]. The tourism industry is a very important
economic factor for many countries in the world, including Bulgaria [3].

The aim of this article is to survey the tourist flow from Balkan countries to
Bulgaria in the period from 2001 to 2018. In the case, the considered countries are the
following: Turkey, Greece, Republic of North Macedonia, Romania, Croatia,
Slovenia and Albania.

Materials and Methods

Data concerning the flow of foreign tourists are published on the website of the
National Statistical Institute [4]. This information about the tourist flow from the
listed Balkan countries to Bulgaria has been extracted and has been organized in an
Excel file. The obtained data have been compared and summarized. A hierarchical
cluster analysis has also been applied in this article. The software packages such as
Microsoft Excel [5] and R Commander [6], [7] have been used for the data
processing. The obtained results have been visualized in graphic form and the
relevant conclusions have been presented.

Results and Discussion

The change of the tourist flow from these countries to Bulgaria has been
studied in the indicated above time interval. In the years 2008-2013 and 2015-2018
the number of visits of tourists from Romania is higher in comparison with this one
from the other six countries, as can be seen from Fig. 1. The columns in figure 1
present the tourist flow from Turkey, Greece, Republic of North Macedonia and
Romania (shown on the primary vertical axis), whereas the lines represent the tourist
flow from Croatia, Slovenia and Albania (shown on the secondary vertical axis).
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The increase in tourist visits from Albania has been significant since 2010. The
calculations show that it is more than 5,2 times for the period 2011-2018.
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Figure 1. Tourist flow from the studied countries for the considered time interval
Source: Data from National Statistical Institute

A similar situation is obtained for the considered data concerning one of the
studied countries. In this case, the number of visits of tourists from Turkey in the last
7 years has grown more than 3 times. At the beginning of the period (about 3 years)
the visits of tourists from Republic of North Macedonia are higher in comparison
with those for the other examined countries. Another fact is of an interest. A
significant increase of the number of tourist visits from Slovenia to Bulgaria is
observed in 2004. The studied variable grew gradually in the time interval 2006-2010
and 2014-2018. The tourist flow from Greece is higher in comparison with this one
from the other examined countries in the period 2004-2007. The number of visits of
tourists from Croatia to Bulgaria is constantly increasing in 2001-2008. The same
process has been established in the last 4 years of the period. As can be seen from fig.
1, there are years in which a certain decline in tourist flow from each of the examined
countries 1s observed.

In general, the number of foreign tourists from Greece for the studied time
interval 1s the largest, whereas the tourist flow from Croatia is the smallest.
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A hierarchical cluster analysis has been applied to the studied data on the
number of visits of tourists from the indicated countries in Bulgaria. Grouping the
years according to the values of this indicator is presented in figure 2. The years
between 2003 and 2005 are included in one cluster and 2006 is joined to it. 2001-
2002 form a separate cluster. These two clusters join on relatively small distance. The
years 2010-2013, 2014-2015 and 2007-2009 are presented in three clusters. The first
two of them join on relatively small distance. Subsequently the third cluster joins to
them. 2016-2017 are included in one separate cluster and 2018 is joined to it.

The studied countries are also grouped according to the values of the number
of visits of their tourists in Bulgaria. The obtained clusters are the following (figure
3): Greece and Romania form a separate cluster. The tourist flows from these
countries are the largest; Turkey and Republic of North Macedonia are presented in
one cluster. The tourist flows from the studied countries in Bulgaria are relatively
large; Slovenia and Croatia are included in the third cluster, and subsequently
Albania joined to it. The number of foreign tourists from these countries is the
smallest.
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Figure 2. Clustering the studied countries according to the values of the

indicator
Source: Own calculations on the basis of data from NSI

Conclusion

The current article surveys the tourist flow from Balkan countries to Bulgaria
in the period from 2001 to 2018. These data have been extracted from the website of
the Bulgarian National Statistical Institute. They have been processed and
summarized.

As a result of this study, the following conclusions can be drawn: (1) The
number of foreign tourists from Greece and Romania for the considered interval is
relatively higher; (2) In the period 2011-2018, the flow of tourists from Albania
increased significantly; (3) The grouping of the examined seven countries according
to the values of the number of visits of their tourists in Bulgaria led to the formation
of three clusters.
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ADVANTAGES AND DISADVANTAGES OF NEW TECHNOLOGIES
IN HOSPITALITY

Abstract. The scientific report aims to reveal the positive and negative results that result
from the introduction of innovation in hotels. The connection between the advantages of automation
and the consequences of its integration is considered. The role of digital devices as a means of
improving the quality of service is highlighted. The focus is on the potential of robotics in
accommodation as a way to optimize the work process. The main shortcomings are presented,
which are a challenge for every hotelier. The focus is on research conducted by several independent
companies. The author defends the thesis that in the last decade the key changes in the hotel
industry are a consequence of technological innovations.
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Introduction
In today's globalized world, mobile devices are becoming a means of
performing many tasks. A basic rule in the hotel industry is to increase guest
satisfaction. The needs of the modern tourist are related to fast and quality service. It
can be achieved by automating the workflow. In order to fulfill the condition, it is
necessary to make a qualitative analysis of the benefits of the implementation of
technological applications, as well as their disadvantages. The object of the present
study is the hotel industry. The subject of analysis is the advantages and
disadvantages of new technologies in accommodation. The scientific report aims to
reveal the positive and negative results that result from the introduction of innovation
in hotels. In this regard, the following research tasks are solved:
— research of the advantages of technologies in the hotel industry;
— analyzing the shortcomings of automation and robotics;
— study of the results of the use of artificial intelligence in hotels.
Advantages of technology in hospitality
The benefits of digitalization are evident in almost every aspect of our lives.
The Internet is part of everyone's daily life. It is used by people as a means of
communication, even when they are far from each other [2, p. 346]. Innovation is a
tool that helps the global business reach new heights in process optimization.
Efficiency and sustainability
The use of digital aids helps the efficient functioning of enterprises.
Accommodation management procedures are accelerated and therefore the quality of
economic operations is improved [3, p. 9]. Sustainability is one of the challenges that
1s gaining momentum due to the growing interest of guests in the environment [6, p.
287]. Many hoteliers are engaged in programs to preserve the environment and
reduce energy [8, p. 6]. An example of the successful integration of technologies to
increase sustainable development is the Starwood hotel chain.
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Good advertising

Mobile devices have helped boost word-of-mouth advertising. Therefore, more
and more consumers are becoming interested in different products. The hotel industry
takes advantage of this and begins to expand its activities [7, p. 3]. Thanks to
websites like Tripadvisor, the influence that consumer reviews have on travel
decisions is growing. There is a growing trend for hotels to add their ads to the
internet and rely on positive feedback from their customers.

Workflow optimization and cost reduction

Another advantage associated with automation includes reduced operating
costs for business, user convenience, and fast transaction speed [3, p. 9]. This allows
hoteliers to optimize their work structure. Technologies need little maintenance, do
not need rest, and do not get sick. Owners have full control over the actions of their
robotic employees 24 hours a day, 7 days a week. In comparison, people who have a
normal working day can work a maximum of 40-60 hours per week. If a hotel needs
5 receptionists to provide a permanent reception, this issue can be solved with a
single kiosk [1, p. 1].

High quality service

Innovations in hotels have a measurable impact on the customer and employee
satisfaction [3, p. 9]. Robots provide high-level assistance. Each service that
automation provides consists of predefined procedures that are followed precisely.
Therefore, the ways of working are improved [1, p. 1]. In order to achieve a change
in the structure, the intervention of a specialist is needed. At the moment, it is not
possible for technology to take the initiative in the way of service. This means that
the processes are controlled by the wishes and rules of hoteliers and are strictly
observed.

Disadvantages of automation and robotics

The virtual world is a set of challenges. They can be considered in general as
negative aspects of innovation [4, p. 735]. The author focuses on three of the strong
problems arising from the introduction of robotics in the industry.

Unemployment

One of the first negative aspects of automation is increased unemployment.
According to a recent study, 47% of professions in the United States will disappear
due to increasing computerization [1, p. 2]. More and more people are losing their
jobs because of the convenience that robots offer. Advertising is now done entirely
online, and reservations are controlled by the central reservation system. The focus of
the internal competition is shifting. Workers need to compete with technology, not
other people.

Lack of personalized service

In the current state of technological development, artificial intelligence serves
guests according to pre-set commands. In this regard, consumers receive the same
service. Innovations cannot themselves invent new ways of providing services to
customers. The kiosks follow their procedures without deviation. Chatbots can adapt
their actions and responses only on the basis of specific interactions they have with

people [1, p. 2].
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Work with preset parameters

This principle has a dual nature. On the one hand, devices are not expected to
become independent of human intervention and control soon [1, p. 2]. Therefore,
unemployment can be reduced. On the other hand, this feature is one of the
disadvantages, as it implies a greater investment on the part of hotels. Chatbots
answer questions that contain specific keywords. Recognizing them, they respond
with predefined phrases. This requires the intervention of a specialist who must be
paid.

Results from the use of artificial intelligence in hotels

Over the last decade, many hoteliers have discovered the benefits of integrating
digital aids into their workflow. Mazars was one of the first to conduct a study on
automation that affects the hotel industry. Several key innovations have been
identified [9, p. 11].

Smart Rooms

After starting to use innovations, several significant changes are noticed. These
include the introduction of electronic room unlocking via smartphones; control of
curtains and lighting by voice modulators. Possibility to control the temperature with
the help of a special application [9, p. 11]. An example of a successfully integrated
technology device is Amazon's Alexa product. It is used by the famous Marriott
Hotels chain.

Self-service technology

Airlines are the first to install electronic boards that allow a person to book
alone their own ticket. After their introduction, sales doubled, as customers
appreciate the opportunity to complete their purchase quickly and easily. Over the
years, this technology has evolved and is now used outside the airport. In an effort to
improve efficiency, hosts strive to automate the registration and check-out process.
Increasingly, hotels around the world are adopting electronic "Kiosk" accommodation
to simplify, personalize, and speed up the process, allowing guests to go directly to
their rooms [5, p. 20].

Robots

This form of artificial intelligence is among the winners in the market. Hotels
like Henna-na in Japan have been a significant success since the robotization of their
work process [11]. Digital employees are a key element in changing the hotel offers,
as they increase the quality and speed of service. There are many successful examples
of practice. One of them is the Dash robot, which is used by Crowne Plaza. It is a
convenient way to serve snacks in the room and provide toiletries whenever needed.
Next, as proof of improved and accelerated service are the robots of Yotel Hotels.
Called Yobot, their function is to pack, unpack, and carry the personal luggage of the
guest. This simplifies the work process not only for employees but also for customers
who are in a hurry or do not want to have contact with people.

IBeacons and location-based technology

This type of innovation allows the hotel to send the necessary set of
information to users, no matter where they are. A key element is an ability for guests
to receive their virtual room keys before their arrival [9, p. 11].

In order to track the results of technological development in the hotel industry,
it is necessary to pay attention to the statistics of recent years. A TripAdvisor survey
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cited by Szydlo found that 87% of the site's users feel more confident in their
decisions when reading reviews of trips there. 98% of respondents admit that they
find the information "accurate for the actual experience". Similarly, according to
LateRooms, 90% of travelers avoid booking hotels marked as "dirty" in online
reviews [12]. This proves the claim that the Internet and mobile applications are a
means of good advertising. They help to spread it by word of mouth.

In order to understand the connection between innovation and improved
service in hotels, it is necessary to consider the attitude of customers to innovation.
Numerous studies are being done in this direction. An Oracle report on the impact of
automation in the hospitality industry draws several significant conclusions [10, p. 3]:

First of all, people appreciate the availability of technology in hotels. Nearly
two-thirds of Americans say it is "very or extremely important" for owners to
continue investing in a variety of applications to improve their guest experience. This
shows that consumers are turning to book accommodation where there is some
automation. Therefore, we can conclude that the introduction of technological
improvements helps to increase profits and retain loyal customers.

Next, guests approve of the speed of service and the ability to use their mobile
devices. At a time when phones are part of our daily lives, it is important to pay
attention to the amenities they provide. Approximately 94% of business travelers and
80% of leisure travelers value the ability to use their smartphones to self-register.
This proves that the availability of digitalization is a key element for improving the
quality of service.

Thirdly, as a result of the integration of technologies, the improved quality of
service is a consequence of a personalized attitude. In recent years, the industry has
seen a significant increase in the level of services provided. This is entirely due to the
combination of artificial intelligence and human intervention. Thanks to the central
reservation system in the hotel chains, the hosts have access to a set of personal
information about the guest. In this way, each hotel can fully meet the needs of its
customers.

Conclusion

Technologies worldwide increase the quality of service in the hotel industry. In
support of this statement, the author analyzes the results of their integration into the
work process. The reasoning made gives us reason to conclude that innovation has
more positive qualities than negative ones. The reviewed statistics conducted by
several independent companies prove the hypothesis that in the last decade the
changes in the hotel industry are a consequence of technological innovations. Users
are changing their preferences and are highly mobile-oriented. Therefore, any hotelier
who chooses to introduce automation to optimize their work will improve the
services it offers. Artificial intelligence is a key element in achieving
competitiveness.
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MAPKETHUHI' HA HEJABUWKUMHU UMOTHU

Abstract. In today's competitive real estate market, it is very important for a property offer
to stand out in one way or another among the others, so that the result is a quick deal and satisfied
customers. There are many marketing techniques that real estate agencies use to promote their
offers, some of them direct, others not, but their common goal is to attract the attention of potential
buyers. The aim of the development is to make an analysis of the main marketing strategies and
techniques that real estate agencies use to present their properties.

Keywords: Real estate agencies, marketing, strategies

AnHomayusn. B OnewHusi KOHKYpeHmeH UMOMeH Na3ap e MHO20 8AdCHO 3d eOHa oghepma Oa
UBNBKBA NO eOUuH UIU Opye HA4YUH cped OCMAHaiume, maxa ue pe3yimamvm 0a 0voe Obp30
Peanu3upana coeika u 008oaHu Kiuenmu. Mma docma mapkemunzo8u noxeamu, KOUMo deeHyuume
30 HEOBUNCUMU UMOMU UZNONZ6AM 3d Od PEKIAMupam ogepmume Cu, HAKOU OM MAX OUPEKMHU,
opyeu - He, HO mMsAXHaMA 0Owa yei e 0a NPUSLIEeKAm GHUMAHUEMO HA NOMEHYUAIHU KYNnyead.
Llenma na paspabomkama e O0a HANPasu aMaIU3 HA OCHOGHUME MAPKEMUH208U CMpameuu U
nOX8AMU, KOUMO A2EHYUUME 3a HEOBUICUMU UMOMU U3NOA36AM 34 Od NPEOCMABAN UMOMUME CU.

Knwuosu oymu: Acenyuu 3a HeO8UICUMU UMOMU, MAPKEMUH2, CIMpame2uu

BbBenenne

B nmnpakTtukara, opraHuzanusTa Ha paboTa Ha OTAENHUTE ATrE€HUUHd 3a
HE/IBI)KMMU MMOTH C€ pas3jinyaBa 3HAUUTEIHO, OT €JHa CTpaHa [0 OTHOILIEHUE Ha
IpeIaraHuTe YCIyrH, a OT Apyra 110 OTHOIIEHHWE HAa TEXHUKUTE Ha paboTa, KOUTO Te
npunarat. HeoOxoaumMocTra OT NOCTOSHHA AakTyalu3aldsg Ha HM3M0J3BaHUTE
CTpaTerMd M METOJIM 3a peKiaMa, J00aBSIHETO Ha HOBO ChIbpPXKAHHE WIU
JI€aKTUBUPAHE HA CTApO Ca CpeJ] OCHOBHUTE NEHHOCTH, KOMTO Ca BaKHU 3a BCSKa
€/IHa areHuus 3a aa ovxae ycneuHa. [lopagn nuHamukaTa Ha OM3HECA ¢ HEABHKUMU
MMOTH MOHSAKOra € Hajara BCHYKH T€3U IIPOMEHH J]a CTaBaT B JBUKECHUE.

OCHOBHM MAapKETHHIOBU CTpPAaTErMM M NOXBAaTH Ha ATEHIMU 332 HEIBMXKUMH
UMOTH

- Uumepuem catimose

['onemuTe KOMIaHUU 32 UMOTU PAOOTAT CbBMECTHO C MOPTAIU 32 HEABUKUMU
UMOTH 3a Jla yBenuuyarT oOXBaTa Ha pekiiamara cu. Ta3u MHOro M3rojHa IpaKTHUKa
yBeJIM4YaBa UHTEpeca KbM O(epTUTe, KaKTO M IIaHCAa UM Ja ce€ MpojaajaaT mo-0bp3o0.
Jlopu ¥ callTbT Ha KOMIIaHUATA J]a € MHOTO IOCEL[aBaH OT MOTEHIHAJHU KIIMEHTH,
pekiamMara Ha UMOTUTE B MOMYJISIPEH MOPTa 3a HEJABUKUMU UMOTHU J00aBs CTOMHOCT
KbM MapKeTHHroBaTa cTpaTerus. B kiacanusita Ha Hail-IiocellaBaHUTE OBITapCKu
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caliToBe 3a HEJBWKUMHM HMOTH NOpTanbT Imot.bg e ¢ 4YeTupu OBTU MOBEYE
MIOCEIIICHHUS Ha JEH OT BTOpHS B criuchbka Imoti.net. J/IHeBHO mbpBUAT uMma okoio 40
000 mocemenus cpemry 10 000 va BTopus. Ha tpeta no3umus, ¢ okosio 9000 nHeBHU
nocemieHus, € imoti.info. CeIIUAT € U OposAT Ha MOTPEOUTENIUTE, KOUTO IMOCEIaBar
homes.bg. Ha mera mo3unus e calTsT holmes.bg ¢ okomo 5 000 mocerutens
nHeBHO. OOsBHUTE Ha areHIIMUTE 32 HEJIBMYKUMU MMOTH, KOUTO U3MOJ3BAT yCIYTUTE
Ha Imot.bg ce myGiukyar u B calita Bazar.bg, unsto nHeBHa nocemnaeMmoct ¢ Haja 100
000 morpebutens IIpe3 2008 r. Vieira mnuTHpa CTaTHCTHKA, B KOSTO TBBPIH, Ue
Bceku Mecer] 20 MJIH. AYIIA THPCAT UMOTU B MHTEPHET MPOCTPaHCTBOTO. OTMHHAXa
JTHUTE, B KOWTO KyIyBauWTE WJIM HaeMmaTelnTe OOWMKalsixa W3 KBapTaliuTe, 3a Ja
TBpCIAT cBOOOAeH wuMoOT. JlHec Te momydaBaT WHGOpPMAIMS OTHOCHO HOBHTE
NPEAJIOKEHHUS] Ha Ta3apa, OTroBapsiii Ha TEXHUTE M3MCKBaHUS, Ha CBOSTA
enexktponHa noma. Ome npe3 2008 1. 65% OT KIMEHTUTE TBPCAT HUMOT Upe3
uHTepHeT. KbM AHenHaTa gata npoueHThT € MHOTO MO-BUCOK.

Catim Ha acenyuama

CaiThT Ha areHIusATa € ,,JIMIETO Ha KOMIIAHMATA, HAQUMHBT, 0 KOWTO HMCKa
Ja sl Bb3MpPUEMAT KYIMyBauuTe U MapTHhOpUTE W. MHTYyUTUBHUAT, UHPOPMATUBEH U
n00pe CTPYKTYypHUpaH CalT € 3abKUTETHO M3UCKBAHE, Thil KaTO TOBAa € MACTOTO,
KbJIETO IOJIsIMa 4acT OT KJIMEHTUTE OMBAT MPUBJICUCHHU OT JaJ€H UMOT M 3arloyBaT Ja
ro npoy4rart. Besika oepra TpsOBa 1a npenocraBs uzuepriaresina nHGopmaius, Taka
Ye MOTEHIIUATHUAT KYITyBay Jla MOKE Jla HallpaBH ,,BUPTYyaJIHA pa3XxoJiKa” U3 UMOTa U
na ,,nmouyBcTBa” atmocdepara. BaxkHo e Bcska odepra ma mma mobpe HamucaHO
OMMCAaHWE KAaKTO U XapakTepUCTUKM HAa HMMOTa KaTro HEropara IieHa, IUIOLI,
MECTOTIOJIOKEHUE U ChCTOSHUE, N1aju € 003aBe/IeH WX He, Jad uMa rpajuHa U T.H.
KauecTBeHHTE CHUMKH Ha MMOTa ChIIO Ca MHOI'O BaKHO YCIIOBUE, a JON'bIHUTEIHU
eKCTpU KaTO BUJEO HA MMOTA, IUIAaHOBE WM HH(GOpMAalUs 3a KOHCYJTaHTa caMoO IO
IpaBAT TMO-MIPUBJIEKATEIeH 3a KymyBaya. MMOTBT ce  perucrpupa B
uH(popMallMOHHATa CUCTEMa Ha areHIUATa M aBTOMAaTUYHO C TOBa - BbB BOJCIIU
UMOTHHU NOpTaau. MoJEpHUSIT KyIlyBau WM HaeMmaTes JIOCTUTra J0 KEeJIaHUS UMOT
Ype3 MHTEPHET- UMOTHU MOPTaIM, yeOCAaWTOBE HA areHIMM 3a HEJIBWXXHUMHU HUMOTH,
coraiHu Mpexku. KoMmmaHusi oT cekTopa, KOsITO OTChCTBAa OT OHJIAMH MPOCTPAHCT-
BOTO, HE OM MoOTJIa Jia olejiee B yCJIOBHUSATAa Ha JUTMTAIM3UPAHOTO U KOHKYPEHTHO
00111eCTBO.

- Coyuannu mpeosicu / Facebook, Linkldin, Twiter You Tube /

[Ipe3 mnocienHUTE TOAUHU COLMAIHUTE MPEXKH HM3MECTUXAa MHOIO OT
TPaJAUIIMOHHUTE KaHaIu 3a peKiiamMa OliarojJlapeHue Ha peauila CBOW MPEIUMCTBA —
BB3MOXKHOCT 3a MO-TOYHO TapreTupaHe Ha peKiiamara, MO-HHCKa IIeHa 3a 00XBaT U
KJIMKOBE, aTPaKTUBHOCT W HHTEPAKTUBHOCT C MOTPEOUTETUTE, KOETO IOBUINABA
TAXHATa JIOSUTHOCT KbM MapkuTe. ToBa ca camMo 4YacT OT KauecTBaTa, KOUTO TH
OpaBAT OTJIWYEH HMHCTPYMEHT 3a OHJIailH pekiiama. Karo OcHOBHa mpuyuHA 3a
HEMPECTAaHHOTO HAapacTBaHE HAa KJIMEHTUTE OT COLIMAIIHUTE MPEXH € HU3I0JI3BaHETO
UM U Tpe3 MOOWIHUTE TelieOHU, KOETO YJECHSBA JIOCThIIA J0 TAX JOPU KOraTo
MOTPEOUTEIIST € B ABUIKCHHUE.

Craructuka, myonukyBana ot Chaffey, coun, ue 4,5 Miapa. Iyl Wik moBeye
OT TOJIOBMHATa HacejeHue Ha 3emsTa u3noi3Ba uartepuetr. Ha 30 suyapu 2020 r. e
OTYETEHO, Y€ OT TAX 3,8 MIIpJ. AyIIH ca MOTPEOUTENIN HA COLIMATHUTE MPEKHU, KOETO
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ce paBHsBa Ha mnpuOnu3uTeaHo 49% oT HaceneHneTo. M3MEHEHHETO CIPSIMO M.
sayapu 2019 r. e ¢ 9%, T.e. B paMKuTe Ha €JHA KaJeHJapHa TrOJWHA OIIE
npuoan3uTenHo 300 MIH.HOBHM MOTpeOMTENN ca c€ BKIIOUMIM B ,,COIMAIHHA - Te*
ayautopuute. B bwarapus 66,8% o1 HacenenuweTo wusnoiszBa uHtepHeT (HCHU,
2019a), a coupaiHUTEe MpEXHU ce nocemanar ot 52,9% ot Obarapure.

- bpokepcku epynu

Nma paznuunu OpOKEpPCKH TPynu B COIIMATHUTE MPEXKHU , KOUTO LEIAT OBp3
obmeH Ha odeptu. Tesu rpynu umar roymsimMa edextuBHocT. OT eaHa CTpaHa 4Ype3
Ch3JIaBaHETO Ha JJOBEPUE MEXK/y KOJIETH, a OT JIpyra cTpaHa mo-0bp30 MoyyaBaHe Ha
uHboOpMaIs ¥ OpTaHU3U3MpaHEe Ha OTJICAH 3a JajieHa odepTa.

- Cpewu ¢ bpoxepu

M3xmountenHo eheKTUBEH METOJ| 3a OOMsHa Ha Oo(epTH ca CpeIHTe C
Opokepu: B popManmHa uiu HeGopMaiHa cpea: OO OTIEPATUBKU , HA KOUTO BCEKH
npe3eHTHpa Hah-aTpakTUBHUTE cu odeptu. M3momsBar ce mpe3eHTaIuu, IoCTepu H
Ip.; Ha BEYEPHU CPEIIHU, KOKTEWIN U JIp.

- Cnucwvk Ha acenyuu, pabomewiu 8 patioHa u UMawu CXOOHU UMOMU

M3mnpama ce koHKpeTHaTa cXojaHa odepTra U UM ce mpo3BbHsABA. Hait-uecto
TOBa C€ MpaBU CJej KaTo C€ MPOBEPU NPEHJIaraHeTO B MOPTAIUTE 3a HEJIBIXKUMU
uMoTu. Cenektupa ce nHpopmarnusaTa u ce 00padoTaa.

- “Bawu xnuenmu — Haxonxo znamnu evnpoca’™

[Ipennarane Ha ©MOTa Ha KJIWEHTH (MpoAaBayd W KyIyBauM) OT CUCTEMaTa 3a
0a3a jgaHHW Ha areHuusATa. [Ipy Mpo3BBbHSABAHE HAa KIMEHTA CE M3MOJI3BAT BBHIIPOCH
karo:“”’I'-H mpojaBa4, ©UMaTe JIM HIKOW TMO3HAT, KOWTO OU Ce 3aMHTEPECOBaI OT TO3H
armaptaMeHt ? “” wiM “ I.H ....., UMaTe JIM HAKOM MO3HAT, KOWTO OOMHUCIIA Ja Mpo/IaBa
anaptamenTa cu B Codus ?” ToBa ca BbIPOCH, KOUTO BOAST, MAKap U HECH3HATEITHO
KbM aHTQKUMEHT KbM Bac.

- Dapmune

ToBa e cucTema, KOSATO € 3aMMCTBaHa OT HAayMHA, MO KOWTO THPTrOBUSTA C
HEJIBIDKMMU UMOTH € opraHusupana B YHrapus. Llenra e Opokepure 1a Omo3HasT 1mo-
no0pe MmepuMeTbpa, CBbp3aH ¢ ACHHOCTTa UM U Aa ce npoduiupar B Hero. [1o To3u
HAYMH T€ Ca IMO-MOJIC3HH NpPU KOHCYJITHUPAHETO Ha KIUEHTUTE cu. OCHOBHUSAT
MPUHIIAIT Ha paboTa Ha cHUCTeMara € OpOKEPHT Jia MPeBbpPHE B CBOM "pecop" naaecHa
reorpadpcka oOmact. ToBa craBa ChC paszjiensHe W pasznaBaHe Ha ¢iaepu,
3all03HAHCTBA C JOMOYIPABUTEIU U ApP. A 1edTa € KIUEHTUTE, KOUTO IPoaaBaT Win
KYITyBaT UMOT, JIa IOTHPCAT TOYHO TO3HM areHT, KOMTO 00CIy’KBa pailoHa UM.

Dupmenu bpowypu u 1UCMOBKU

ITeyaTHuTEe MaTepuaau ca M3KIFOYUTEIHO JOOPO CPEJICTBO 3a MPUBJIMYAHE Ha
BHMMAaHUETO HAa KYIyBa4WTe, OCOOECHO Ha IO-TPAJAMIIMOHHO HACTPOCHHTE TAaKHBA,
KOUTO TH TPEANOYUTAT Tpel WHTEpHET BepcusaTa. Kartano3u, Oporurypu, TUTIISHKH
BCUYKH T€ ca JOOBP MOXBAT 3a yBEIMYaBaHE Ha CKIIOYCHUTE CACIKHU. Pa3maBaHeTo
HA JINCTOBKH U Oportypu € e(heKTUBEH HAYMH 3a MPUBINYAHE BHUMAHUETO HA BCUUKH
— ¥ Ha KJIUCHTH, U HA KOHKYPEHTH.

- Tvpcene na Kynysauu no coyuaieH cmamyc 8 pasiudHu KOMIAHUU

Tyxk ce o0Opbila crienaiHO BHUMaHKWE OCBEH Ha IlejieBaTa Ipyra KIUEeHTH, a U
Ha MECTOIMOJIOKEHHETO Ha MMoTa. Korato ce mpojaBa amapTaMeHT B OJIM30CT 10
busnec napk, mocosctea u ap. TpsOBa jga ce HACOUU MOCIAHUETO KbM ChOTBETHUTE
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KOMITAaHUU ¥ UHCTUTYIMHU, BbB BHUJI HA UMEII Wi TeliepOHHO Mo3BbHABaHE: “I-H ...

obaxxaMe ce oT “...” OMXMe MCKaJIM J1a BH YBEAOMHM, Y€ OTJaBaMe MMOT TOYHO JIO
BaC CbC CJIEIHUTE XapaKTEPUCTUKH..., NMPU HHTEPEC MOXKE Ja ce o00aguTe Ha
Opoxkep.”...” biaronapum BU 3a OTAEIEHOTO BpeMe” .

- Chepa na enusinue

B nHaii-o0must cMHUCBHI - O3Ha4aBa BCHUYKM HAIlM KOHTAKTU. OT JIMYHHS
CTOMATOJIOT JI0 MpoJiaBadykaTa B MarasuHa, 3a€IHO ¢ BCUYKHU OJIU3KH, MPUITEIH U
MO3HATH, B TOBA YHMCJIO U CcTapu KiIMeHTU. OTIIek1aMe TH BHUMATEIIHO, KaTO YECTO
¥M HaIIOMHSIME KOM CME HUE U C KaKBO C€ 3aHMMaBaMe.

- Kapasana mpun

ToBa e crparerus, mpu KoSTO OpPOKEpPHT 3am03HaBa BCUYKH CBOM KOJIETH C
EKCKJIy3UBHUTE CH MPEIOKEHUS Ha MICTO. BpokepbT n30upa JIeH U 9ac B KOWTO 3a
BCUYKH KoyieTu ¢ yao0eH. OcurypsiBa MpeBO3 M MOKa3Ba aTPAKTUBHHUTE CH OPEPTH.
[lenTa e OBP30 U JIECHO BCUYKHU KOJIETH JIa CE€ 3all03HAAT ¢ odepTara.

- Jlen na omeopenu epamu/ (Open house day).

To3u meTon, xapakteped mpeauMmuo 3a CAIILl u BenukoOputanus, gompeau
HSKOJIKO TOAWHHU C€ MpHJIaraiie mpead BCHUKO OT arcHIMHUTE, CICIHAIN3UpaHu BbB
BHCOKHAT Ki1ac UMOTH. Ho mociieHO BpeMme ChOOIICHHSATA 3a JIHH Ha OTBOPCHHUTE
BpaTH - B CAUTOBETE HA KOMIAaHUUTE, (DeHCOYK M pa3NpoCTpaHsIBaHU KaTo OpOIIypH U
JUCTOBKU 110 YJWIIUTE, TOJKAHBAT XopaTa Ja MOCETAT U CHhBCEM OOMKHOBEHU
KUJUIA JIOpY B KpaWHWUTE KBapTaim Ha rpaga. Jla ce ycetru arMmocdepara e
OCHOBHATa IeJl. Pa3auyHOTO MEXTy CTaHIAPTHUSAT OTJIe] Ha KUJIMIIEC, KOETO Ce
OpraHu3upa CaMOCTOSITEITHO 3a BCEKH jKeJaell Ja BUIU JaJeH UMOT, U “‘open hause
day” e, pa3bupaHeTo,ue TpPH IOCICAHOTO BCEKH MOXKE Ja IOCETH IPOJAABAHOTO
JKUJIUIIE U J1a OCTaHEe B HEro KOJKOTO BpeMe IoXkenae B paMKHUTe Ha jeHs. CMuchia,
KOWTO Ce Bjara B TOBa, €, UYe XopaTa MMaT HyXJa J1a YCETAT JaJdd TOBa € MMOTHT 3a
TAX, ajid OMXa >KUBEIIM B HETO, WIIHM Ja CH ThPCAT ApyT. bpokepure TpsaOBa na ca Ha
Pa3MoI0KEHNE HA TTIOCETUTEIIUTE U 1a MOTaT /1a OTTOBOPAT HA BCUYKUTE UM BBHITPOCH.

- Tpancnepaumu c naonuc ,, Ilpooasa ce”

OOuKHOBEHO ce cjiara TpaHCIEpPaHT Ha MPO30opell, Ha Tepaca, BpaTa WU
IIPOCTO B JBOpa. ToBa ChIO € METO, KOWTO ITIe ITOMOTHE 3a Mpojak0ara Ha UMOT.

- Peoosnu cemunapu, npomoyuu, kongepenyuu u op.

[Ipu mpoBexaaHeTo HAa TaKMBa MEPOIPHUATHS TJIaBHATA 1€ € 3alo3HaBaHe Ha
ny0OJIMKaTa ¢ JEHHOCTTa Ha KOMIIAHUATA, OEePTUTE U YCITYTUTE, KOUTO Mpesiara.

- Umomnu nanaupu u u3nodxnceHuss Ha HAYUOHAIHO U MeAHCOYHAPOOHO HUBO 3d
CIMUMYIUPAHe Ha Npooaxcoume U 3a NPUBTIUYAHE HA HOBU KIUSHMU.

N3noxxenusaTa 3a HEABWKMMH MMOTH B CTpaHaTa M 4y>KOMHa chOMpaT BOJCIIN
eKCIIEPTH 110 HMMOTH. bpokepure Ha HEABIWKMMH HMOTH H yIPaBJISBAIIHUTE
KOMITAaHUW  TIPEACTaBAT HaW-JOOpHUTE CH IIPOCKTH, BHCOKOKAUYCCTBCHU aHAJIN3H,
UKOHOMHMYECKH IPOTHO3W W cHenuduKH Ha HUMOTHUSA ma3ap. M3nokeHmsaTa
IpeyIaraT Ha CBOMTE IOCETUTEIN IIAHC Jia ModydaT nMpod)eCHOHAICH ChBET 3a Hali-
JIOXOJOHOCHUTE WHBECTUIIMN M JIa HaydaT 3a ChbBPEMCHHUTE METOJH 3a yIPaBJICHUC
Ha HeABMXUMHU UMOTH. [IpenoctaBs ce u mHbopMaIys 3a Hal-pa3IMIHu ohepTH 3a
UMOTH OT Pa3JIMYHU TbPKABH.
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3akaoueHne

Bcesika enHa areHiys 3a HEABWKMMU UMOTH OCBIIECTBABA PEKJIaMHA JICHHOCT.
Ilenta Ha pekIaMHUAT OTIE] Ha BCSAKa €HA arcHIMS € Ja Ch3Jajae oOpaTHa Bpb3Ka
MEXIy ObJemuTe IpoJaBauM W KymyBaud. YUpe3 Hes ce JaBaT CBEACHUS U
nHpopMalKs 3a HEABMKUMHUTE 00CKTH, ITa3apHaTa IieHa, MoTpeOuTecKkaTa CTOMHOCT,
IJIOIMTa W APYTrd cHeuuUYHM XapaKTCPUCTHKH, HEOOXOIMMH 3a B3EMaHE Ha
WHBECTUIIMOHHO PEIICHHE OT CTpaHa Ha mnorpeOutens. Hal-BaxkHata 3amaua Ha
peKJIaMHaTa JICMHOCT Ha BCSKa €Ha arcHIMS 3a HEABWKMMHU MMOTHU €, Y€ B CBOSTA
pexkiiama Ts TpsOBa Ja U3JI0KH TOYHUTE apPryMeHTH, KOUTO Ouxa Hakapaiu
NOTPEOHUTENSIT Ja WHBECTHpPAa B HEABIKMMH HMOTH. I[IpakThkara IokasBa, dYe
pekiaMHaTa JEeWHOCT CIloMara 3a MO-JIECHOTO NPHUBJIMYAHE HA KJIHWEHTH, KOETO €
IpeArocTaBKa 3a yBelnyaBaHe Ha o0eMa Ha MpoAakOUTe Ha HEABMKUMHUTE UMOTH,
KaKTO U 32 (UPMEHOTO pa3MIMpsSIBaHE U PA3BUTHE.
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IMAGE OF THE PUBLIC ORGANIZATION
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Yuusepcumem 3a Hayuonanno u Ceemoeno cmonancmeo, bvieapus

UMUK HA ITYBJIMYHATA OPI'AHU3AIIA

Abstract. The application of the concept of corporate image in the public sphere is
constantly growing, because external stakeholders have ever higher requirements for transparency
in the actions of the public organization, which must be an expression of its essence and mission.
For their part, internal stakeholders also attach significant importance to how the organization is
perceived by external ones, which, however, are a reflection of the organizational point of view - ie.
of organizational self-image (Hatch, MJ and Schultz, M., 1997; 2002).

Keywords: corporate image, marketing of the public organization, stakeholders,
organizational self-representation

Annomayus. Ipunosicenuemo Ha KOHYenyusma 3a KOPnopamueHusi UMUONC 6 nyoIudHama
chepa HenpecmanHo HAPACMed, 3aujOmo BbHUWIHUME CMEUKXOA0bPU UMAM 6ce NOo-8UCOKU
UBUCKBAHUSL 3 NPO3PAYHOC 6 OelCMmEUsma Ha NyOIUYHAMA OpPeaHu3ayus, Koumo mpsaoea 0a
O0voam uszpas Ha Heunama cvyHocm u mucus. Om ce0si cmpana, svmpeutHume CmMeuKxoi0sbpu
COUWO 0mMOAsaAm CHWECMBEHO 3HAYeHUe HA MOo6d KAK e Bb3NPUEMAHA Op2aHu3ayusima om
BbLHUIHUME MAKUBA, KOUMO 00aye ca Ompaxjycenue Ha Op2aHu3ayUOHHAmMa 21e0Ha moyka — m.e. Ha
opeanuzayuonHama camonpeocmasa /self-image/ (Hatch, MJ and Schultz, M., 1997; 2002).

Kntwouoeu oymu: ropnopamugen umuodxc, MapKemune HA NYOIUYHAMA OpPeaHU3ayusl,
CMEUKX00epU, OpeAHU3AYUOHHA CAMONPeOCmasa

BbBeaenue

OOpbpiaiiku ce KbM KOHIICTIIMSTA 3a aBTOKOMYHHUKAIMS BIDKIAME, 4e
YJICHOBETE Ha IMyOJWYHATa OpraHu3alus B JICWCTBUTEIHOCT Ca Hal-BaKHUTE
“mosyyarenu” Ha CbhOOLIEHMSATa M HAa CUMBOJIMKATa, ‘“‘U3OpallaHd’  OT
opranusanuara. KoHCTpynpaHeTo U mOoAIbPKAHETO HA MOCIEA0BATEICH U YCTOUYNB
BBTPEIIEH UMUK CPEIl CIYKUTEIUTE € OT U3KIIOUHUTEIHO 3HAYEHHE, 3alI0TO TOU
OCUTYpsiBA M TIOJIOKUTEJIHATA TPOEKIMA HAa HMHUKA KbM JPYTUTE TpPYyIH
crerkxonabpu Ha kommanusata (Markwick, N and Fill, Ch.,1997).

OprannzannoHeH UMHJIK

3a HAIMYMETO HA I[IO3UTHUBEH OPraHU3alMOHEH UMUK € 3aJbJIKUTEIHO
OCBILIECTBABAHETO HA SICHA KOMYHUKAalUs Ha LEJINUTE, KbM IOCTUTAaHETO Ha KOUTO
OpraHU3alusATa U CTEUKXOIBAPUTE U J1a CE CTPEMSIT, C IPE3YMIILHATA, Y€ PATUIHUTE
TPyNU  CTEHUKXONIBPU HMAT pPA3IUYHU OYAKBaHUS M TMOTPEOHOCTH CIPSIMO
opranuzanuara [ XapuzaHoBa, M., MuponoBa, H., YnpaBienue Ha KOMyHUKAlUUTE U
PR, w3n. YHCC, C., 2012]. JloOpa crTpaTteruss 3a yNOpaBICHUETO Ha
OPraHu3allMOHHUS UMUK € HAChpPYaBaHETO HAa CHIIECTBYBAHETO HA KOHCHUCTEHTECH
UMUK MEXKIY pPa3IM4YHUTE TpylHd CTEUKXOoJabpu. HMHTepecure, TpeBOrure,
OPETEHIIMUTE UM COPSIMO OPraHHM3alUsATa YECTO C€ MPEIIUTaT, OOMKHOBEHO T€ ca
CBBpP3aHH C KayeCTBOTO Ha YCIYTMTE€, NMPUWJIAraHUTE MPAKTUKU HA MPO3PAvYHOCT U
NPEBEHIUS] HAa KOPYMNUHUATa, OTYETHOCTTAa HA PA3JIMYHUTE TOJHUTHUKU Ha
opranuzanuara W nOp. B AEHCTBUTENTHOCT pPa3TpaHUYECHUETO MEXKAY TPYNUTE



Business Management, Economics and Social Sciences - Agenda Publishing House LTD - London, UK - 2020 161

CTEUKXOJABPU € TBBPJE YCIOBHO — CIYXXHUTEJIUTE HA OpraHu3aiusTta ca u
noTpeOuTEM Ha HEWHUTE YCIyTH, TPEICTABUTEINTE HAa PAa3IMYHA WHCTUTYIIUH,
MEJIMU, PEryJIaTOPHU OpraHu CHIIEBPEMEHHO Ca U KJIMEHTH Ha BCSKa MyOJIuyHa
opranuzaiusg. ToBa Hajara xapakTepbT Ha ChOOIICHUSATA, M3MPAIIAHU «HABBH «H
«BBTPE» B OpraHu3anusTa j1a 0bjJe KOHCUCTEHTEH, KOETO MOXe Jia ObJie TOCTUTHATO
ype3 MpuiiaraHe Ha T.Hap. MOJIX0J Ha «OOIUTE U3XOAHU O3UIMK» /common starting
points/ (Van Riel, 1995), koiito moacurypsiBa «CIOACICHOTO pa30oupaHe» Ha
ISJIOCTHATa OpraHM3allMOHHA TOJIUTUKA OT KIIOYOBUTE W CTEUKXOJIABPU U
noJrnoMara M3rpaxkJaHeTo Ha opraHuzanusta kato Opana. To3u moaxon Moxe naa
ObJle TMPWIOKEH YCIENIHO B MapKEeTWHra Ha MYOJIMYHHUTE YCIYTd U IMyOJUYHHTE
OpraHu3alliMi, KOETO OTKPHBAa HOBHU TMEPCHEKTUBH B MEHUKMBHTA B MyOJIMYHATA
cepa.

[Ipu odopMsHeTO0 HaA OpraHU3allMOHHUS UMUK BaXHA PO UMa U
OpraHHU3allMOHHATA KYJITypa, Ype3 KOSITO Ce MPOSIBSIBAT IIEHHOCTUTE OT BU3MSATA Ha
OpraHu3aluaTa B MOBEACHUETO Ha ciyxuTtenure. Hepa3OupaneTo Ha BaXXKHOCTTa U B
nyOJIMYHUTE UHCTUTYLIMM € €JHa OT OCHOBHUTE MPUUYMHHU KEITAHUETO 3a U3rpakaaHe
Ha OpraHu3allMOHEH UMUK J1a HE IOCTUTHAT kelanuTte pe3ynratu (Joymunr, 2000).

OpranuzanoHHaTa UACHTUYHOCT, UMUKBT U OpraHU3allMOHHATA KYJITypa ca
KakTO CHCTeMa OT 3HAueHHs, Taka M OCHOBAa 3a Ch3/laBaHE Ha 3HAYCHUSA
(sensemaking), kouto AedUHHUpPAT OpraHU3alUATa 34 PANTMYHUTE U TPYIH
creiikxonabpu [BacuneBa, b., Mapketunr I[IpakTtuyecko pbKOBOACTBO, u3la. EM,
2012].

Mosxxem ga 06001mMM, Y€ OpraHU3alMOHHATA/KOPIOPATUBHATA UJACHTHYHOCTH
Ce TPEACTaBAT Ha Pa3IUYHUTE TPYNH CTEHKXOIIbpU (Upe3 KOMYHHUKAIMUTE,
OpraHU3allMOHHOTO I[IOBEJCHUE, CHUMBOJIUTE), a T€ BIOCIEACTBHE HU3TPaAXKIAT
OpraHU3alMOHHMS UMUK U 110 TO3W HA4YMH Ch3/1aBaT OCHOBA 3a KOHCTPYMPAHETO Ha
opranm3anunonHara penytanus (Vella and Melewar, 2008). [I03UTUBHUAT UMUK H
MOJIOKUTENIHATa penyTauuss ca HeoOXOAUMO YCIOBHE 3a JBJTOTPAlHOCT Ha
KOHKYpPEHTHH TpPEIUMCTBA Ha BCSKa OpraHu3amus, HE3aBUCUMO OT HEWHUTE
cienu(pUYHU 1eIU M OpraHu3alroHHa (opma, CIeIOBATEHO MOJIbPKAHETO U
YIOPaBJIECHUETO Ha TOJOKUTEIHUS UMUK € MapKeTHHTOB IPUOM CbhC ChIIECTBEH
PUOPUTET 3a BCAKA OpraHU3alvs, KOATO OM MCKajla Jia CU MOJICUTYPU YCTOMYHBOCT.

PR Ha nmy0Ju4HaTa OpraHu3anus

3a HAJIWYMETO Ha TO3UTHUBEH HUMHIK Ca OTTOBOPHM BCHUYKM YJICHOBE Ha
OpraHu3alusTa, HO yHPABICHUETO MY CE HaMHpa B JIOMEHHA HAa OpraHU3AIMOHHUS
ITP. Ompenenenuero 3a NHONMMK puiedmbHC riaacu, ye ,I[IP e mnpomec Ha
CTpaTernyecka KOMYHUKAIMsI, KOSTO Ch3/]aBa B3aUMHOM3IOJIHA OTHOIICHUS MEXIY
opranuzanuute u texuute nyomuku”’ (PRSA, 2011-12). Jedununmsta oGequHsBa
crosimjata B ocHoBara Ha [IP koHuenuwus 3a ymnpaBieHUE HA KOMYHHUKAIIMOHHHTE
MPOILIECH, KOSITO MPUTEKABA CTPATETUUECKO 3HAUEHUE 32 MOBUIIIABAHE HA B3aUMHOTO
pazOupane U 3a ynpaBjeHUE Ha Mpolieca Ha B3aUMOOTHOIICHUSITa HA OpraHu3aIusaTa
Y KJIFOYOBUTE U CTEUKXOJIIBPH.

VYcnemHoTo ChIleCTBYBaHE Ha ChBpEMEHHATA MyOJIMYHA OpraHU3aIus 3aBUCU
OT IPO3PAavYHOCTTa HA JNEUCTBUATA M, IPEACTABEHU Ype3 KOMyHUKanuaATa. B nomeitHa
Ha opraHu3ainuonHusi [P momagaT KOMyHUKAIMUTE C BBTPEUIHUTE W BHHIIHUTE
CTEHKXOJIIBPHU, BPH3KUTE C MEAMHTE, YNPABICHUETO HAa NMPOOJIEMU U KPUZHCHUTE
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KOMMYHHKAIINH, BPB3KUTE C IIEHTpaJHaTa BJIACT U KOMYHHKAIIMITA HA MPAKTUKUTE,
KOWTO OpraHu3alusiTa OCBIIECTBSIBA B Cbh3BYyUHME C KOHIENIUATa 3a J00po
yIopaBi€HUe, KakKTO W pEnyTalMOHHUS MEHUDKMBHT, KOWTO HW3UCKBA U
KOMIIETEHTOTO YIIPaBJICHUE KAKTO HAa WJACHTUYHOCTUTE, Taka M Ha UMUK, Ypes
opranuzanuonnus I[P ce wnenu mnomoOpsiBaHE Ha MSUIOCTHATa JEHHOCT Ha
OpraHM3aluATa, NOAINOMAralki s B MPOLECUTE HA aJanTauus CIpsIMO IMIPOMEHUTE B
cpenara, B MPEIBUKIAHETO U YIOBJIECTBOPSBAHETO HA MOTPEOHOCTUTE U IPETCHIIMUTE
Ha CTeUKxoyabpuTe, OpraHn3anuara MOKe Ja pasrojara KakTo ¢ eKCIepT, Taka U Ja
uMa msu1 otaen no I[P B cTpykTypara CcM WM Ja MOJ3Ba BBHIIHA AarcHIMS,
crienuanu3upana B npenocraBsiHero Ha [IP ycayru 3a cBoute kimeHTH [CTOMIIOBA,
T., KymanoBa, M., BenenunoBa, H., oOpusaT uMuIK - 3aj70r 3a ycmex, H3I.
WNHuctuTyT mo myOanyHa aAMUHUCTpAIUs U eBporneiicka uarerparus, 2002].

Hamnumero wa [P cmemmanuct/ otmen mpenmonara no0po TMO3HaBaHE Ha
JNEMHOCTTa Ha OpraHu3alusaTa, HEWHaTa KOpIopaTUBHA KyJTypa, KakTo U Ha
0COOEHOCTHTE Ha MYOIUIHHS CEKTOP CEKTOPa, B KOMTO OCHIIECTBSIBA IEHHOCTTA CH —
KOHKYPEHTHUTE, MNapTHHOPUTE, 3aIlaXUTe M BB3MOXKHOCTUTE. B 3aBUCHMOCT OT
pa3mepa Ha MHCTUTYIUATA C€ ONpees Ialy 1€ UMa CaMO €IUH CITY>KUTEJ WIH 1S
oTjel. B paMkuTe Ha OTJena BCEKU OT €KCIEPTUTE UMa pasiinuHa cdepa Ha JeHHOCT
— MOATOTOBKAa Ha MpecchoOIeHus, event management, kpusucen [P u mp., xato
BCHUYKM Ca aHTaXUPAaHU C MOAIBPKAHETO HAa MO3UTUBEH HUMUK M MOJOXKUTEITHA
penyrauus. PpkoBoguTensat Ha otaena no IIP B ronemure MHCTUTYLMHM € 4acT OT
BUCIIETO PHKOBOJCTBO. MalKuTe MHCTUTYIIMHU /areHIIuU, OOITMHN/ OOUKHOBEHO UMAT
cnermanuct o [1P B opranusamnumonHara cu CTpyKTypa, KOiTo € oT Tumna generalist,
KOWTO OTroBaps 3a BCHYKO, CBbp3aHO ¢ I[IP peliHOCTMTE HaA OpraHu3anusra.
[IpeAMCTBOTO Ha BBHIIHUTE EKCIEPTH €, Ye TMpUTek)aBaT pPa3HOOOpa3HU
KOMITeTeHIIuu B ympasieHueTo Ha [IP, cBbp3anu ¢ pazHooOpa3HHUTE MPOEKTH, TIO
KOUTO paboOTsT, KAKTO W Tpeajarat pasindyHa TJeJHa TOYKa CIPSIMO KOHKPETHATa
OpraHu3alys, KOSITO TM € Haela, Thid KaTo He ca M3rpajeHu MpodecCHOHAHO B
paMKUTE Ha BbTPEIIIHATA i KYJITypa.

3akioueHue

NmumxbT € 00pa3bT HA e€JHa OpraHu3allvs WM UHCTUTYIUS B Chb3HAHUETO Ha
xopata. Korato Te ca OCHOBHMTE ,,AHBECTUTOPHU' 32 OPraHU3ALMUTE OT ITyOIHMUHUS
CEKTOp, MpOOJEeMUTE Ha IMO3UTUBHUS HUMHUDK Ca YacT OT AaHTaKMMEHTUTE Ha
MapKeTUHra. 3a MyOJMYHUTE WHCTUTYLIMM TOBAa O3HAayaBa OTACJIIHO BHHMAaHHUE Ha
MapKeTWHTa Ha YCIyrure Kato ¢akrop Ha J00pUsS UMUK, KAaKTO U Ha
oprannzanuoHHust [P 3a u3rpaxkiane Ha IJIOCTHA IOJOXKHUTENHA IpEACTaBa 3a
OpraHU3aluATa.
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EXPLORING PROJECTS’ BUREAUCRATIC DIMENSIONS

Abstract. Projects are characterized by a certain way of performing the work they seek to
accomplish, and more precisely, they all have a hierarchical structure, control structures and
mechanisms, standardized processes, formalized documents and specific roles. All these come from
project management standards and methodologies which prescribe how projects should be
organized in order to achieve success. In this respect projects could also be viewed as
organizations and hence — studied with the help of organizational theory. Quite suitable for such an
attempt is Max Weber’s bureaucratic theory in its structural aspect and more precisely — Aston
Group’s research model which examines organizations’ bureaucratic structure.

The article presents arguments in this direction and promotes an attempt to modify Aston
Group’s model for examining projects instead of organizations.

Keywords: project, management, bureaucracy, organization

Introduction

A recent study on the level of “projectification” (e.g. switching to project-
oriented work model) of western economies claims to cover all economic sectors of
Germany, Norway and Iceland embracing all types of projects (Schoper et al., 2018).
The study reports projectification levels of 34.7% for Germany, 32.6% for Norway
and 27.7% for Iceland. It could be then argued that almost 1/3 of all economic
activities in developed economies are carried out through project work (Schoper et
al., 2018). By establishing the approximate share of projectification these
observations complement and define the more general notions, stating that projects
have become a key way of structuring work in most organizations (e.g. Bakker 2010).

On the other hand, losses of poor project management are calculated to be
between 9,9% (Bakker, 2010) and 12% (PMI, 2019), which, compared to the data
about the share of project work in developed economies, would mean that losses of
poor project management could represent about 3% of western economies. Such
figures underline the importance of finding better ways to manage projects which
could hardly be done without better understanding them. However, the internal
structure and mechanisms of project organizations could be difficult to study for
reasons of confidentiality, organizational culture and economic sector specifics. A
common denominator needs to be found in order to be able to examine multiple
projects by a single approach. Some light in this direction could come from the recent
Pulse of the Profession study of the Project Management Institute (2018), covering
5402 respondents from all over the world. The study finds out that 93% of the
organizations apply standardized project management practices (PMI, 2018).

These standardized practices (e.g. project management standards and
methodologies) could help establish some similarities in projects allowing the study
of a large number of them in a uniform manner. However, not all organizations
manage their projects in the same way — the international project management
standards themselves are 15, whereas the main project management approaches are 9.
But the presented study still shows that a limited number of managerial models are
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practically implemented in a wide range of projects. These managerial models, or
standardized project management practices, form the common denominator, the latter
helping explore projects in a unified way.

This article deals, on an equal basis, with standardized project management
practices, standards and methodologies which all contain, to some extent, good
practices, tools and recommendations or even fundamental principles for managing
projects. In this respect it is assumed here that the above documents could play a
structuring role in many aspects of project management, such as defining roles (e.g.
project manager, change manager, etc.), functions (such as risk management, change
management, etc.), specific key documents (such as business case, project charter
etc.), specific work methods (such as incremental or iterative development), etc.

In some cases the approach is changed or adapted to a specific project or
customer, yet most frequently organizations adopt standardized practices. The
observation that most organizations apply one from a few standardized practices is
fundamental in the sense that it allows conducting studies and drawing
generalizations valid for most organizations employing the project approach. Taking
into consideration that more than 90% of all economic operators follow the logic and
recommendations of a small set of documents ( the main ones being 24), could mean
that most organizations actually behave within the lines of those documents, which
serves as a starting point for creating a model to study the projectified economic
operators.

To arrive at the optimal choice of one of the 24 options is a substantial problem
in itself. Over the last few years, many scholars have developed analytical
approaches, comparative analysis (e.g. comparison between PMBOK and ISO 21500
(Fereshtheh& Hosseini, 2016) to help solve the problem. There have also been
attempts to typologize the approaches and methodologies (e.g. Charvat, 2003) and to
offer hybrid solutions (Barbosa & Pego 2019). Although such studies date from the
beginning of 2000s, most of them are based on the ill-defined concept that the
appropriate choice of a project management standard or methodology would improve
the project success (or increase the number of successful projects). Such an
understanding appears to neglect the fact that all standards and methodologies have
actually been developed for the sole purpose of increasing project success. After 2005
the first studies on the relationship between project success and choice of project
management standard or methodology appeared — e.g. Lehtonen & Martinsuo (2006),
Wells (2012), Pace (2019) and others. One of the greatest difficulties in such studies
is the concept of project success itself, which, in different studies, includes different
sets of factors. An interesting study is one by Khan & Turner (2013) on Pakistan’s
public sector project management. The study identifies 74 project success factors and
2 of them are related to the methodology — (1) the right choice of project management
methodology or instrument, and (2) the experience in applying that methodology /
instrument. E.g. project management standards and methodologies are key success
factors in various setups, including the public sector.

A recent study on the topic of relationship between project management
methodology and project success (Joslin & Miiller, 2016) analyses the impact of
individual methodology elements on project success in the context of organizational
governance, where governance in relation to projects is defined as “application of
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systems, power structures and processes to distribute resources and coordinate or
control project activities” (Pinto, 2014).

At this point a key concept needs to be introduced as it underlies the
understanding of project management in this article, i.e. viewing the project as a
“temporary organization” (Packendorff, 1995), vis-a-vis as opposed to the “classic”
view of the project as an instrument. Such a view allows one to speculate that project
management standards and methodologies play a structuring role in the project. The
present study views projects as temporary organizations, or sub-organizations in
order to differentiate them from the traditional or principal organizations. The fact
that Packendorff (1995) views project governance as the organizational context of a
project, means that the latter  should not only be virtually, but also structurally
separated from the principal organization. Also, project management methodologies
and standards play a structuring role in the relationship between the project and its
principal organization, taking into account that specific systems are recommended by
these standards. The influence of project management standards and methodologies
both on the project and its function in the principal organization is related to yet
another understanding gaining support over the last years, namely — that project
management is a holistic discipline aiming to achieve organizational effectiveness
and strategic advantage (Jugdev & Delisle, 2001).

Since project management standards and methodologies define the work
structure and mechanisms in the project sub-organization, the latter should be then
susceptible to structural analysis similar to the analysis of any other organization, i.e.
it could be studied through the prism of organizational theory. Due to the intensive
focus of standards and methodologies on rules and processes, control and
coordination mechanisms, and power structures, the focus of the current study will be
put on the application of bureaucracy theory as formulated by Max Weber
(1922).Thus, on one hand, the theory of bureaucracy allows to view the standardized
project management practices as "prescribed" organizational structures. On the other
hand, this theory allows to assess the relative weight of each individual component of
these structures, such as the scale of the hierarchical structure, the number and type of
processes and tools involved.

Bureaucratic dimensions

Hall (1963) develops a set of Weber-based bureaucratic dimensions, applicable
to organizational analysis. In addition, the so-called Aston Group (Pugh et al., 1963,
1968, 1969) significantly advances the field by proposing a set of bureaucracy-based,
quantifiable organizational dimensions, referred to by the authors as “structural
variables”: (1) specialization, (2) standardization, (3) formalization, (4)
centralization, (5) configuration and (6) flexibility. Later, after conducting research,
flexibility is replaced by traditionalism (Pugh et al., 1968). These main structural
variables are constructed with 64 component variables, allowing for a wide range of
possible combinations in a variety of organizational profiles as opposed to the later
typologies, developed by Mintzberg (1993). Such a model lacks the analytical
difficulties concerning organizations that turn out to be in-between two
organizational types and in this regard it has fewer limitations.

Thus, by adopting the view of projects as organizations, the Aston Group
research model can be applied to projects. As mentioned above, the model has 6
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structural and 64 component variables and therefore a thorough analysis is needed in
order to adapt the model to the project-type organization. Such an adaptation can be
done directly through the use of project management methodologies, standards and
practices. Since those documents treat most of the bureaucratic dimensions by
offering specific project-related roles, processes, documents and structures, they can
be mapped with Pugh et al.’s bureaucratic dimensions in order to obtain an “adapted”
research model, applicable to projects instead of organizations, following the same
principles.

In an attempt to achieve this, 24 leading project management-related standards
and methodologies have been analyzed and “mapped” against the stated research’s
set of variables. The documents have been selected based on some of the current and
most recent project management-related scientific and popular publications, aiming
to include mostly documents that are currently in use in actual projects. The analysis
is directed towards the identification of specific aspects of those documents, related
to each of the bureaucratic dimensions:

- Specialization — all project-related roles have been identified in the
selected project-management standards, methodologies and practices, and then
mapped with the initial sixteen specialization groups. Some roles with different
names, yet similar content, have been “combined” and thus, a total of 39 roles have
been added to the initial set of 110. The existing roles have not been eliminated since
projects are implemented in organizations and all existing roles in the organizations
can potentially be employed for a project, either on a full-time or part-time basis. The
level of specialization will be based on the number of roles employed in the project;

- Standardization — all proposed standardized processes have been
identified and added to the initial set of 13 groups of processes. A total of 22
processes have been added or merged with the existing 67, making a total of 89
standardized processes. This study will measure the level of standardization by taking
into account the number of standardized processes present in the project and a scale
will be constructed, based on the total number of processes in the examined projects.

- Formalization — a total of 96 documents have been identified and
mapped on to the initial set of 38 documents, leading to a total of 134 documents. In
the present study the level of formalization will be determined by the number of
documents used in the project.

- Centralization — the levels have been revised, based on the hierarchical
chains proposed by the above-mentioned methodologies and standards, and the 6
hierarchical levels proposed by Pugh et al. (1968) have been reduced to 5, 1 of which
is a level above the project and the rest are levels within it. Furthermore, 37 decisions
have been initially examined against the organizational level on which they are made.
As a result of the current examination, 25 new decisions have been added, totalling
62. The level of centralization will be determined based on the number of decisions
made on each hierarchical level on a relative basis, e.g. the more decisions made on
higher level, the higher the centralization is, allowing for a variety of profiles of
project centralization.

- Configuration — the initial research model defines 6 component variables
of the configuration, the number and most of them are kept as a result of the analysis,
the new variables being: (1) Number of subordinates, reporting directly to the project
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manager, (2) Number of subordinates per first-line manager, (3) Number of jobs in
the longest line between a direct worker and the project manager, (4) Number of
functional managers, (5) Non-workflow personnel, (6) Share of project-management-
team-related costs of the overall project budget. The configuration dimension is not to
be scaled, but rather aims at better understanding of the project configuration profile.

- Flexibility — as already stated, Traditionalism has been replaced by
Flexibility. This dimension has been constructed with 13 component variables,
measuring the frequency and scale of changes in the project budget, staff, scope and
duration. It allows measuring not only the frequency of changes made (e.g. how often
the project reacts to changes in its environment), but also, the relative degree this
flexibility extends to (e.g. what share of the staff, budget, scope or duration is subject
to changes). The more frequent and the larger scale the changes, the higher the level
of flexibility.

The outlined modifications (or adaptations) to the Aston Group model could
make it suitable to analyse projects and compare their profiles in relation to other key
aspects, such as project size, but most importantly, project success.

Furthermore, the bureaucratic profile of projects could be compared with the
profile of the organizations in which the projects function. For example, highly
bureaucratic profiles would mostly apply to government administrations and large
corporations. Projects are frequently implemented in, for, or in collaboration with
organizations of varying sizes. Public administrations or large corporations often
work with small and medium-size enterprises, i.e. organizations with different
degrees of bureaucracy work together on individual projects. This discrepancy could
lead to an increase in transaction costs, both by the more bureaucratic project
organization having to make exceptions in its normal way of work and by the less
bureaucratic project organization needing to make extra efforts to produce the
specific inputs needed in order to follow the processes of the more bureaucratic
organization. Additional efforts must be envisaged for each pair of project
organizations with disproportionate degrees of bureaucratic dimensions and measures
need to be taken to mitigate the effect of the increase in transaction costs. Taking into
account the bureaucratic profile of counterparties may allow taking the necessary
measures to avoid the generation of additional transaction costs. The research model
allows project organizations to assess their counterparts' bureaucratic profile and
work to achieve the optimal level of each bureaucratic dimension, e.g. reduce or
increase the number of standardized processes, documents or roles.

The so modified research model will be formulated as a survey, listing all
identified roles, processes and documents, allowing respondents to indicate which
ones are best applicable to their projects. In this way, the number of items for each
dimension will be determined in a comparable manner, based on identical vocabulary
derived from the most commonly used project management standards and
methodologies. On this base, the obtained project profiles will be compared in order
to draw valuable assumptions on the nature of projects in general and on the
relationships between the bureaucratic dimensions and project success, and discover
further relationships between all the components.
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Conclusion

To sum it up, project management has been looked on through the prism of the
New Institutional Economy by viewing the projects as temporary sub-organizations
(agents) charged by the organizations (principals) to achieve certain goals on their
behalf and at their account. In this line of reasoning, it has been suggested to analyse
project structure from the point of view of the bureaucratic principles proposed by
Max Weber and further developed by the structuralist school. Based on these
principles, and more precisely — on the Aston Group’s legacy - it was proposed to
modify and adapt their research model (primarily aimed at analysing organizations)
and make it suitable for analysing individual projects’ bureaucratic structure. The
modification has been implemented through the analysis of 24 leading project-
management standards and methodologies, based on the assumption that they play a
structuring role in projects by recommending project staff to create or include
specific roles, documents, processes and specific structural dimensions in their
projects. Thus, a high number of items has been added to the initial research model,
and some of the current items have been modified or replaced (e.g. one of the key
dimensions — Traditionalism has been replaced with Flexibility). The so constructed
research model will be applied to actual projects in order to analyse their bureaucratic
structure. It will allow internal comparisons between bureaucratic dimensions and
other project features, as well as comparisons between different project profiles and
also between project and organizational bureaucratic profiles. The results will be
reported in a future article.
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INNOVATIVE APPROACH FOR MANAGING TOURISM DESTINATIONS

Abstract. The present study aims to critically reflect on concepts such as Experiential
Tourism and Experiential Marketing in the sense that they can contribute to enhance the results of
DMO in the management of tourist destinations. It addresses the concepts of tourist experience,
economy of experiences and tourism, dimensions of tourism and marketing experience. This
exploratory study begins with a literature review and does not present empirical data. Some
conclusions are presented, as well as suggestions for future research.

Keywords: Co-creation, Economy of experiences, Experiential marketing, Experiential
tourism.

Introduction

Today we are in the era of experience. This represents a huge challenge for
tourism since the demands and expectations of customers are different. Products and
services are not enough to generate prosperity and differentiation is based mainly on
experience (Pine and Gilmore, 2011). However, experiences are subjective, highly
personal and intangible phenomena (O’Dell and Billing, 2005), very difficult to
define (Coelho et al, 2018), dynamic and complex in nature (Kim and Tussyadiah,
2013). At the individual level, investors correlate experience with intrinsic aspects
such as perception, learning, past experiences and memory (Li, 2000), begin this last
one that remains, preceded by motivations and expectations, generating satisfaction
or not (Quinlan-Cutler and Carmichael, 2020). As a main consequence, traditional
marketing is not enough and must evolve to experiential marketing. This perspective
requires an innovative approach built with partnerships with the involvement of all
the stakeholders of the region. The competitive advantage requires a unique,
extraordinary delivery and memorable tourist experience for target tourists. The
present research is structured as follows: Section 2 introduces a theoretical
background; Section 3 joins the objective of experiential marketing with economy of
experiences. Section 4 presents conclusions and some suggestions for future
researches.

Literature review

The definition of “tourist experience” varies widely from author to author.
Nevertheless, it seems to be agreed that the tourist experience appears as an escape
from the daily life of a consumer society, “which makes them anxious to embark on
different holiday experiences” (Matos, 2014). It is an abstract concept and difficult to
conceive, generating a panoply of interactions between tourists and their destination,
as well as with the consumed service and all the experiences they had at their
destination (Camarinha, 2016). Consumers want experiences and are willing to pay
for them. They are better informed and more demanding (Soul Travel, 2020). Figure
1 represents the progression of the economic value (Pine & Gilmore, 2011), where is
clear that more relevant and differentiated experiences generates more willingness for
the consumer to pay for it.
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Figure 1. The Progression of Economic Value (Pine & Gilmore, 2011)

Within the logic of the economy of experiences, tourism must prepare
businesses to adapt to market changes and create memorable models of
services/products. Thus, new data is needed to be able to make decisions, namely
emotional aspects and the individuality of the experiences, as well as the perception
through the five senses and memories (Camarinha, 2016). The certainty is that today's
customers are more difficult to please, more demanding, better informed and attentive
to prices. In the literature, there are several authors who argue that the experience
should be analyzed from the point of view of several dimensions/domains and
combined with many elements, even if that experience is evaluated in a holistic
perspective. In this study we chose to work with the concept of experience introduced
by Pine & Gilmore (1998), which emphasises that an ideal experience must contain
four domains. It is not enough to prepare experiences. It is required to involve
customers. Figure 2 represents the model that argues that the experience depends on
the context and it is centred on learning/education, entertainment, avoidance and
contemplation. Each individual can participate, considering two axes: the degree of
participation (more or less active) and the degree of emotional involvement
(absorption or immersion) as well as connection with the experience. Individuals
learn only if they are truly involved in the experience.

ABSORPTION

Entertainment Education
Realm Realm

IDEAL
PASSIVE EXPERIENCE
PARTICIPATION

ACTIVE
PARTICIPATION

IMMERSION

Figure 2. The four domains of experience
(Pine & Gilmore, 1198; Oh, Fiore & Jeoung, 2007)
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This requires the definition about what information and content the provider of
experiences wants to be acquired from consumers. When an experience has the
capacity to immerse the visitor in activities, it is really an experience. The physical
part of the surroundings is also important, as consumer is aware of comfort and
wishes to stay longer. Throughout the literature, several authors presented other
models and the great advantage is, above all, the desire to find metrics that evaluate
the experience and help companies to do benchmarking exercises.

Experiential marketing is the result of the convergence between the brand and
the consumer, through a direct and positive interaction (Hauser, 2007). Its main
objective is to create experiences that completely involve the consumer, so that later
on, their memories will result in brand preference and loyalty. In other words, its goal
is to create holistic experiences for consumers, through brands, combining emotional,
affective and creative perceptions. In 1999, Schmitt identified the four main
characteristics of experiential marketing, namely: 1) focus on consumer experiences,
i1) consumption of holistic experiences, iii) understanding of the customer as a
rational and emotional agent and iv) understanding of methods and tools as being
eclectic. It also reinforced, even though, that the brand complimentary uses five
strategic modules, namely; 1) 5 senses, i1) feeling, iii) cognitive thinking, iv) action
and appeal to the desire for personal development and i1v) creation of a community
(Figure 3).

Internalize

Thinking Sense

S EXPERENTIAL
= WHEEL -

el Relate

Figure 3. Experiential Wheel (Schmitt, 1999)

These strategic modules can be applied through providers of experience and
technical-tactical components are available to marketers. These help the creation of
marketing campaigns based on sensations, feelings, thoughts, actions and
relationships. These components include vehicles through which brands communicate
with the consumer, namely through identity (logos, symbols), product (design,
packaging) and brand management (events, sponsors). It is in this sense that the four
domains of experience presented by Pine and Gilmore are not enough in the scope of
Tourism.

Experiential tourism and experential marketing

Experience is the element that adds value to the tourism product and can be a
competitive advantage. Traditional marketing must evolve into experiential
marketing, since it has to understand the demand of the competitive market and also
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the characteristics of the consumer. Experiential marketing appears as an integrated
thought of the traditional market, focused on consumption as a holistic experience
(Alagoz & Ekici, 2014). It encourages a more active participation of the consumer,
where the creation of value is in the co-creation of experiences (, preferably
memorable, that appeal to the 5 senses, feelings, fun and total involvement of the
customer in the experience. This means that the objectives of experiential marketing
are intrinsically linked to the objectives of the experience economy, aiming at the
tourist experience.

Conclusion

For DMOs is essential to understand the experiences of Tourists based on the
identification of the perceptions and emotions of tourists and visitors during their
destination. In terms of offer and positioning, it is also crucial for operationalizing
and manage the different levels of experience. In the literature, there is a large gap on
this subject, as it is a multidimensional, complex and very diverse nature.
Satisfaction, quality and value are also relatively ambiguous concepts and are not
always considered. The assessment instrument presented in Fig 2 and the five
strategic modules in Figure 3 can measure consumers' experiential feelings. The
symbiosis of the two models can help DMO to better create the “ideal experience”.
Consumers should test the product and give feedback. The results are important for
all stakeholders, especially for organizations and marketers who create these types of
experiences. All this dynamics and interactions will be the basis for an effective
product/image building that is closer to expectations, without the risk of selling false
experiences. The creative process is based on the results obtained.
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THE RESISTANCE OF SMES IN ADOPTING SOCIAL MEDIA:
TOE MODEL

Abstract. This study aims to analyze the resistance to adoption of social media technology in
SMEs in Yogyakarta. This research was conducted through a survey of respondents in SMEs using
a questionnaire. The number of respondents in this study was 150 SMEs. Data analyzer using SEM-
PLS. The results of this study indicate that adoption resistance is influenced by manager support,
organizational readiness and knowledge of SME managers. Manager support is the most
substantial determining factor for SMEs in adopting the technology. The contribution of this
research is to add theoretical support to adoption resistance. The resistance to social media
adoption in SMEs is unique because the adoption of social media technology is needed during
difficult times, such as during the Covid-19 pandemic. Still, many SMEs do not want to adopt it.

Keywords: adoption, resistance, attitudes, manager support, organizational readiness,
knowledge

Introduction

In the last two decades, more and more companies and companies have
adopted electronic communication to carry out their marketing activities, thus
providing a platform for e-marketing to grow at a faster rate. Social media has
revolutionized the way marketing activities are carried out (Ndekwa & Katunzi,
2016). Information Systems (IS) has many benefits for the organization, namely
being able to increase performance, productivity, and organizational growth.
Information Systems not only make employee tasks more straightforward, more
comfortable to perform, and more standardized, they also assist stakeholders and
managers in making increasingly competitive strategic decisions that impact the
overall vision, mission, and results of the organization. The Technology Organization
Environment (TOE) is a general framework that identifies various factors that
influence organizational technology adoption (Chong & Olesen, 2017). TOE is a
company-level theory (Baker, 2012). The TOE framework is based on the concept
which states that technology, organization, and the environment are factors that must
be considered for companies when deciding to adopt innovations. Technological
factors include relative advantages, complexity, compatibility, information
technology capabilities and technological competencies (Seethamraju, 2015).
Organizational factors refer to the size of the organization, organizational readiness,
and employee attitudes towards technology and ownership type. Environmental
factors include competitive pressure, pressure from trading partners, support from the
government and environmental dynamics (Tsai et al., 2013).
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Senff, Cavalho, Veiga, Duclos, and Pancote (2015) also emphasized that small
businesses account for more than half of all companies and jobs in developed
countries. Also, small firms are an essential source of income, accounting for a large
number of industrial jobs in developing countries (Hyder & Lussier, 2016). This
research takes the side of adoption rejection. This study aims to analyze the resistance
to social media adoption in SMEs in Yogyakarta. Initial exploratory studies
conducted by researchers show that most SMEs have not adopted digital marketing
even though they desperately need this technology as a solution to recovering sales
during the Covid-19 pandemic. This research is also important to do to answer the
question of why resistance SMEs to adopt social media? Although SMEs know they
need this technology. Information about the factors inhibiting the adoption of social
media is also urgently needed to help SMEs transact successfully through digital
marketing platform.

Literature review

Rogers' (2003) Diffusion of Innovation Theory minimizes the uncertainty of
technology adoption behavior when introducing technology as a new way of solving
complex problems. Another form of resistance or rejection of innovation was put
forward by Joseph (2010). There are two forms of resistance, namely: active
resistance and passive resistance. Active rejection occurs when an individual makes a
decision not to adopt an innovation. Rejection usually occurs in operational resistance
conditions. Rejection occurs when an individual processes available information and
decides that he will not adopt an innovation. Forms of active rejection Another form
of resistance or rejection of innovation was put forward by Joseph (2010). The
second form of active denial is postponement. Procrastination occurs when an
individual decides to delay the adoption of an innovation. An innovation delayer will
wait for the right time to adopt a design. Passive resistance usually occurs more
smoothly than active resistance. Passive resistance occurs in two ways, namely: first,
there is no attention and second, not realizing there is an innovation. Interested
individuals are usually aware of innovations but do not pay attention to these
innovations. Meanwhile, unaware individuals are individuals who do not have
knowledge of innovations, and even these individuals never know of existing
innovative products (Sugandini et al., 2019).

Hpypothesis 1: Attitudes influence resistance to adoption of social media

Hypothesis 2: Top management support affects the attitude of social media
adoption

Hypothesis 3: Technology readiness affects attitudes to adopt social media

Hypothesis 4: Knowledge of SME managers affects attitudes toward adopting
social media

Method

This study is a survey involving 150 SMEs in Yogyakarta. This study uses a
questionnaire. The questionnaire was adopted from Maltikiti et al. (2018) and
Chamdar & Kumar (2018). Data analysis techniques using structural equation
modelling with Partial Leat square. The results of validity and reliability testing
indicate that not all instruments used are valid and reliable. The X21 and Z14
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instruments were removed from the model because they had a value of less than 0.7
and invalid.

Results

The results of the research showed that all hypothesis is supported. Resistance
to the adoption of social media in SMEs is due to the lack of support from top
managers, SMEs unpreparedness in adopting information technology, and lack of
knowledge of managers about social media technology. This causes SMEs in
Yogyakarta not to be able to adopt social media technology for marketing their
products. According to Matikiti et al., (2018), managerial support is essential for the
effectiveness of information systems in SMEs and is an obstacle to the acceptance of
e-business in SMEs. Lin (2014) also found that top management support has a
positive influence on technology adoption cloud computing so that the low support
for SME managers means that the attitude towards low adoption and the decision to
adopt social media technology from these SMEs is low. The results of this study
support Dahnil et al. (2014); Matikiti et al. (2018) who show that managerial support
affects attitudes towards the adoption of social media marketing (Matikiti et al.,
2012). The readiness of SMEs in adopting social media technology also shows
unfavourable results. Yogyakarta is not ready to adopt social media technology.
SMEs in Yogyakarta is not yet able to provide a human resource that can handle
social media applications. SMEs owners and managers feel that their organization is
not ready to adopt social media platforms fully. Information about marketing through
social media platforms not well understood, so the attitude of SME managers is less
responsive to social media. Many SMEs complain about fraud through social media
that they experience and their organizations are not ready to handle it. This causes
them to be reluctant to adopt social media technologies (Support by Piaralal et al.,
(2015); Chiu et al., (2017); Pearson and Grandon 2005). Chong & Olesen (2017) also
show that technology readiness which includes technology infrastructure and
perceived benefits directly affects the adoption of information technology.

The knowledge of SMEs owners and managers about social media technology
is still low. Many SME managers and owners do not understand the use of social
media platforms to market their products. Knowledge of how SME managers do not
yet understand social media works, about the benefits of social media and the
information technology used. Insufficient knowledge of social media technology
causes poor attitudes towards adoption. The low attitude causes the decision to adopt
social media technology to be low. SMEs tend to be resistant to adopting social
media. The results of this study support Galliers & Leidner (2014); Thong (1999)
which shows that the importance of information systems knowledge from CEOs on
the adoption of technological innovations. Hugoson, Magoulas, & Pessi (2010) also
state that management knowledge will form a favorable attitude. Awa et al. (2010);
Chong et al., (2014); Ghobakhloo et al., 2011 showed that CEO knowledge is a
determinant of technology adoption in SMEs (Matikiti et al., 2018); Chandra &
Kumar (2018).

Conclusion
This research results in the findings that many SMEs in Yogyakarta during the
Covid-19 pandemic are not yet willing to adopt social media technology. The main
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reason that emerges is that SMEs managers have not supported the adoption of social
media technology. Several obstacles cause SME managers not to adopt them because
they feel they are not ready, they do not have human resources to manage, and the
technology infrastructure is also inadequate. The manager's lack of knowledge about
the benefits of using social media technology is also the reason why SMEs do not
want to adopt social media. The results of this study indicate that the four proposed
hypotheses are accepted.
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MAIN CHARACTERISTICS OF COMPETITIVE INNOVATIVE PRODUCTS
IN LIGHT INDUSTRY

Abstract: The competitiveness of innovative products in light industry means a set of
consumption and value characteristics that ensure its success in the market. The competitiveness of
a product, along with its technical, economic, normative and aesthetic parameters, also indicates
that it meets the needs of the consumer in terms of commercial and other terms of sale.

The competitiveness of an innovative product depends on the level of satisfaction of its
buyer. The competitiveness of an innovative product is determined by a set of properties that are of
interest to a certain group of buyers and meet their specific needs. The main conditions for the
development of competition are the elimination of unprofitable production, market development, the
fight against monopolies. There must be a choice for consumers in the market so that they can
influence producers through it. Such an impact, in turn, forces producers to take into account
consumer demand.

Keywords: competition, product differentiation, effective competition, unprofitable
production, monopoly, service.

Light industry is a field of production that meets the consumer needs of the
population and the needs of the country's population. The main task of this sector is
to meet the growing needs of all segments of the population.

Products produced in the light industry must be reliable, aesthetically pleasing
and perform their functions well. When buying a product, the buyer always compares
its price with the "set" of consumer costs. In addition to price, the performance of the
product is also important. Because the operational properties and repair of the product
are expensive. If the product is a durable product, then it is reasonable to compare
these costs with the price of the product. Thus, producers need to strike a balance
between demand and opportunity so that they can produce and market competitive
innovative goods. Competition is the economic process of interaction, interaction and
struggle between enterprises operating in the market in order to provide the most
favorable opportunities to sell their products, meet customer requirements and obtain
the highest profit. [1] Competition is one of the necessary elements of the market.
The diversity of ownership of the means of production leads to competition between
producers and consumers of goods. Competition reflects the center of gravity of the
market economy, the relationship between producers in determining market prices
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and the choice of goods offered. What motivates a person to compete is the desire to
be superior to others. Competition is a strong stimulus for economic development,
improving product quality, accelerating scientific and technological progress,
reducing production costs and prices. Competition, which requires the abolition of
inefficient, very costly and unprofitable production for society, creates conditions for
the intensive increase of the efficiency of social production. [1]

Competitiveness of innovative products in light industry means a set of
consumption and value characteristics that ensure its success in the market. The
competitiveness of a product, in addition to its technical, economic, normative and
aesthetic parameters, also indicates that it meets the requirements of the consumer in
terms of commercial and other terms of sale. The competitiveness of an innovative
product depends on three groups of factors: 1) factors of consumer characteristics of
innovative product, 2) factors of the competitive environment of the industry, 3) is
determined by marketing factors. [2]

The main conditions for the development of competition are the elimination of
unprofitable production, market development, the fight against monopolies. There
must be a choice for consumers in the market so that they can influence producers
through it. Such an impact, in turn, forces producers to take into account consumer
demand. The main features of competition that ensure the development of innovation
are:

» competition is the main factor that ensures the sensitivity of the enterprise to
technical innovation;

« competition - forces entrepreneurs to constantly look for new types of
products and services;

« competition - forces entrepreneurs to master the production of high quality
and marketable products. This is the most effective way for them to meet market
needs;

* competition - stimulates the use of the most efficient method of production;

» competition - forces entrepreneurs to respond quickly to changes in the needs
of consumers, as well as in the economy;

» competition - ensures high profits of those who work hard and productively.
[3]

The system of factors of competitiveness of innovative enterprises can be
divided into two main groups. The first group of factors are the factors that
specifically determine the advantage of the firm. This group includes various market
aspects of the entrepreneurial firm, as well as factors affecting the level of use of in-
house production. In addition to internal and external factors, it is necessary to
distinguish the factors that affect the competitiveness of an innovative product in the
enterprise. The main form of competition in the field of innovation in the enterprise is
the scientific and technical advantage of the new product, which determines the
advantage of engineers and technicians. Science plays the role of an indicator of
intellectual labor. The competitiveness of a product can be assessed as the level of
new inventions and scientific research.

A characteristic feature of modern innovation markets is "effective
competition". This shows that no individual competitor is able to influence
production conditions and product sales. Their joint influence on the market is also
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limited by antitrust laws. Effective competition must be well-intentioned. Thus,
success should not be achieved at the expense of consumers or violations of the law.
The most intense means of competition in market relations is to improve the technical
level and quality of the product. There are four levels of competitiveness of a light
industry enterprise.

The first level - the management of the enterprise is confident that the technical
level of their products is so high compared to the products of competitors that they
will meet the existing needs of consumers for a long time and maintain their position
in the market. Due to the increase in production, the company will have to compete
with new competitors in the new segment. In this case, care must be taken to achieve
a comparative advantage. Thus, it is necessary to exceed the current level of
competitors in terms of price, production costs, quality, service costs and so on. The
second level - the light industry enterprise tries to use in its production the equipment,
technology, methods of production organization applied by the advanced enterprises.

The third level is characterized by the fact that the enterprise seeks to influence
the production system through the management function in order to achieve its
improvement and development. The fourth level is development due to scientific and
technical progress. In this case, the company grows faster than competitors and earns
high profits.

The methods of competition in the enterprise can be divided into two main
groups. The first group is forms of competition. Some of them existed before, and
some were due to the creation of qualitatively new production facilities. The second
group is the methods associated with the maintenance of artificial monopolies and
administrative structures. These are eliminated through economic mechanisms and
incentive methods. [4] Competitive advantage takes into account lower costs and
product differentiation. Low costs help the company to develop, produce and sell
products at a lower cost than competitors. This allows you to make more money than
your competitors. Product differentiation is the provision of consumers with a
product of wunique value, new quality, new consumer properties. Product
differentiation allows a light industry enterprise to sell its products at a higher price
and thus make more profit than competitors. There has been and will be a struggle
between rivals. This competition depends not so much on lowering prices, but on
other factors, primarily innovation, which leads to an increase in production. When
choosing a competitive strategy, a light industry enterprise should take into account
both of these competitive advantages or choose one of them seriously. An enterprise
that focuses on reducing costs must also achieve acceptable quality and service. The
differentiated product produced by a light industry enterprise should not be more
expensive than the products of competitors to the detriment of the enterprise.
Therefore, the company must produce so many different types of products that it can
compete with competitors in different market segments.

The analysis of different approaches to the perception of innovation leads to
the conclusion that the specific content of innovation is change, and the main
function of innovation activity and innovation management is the optimal
management of change. Schumpeter distinguished five types of such changes.

1) the use of new equipment, new technological processes or new market
supply of production; 2) application of a product with new properties; 3) use of new
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raw materials; 4) making changes in the organization of production and its material
and technical support; 5) The emergence of a new sales market.

Scientific and technical innovation is obliged to provide the following: to be
innovative; to meet market demand; to bring profit to the producer;

In modern times, innovative entrepreneurship is associated with a new
management mindset, inculcating traditional ideas of efficient farming and greater
market orientation. It is through the ability to innovate that the world's best
companies succeed and "become stronger each time by overcoming crises that plague
other companies in their field." The process of innovation is constantly being revived
and focused on a market with volatile characteristics. This means, firstly, the constant
support for the search for new scientific ideas and the development of promising
innovative products, and secondly, the effective and flexible management of
maximum decentralization of management powers while maintaining integrated
links.

Competitive innovative products are easily and quickly sold through cheaper
sales channels. In fact, the product is inspected for compliance with the level of
public demand. These needs are dictated by the tastes and desires of a certain group
of consumers, and therefore the concept of "competitiveness" is always specific.
Commercially profitable sale of the product is possible in certain competitive
conditions in a particular market. Each consumer gets products that meet their
personal needs to the maximum. In general, consumers buy a product that is more in
line with public demand than other products. Therefore, the degree of satisfaction of
the purchase of the product is formed from the totality of the opinions of individual
buyers and is determined at any stage of the product life cycle. During this period,
there is fierce competition for the consumer. The competitiveness of an innovative
product depends on the level of satisfaction of its buyer. The competitiveness of an
innovative product is determined by a set of properties that are of interest to a certain
group of buyers and meet their specific needs. In this case, other properties and
characteristics of the product are not taken into account. If the price of a product
increases due to its properties that are not required for the intended group of
consumers, then such a higher quality product will be relatively less competitive. In
addition, the same product may be competitive in the domestic market, uncompetitive
in the foreign market, and vice versa.

The assessment of the competitiveness of the product is carried out by
comparing its parameters with the parameters of the comparison base. The analysis of
the market position of a light industry enterprise involves not only the identification
of its strengths and weaknesses, but also the analysis of factors that have the ability to
affect the relationship of buyers with the enterprise. Analysis of the company's
competitive position in the market allows us to study the changes in the market share
of the company in a particular product market.

From the manufacturer's point of view, the evaluation of an innovative product
1s traditional and, above all, characterizes the formation of a sales strategy, as well as
ensuring its high profitability. At the same time, sellers, of course, try to assess the
competitiveness of an innovative product from the point of view of buyers and try to
use it in their own interests in a competitive market.
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An innovative enterprise that manages to create a competitive product provides
a strong market position for itself. In addition to price methods, non-price methods
are used in the struggle to create a competitive product. Then the possibility of new
competing products is explored. At the same time, special attention is paid to those
products that have the ability to compete with a wide range of sales opportunities.

Ensuring the competitiveness of innovative industrial goods in market
conditions is almost impossible without providing services for these goods. In the
current situation, the competition between the goods is intensified, which means the
provision of services for these goods. Service means a guarantee system that allows
the consumer to rationally use the goods he receives. They distinguish between pre-
sales and after-sales service. The latter represents a guaranteed sale of the commodity
to the consumer, and by using such a sale, the manufacturer is in fact increasing its
competitiveness with the level of sems it shows. In ensuring the competitiveness of a
commodity, the price incurred in the process of price and consumption of that
commodity plays a very important role. To ensure the competitiveness of a
commodity, its price must be reasonable for the consumer, and on the other hand, the
costs incurred in the operation of the commodity must be minimal. By focusing on
these factors, enterprises try to make the price affordable for the consumer, on the
one hand, and on the other hand, develop and offer to the market goods that require
less cost in the process of operation. [5]
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Abstract. The article discusses different approaches to the definition of the term "client”,
their types and search methods. Finding customers is an important necessity for the development of
a modern enterprise. The relevance of the topic lies in the fact that in order to increase the
competitiveness of an enterprise, it is necessary to find new customers. The purpose of the study is
to analyze the target audience as potential partners of the enterprise.
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Annomayus. B cmamve paccmompeHvl pasnvie HOOX00bl K ONpeOeNeHuro mepmMuHa
«KIUEHM», UX MUnsl U cnocodwvl noucka. Iloucku KIueHmos AeIAI0MesA 8aHCHOU HE0OX00UMOCIbIO
0718 pazeumusl COBPEMEHH020 Npeonpuamus. AKmyaibHOCmMb membl 3aKI04aemcs 8 mom, 4mo 0
nosvlueHUs KOHKYPEHMOCNOCOOHOCMU NPeOnpusimus HeobXo0uM NOUCK HOBbIX Kiuenmos. Llens
uccne0o8anusl — AHAIU3 Yenegou ayoumopuy Kaxk NOMeHYUuaIbHuIX NApMHEPO8 NPeoOnpUsmusl.

Knioueswvie cnosa: cospemennulii nompedumeinsb, MapKemun208ble UHCMPYMEeHmbl

[Touck KIMEHTOB SBJIAETCS NEPBOCTENEHHOW 3ajaveil st jroboro Ou3Heca.
[TosToMy CTOMT JeTalbHO paccMOTpeTh JaHHBIA Bompoc. Jlns  Hauana
HpOaHaIU3UPYEM pasHbIe ONpeaesIeHUs] TepMUHA «KiIueHT». CornacHo GpuHaHCOBOMY
CIIOBApIO, «KJIMEHT — 9TO IOPUAMYECKOEe WIH (PU3HUECKOE JHIO, C KOTOPBIM
OpEeaIpUsATHE COCTOMT B KAaKUX-TUOO TOPTrOBBIX OTHOIIECHHUSAX: TOKYIATElNb,
pojaBell, MOCpeHUK». B coBape 6u3HeC - TEpPMUHOB KIIMEHT PAacCMaTPUBACTCS KaK
JMIO, HWCIOJIb3YIoLee YCIyrn (GUpMbl, KOMIAHUU. B sKkoHOMUYECKOM clioBape
IPUBEACHO CIEAYyIOIlee OIpPEeIeHUe: «KIMEHT — 3TO JIMIO, MOoJb3yIouieecs
yCIyraMu YYpeXACHHUs, OpraHu3alluu, NPEeanpusTHs (Hampumep, KIUEHT OaHka),
NOCTOSTHHBIE TOKYTaTeNH, 3aKazdukm». [IpoaHann3upoBaB pasHbIe OMpPEIEICHHUS,
MOKHO OTMETHTbh, YTO MOHITHE «KIHEHT» - OYCHb OOIIMPHOE M KaXIbIi CIOBapb
NPEIOCTaBISET pa3Hble ONMPECICHUs NaHHOTO TEPMHUHA, MpaBlia OTIWYAOTCS OHU
JHIIF HEKOTOPBIMH acmekTaMu. Pa300paBmIMCh € JaHHBIM TOHITHEM, MOYHO
NPUCTYNHUTh K PACCMOTPEHHUIO THUIIOB KIMEHTOB. B MapkeTWHre ecTb BCEro Tpu
BONPOCA, OTBETHB Ha KOTOpPbIE MOXXHO 00€CHeunuTh JOJATOCPOUYHBIA ycHex
npeanpusaTus. Uto mpousBoauTh - npojaBath? Kak sTo mpaBuibHO AenaTth? Kro
Oyzaer nokynars? OOpaTuM BHUMaHHE Ha TPETUH MYyHKT — KTO OyAeT MOKyNarh, T.€.
HEOOXOMMO ONpPENENINUTh, KTO OyJeT KIMEHTaMH, LIeJICBOM ayJUTOpHEH, IIaBHBIM
notpeburenem npoxykuuu. Ho ompeneneHus 1eneBod  ayautopun  OyAer
HE/JI0CTaTOYHO, €€ HY>XHO pa3OUTh Ha CErMEHTHI M MOAPOOHO ONHCaTh KaXKIbli U3
HuX. HeoOXxonuMoCTh oOmucaHusi TUIOB KIMEHTOB 3aKIIOYAeTCs B CIEIYIOIIEM.
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NuanBuayanbHOCTh COBPEMEHHOI'O TOTpPeOUTENst — OTO AaclekT, TpeOyrommii
HACTPONKH MapKETUHTOBBIX UHCTPYMEHTOB.

Ceromusi y>ke HEJIb3s BO3JCHCTBOBATh HA BCIO ayJUTOPUIO, UCTIONB3YS OAUH U
TOT k€ moaxoJ. CerMeHTHpys PBIHOK, MOXHO MOJ00paTh TaKW€ WHCTPYMEHTHI,
KoTopble OyayT 3¢h(eKTUBHBI JIs1 omnpenesieHHOW rpymmbl. Kpome 3Toro, takoit
MOJIXOJI CYIECTBEHHO S3KOHOMHUT OO/KETHBIE CPEJCTBA, IMpeAHa3HAYEHHBIC IS
pEeKJIaMHOM KaMIraHuu. BbicOKas KOHKypeHLHs — 4To 3TO Takoe? JlaHHbIi ¢akTop
IPUCYI] BCEM OTPACIAM COBPEMEHHOIO phIHKA. EcCiiM BCIO LENEBYIO ayAUTOPUIO
pa3lienTh Ha TPYIIIbI, TO Y KOMIIAHUH MOSBIISIETCS BOBMOXXHOCTH U30€XKaTh IEHOBOM
KOHKYPEHTHOUW OOpBHOBI 32 CUET JIeJICHUS] PhIHKA Ha OoJiee MenKue «Kycoukm». [lanee
paccMOTpUM BBIOOp JIMHUHM TOBEJEHUs MpojaBiia. Bo Bpemsi B3auMOJIECHCTBUSA C
noTpeduTeseM HEeOOXOANMMO YUYWUTHIBATH SMOILMOHAIBHBIM THI KJIHEHTa — JTO
CYIIECTBEHHO YyBeIWYUT oO0beMbl mpoaax [2]. K HacTosimieMy MOMEHTY OBLIO
BBIJICJICHO OYEHb MHOTO Bapualui KJIACCU(DUIIMPOBAHUS TTOKYTATEICH IO UX THUITAM.
Hcnonp3oBanne kiaccupuKanuii 3aBUCUT OT CQeEephl ACATEIHHOCTH OPTaHHU3AIUU.
PaccmoTtpum HekoTopeie knaccudukanuu. TUMbl KIMEHTOB MO MOJEIHU MPUHSITHUS
pelIeHus O MOKYIKE MOXKHO MPEJACTaBUTD CIETYIOIINE:

1. AHaMUTUK - PAIMOHAIHUCT, MPEXKJE YeM MPUHATH PEIICHHE O TOKYIKE
MOXKET JIOJITO B3BEIIMBATH BCE «3a» M «IIPOTHUB». [IpeanounTaeT npou3BecTr OLICHKY
CaMOCTOATENIbHO, «IMOUIyNnaTh» ToBap. CTpeMuTcs coOpaTh Kak MOXHO OoJbIle
uH(popMaIlMi, KaTeropuueH B CBOMX CYXJEHHUAX. BocnpuHHMaeT TOJBKO
apryMEHTHUPOBAHHBIE JOBOJBI M CYXJeHUs. BecoMoe 3HaueHHWe MNpU MPUHATHU
pemieHus 0 MOKynKe urpaet 1eHa. Eciau takoit motpedurens y3HaeT, 4yTo Tie-TO €CTh
TaKoOM ke ToBap, HO OH oboiaercs emy Ha 5% JemieBie, TO OH YHJIET 3a BBITOJ0N K
KOHKYpEHTaM.

2. lleneycTpeMIIEHHBIN - KIMEHT, KOTOPBIA 3HAET, YTO €My HYXHO. Ecin oH
pemI IpruoOpPeCTH TOT WM WHOW TOBAap, TO OH €ro KyIuT, Kak Obl BBl €ro HU
yroBapHuBajIu OTKA3aThCsl OT ATOU 3aTeu. | '0TOB 3amiaTUTh OOJBIIYI0 CYMMY JICHET 3a
MOHPAaBUBIIIHICS TOBap (CKJIOHEH K MeperuiaTam).

3. DMOIMOHAJIBHBIA - JKUBET SMOIUSIMHU, MOXET MEHATh CBOE PEIICHUE
HECKoIbKO pa3. LleHa mMeer 3HaueHue, HO HE WrpaeT pewaromeid ponu. beiBaer
UMITYJIbCUBHBIM. Kak paBuiio, 3T0 TBOPUYECKUE JIFOIU.

4. T'apMOHMYECKHA THUI — MOXKET JOJITOE BpEMsl NMPUHUMATh PELIEHUE O
MOKYTIKE, HO €CIIU PEIIUT KYyIUTh, TO 00s13aTebHO KynuT. bombioe 3HaueHue nuMeer
IpoliecC B3auMOJICHCTBUSA ¢ iepcoHanoM. [lokymaer Tam, rae ero Jydiie 0OCITy KUK
(BeXJIMBBIN, JOOPOKETATEIbHBINA TIEPCOHA).

Takxe KIMEHTHI KIACCUDUIMPYIOTCA MO KOJUYECTBY MPUOOPETAEMOTO HMH
TOBapa:

1. Po3nmuHbIli mMOKymaTedh. YeaoBEK, KOTOPHIA MpUOOpETaeT OJHY WU
HECKOJIBKO €IMHUI] B HEOOIBIIIOM KOJIUYECTBE.

2. OnroBslil nokynartenb. JIuo win opranuszanus, NpuodOpeTaroas ToBap B
KPYIHBIX pa3dMepax: OOJbIIMM WM MEIKUM onToM. [lo yacToTe MOKYMOK MOXKHO
BBIJICIUTH JBa BUIa KJIUEHTOB: [[0CTOSIHHBIN KJIMEHT — COBEPIIACT YaCThIC MOKYNKU Y
npeanpusaTus. Pa3oBelil KIMEHT — TOT, KTO 1-2 pasa cienall MOKYNKYy B Mara3uHe Uiu
3aKaszaj yclyry y OopraHuszaiuu. PaccMOTpHM CyIIECTBYIOLIME METOJbl MOWCKAa U
IIPUBJICYEHUS HOBBIX KIIMEHTOB.
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Bce cnocoObl mpuBieyYeHUs KIMEHTOB MOXHO pa3/iefiuTh Ha TPU TPYMIIBL:
aKTUBHBIE CIIOCOOBI, TACCHBHBIE CIIOCOOBI, KOMOMHUPOBAHHBIE CITOCOOBI.

AKTHBHBIE CIOCOOBI XapaKTEPU3YIOTCS BBICOKOM WHUIMATUBHOCTBIO CO
CTOPOHBI MEHEJKEPOB IO MpojaxaM (cein3 - MeHemkepoB). Mx 3agadya cocTouT B
MOMCKE Y BOBJICYECHUU HOBBIX KIIMEHTOB.

[Ipu maccuBHBIX crioco0ax MPHUBJICUEHUS KIMEHTOB HE TpeOyeTcs Kakue-audo
aKTUBHbBIC JIEHCTBUS CO CTOPOHBI CEHI3 - MEHEHKEepOB. ICroNb3y0TCsl TakKe METOIbI
MOKWCKA KJIMEHTOB, KaK TPaJUIIMOHHAs peKjamMa M HHTEPHET - MapKeTUHr. Tak,
KOHTEKCTHAasl pekiama, IPOJBUKEHHUE B MOMCKOBBIX CHCTEMax M T.J. MOKAa3bIBAIOT
Oonee BBICOKME pPE3yibTaThl, Ye€M HAPYXKHbIE PEKJIaMHbIE KOHCTPYKIMH (IIUTHI,
OanHepbl W T.1.). Yamie Bcero, mpu TPaMOTHOM HCIOJIB30BAHUM AKTUBHBIX H
MACCUBHBIX CIIOCOOOB BMeCTe HaOII0aeTCss MakCcUMaibHas 3p(GHEeKTUBHOCTh. DTO U
€CTh KOMOMHUPOBAaHHBIC CITOCOOHI [1].

Taxkxke cmocoObl MNPUBJIEUYEHUS KIMEHTOB MOTYT  pa3iauyaTrbCs IS
OpraHu3aliii, MPOJAIOIIUX TOBAPbl WIM YCIYyTH [ JAPYrUX OpraHu3anuil
ukomnanuii (B2B) u nns opranuzamnuii, mpoaaronIuX TOBaphl WIM YCIYTH IS
koHeuHoro notpedutens (B2C). Paccmorpum cnocoObl, MOIXOASIINE MO KaXK bl
u3 BU0B opranuzanuid. Cnoco0st B2C B2B 3akitouaroTcst B CleayomeM:

l. 3BOHKM — KOrJa MEHE/DKepbl KOMIIAHUU 3BOHSAT CBOMM KIHMEHTAM C
PEII0KEHUEM UM KOHKPETHBIX BUJIOB YCIYT;

2. KOHTEKCTHasl pekjiaMa - palMOHaJbHA TOJILKO B TOM CiIyyae, €Cld OHa
pacroiiokeHa B U3/IaHMIX, KOTOPhIE UCTIOIB3YIOT I MH()OpPMAIUU MOTEHIIUATLHbBIE
U pealibHbI€ KJIMEHTHI;

3. CBOH CalliT — OJIUH W3 BHUJIOB PEKJIaMbl U JACHCTBEHEH, KOT/1a HH(MOPMAIIHUS C
caiiTa MOCTOSIHHO OOHOBJISIETCS U HAIIPABJISIETCS KJIUEHTAM;

4. pexkiiama B COIIMAIBHBIX CETSIX — HMCIHOJIb3YIOT MHOTHE MPEAIPUSTUS, HO
OompIioro 3pdexra oHa yKe He TPHUHOCHUT;

5. OGecraTHbIC TOMAPKA W OOHYCHI — HEIUIOXOW PEKJIAMHBIA XOJ BO BpeMs
CHUMITIO3UYMOB U KOH(PEPEHIIUN HA MPENPUATHH;

6. peKOMEHJJAlUK — JTyYIlle TPOJOAUTH MIPU JUYHOM OOIIICHHUH, a HE Yepe3 callT
KOMITaHUU;

7. email paccbuika (aKIuHU, paclpoja)ku) — €CIM pacchllika HAMEUEHa He Ha
BCIO ayJJUTOPHIO, a HA ONPEICICHHBIA CETMEHT PHIHKA;

8. ceMHHapbl — MPOBOJSATCA BHYTPU KOMIIAHUHU KakK JJII CBOMX COTPYIHUKOB,
TaK M Ui OTEHIINATbHBIX KIUEHTOB;

9. BBICTAaBKM — KaK M CEMHHapbl MMEIOT IO3HABATENbHBIN XapakTep IpHU
JneMOHCTpanuu pupmoit cBoelt mpoaykiuu [3].

B coBpeMeHHOM MuUpE yMEHHE MPUBICKATh KIMEHTOB MOYHO C IOJHOHN
YBEPEHHOCThIO Ha3BaTh HACYIIHOW HEOOXOJUMOCTHIO, 00YCIIOBIICHHON KU3HEHHBIMU
peanusMu M TOJIOKEHHEM Ha PBIHKE TOBAPOB M yCHyr. TeXHOJIOTUM MpPUBJICUCHUS
KJIMEHTOB MOCTOSIHHO Pa3BUBAIOTCS M COBEPIICHCTBYIOTCS C TEM, YTOOBI CHENaTh
npoiiecc npoAaxu yciayr Hambosnee 3gdexTuBHbIM. He mmeer 3HaueHMs, B Kakoil
chepe yciyr Bbl 3aHATHI, OyJIb TO IOpUAMYECKAs, MEIUIIMHCKAS WU JII00ast apyras
NEeATEeNIbHOCTh, TPHUBJICUCHHE KIMEHTOB — Ba)XHas COCTaBisitomias pabodero
npolecca.
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Abstract. The article outlines the relevance of the use of marketing technologies by state and
municipal authorities. The term "state marketing", its main goals and objectives are considered.
The main areas of application of marketing technologies in public administration are proposed.
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Annomayusa. B cmamve 0603HaueHa axmyanbHOCMb UCHONb30BAHUA MAPKEMUHSO8bIX
MEXHONO2UNl Op2aHamu 20CYOApCMBEHHOU U MYHUYUNANbHOU eracmu. Paccmompen mepmun
«20CY0apCcmeenHblil MapKemuney, e2o 0CHOHble yeau u 3adauu. Ilpeonodcenvl ochosHble chepbl
NpUMeHeHUss MapKemuH208blX MEXHOJI02ULL 8 20CY0APCMEEHHOM YRPAGIEeHUU.

Knwueegvie cnoea: mapkemume, MAapKemuHe08ble MEXHOA02UU,  20CYOAPCMBEHHOE
ynpasnenue, 20¢y0apCcmeeHHblil MApKemuHe.

B akTyanbHbIX peanusxXx COBPEMEHHOIO MHUpa BIOJHE OIpaBAaHa
3aMHTEPECOBAHHOCTh B HCIIOJIB30BAHUU B CBOEU JESITEIIBHOCTH MAapKETHHIOBBIX
TEXHOJIOTMH CO CTOPOHBI OPraHOB I'OCYJAPCTBEHHOM W MYHMUMIIAJBHOW BJIACTH, a
TaK)XK€ Ppa3JIMYHbIX MOJIUTUYECKUN o00beauHeHuil. B mepByio ouepenp 31O
00yCJIOBJIEHO HEOOXOAMMOCTBIO MOBBIIIEHUSI ABTOPUTETA OPraHOB BJIACTH U CTEIICHU
JIOBEPHUs K HUM CO CTOpOHBI rpaxxaaH Poccurickon denepaunu. 1o nanusiM Jlesana-
entpa, 42% onpomeHHbIX rpaXaaH HEAOBOJIBHBI BEKTOPOM Pa3BUTHS FOCYAApCTBA
Ha JaHHbIH MOMEHT [8]. MHIEKC OLEHKH BJIacTeld, B COOTBETCTBUU C JIAHHBIMU,
npe/icTaBlieHHbIMU  BcepoccuiickuM  IIEHTpOM — HCCleoBaHUsl  OOIECTBEHHOIO
MHEHHUA, [0 CpPaBHEHUIO C MokazarensiMu Ha koHen 2017 r. — Hagamo 2018 .
CHUBWICA B CpeJHEM Ha ABaAIaTh NYHKTOB [7]. DPGhEeKTHBHOCTH AEATEIHHOCTU
rOCyJapCTBEHHBIX  OPraHOB  HEINOCPEJICTBEHHO CBSI3aHO C  3KOHOMMYECKOU
3¢ ()EKTUBHOCTHIO U COIMATLHO-9KOHOMUYECKON CTAOMIBHOCTHIO BCErO TOCYIapCTBa.
Kpome Toro, opransl rocyapCTBEHHOW W MYHHUIIMITAJIBHON BJIACTH BKJIIOYAIOTCS B
Opouecc  KOHKYpPEHLIMHM  HapaBHE C  KOMMEPYECKUMU  OOBEIMHEHUSIMH,
COOTBETCTBEHHO HX YCIYyTd JOJDKHBI OBITh KOHKYPEHTOCHOCOOHBIMH. Takum
0o0pa3oM, MPUMEHEHHE MApPKETUHIOBBIX TEXHOJIOTMI OpraHaMy IroCyJapCTBEHHOU W
MYHHUIMIATbHON BJIACTHU CIIOCOOHO MOBBICUTD PE3yNbTaTUBHOCTb
(YHKUIMOHUPOBAHUS TOCYIaPCTBEHHBIX HHCTUTYTOB.

TepMHH «MapKETHHI», B CHUJy CBOEH MHOTOI'PAHHOCTH, UMEET MHOXKECTBO
uHTEpHnpeTauuid. B mmupokoM cmbicie — 3To pusiocodus ynpapieHUs KOMITAHUEH,
COrJacHO KOTOPOW pazpelieHre MnpodseM mnoTpeduteneil myreM 3((eKTUBHOTO
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YAOBJIETBOPEHUSI UX 3alpPOCOB BEAET K YCIEXY OPraHU3ALMH W NPUHOCUT IOJIb3Y
obmectBy. Krnaccuueckoe omnpexaenenne «wmapkeruHray mno @. Kotuepy
paccMaTpUBaET €ro Kak COLMAJIbHBIN Mpoliecc, C MOMOIIbI0 KOTOPOro KOMIIAHUU U
UHAUBUIYYMbl OOMEHHUBAIOTCS CO3JaHHOM LEHHOCTBIO C ULEIbIO YJOBIETBOPEHHUS
cBoux mnorpedbHocreir [5]. bonee pgeTtasbHO CTOMT pPacCMOTPETh IMOHSTHE
«TOCYJTapCTBEHHOTO MAapKETHHIa», B CUIY AKTYaJIbHOCTH HCCJIEJAOBAHMS METOMOB
UCIIOJIb30BAHUSI COBPEMEHHBIX TEXHOJIOTMM MEHEPKMEHTa M MAapKEeTHHra B
roCyJapCTBEHHOM YIIPaBJIEHUU. B KOHTEKCTE TOCyAapCTBEHHOIO M MyHUIMIIAIBHOTO
YIOPABJICHHUsI MapKETUHI CIEIyeT IIOHMMAaThb KakK IIOJXOJ, HalEJICHHbIM Ha
MaKCHMU3ALMIO YJIOBIETBOPEHMsSI KakK MPOU3BOAMUTENECH, Tak U MOTpeOuTenen
rOCy/IapCTBEHHBIX yCIyr. OTo crneuuduuHas Qopma pealu3alud MapKEeTHUHTra,
ocyliecTBisieMasl (peepanbHbIMU, PETHOHAIBHBIMU U MYHHULIMIAIBHBIMUA OpraHaMu
BJIACTH B KOHTEKCTE MPOM3BOJCTBA, PEATU3ALMKU U NOTPEOJIICHHs YCIyT, TOBapOB H
LEHHOCTEN B rOCY1apCTBEHHOM CEIMEHTE.

MapKeTUHIOBbIE TEXHOJIOTMM  SIBIISIFOTCSI  COCTABIISIIOLIIMMH  AJIEMEHTaMH
npolecca MapKeTHUHIa, KOTOpble MO3BOJSAIOT A(P(EKTUBHO MNPEACTABIATh H
IPOJBUTaTh HAa PBIHKE ONPENEIICHHBIE TOBApbl WM yciuyru [6]. B KoHTekcTe
roCyJapCTBEHHOTO Y MYHHMIIMIAIBHOTO YNPAaBIECHHUS, [IEI€CO00pa3HO paccMaTpUBaTh
MapKETHUHI Ha HECKOJIbKMX YPOBHSX, IpaHUueckd NpPEJCTABICHHBIX HAa PHUCYHKE
Jlajiee 1o TEKCTY.

BzanMmogeicTBMe NPaBoOBOro rocyA4apcTsa v rpaXKaaHCcKoro
obulecTBa B AeMOKPaTUHECKOM NONTHKE rocyAapcTBa;

MNonvnTuyeckoe ynpasaeHve BO B3aMMOAENCTBMM rocydapcTsa
1 0bulecTBa;

.' ObecneyeHre NPEUMYLLECTB MOAUTUHECKWUX NaPTUIA, UX
' / JIM4epoB, MPOrpaMm 1 NPOEKTOB B 0OLECTBEHHOM cpeae
CTpaHbl;

MpUMEHEHUE TEXHUYCCKMX MPUEMOB A5 AOCTHKCHUS LETH
NOJIMTUHECKOM KaMnaHWK.

Puc. 1. YpoBHM MapKeTHHIa B OPraHax rocyJapcTBeHHOr0 ¥ MyHUIMIIAJIbHOI0
yIpaBJIeHUA
JleATenbHOCTh T'OCYNAapCTBa 3aTParuBacT INPAKTUYECKU BCE OCHOBHBIC BHUJIBI

MapKEeTUHIA:

— MAapKETUHI TOBApPOB MacCOBOTIO CIIPOCA;

— MAapPKETHHI TOBAPOB IIPOU3BOJICTBEHHOIO HA3HAYCHUS,

— COLMAJIbHBIA MAPKETUHT;

— HEKOMMEPYECKUM MapKETHHT;

— MAapPKETUHI TEPPUTOPUN;

— MAapPKETHUHT YCIIYT.
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['ocynapcTBeHHOE yIpaBJICHHE TMPEIACTABISET COOOHM AESITEIBHOCTh OPTaHOB
BJIACTH, HAIICJICHHYIO Ha OMNpE/CNICHUE 1eNel pa3BUTHSI, Pa3padOTKy U peasih3aluio
Mep MO MX JOCTHKEHUIO, JIJIs YAOBJIETBOPEHUSI MOTPEOHOCTEN 00IIecTBa U rpaxaaH
rocyaapctBa [2]. COOTBETCTBEHHO, OJTHOM M3 OCHOBHBIX ILIEJIEH TOCYAapCTBEHHOIO
MapKeTHHTa SIBJISIETCSI MAaKCUMAaJIbHOE YIOBJIETBOPEHHUE MOTPEOHOCTEH TpakIaH Ha
OCHOBE HCCJEOBAaHUM HMX HHTEPECOB W HYXJ, a Takxke (PaKTOpOB BIUSHHUS Ha
dbopMupoBaHre JaHHBIX MHTEpPECOB M HYXA. OCHOBHOU (HOpMOH B3aMMOJCUCTBUS
rocyjgapctsa ¢ (QU3NYECKUMU | IOPUJIUYECKUMHU JIMIIAMU SBJISIETCS OKa3aHUe
rOCYJIapCTBEHHBIX YCIIYT, TAKUX KaK 00eCIeUeHUE COIMaTbHO-3HAYNMBIMU OJlaramu,
HaJIeJICHUE JICTAJIbHBIMA IIpaBaMH COOCTBEHHOCTH, (DHKCAIMSA FOPUANYCCKUX TIPaAB,
BblJ]aya Pa3pelIUTENIbHBIX JOKYMEHTOB U T. A. [4]. CTOUT OTMETUTH, YTO COPOC Ha
rOCyJIapCTBEHHBIC YCIyTH (POpMHUpYyeTCS KaK KeJaHWEeM YIAOBJICTBOPCHHUS JTUYHBIX
MOTPeOHOCTEH, TaKk W TOJ BIMSHUEM BHEIIHEW (DAKTOPOB, KOTJa TOCYIapCTBO
MNPUHYIUTEIBHO CO3/a€T CIPOC Ha ONpPEACIICHHBbIE BHJBI YCIYyT B paMKax
OCYIIECTBJICHUSI CBOMX KOHTPOJBHBIX (yHKIw. [IpuMeHeHne TrocymaapCTBEHHOTO
MapKeTHHTa N03BOJIUT A PeKTUBHEE peniaTh CASAYIONIUE 3a1aUu:

PasbAcHeHMWe Lienei U 3aaa4 obulecTBeHHOro pa3suTuA, obecnedeHune cTabUALHOCTU B rOCY1apCTBe;

AHH/INS PbIHKE, 810 CIPYRIYPWSELMN, dHAIWS W 1PUIHUSWPUBEaHNE UOLELI BERHU U LHPULE Ha 1uBapD)
W yCnyru;

Pery1MpoBaHue 3KCNopTa ¥ UMNOPTa B 3aBUCUMOCTH OT COCTOAHUA BHYTPEHHETD W BHEWHETD
PEIHKOE C MOMOLLEH MaPDKETHUHIQBRIX MHCTRYMEHTOB,

| lOBbILLEHWE KOHKYPEHTOCNOCOOHOCTH COBCTBEHHBIX NPOU3BOAUTENEA W 331LUTa BHYTPEHUETD
PbIHKa;

dDopmMUpoBaHKME NONOMKUTENBHOTO MMM/KA rOCY AapCTBEa;

MpoBefeHWe PeKNaMHbIX MEPONPUATUIA Ha FOCY A4apCTBEHHOM YPOBHE;

CTabMnunzauma PbiHKa TOBAPOR U YTy,

Puc. 2. OcHOBHBI€ acNIeKThbI NMPUMEHEHUSA TOCYTAPCTBCHHOI'0O MapKETUHT A

Taxum 00pazoM, B CIOKHUBIIMXCSH SKOHOMUYECKUX U MOJUTUYECKUX YCIOBUSIX
POJIb IPUMEHEHUSI MapKETUHIOBBIX TEXHOJOTUH M roCyJapCTBEHHOTO MApKETHHIA B
roCy/1apCTBEHHOM YIIPABJIEHUHU 3HAUUTEJIBHO BO3pACTaeT. ITO MO3BOJIUT 00ECIIEUUTh
yCTOHYMBBIC, B3aMMOBBITOJIHBIE  B3aUMOOTHOLICHHMSI MEXIy OOLIECTBOM U
rocynapcTBoM. CTOUT OTMETHUTb, YTO 3HAUUTEIbHYIO POJIb B YCTAHOBJICHUU JaHHBIX
B3aMMOOTHOIICHUH WrpaeT HEMOCPEICTBEHHO KayeCTBO YCJIOBHM pa3BUTHUS U
¢yHKIIMOHUpOBaHUA Bcex cdep KU3HU oOmecTBa M TOCYIapCcTBa, CTENEHb
YIOBJICTBOPEHHUs] WX TMOTPEOHOCTE! U  YPOBEHb KOHKYPEHTOCIOCOOHOCTH
HAI[MOHAJILHOW IKOHOMUKH, JJIsi 00ECHEUYEeHUs KOTOPHIX 3(PPEKTUBHO MPUMEHSIETCS
FOCYJapCTBEHHBIM MAPKETHUHT .
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Abstract. Proper use of material flows is essential in the delivery of products to the final
destination. It is possible to achieve positive results as a result of applying a systematic approach.
The article analyzes these issues in detail.
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Annomauusn. I[lpasunivnoe ucnoivb3o8anue MamepuaibiblX NOMOKO8 UMeem BaXNCHOE
3HaueHue 0N OOCMABKU NPOOYVKYUU 00 KOHEUHO20 NYHKMA HasHaweHus. Jobumwvcs
NONONCUMETILHBIX PE3YIbMAMO8 MONCHO 8 pPe3yibmame NPUMEHEHUs. CUCMEMH020 nooxodd. B
cmambe noOPOOHO AHATUZUPYIOMCS IMU BONPOCHL.

Knwuesvie cnosa: ynpasienus, mamepuanivHole pecypcol, MpaHcnopm, npou3e00CmMEeHHble
3ampamwl

Hemokpatu3anus Bcex cdep xu3Hu B AsepOaitmkanckoir PecrmyOmmku
IpuBela B SKOHOMHUKE K TPHUBATH3alUd W MHOTOOOpaszwio ¢GopM COOCTBEHHOCTH.
Hcnonp3oBaHne B KavyeCcTBE HWHCTPYMEHTA COIMAIBHO-OPUEHTHPOBAHHOTO PHIHKA
CTaBUT PsI BOIPOCOB, Ha KOTOPBHIC HIIYT CETOMHS OTBETHl OTECYCCTBEHHBIC H
WHOCTPAHHBIE AKOHOMHCTBI, 3aHUMAIOIIHUECS CHEIU(UKON TPAH3UTHUBHON HKOHO-
MukH. OCHOBHOUM CTaHOBOM XpeOeT SKOHOMHUKH TOCYJapCTBa - €€ MPOMBIIIICHHOCTD,
B cBoel Ooubliel yacTw OblIa MPHBATH3UPOBAHA, MBI IMOIYYHIH OTPOMHOE IOJIE
MHTEPECOB DKOHOMUYECKH CAMOCTOSITENIBHBIX TPEANpUATHd. B 3TUX ycIoBHsIX
€CTECTBEHHO BO3HHMKAET BOMPOC O HEOOXOAMMOCTH SKOHOMHUYECKOW KOOpAMHAIINU
NESTETHLHOCTH MPEATPUSITHIA.

Ha sTor Bompoc orBeuator mo pazHomy. OCHOBHBIE TOUYKH 3PEHHUS MOXKHO
CBECTH K CIICAYIOIINM:

- HEedP(DEKTUBHOCTh TOCYJAAPCTBEHHOTO BMEMIATEILCTBA B JIEATEIHLHOCTH
YKOHOMHUYECKUX CYOBEKTOB XO3SMCTBOBAHUS, HAKJIAJBIBAHNE MUHUMAIBHBIX OTpa-
HUYEe HUU Ha (YHKIIMOHUPOBAHUE YIKOHOMHKHU CO CTOPOHBI;

- OCTOpPOXKHOE, HO IIeJICHANpPaBIEHHOE TOCYJapCTBEHHOE BMEIIATEIHCTBO B
NESATENHPHOCTh JIKOHOMHYECKHX CYOBEKTOB, CO3/IaHUC aJIMHHHCTPATUBHBIMU H
SKOHOMUYCCKHUMH METOJaMH (DMHAHCOBO-TIPOMBININICHHBIX TPYII, BEACHHE WX
peecTpa W, COOTBETCTBEHHO, MX IMOJKOHTPOJIBHOCTH TOCYAApCTBY, oOcialbieHue
AHTHMOHO-TIOJILHOTO 3aKOHOJATENIbCTBA B IIENAX KOHKYPCHIIMH OTEYECTBEHHOU
NPOMBIIUICHHOCTH HE Ha BHYTPEHHEM pBIHKE, a Ha BHemHeM. Ham kaxercs
COBEpIIICHHO €CTECTBEHHO! MPAaBOMEPHOCTH 00CHX TOUYEK 3PEHUSI.
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Takum 006pa3oM okazaanCch HEOXBAUEHHBIMH HWHTEPECHI CPEAHHX U KPYITHBIX
OPEeANpUATANA, 3aUHTEPECOBAHHBIX IIPU CBOEH pECTPYKTypU3alMd, B IEPBYIO
ouepesib, B KOOPAUHALMY ACSITEIIbHOCTA CBOMX MOJAPA3ACICHUM.

3amMeHa BCEOXBATBHIBAIOIIEIO IUIAHUPOBAHHUS HA PBHIHOYHBIE MEXaHU3MBbI
npuBeila K COBEpPUIEHHO HHBIM CIOCO0AM IJIAHUPOBAHUS B MPOMBIILIEHHOCTH,
«CITyCTHB)» €r0 Ha YPOBEHb CAMUX MPOMBILIUIEHHBIX IPEINPUITHNA, HO HE yIIpa3IHUIIA
HE00XOIUMOCTh B SKOHOMHYECKON KOOpAMHALMU U JIOOOMPOBAHUU B OOJIBIIMHCTBE
IPOMBILUIEHHBIX IpeanpusTuid. Bo3Hukarouue npo0iaemMsl B 000POTHBIX CPEICTBAX,
JOJATOCPOYHBIX KpPEAUTAaX B KPYIHbIE€ MHBECTUIMOHHBIE IMPOEKTHI U T.I. TPEOYIOT
4acTo peleHus: Ha 0ojiee BBICOKOM YpOBHE. DTOT ypOBEHb MOXKET JOCTUTAaThCs, Ha
Hall B3IV, C TOMOIIBIO OJJHOTO U3 TPEX MIPU3HAKOB:

- o0beAMHEHNE KalUTaJIOB, MOJIHOE WM YacCTUYHOE, U BO3HUKHOBEHHUE Kak
SKOHOMHUYECKOH, TaK OOBIYHO ¥ aIMUHUCTPATUBHON IMOJYMHEHHOCTH;

- TOPU3OHTANIbHASL UHTETPAIlHs, T.€. BXOXK/IEHHE B OOIIECTBEHHBIC OPTaHU3aluU
THUIIA aCCOIMAILIUM U COIO30B;

- BEpTUKaJIbHAsA YKOHOMHUYECKasi MHTETpalus, T.6. BOSHUKHOBEHHE OTHOUIEHUI
NOJYMHEHHOCTH WU CyOOpJIMHALMHU, JTOCTUTA€MbIX SKOHOMHUYECKUMH METOJAMH.
Tak, Hanpumep, B (5) BBIIENAIOTCS COBPEMEHHbBIE OPraHU3aUMOHHBIE (HOPMBI
0o0beIMHEHNH (UHAHCOBOTO M TPOMBIIUIEHHOTO KAamUTAJIOB: KAapTENH, TPECTHI,
CUH/IMKAThl, KOHLEPHBI, XOJIIUHTH, KOHIJIOMEPATHI, KOHCOPLMYMBI, aCCOLMALNH,
(MHAHCOBO-NPOMBILIUIEHHbIE Tpymibl. Coryamasch B NPHUHLMIE C BbIACICHHBIMU
00BEIMHEHUSIMHU, HEOOXOAMMO 3aMETUTh, YTO HE BCE OHU SIBJISIOTCS 00BEAMHEHUEM
KaruTana, a TeM 6oJjiee PUHAHCOBOT'O U MPOMBIIIIEHHOTO.

[lenpto  ympaBiieHHS ~ MacCOBBIM  OOBEKTOM  CHAOXXEHHUS  MHOTO
HOMEHKJIATypHBIMH 3allacaMU MaTepHAJIbHBIX CPEJACTB SBJISETCS YJIOBIETBOPEHHE
crpoca MoTpeduTelNs Ha XpaHUMbIe U TOTpeOIsieMble HOMEHKIIATyPBI.

B o0mem ciydae cucteMa ympaBlieHHs MHOTOHOMEHKJIATYPHBIMHU 3aracaMu
MAacCOBBIX  SKOHOMHUYECKHX OOBEKTOB  SBISETCA  OOJIBIION, CIIOXKHOW H
MHOTOypoBHEBOU. OJIHAKO, ¢ y4eTOM CHOPMYIUPOBAHHON LIeNN (PYHKIIMOHUPOBAHUS
€€ paccMaTpUBAIOT KaK YCJIOBHO-3JIEMEHTapHy0. B 3Toil cucreme ecTecTBEHHBIM
OTOKOM, 00€CHeunBalOUIUM HOPMAaJIbHBIN Ipouecc (QyHKIMOHUPOBAHUS, SBIAETCS
JBM)KEHHE XPAHUMbIX HOMEHKJIATYp, 00YCIOBIEHHOE UX PACXOJI0M, MTOCTYIIJICHUEM U
OTKJIaJIbIBAHUEM B 3aI1ac.

Wtak, B mpouecce ymnpaBieHMs], YIPaBIsiEeMbIM OOBEKTOM SIBIISIOTCS 3aIlachl
XpaHUMBIX PECYPCOB. YTPABISAIOUUM OOBEKTOM MOXKET BBICTYNATh CYOBEKT WIH
MalllMHHAs CHCTeMa YIpaBJIeHHUs 3alacaMd, Ha KOTOPYI IeJlecoo0pa3Ho
HEepPEeIOKUTh BCE MACCOBBIE YIIPABJICHYECKUE OINEpaluy, OCOOCHHO MpH OOJBIIOM
qyclie yNpaBiIsieMbIX HOMEHKJIAaTyp. MaccoBble yIpaBlieHUYECKHE OIepalu
ABIIIOTCS peaklyel yIpaBIsionero 00beKTa Ha perysipHble BO3MYIICHHUS BHEITHEH
Cpenbl.

VYpasneHue 3anacaMu 3aKJIFOHYAETCS B YCTAHOBJIEHMM MOMEHTOB IOJAYU U
BEJIMYMHBI 3aKa3a Ha BOCIOJHEHHE 3alacoB, a TAaKXE paclpeiesieHus BHOBb
OpuOBIBAIOIIEH MAPTUM 1O HUXKECTOSIIIMM  3BEHbSIM CHUCTEMbl CHAOKEHHS.
COBOKYITHOCTh TpPaBWJI, MO KOTOPHIM TNPUHUMAIOTCS 3TH PEIICHUs, HA3bIBAIOTCS
cTpareruei ympasieHus 3anacamu. [lox cucreMoill cHaOXeHUs MOHMMAETCA
COBOKYITHOCTb 0a3 (CKJIa[JOB) MOCTABIIMKA U MOTPEOUTENS, MEXKAY KOTOPBIMHU B X0JI€
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omepaiyii 1Mo CHa0XKEHHIO OCYIIECTBISIOTCS MEPEeBO3KH XPAHUMOTO HMYIIECTBA.
OyHKIMS 3aTPaT MOKET COCTABISATHCS U MUHUMHU3UPOBATHCS JJISI CUCTEMBI B II€JIOM
U JIJIS KQKJIOTO CKJIaZa MOpPO3Hb.

O} PexTUBHOCTh  JOTUCTUYECKONM CHCTEMbI 3aBUCUT HE TOJIBKO  OT
COBEPIICHCTBOBAHUS M HMHTEHCHUBHOCTH IPOMBIIIJIEHHOTO ¢  TPAaHCHOPTHOTO
IIPOU3BOJICTBA, HO M CKJIAJICKOTO X03siicTBa. CKIIAICKOE XO35AUCTBO - 3TO KOMILIEKC
CKJIQZIOB, BCIIOMOTATEIbHBIX YCTPOMCTB U OOCIYXHUBAIOIIMUX MOJpPa3ACIICHUN
BKJIIOYAsi COOTBETCTBYIOIIMI IMEepCOHaT PabOTHUKOB, OCYIIECTBISIOMIUX MPUEMKY
MaTepUajJbHbIX PECYpPCOB, UX pa3MEIICHUE, XPAHEHUE, YUET, MPOBEPKY COCTOSHMS,
NOATOTOBKY K ToTpebnennio W ormyck. OHO  MOXET  MNPUHAJJICKATh
IPOMBINIJIEHHOMY TMPEINPUATHIO, CTPOUTEIBHOM WM TPAHCIOPTHOW OpraHu3allui,
aKIIMOHEPHOMY OOIIECTBY PpA3IMYHOIO THUIA WA SBISATHCA CAMOCTOSTEIHHOM
XO3SIMCTBEHHOW €IMHULICH.

TpaHcnopT NPUHANIEKUT K OJHON U3 CaMbIX OOJBIIUX U CIOXHBIX CUCTEM, C
KOTOPOM  TMPUXOJUTCS HUMETh JIeJI0 TMpPU  OpPraHu3aldd  MPOMBIILICHHOTO
npousBojacTBa. Llenpio (QYHKIMOHMpPOBAHUS JTOW CHUCTEMBI SBISIETCS TOJTHOE
yIOBIIETBOPEHHE NOTpeOHOCTEN (hUPM B IEpEBO3KaX rPy30B.

Boo0Omie TpaHcmopTHass MPOMBINUIEHHOCTh 00JIalaeT  crenupuIecKuMu
OCOOEHHOCTSIMU, BBITEKAIOMIMMHU W3 CaMOT0 XapakTepa TPaHCIOPTHOTO Mpoliecca
(1,3,6,7). Ilpexxne Bcero, aTa OTpacib MaTepUAIHLHOTO MPOU3BOJICTBA OTIMYAETCS
TEM, 4TO, SIBJISISICH NPOJOJDKEHHMEM IIpoliecca oOpamieHusi, cama He MPOU3BOIAUT
HOBOTO TMPOAYKTa W JUIIb HW3MEHSET CTOMMOCTh IE€PEBO3UMBIX TOBApPOB.
MarepuanbHblii XapakTep U3MEHCHUH, MPOUCXOASIINX C TOBAPAMU, 3AKIIOYACTCS B
TOM, YTO OHHM U3MEHSIOT CBOE ITOJIOKEHUE B IPOCTPAHCTBE BCIEACTBUE MPUIIOKEHHUS
TpyAa pabOTHUKOB TpaHcIopTa. BenencTBue 3Toro, o0IecTBO CTPEMUTHCS BCEMEPHO
COKpamlaTh MOTPEOHOCTh B TMEPEBO3Kax, UTOOBI JOJIA TPAHCIOPTa B COBOKYIHOM
OOIIIECTBEHHOM NPOAYKTE Oblla MHUHHUMalbHOW. Tak, TpaHCIOPT, OCYIIECTBISS
NEPEBO3KA M CTPEMSICh MAaKCHUMHU3MPOBATh UX O00beM (WJIM JI0XOHbl) TIpHU
palMOHAIIBHOM TUIAHMPOBAaHUU OOIIECTBEHHOTO MPOU3BOJICTBA MOXET MOJIYUYHUTh
JUIIb MUHUMYM OOIIECTBEHHO-HEOOXOJUMBIX OOBEMOB NMEPEBO30K (TPAHCIOPTHBIX
uznepxkek). Ilpu >ToM MHUHUMYM OOIECTBEHHO-HEOOXOIUMBIX TPAHCIOPTHBIX
U3JIEPKEK U MAKCUMYM JOXOJOB TPAHCIIOPTA OKA3bIBAKOTCS PABHBIMHU.

Oc00EHHOCTHIO TPAHCIIOPTHOM MPOMBIIUIEHHOCTH SBJSIETCA TO, YTO 3(PEKT,
MOJIyYa€MbIl OT MEPEMEILIECHUS TPY30B U JIFOAEH, HE MOXKET CYIIECTBOBATH OTAEIBHO
OT TpPaHCIOPTa - HE MOMKET HAKAaIUIMBAThCS WU PEAIM30BBIBATHCS B OTPBIBE OT
TpaHCIOpPTA.

Kpome s3TOro, BakHOM OCOOEHHOCTBIO SIBIIIETCS TO OOCTOSTEIHCTBO, UTO B
COCTaB CpEACTB TPAHCIIOPTa HE BXOJUT ChIPbE, B CBSI3M C YEM Ha TPAHCIOPTE
OCHOBHBIE CPEJICTBa MPeoOIagat0T HaJ OOOPOTHBIMM, TOTJA KaK Ha MPEAIpHITHIX
oOpalaThIBarOIel MPOMBIIUICHHOCTH CBHIPhE COCTaBIISIET 3HAYUTENBbHYIO YacTb
CTOMMOCTH CpEICTB INpou3BOACTBAa. Ha TpaHCcmopre NpeaMeToM Tpyaa SBISIOTCS
rpy3bl. I cTOMMOCTb 3THX TIpy30B, MOKa OHM HAxXOJATCS B MpOLECCE MEPEBO3KH,
3aMOpOKEHA, YTO OOBIYHO YYMTHIBAECTCA NPH IJIAHUPOBAHMM PabOThl TpaHCHOPTA.
[Ipu sTom 3dext, moayyaeMblil OT MepeMenIeHusl rpy30B, JOJIKEH UCUUCIATHCS C
Y4ETOM CTOMMOCTH MAcCChl II€PEBO3UMBIX TI'pPy30B, OTHECEHHOW KO BpPEMEHH,
3aTpauynBa€MOMY Ha IEPEMEILICHHE.
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Ilon cucremol Ha TpaHCHOPTE TOHUMAETCS COBOKYIIHOCTH CPEICTB
TpaHCIOpTa (TPAHCIIOPTHBIX CPEICTB - JKEJIE3HOIOPOKHOTO M aBTOMOOMIBHOTO MOJ-
BIKHOTO COCTaBa, MOPCKHMX, PEUYHBIX M BO3AYLIHBIX CYJIOB W NEPErpy30YHbIX
NYHKTOB - TEPPUTOPUA M aKBATOPUH CO CPEICTBAMHM CTOSIHKH, CKIIAJUPOBAHUS U
MEXaHU3allMU TIEePErpy30uHbIX paboT), myTed cooOmieHuss (C HCKYCCTBEHHBIMHU
COOPY>KEHUSIMH, CPEACTBAMH  CUTHAJIM3allMd M  CBsI3U), O0OeCcHeuynBaroOuX
noJipa3/ieJICHU U OPraHoOB yIIpaBieHUs, PYHKIIMOHAIBHO CBSI3aHHBIX IPYT C APYTOM.

KauectBeHHbIMU TOKa3aTENSIMU (HYHKIMOHUPOBAHUS TPAHCIIOPTHBIX CUCTEM
SBJISIFOTCSI: CKOPOCTh U CPOK JIOCTaBKHM TIpy3a, MOJTHOTA JOCTaBKU MO OObemMaMm U
HOMEHKJIaType Ipy30B, COXPAHHOCTb I'Py3a, PETyJSIPHOCTb, PUTMUYHOCThH JOCTaBKH,
HAJICKHOCTh U JPYTUE, CAMOCTOSITEIBHO BIMUSIONINE HA TPAHCHOPTHBIE H3IEPKKHU
IPy30BJIAJIENbIIEB.

[TokazaTenssmMu, KOTOpbIE MOTYT BBICTYNATh, KaK YCIOBUS (yHKIIMOHUPOBAHUS
TPAHCIIOPTHON CHUCTEMbl (OTpPAHUYECHUS), SIBJISIIOTCS: KOJWYECTBA TPAHCIOPTHBIX
CPEICTB, UX I'Py30HOJBEMHOCTb, TPY30 U IMACCAKUPOBMECTUMOCTh, KOMMEpUECKas
CKOPOCTb JIBHXKEHHMSI, ClIelMaIn3alus, YCIOBUS pa3MEIleHHs TPY30B U MacCaKupoB,
OPOIYCKHAsE CHOCOOHOCTh MEpPErpy304YHBIX IMYyHKTOB W MyTed COOOIIeHMS,
CE30HHOCTbh MCIOJB30BaHMS, a TAaKXKE pacxoJ]l TOIUIMBA, PEMOHTOINPUTOJHOCTb H
IpyTrue, BIVAIOIIME Ha U3AEP/KKU BIIAJIETIbLEB CPEACTB TPAHCIIOPTA.

['maBHOM  1ENbIO  TPAHCIOPTHOM  JIOTUCTUKH  SIBISIETCSA ~ COBMECTHOE
IJIAHUPOBAHUE TPAHCHOPTHOrO TIpoliecca C IPOU3BOJICTBEHHBIM U  CKJIAJACKHM
(pa3ymeeTcsi, Bce OHHM OpHUEHTUpPOBaHbl Ha morpedutens. K HacTosmemy BpeMeHuU
chOpMyTUpOBaHBl  JIBE€  KOHIEMIMM  TOCTPOCHHUS  ONTHUMAIBHOTO  TUIaHA
(GYHKIIMOHUPOBAHUS TPAHCIOPTHON cuctembl (2, 4) ¢ TMOMOIIBIO JKOHOMHKO-
MaTeMaTUYeCKUX METOJIOB.

Takum  0o0pa3zom, ™Mbl 000CHOBaTM HEOOXOMAUMOCTh SKOHOMHUYECKOUN
KOOpAMHALIWY, BBISIBUIIU TPH €€ MpU3HaKa: 00beAMHEHNE KamuTalla, TOpU30HTAIbHAS
UHTErpaurs U SKOHOMHYECKass CyOOpAHHALMS, JAIH ONpENesIeHnEe YKOHOMHYECKOM
cyOopaHMHALMM, a TaKKe 00OOCHOBAJIM U PACKPBUIN JOTUCTUUYECKUNA METO, KOTOPBIM
HEO0OXO0IMMO MOJIb30BATHCS MPH aHAIHU3E CTPYKTYP 3KOHOMUUYECKOU KOOPAUHALIMH.
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VIRTUAL STORAGE MANAGEMENT VISUALIZATION ALGORITHMS

Abstract. The article proposes visualization algorithms for virtual storage management
processes that implement standard algorithms of replacement pages in RAM (Random Access
Memory). They are designed for both processes with equal priority and processes with unequal
priority. Their implementation will make it easier for the student to analyze and study virtual
storage management processes that are invisible to the human eye, and will allow the construction
of an appropriate software simulator.

Keywords: virtual storage management, visualization algorithms.

Introduction

As is known, the operating system kernel executes many functions, such as
process management, disk and virtual storage management, operating system
resources allocation, etc. To effectively teach these functions, they need to be
visualized.

In order to simulate virtual storage management processes, an approach is
developed, that is based on following assumptions [1-3]:

- the sequence of entrance of each page into the system, that is the sequence of
its use, is known.

- the amount of RAM allocated to the page by the operating system is known.

Given these assumptions, the queue of pending pages can be represented as
following sequence [2, 3]:

Gi(ny, z1) Ga(ny, 25) Gi(nz, z3) |...| Gi(n,z) *

As we can see, the first element of the sequence contains information about the
first page, the second element contains information about the second page, and so on.
The element of the sequence has the form - Gi(ni, zi). Here Gi is the number of the i-
th page and ni is the order in which the Gi page is used. The page Gi occupies an area
of size zi in RAM.

Such representation to page access can be considered as a simplified Markov
process of fetching a page and freeing up the required amount of RAM for it. This
allows developing algorithms for visualizing page replacement processes in RAM.

On the basis of the model described above, a set of algorithms has been
developed for visualizing the processes of replacing pages in RAM:

A={Al, A2, A3, A4, A5 },

where A1l is the random page replacement algorithm, A2 is a page replacement

algorithm based on the FIFO (First-In-First-Out) principle, A3 is an algorithm
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replacement of the least recently used page, A4 is an algorithm replacement of the
least frequently used page, and A5 is an algorithm replacement of not used recently
page.

A Algorithm. According to this algorithm, several pages are placed in RAM.
The algorithm consists of the following steps:

1. From the page sequence we read the first element, which contains the page
number (n;) that must be used.

2. If element contains "*", then algorithm finishes work.

3. If the n; page is in RAM, then it must be used.

4. If the ni page is not in memory, then the randomly selected n, page leaves
RAM, k #1.

5. The ni page will be loaded in the area vacated by the nk page.

6. Go to the first step.

A; Algorithm. According to this algorithm, there are no pages in the RAM and
the page usage table is empty. The algorithm consists of the following steps:

1. The pages will be arranged in memory and their entrance numbers (h;) will
be written in the page usage table.

2. From the page sequence we read the first element, which contains the page
number (n;) that must be used.

3. If the element contains "*", then the algorithm finishes work.

4. If the n; page 1s in RAM, then it must be used.

5. If the n; page is not in memory, then the first loaded page between the
existing pages leaves the RAM. This is the page for which the entrance number has
the minimum value: hyinx = min {hy, hy, hs, ..., h;}.

6. The n; page will be loaded in the memory area vacated by the ny page.

7. Go to the second step.

A; Algorithm. According to this algorithm, several pages are placed in the
RAM and the page usage table is empty. The algorithm consists of the following
steps:

1. From the page sequence we read the first element, which contains the page
number (n;) that must be used.

2. If the element contains a "*", then the algorithm finishes work.

3. If this page is in memory, then it must be used and the time counter of this
page increases by one: t; = t; + 1. The corresponding record will be made in the page
usage table.

4. If the ni page is not in memory, then the page, which was unused for a long
time, leaves the RAM. This is the page for which the timer has the maximum value:
tmaxk = Max {tl, tz, t3, ceen tJ}

5. The n; page will be loaded in the memory area vacated by the nk page.

6. Go to the first step.

A4 Algorithm. According to this algorithm, several pages are placed in the
RAM and the page usage table is empty. The algorithm consists of the following
steps:

1. From the page sequence we read the first element, which contains the page
number (n;) that must be used.

2. If the element contains a "*", then the algorithm finishes work.
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3. If the n; page is in memory, it must be used and the counter of this page
increases by one: M; = M; + 1. The corresponding record will be made in the page
usage table.

4. If the n; page 1s not in memory, then the rarely used page leaves the RAM.
This is the page for which the counter has maximum value: My,,,x = max {M;, M,,
M, ..., Mj}, k#1.

5. The n; page will be loaded in the area vacated by the n, page.

6. Go to the first step.

As Algorithm. According to this algorithm, several pages are placed in the
RAM and the page usage table is empty. The algorithm consists of the following
steps:

1. From the page sequence we read the first element, which contains the page
number (n;) that must be used.

2. If the element contains a "*", then the algorithm finishes work.

3. If the n; page is in memory, then it must be used and the counter of this page
increases by one: B; = B; + 1. The corresponding record will be made in the page
usage table.

4. If the n; page is not in memory, then the unused page in the last T period
leaves the RAM. This is a page, for which the number of page usage in the last T
period has the minimum value: Bpinx = min {B,, By, Bs, ..., Bj}.

5. The n; page will be loaded in the area vacated by the n, page.

6. Go to the first step.

Thus, the article presents algorithms for visualization of virtual storage
management processes that implements standard algorithms of replacement pages in
RAM. They are designed for both, equal and unequal priority processes. Their
implementation for the student will simplify the study of the dynamics of virtual
storage management processes, invisible to the human eye, and will make it possible
to build an appropriate software simulator.
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Abstract. The article is devoted to the actual problem of the formation and development of
historical concepts in primary school age when studying the course "The world around us". The
authors give examples of some methods and techniques that should be applied in the practice of an
elementary school teacher in order to better assimilate historical concepts by students.
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Annomayun. Cmamos nocesujena axkmyaibHoOu npobreme Gopmupo8anus u pazeumus
UCTNOPUYECKUX NOHAMUL 8 MAAOWEM WKOIbHOM 6o3pacme npu usydenuu xypca « Okpyorcarowuii
Mupy. Asmopel npusooam npumepvl HEKOMOpPbIX Memooo8 U NpUemos, Komopuvle cledyem
npuMeHAmb» 8 npaKkmuke pabomvl Yuumens HAYANLHOU WIKOIbL 0N JIYYUle20 YC80eHUs
UCTMOPUYECKUX NOHAMUL 00YYAIOUWUMUCS.

Kniouesvie cnoea. Hcmopuueckue nouamus, usyuenue ucmopuu, xypc «Okpyorcarowuii
MUDP», MAAOWUL WUKOTIbHUK.

@opMHUpPOBAHUE MOHATUH - ITO OYEHB JJINTEIIBHBIA U TPYAOEMKHUH npouecc. B
HavaJbHOU 1IKOJIe (POPMUPYIOTCS B OCHOBHOM IE€pBOHAYAJIbHBIE MPONEACBTHUCCKHE
HNOHATHS 00 OKpyXatroumieM wmupe. Pa3BuBaIOTCS OHM B NOCIEAYIOUIUX
CUCTEMAaTHYECKUX Kypcax - MpU H3ydYeHHH reorpaduu, OOTaHUKH, 300JI0THH,
aHATOMMH, UCTOPUH, (DU3UKU U JAPYTUX NpeAMeToB. M3ydas MHOrooOpasue coObITHiA,
ABJICHUM, (PAKTOB, MOHATHI, MMEBIIMX MECTO B U3HHM YEJIOBEUECTBA, HUCTOPUS
croco0cTByeT (OPMUPOBAHUIO JIMYHOCTH  IIKOJbHUKA, XapaKTepHU3yrolencs
KayecTBaMH, aKTyaJIbHbIMU B COBPEMEHHOM TpaHchopMupyrouemcs: mupe. OBinaaeTsb
OCHOBaMHU JIF000H HayKH 3HAUUT YCBOUThH CUCTEMY €€ MOHATUM. biaronaps noHaTusM
YEJIO0BEK IO0JIy4aeT BO3MOXKHOCTBH YCIICIIHO OPUEHTHUPOBATHCS B OKPYKAIOLIEM €T0
BHEIIIHEM MUDE.

Ha npotsbkeHun wucTopuM pa3BUTHS HayalbHOrO OOpa3oBaHMs IpoOiema
(opMupOBaHUs U pa3BUTHA MOHATHI NpUBIEKaa B cebe BHUMaHHE MHOTMX YUEHBIX.
Cpemn mux — nemaroru U meroguctel K.JI. Ymmuackuu, K.II. Aromosckui, M.H.
Ckarxun, H.M. Bepsunun, JI.C. KopotkoBa. He o6omuim 3Ty npo6ieMy U ICHXO0JIOTH
—IL.A. Taneniepun, JI.B. 3ankos, J[.E. Dnbkonun, B.B. JlaBbi0B u ap.

Bormpoc 06 onpeneneHun coepkaTeIbHON CTOPOHBI OHATHS SIBISIETCA OQHUM
U3 CaMbIX JUCKYCCHOHHBIX. CyIECTBYIOT Pa3jWYHbIE TOYKHA 3PEHUS ONPEIEIICHHS
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CYIIHOCTH TmoOHATHA. Kareropus «mOHSTHE» paccMmarpuBaercss B (umocodum,
MEJIArOrMKe U MICUXOJIOTUHU.

B.H. bopoaymnna cuuraer, 4ro NOHATUE CIEAYEeT paccMaTpuBaTb Kak
«OIpeAeNIeHHYI0 (OopMy OTpa)K€HUsi JEeHCTBUTEIBHOCTH HAa CTYNEHH abCTPAaKTHOIO
mbiuieaus» [1, ¢. 31]. C.B. I'puneB omnpenenser moHsATHE Kak (OpPMY MBICIH,
OTpaXarolllyl0 HaumboJee CYIIECTBEHHbIE TNPU3HAKKM OOBEKTOB U  SBJICHHUM
OKpyKaromiero mupa [3].

[lonsitue — Qopma MbIIIEHUS, KOTOpas OTpakaeT W (UKCUPYET
CYILIECTBEHHbIC TTPU3HAKH BeIllel U SIBJICHUN O0OBEKTUBHOU JACHCTBUTEIBHOCTH, OJIHA
u3 opMm oTpaxkeHUss MHUpa HA CTYNEHH MO3HaHUs, hopma 0000IIEHUS TPEAMETOB H
SBJICHUM. ITO MBICIb, B KOTOPOl 0000IIalOTCS MPEeAMEThl HEKOTOPOro Kjacca IIo
OTIpEeICTICHHBIM JIJISl HUX MIPU3HAKaM, 3TO (popMa MBIIUIEHUS, B KOTOPOI OTpaKaroTcs
o01111e, CyIeCTBEHHbIE U HEOOXO0IUMbIE MMPU3HAKU MTPEAMETOB U SIBICHUM, 3TO TAKXKE
¢opMa MBIIIIEHUS, KOTOpas 0TOOpaXkaeT €AMHUYHOE M OCOOCHHOE, B TO K€ BpeMs
SBJISTFOITIIEECST BCeoONuMM. Takke TOHSTHE BBICTYMaeT Kak (opma MBIUICHHS, Kak
0c000€ MBICIUTENIbHOE ACICTBUE.

[TonaTre MOXeT OTpa)kaTh TNIyOMHHBIE, CYLUTHOCTHBIE CTOPOHBI MTO3HABAEMBIX
sgBiaeHnil. C €ro NOMONIBI0 pAa3JIUYHbIC NPEAMETbl, CBOWCTBA, OTHOUICHUS
OTPAXKAIOTCA B YEJIOBEYECKOM CO3HAHUM Ye€pe3 HX CYIIECTBEHHbIE MpU3HAKU. B
NOHSATHUH PACKPBIBAIOTCS IPU3HAKU, CBOMCTBA U CBA3U MIPEAMETOB U SABICHUMN.

Copepxxanue kypca «OkpysKaloluii MUp» HampaBlieHO Ha (GOpPMHUpPOBAHUE Yy
yYaluXxcs NeJIOCTHOM KapTUHBI MApA. MITaaime MKOJIbHUKHA 3HAKOMSITCS C )KUBOM U
HEXKUBOM MPUPOJOHN, paccMaTpUBAIOT 3KOJOTHYECKHE BOIMPOCHL, HO OOJBIIOE
BHUMAaHUE YAEIACTCS U U3YUEHUIO UCTOPUU Hamer PoauHel.

H.A. ®enmocoBa cuuTaeT, YTO 3HAKOMCTBO C HadajaMu HayK Ha€T peOeHKy
KJIFOY K OCMBICJIIEHUIO JIUYHOTO OIBITA, MO3BOJISIET MOHATH SIBJICHUS OKPY>KAIOIIETO
mupa. UaterpupoBanubiii Kypc «OKpyxKarluil MUp» B HAYaJIbHOU IIKOJIE MTOMOTaeT
OCMBICIIATh JIMYHBINA ONBIT U MPUYUUTh AETEH K PAUOHAIBHOMY MOCTUKECHUIO MUPA.
JlanHbIN Kypc 3akiagpiBaeT GyHIAMEHT IJi1 MHOTUX JUCHUIUIMH OCHOBHOW IIKOJIBI:
ouonoruu, (U3MKH, XUMUU, Treorpaduu, HUCTOPUM U OOIIECTBO3HAHUA. ITO
€IMHCTBEHHBIN MPEAMET B IIKOJIC, KOTOPBIA PUCYET MIMPOKYIO MATUTPy TPUPOIHBIX
1 OOIIICCTBEHHBIX SBJICHUH [5].

Kypc «Oxpyxaromuii Mup» urpaer OoJIbIIYI0 pOJib B Pa3BUTHHU y4YaIUXCS,
HEOOXOIMMO pacIIMPATh €ro COJEp)KaHHe, BeAb 3TOT MNpPEeIAMET JIOJDKEH [aBaTh
OTBETHI HA PA3JIMYHBIC 3aPOCHI JETCKOTO ONbITa. TakXke NaHHBIMA IMPEAMET TOMOraeT
YYEHHUKY C(POPMUPOBATH JUYHOE BOCIPHUSATHE W OIICHOYHOE OTHOIICHHE K STOMY
MHUDY.

M.M. MaxmMyTOB YTOYHSIET, YTO OCHOBHAasi OCOOEHHOCTh JIaHHOTO Kypca —
CUCTEMHOE BBEJIICHUE TMIOHSATUW, 4YTO MPEIAINOJaraeT CBsA3b KaXJOr0 HOBOTO
dbopMHpYIOIIIETOCS TIOHATUS C paHee HW3YYCHHBIMH, W OCYIISCTBICHUE Ha JTare
aKTyanu3anuu 3HaHui [4, c.108].

B kypce «Oxkpyxaromuii Mup» MIQAIMIME IIKOJbHUKH 3HAKOMATCSA C
BaXHEHIIUMU cOObITUAMU HcTOpuu OTevecTBa. [losryvast 3HaHus O pOAHON UCTOPUH,
MJIQJIIIAM IIKOJbHUKAM JIEr4e€ MOHSATh M YCBOWUTH IJIABHOE B JKM3HM M B UIKOJIE.
OcHoOBHasl 1Ieb HAYaJBHOTO (MPONEAEBTUUYECKOT0) Kypca UCTOPUU — IMOATOTOBKA
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JeTel K U3YYEHHIO UCTOPUHU B OCHOBHOM IIKOJIE, BBI3BATh UHTEPEC U KEJIAHNUE Y3HATh
npouutoe ceoero OrevecTna.

Hcnonp30BaHne Ha ypOKax CIELUANbHBIX HCTOPUUYECKUX TEPMUHOB ITOMOIAET
[I0Ka3aTh 3MHUYECKHEe OCOOCHHOCTH 3MOXHU. YUUTEIh B CBOMX pacckazax M Oecegax
ynoTpeosisieT ObUTMHHBIE BBIPAXKEHUS: MeU-KJIaJleHell Ui OyJIaTHBINA MeY, JIyK Tyroi,
CTpEeJIbl OCTphbIe W Apyrue. DMUYECKUe OCOOCHHOCTU SIOXHM XOPOLIO YCBAMBAIOTCS
Opy 3HAKOMCTBE JeTell ¢ JapeBHepycckumu adopusmamu. Hanpumep: nersam
IpeaaraeTcsi COeIMHUTh Pa3pO3HEHHbIE YaCTH APEBHEPYCCKUX a(hOPU3MOB U3 JIEBOM
Y TIPABOM KOJIOHOK, YTOOBI OJy4YHIIOCH 11€JI0€ BhICKa3bIBaHHE.

JIns yCBOEHHsI TOHATHUM BAXXHO PACKPBITh NEPBOHAYAIBHBIA CMBICHI CIIOB,
IEHE3UC NMPOUCXO0KACHUS. [IOHATh MPONCXO0XKAECHUE CII0OBA ITIOMOTAIOT OJJHOKOPEHHBIE
cioBa. Hampumep: ciioBo ABOpsiHE MPOU30LUIO OT Ha3BaHMs JBopa OOspHUHA, €ro
JNBOPHBIX JTIOJAEH. ISl 3aKpEIUICHUS U 3alIOMUHAHUSA NOHATUNA PEKOMEHAYETCSI BECTU
cioBapb. IIpy 3TOM Ba)KHO HAaNHMCAaHHWE CJIOBA, €r0 TOJKOBAaHWE, YNOTPEOJICHHWE B
IIOTOBOpKaXx, IECHAX, 3arakax U T.1. B KOHIIE ypoka MOYKHO BBIIIACATH HOBBIE CJIOBA,
C KOTOpPBIMHM IIO3HAKOMHWJIUCh Ha YPOKE, Ha JOCKY M TMpPEIJIOKHTh YYECHUKAM
0o0BsACHUTh UX 3HaueHue. Ha ypokax Tak ke (OpMHPYIOTCA MEPBUYHBIE YMEHHUS
paboThI C MaTepuagaMu MO XPOHOJIOTUHU. B HayanbHOW HIKOJE HEMHOTO J1aT, KOTOPbIE
YUYEHHUKHU JIOJDKHBI 3alIOMHUTH, U OHU BaYKHBI BIIOCJICICTBUU JIJIsI YCBOCHUS UCTOPUH B
OCHOBHOM IIKOJIE.

HUrpossle  MeTOABI IIOMOrarOT  PELIMTh  IIO3HABATEIBHBIC  3aJa4d B
3aHuMaTenbHo (Gopme. B wurpe getm ywarcs HaOmoAaTh W CPaBHUBATH,
pacmpenensiaTh UcTopudeckue (akThl MO OMPEEICHHBIM IMPU3HAKaM, YHOTPeOIsITh
TOYHBIE MCTOPUYECKHME TEPMHHBI, OIUCBHIBATH OPYAHUS TpPyJa U BOOPYKEHUS,
npeaMeTsl ObiTa. B urpe mydine mno3HAIOTCST BPEMEHHbIE M IPOCTPAHCTBEHHbBIE
OTHOILICHHS.

IIpy 3HAaKOMCTBE C UCTOPUYECKUM MATEPUATIOM MOXKHO IIPUMEHSTH Pa3JINYHbIE
BUIBI UTP: KPOCCBOPJ, YAaWHBOPJ, KpuITOrpamma, peOyc, aHarpaMMbl, pOJEBBIC
UTPBHI, UTPBI-yIPAKHEHHUS, WTPBI-IpaMaTHU3aLINH, UTPBI-ITyTEMIECTBUS c
YepeAOBaHUEM HWIPOBBIX CHUTyalUMi. [[ns 3akpenieHus HCTOPUYECKUX TEM MOYKHO
UCIIOJIb30BaTh PA3JUYHbIE BUKTOPHUHBI WU 3a1aHUS PA3BUBAIOLIETO XapaKTepa.

[TaMATHUKKA UCTOPUHM U KyJBTYpPhl MOMOTalOT (OPMHUPOBATH U YTOYHSTH
UCTOPUYECKUE MPECTaBICHUS U MOHATHS. JleTeil HeoOX0aMMO 3HAKOMUTh C HUMH HE
TOJIbKO Ha (oTorpadusix U KapTUHKAaX, HO U B PEaJbHOM KU3HU. DTOMY MOMOTAIOT
pa3IMYHbIE 3KCKYPCUU, OPTaHU3yEMbIE B PAMKaxX BHEKJIACCHOU JAEATEIBHOCTU: MOTYT
OBITH OpraHU30BaHbI DKCKYypCUH c IIOCELICHUEM HUCTOPUYECKUX
JNOCTONPUMEYATEIIBHOCTEN HIIM OPraHU3alus IMPOEKTHOW JESITEIbHOCTH, KOTOpas
CIYXUT 11 (OPMUPOBAHUS pa3HBIX CTOPOH pa3BUTUS JIMYHOCTH pEOEHKA W
BOBJICKAEeT B pabOTY BECH KJIaccC.

B ycnoBusx yrpo3sl HOBOl KOPOHOBHPYCHOM MH(DEKIHUH CTAIA MOMYJISIPHBIMU
BUPTYyaJbHbIE JKCKypcuu. Hampumep, MOXHO OpraHu3oBaTbh BHUPTYaJbHYIO
sKkcKypcuto B HanumonanbHbiid My3eit r. Maiikon PecnyOnuku Anpires. OTa
AKCKYpCHS TOMOXET UIKOJIbHUKAM CBSI3aTh JAJIEKME HCTOPUYECKUE COOBITHS B
equHOoE 1enoe. B Xoe IKCKypCUM WIKOJBHUKH Y3HAIOT, KaK IMOSBUIICSA HAll TOPOJ,
MO3HAKOMSATCSI C OCOOCHHOCTSIMM ObITa ApeBHUX oOuTatenei PecmyOnuku Anbires
MEOTOB, IIPEIKOB COBPEMEHHBIX aJbIIOB, MMEBIIUX TECHBIE CBS3U C COCEIAMU -
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KOYEBBIMU IIJIEMEHAMH - KUMMepHilliamu, ckupamu u 1ap. CMOTYyT HE TOJBKO
OCMOTpPETh MOJIMHHBIE NMPEAMETHI, HO M COBEPIIUTH IYTELIECTBUE BO BPEMEHU H
IpOCTpaHCTBe [2].
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